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HE right machine was ready to handle 
the new Numerical Transit System the 
moment it was approved by the Executive 
Council of the American Bankers Association. cially 


It is the only machine that will efficiently transit 
system decided upon by the Committee. The 


nachine has fifteen rows of keys split in three 


toe quote from the committee’s report: 

“The Burroughs Adding Machine Com 
pany has exhibited to the Committee a spe 
constructed machine for registering 
items by the use of the numerical 


handle the system and of course its the 


Burroughs Transit Machine. 
sections. It is equipped with an automatic 


HE new Numerical Transit System has shuttle carriage. The machine can also bi 
been under consideration for many used for any kind of work that can be don 
months by a committee of the most expert on any Burroughs machine. 
transit managers of the country. Every bank . 
in the country has been numbered and hom and here is a real triumph too—the 
“remittance letters,’’ transmitting checks, same machine does all other kinds 


notes, etc., between banks can now be figure work in a bank. Our inventors had 
written on the Burroughs which records the the small bank’s interest in mind when they 


m st Burroughs. There i 


le number of the brought out this late 


number of the endorser, 
payer and the amount. It cuts the transii not a bank so small that it can now afford 
work of banks down at least one-third. be without a Burroug! 


Whatever your business—banker, manufacturer, wholesaler, retailer—it you handle figures ont 
hour a day or longer, one of the 78 different Burroughs will save time and make money for you. 


Write for free demonstration in your office, no expense—no obligation. Write today 


39 BURROUGHS BLOCK, DETROIT, MICHIGAN, U. S. A. 


European Headquarters: 76 Cannon Street, London E. C. England 
Australasian Headquarters: 9 Challis House, Sydney, N. S. W 
South American Headquarters: 108 San Martin, Buenos Air 1377 
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Ramer Remanufactured Typewriters have established a new standard in type- 
writer reconstruction. 


They represent the maximum of service efficiency for the user and afford a 
satisfactory margin of profit for the dealer. 


They are made from carefully selected used machines stripped to.every unit 
of their component parts. 

These units are put under a most rigid inspection and every worn or marked 
part replaced with a perfect one. 

They are then remanufactured by a process as far as possible identical with 
that by which they were originally built. 

Each feature of building is done by experts who specialize in their particular 
work. 

The result is a machine which but few can distinguish from a new typewriter. 
Dealers who handle Ramer Remanufactured machines find advantages in the 


great variety, the unlimited stocks and, of equal importance, the prompt dis- 
patch with which their orders are handled. 


Write for information and prices today 





Wholesale Typewriter 
Company 


W. W. RAMER, President 


314-316 Broadway, NEW YORK 
LONDON OFFICE: 136-137 Long Acre, W. C 
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A RBOM-LESS 
“DAPER { OMPANY 


ANNOUNCEMENT 


We have been fighting to keep business away for the last four months. Now we are ready to fight 
This has been due to the hearty response in the shape of orders received from our 





for it. 
advertising. 
Our plant is now five times greater than it was a year ago. Our product is infinitely superior. 
We are now ready to take care of your orders promptly. 
To the dealer, who is not familiar with THE CARBON-LESS PAPER COMPANY'S 
products, we would like to tell you just what “CARBON-LESS” is : 
It has no carbon in its composition. 


Its surface is white. 
It dispenses with carbon paper as well as with a sheet of copy 
paper—in fact, it takes the place of both. 


It cannot soil the fingers nor anything else with which it comes 
in contact. 

It produces a number of copies, according to thickness used. 

It gives equally good results with typewriter, adding machine 
or pencil. 

Its copies cannot be altered without detection. 


Printers are having splendid success with “*CARBON-LESS” for proofing paper, because it gives 
a clean cut proof without the use of ink. A good solid pressure is all that is required. The 
time saved is enormous. ; 

Every dealer that has devoted some of his time to introducing our product has earned a handsome 


return. 


REFLEX PAPER 


EFLEX paper is CARBON-LESS paper except that it has a thin adamant coating of 
carbon on the back. This makes it so that a sheet of ‘“Reflex’’ placed between two 
sheets of plain white paper not only receives its copy, as “CARBON-LESS” does, but 


transfers another copy to the plain piece of paper that is placed behind it. 
Our “Reflex” has met with wonderful success for order books as well as billing in many of the 
large corporations in this and other countries 


Office appliance dealers, stationers, and the trade generally, are requested to write for sample 
sheets and prices. These will be sent with our new booklet describing our products. Just 
get busy now and think how many ways you can utilize both of these products and let us 


hear from you. 


GENERAL OFFICES AND MILL: EDWARD P. BARRETT, ~- President and Treasurer 
528 West 30th Street GILBERT CLAUDE LUTZ, Vice-Pres. and Gen. Mgr. 
NEW YORK CITY WILLIAM C. BETTS, : Sec’y and Asst. Treas. 
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‘‘ That which eliminates extra work and motions 
is scientific saving. ”’ 


This principle of 
Scientific Management 


applies to a typewniter just as 
; as to any other detail of 
, business administration. 


The aby 2 and Co Column F iillie of 


Ties Sit 


4 
HK bles “he Operator to set the carriage instantly 
Et any one “of several predetermined points, 


Simply by pressing a key, thereby 
%liminating extra work and motions 


in letter writing, billing and all statistical work. 


SMITH PREMIER TYPEWRITER CO., SYRACUSE, N. Y. Branches Everywhere. 
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NATIONAL 


Stamp Affixer simplifies your work 














The NATIONAL cannot be excelled for 
SIMPLICITY, DURABILITY and EFFICIENCY 


HIGH-GRADE DEALERS| WANTED 








National Envelope Sealing & Stamping Machine Co. 


200 Devonshire St., Boston, Massachusetts, U.S. A. 
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Remington 
Typewriter 
Salesrooms 


is the latest total—50 more than a year ago! 








‘oo steady expansion of 
. the Remington Typewriter 






sion which is general all over 
the world, tells the same story 
which is told by the record- 
breaking Remington Sales, 
the Remington Factory 
Additions, and every other 
phase of Remington activity. 


All are due to the same cause — 


The Triumph of the 
Remington Visible Models 


Remington Typewriter Company 


(Incorporated ) 
New York and Everywhere 
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The Automatic Letter Machine 


The 
Giant Brother 


of the 
Typewriter 





















Perfect work. 
High Speed. 
Simple in operation and fool proof 








Send for samples of its work and de- 
scriptive booklets. 










The Ideal machine for the Commercial Letter Man. Some 
Ask for our proposition. 






territories are cpen to live dealers. 


THE AUTOMATIC LETTER MACHINE COMPANY 


623-633 So. Wabash Avenue CHICAGO, ILLINOIS 

























This is a GOOD Line 





EVERY TYPEWRITER RIBBON and each Sheet of Carbon Pape 


Shipped out from The Ault & Wiborg Factory has been made with the 








| FILIGREE | 
eae 
LienT WEIGNT 


definite intention of causing the person who may use that article 1 





TYPEWRITER CARBON 








want more just like it. 














If you are not handling the A. & W. Line, 


it would be mighty good business for you to secure samples and 





prices. 
YOU’LL LIKE PROMPT SERVICE TOO 











‘The Ault & Wiborg Company 


Factory: Cincinnati, O. 


erhon es bea and Elm Sts TORONTO, CANADA, 19-23 Chariotte St. 
HAVANA, CUBA, Calle Lamparilla 50 
ST. LOUIS, 32 Ne. Third 3 CITY OF MEXICO, Primera Calle de Lopez, Nos. 16-20 
BUFFALO, 145-147 Ellicott St. - 
PHILADELPHIA, 1217 Cherry St. BUENOS AIRES, S. A., 1059 Calle Mejico 
MINNEAPOLIS, 729 Fourth St., South PARIS, FRANCE, 82 Quai de Jammapes 





SAN FRANCISCO, 545-547 Mission St. LONDON, E. C., ENGLAND, 4-5 St. John Square 
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A School Census 


of the typewriters used throughout 
the United States by Business Colleges, 
Commercial High-Sebesk iad other Ed- 


ei nS 
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You Will Eventually Buy” 
UNDERWOOD TYPEWRITER COMPANY 


(INCORPORATED) 


“The Machine 


Everywhere 
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is your opportunity to get one of the most desirable spaces for THE 
1911 BUSINESS SHOW-—the space that will give your product 
Business Producing Display. 


Only four short months to Show Week, and already over one-third of the space 
has been Sold ; not reserved, but actually contracted for. 


If you don’t know what a business getter the 1910 show was, ask some of those 
who exhibited there. Half of them contracted for space for the 1911 Show 
vear in advance. Enough said. 


Madison Square Garden 


Everybody knows where it is—in the heart of the American Metropolis 


IS THE PLACE 
October 23-28 
MONDAY TO SATURDAY. Every Day a Big Show Day 


IS THE TIME 


Place your order now and get the space you want. Then lay your plans and 
organize your forces for the Biggest, Busiest, Boostiest Business Show ever held 
anywhere. 

The same satisfactory plan of ticket distribution followed at the 1910 Show will be 
effective this year. There will be plans a plenty to make the 1911 Show pay every 
exhibitor—and pay big. Gentlemen of the office appliance industry: The 1911 
Show will be your show. We say again, get your space now and ‘Get in Right.”’ 


For the benefit of the exhibitors the Show Co. will publish, 
at 1ts own expense, a show daily, 


‘“‘The Rooter” 


Any other datly explotted or advertised for the 1911 Show 
1s im no way connected with the Show Co. or tts management. 


ANNUAL BUSINESS SHOW COMPANY 
150 Nassau Street, NEW YORK 


By advising us of their desire to attend the 1911 Show, Dealers and Purchasing 
Agents will be supplied with Admission Tickets FREE OF CHARGE 
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Every ROYAL 
Sold 
Sells Another 














ROYAL TYPEWRITER CO. 


Royal Typewriter Bldg., New York. London Office: 75a Queen Victoria Street. 


47 Branches in the United States. Dealers Everywhere. 
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Hall ecm 
Stamp Affixer 


U. S. and Foreign Patents Pending 





Automatic Made‘of 
Moisture Brass, Nickel 
Feed Plated 





(Cut Two-Thirds Regular Size 


A moderate priced PRACTICAL and sanitary 
device, with which any one can affix stamps 
at the rate of fifty per minute. 





Price $3.00, Postpaid in U. S. A. 





Distributing Agents Wanted Everywhere 





SOLE MANUFACTURERS 


The SAUNDERS SALES CO. 


79 Milk Street, Dept. 4 Boston, Mass., U.S. A. 


Cable Address ‘“‘SAUSACO” 
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The Selling Battle of the Future 


will be along the lines of permanent align- 
ment because that is the only guaranty 


of perfect writing. THE NEW MODEL 





Secor Typewriter 


has solved the alignment problem. Hence the Secoris 
far inadvance ofevery other typewriter. It offers a sell- 
ing opportunity not possessed by any other machine. 


The Secor Paper Feed has greater flexibility and 
possibility of self-adjustment than any other made. 


Every successful feature 
found in all standard mach- 
ines is embodied in the 
Secor Typewriter. 


For certain territories we of- 
fer an exceptionally profitable 
dealership plan. Write us of 
your ability to sel the Secor. 





The Secor Typewriter Co., Derby, Comn., U.S.A. 


————— a __—— NR mn i A 
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in which to build a large following of satisfied customers who are glad to adver- 
tise your rebuilt typewriters among their friends, than to hook up your expert 
salesmanship with the highest grade product in the rebuilt field. 


AMERICAN FACTORY REBUILT 


TYPEWRITERS 
TOOLS and PARTS 


These machines are known throughout the country for their high standard of 
workmanship and the completeness with which the rebuilt work is done. No 
pains or expense are spared to make these typewriters approach as nearly as 
possible to the standard of the factory in which they were first turned out. 
Our plant, equipment and force of expert typewriter mechanics is as large as 
that of many manufacturing companies. These facilities enable us to do work 


























which you will agree with us is marvelous. 


Bear in mind that the American Writing Machine Company trade mark has been 
advertised all over the country for many years both in the general methods of 
publicity and on thousands of high grade rebuilt typewriters which are still 


giving satisfactory service. Write today. 


AMERICAN WRITING 
MACHINE COMPANY 


345-347 Broadway, NEW YORK 
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| 
“Ina 


Class by 
| Itself?’ 











That’s What They 
All Say When They 
See The Improved 





| A Portable Machine Built 
| on Standard Principles 


Manufactured Only by 


Standard Typewriter Company 


| GROTON, N. Y., U.S. A. 











—~— 
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This Ad. will be run over your 
and Others name in your best local 
newspaper if you 


Get the 
Exclusive 


Sale 


FOR THE 


SIMPLEX 
LETTER 
OPENER 


in your city. If you desire the profit to 
be had by getting this, the only Office 
Device—on which there 1s absolutely 


NO COMPETITION. 




















WRITE AT ONCE TO 


JOS. C. HART 


1026 Manhattan Building - . - Chicago 
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ELLIOTT-FISHER 
The BOOK-KEEPING MACHINE 








Posts to standard loose leaf ledgers without removing the 
sheets from the binder, thus providing all the security of the 
bound ledger with all the convenience of the loose leaf binder. 
Does the work faster than by hand, mechanically checks the 
postings as they are made and furnishes automatically a proven 
“trial balance’ daily. Statements made at the same operation 
if desired, and when so made are an exact transcript of the 
account. 


Card ledgers, or ledger sheets handled the same as cards, 
are posted two to three times as fast as the old way with all 
the above mechanical advantages. Statements made at the 
same operation at practically no loss in speed—the ledger 
page carries the account until fully used, a new statement is 
made up for each month or period, and the registration is 
perfect on ledger and statement no matter how many postings 
are made. 


Elliott-Fisher Book-keeping Machine posts with the legi- 
bility of the typewriter, and with absolute accuracy, does the 
work faster, proves the work automatically and completes the 
job as soon as the last item is posted. Does away with hunt- 
ing for errors and taking off the old fashioned trial balance, 
gets the statements out promptly, saves time and brain fag. 


Elliott-Fisher Book-keeping Machines pay for themselves 
in the saving they make. Send for particulars. 








ELLIOTT-FISHER COMPANY 


26 Cedar Street Harrisburg, Pa. 
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“OLIVER 


Typewriter @. 


Supplies Department 
CHICAGO, 


ILLINOIS 
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In the bitter enmity of a battle field there is scant 
consideration given to justice between combatants. 


In the fiery enthusiasm of selling, standards of quality 
are sometimes left to fight an unequal battle against 
competitive prices. 


There is no branch of the office equipment field in 
which so much injustice is done through the selling 
campaign as in the ribbon and carbon field. 


Injustice? Yes, but an infraction of thoughtlessness 
more than intent. 


Probably competition is no greater in ribbons and 
carbons, but it is sometimes true that salesmen and 
dealers in their efforts to get business, bid down the 
price to the detriment of their profits and the dis- 
satisfaction of the user who naturally gets inferior goods. 


There is as much difference between grades of carbon 
paper and ribbons as there is between grades of any 
other articles of commerce. We need only to tell 
you that 


REVILO Ribbons and Carbons 


are as carefully made, as carefully inspected, and as 
carefully packed as the Oliver Typewriter itself. 
They were made originally for sole sale with the 
machine, as you of course know that the work of a 
typewriter may be questioned, when the fault is mere- 
ly that of a poor ribbon or a low grade of carbon. 


To protect ourselves, therefore, we have perfected this 
unimpeachable line—it carries with it all of the repu- 
tation of the Oliver Typewriter Company—and is the 
bulwark of the efficiency of the machine. Dealers 
have found that this line has protected their trade 
against all the glittering promises of price cutting 
competition. 


If you are not familiar with the line let us send you 
price lists, catalogs and sample books at once. 
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THE DEMAND FOR EFFICIENCY 


By ALICE HUBBARD in the Fra for May. 


In the process of business, man is manipulated houses of correction, nor institutions for deficient 
as human machinery, that is, without regard to his human beings. 
personality. In business a prince is no better than Business is exercise. It is the expression of 
a plebeian unless he has more skill, more ability. health and wisdom and skill. Feeble-minded energy 
“What can you do?” is the one question Business as expressed in gossip has nothing to do with Busi- 
asks. It never asks who you are, who were your ness except to disintegrate—like barnacles on a ship 
ancestors, nor what peculiarities you have. Business -~for business deals with the uncarnate. 
has this quality, once ascribed to Deity: it is no re- ¥ ‘ 
spector of persons. Hence, Business is justice. Busi- The Maintenance of the Home 
ness has no pets, no favorites, coddles no weaknesses, The fundamental purpose of business is to main - 
gives no palliating excuses for incompetence. Busi- tain the home. The purpose of the home is to care 
ness demands brain development, efficiency, loyalty, for children, to perpetuate and evolve the race. 
perseverance, persistance. justice, exactness, fact, Business is the means to this end. 
truth, promptness, reliability. But in the operation of business, sociology does 
Business makes no excuses for ignorance and can not enter directly—that is, we do not consider man 
not forgive the sins of ignorance. It works as does except as an idea, hence as an ideal. He is pre- 
the engine that draws the train of cars in safety from supposed to be as perfect as a machine is perfect in 
one side of this continent to the other, that takes every part, no weakness, no faults—a perfect part of 
your steamboat from one continent to another. a perfect organism. A weak drive-wheel can not be 
Business works, as does this engine, in compliance tolerated, nor an imperfect bearing. So an ideal 


with law; it can not make laws—it complies with person is demanded in business. He must have in- 

law, obeys law, works in harmony with law. When telligence, he must be honest, he must have health, 

it breaks laws it ceases to be business, and has he must live a life that gives a clear conscience, a 

become something else. keen mind, a strong body, controlled nerves—that is, 
he is an evolving man. 

And business is the means by which man shall 


Y , — 
Some Bastc Principles become moral, civilized, intellectual, refined, wise, 
The basis of business is justice, unseasoned with just and capable of loving. 
mercy. Mercy belongs to sociology, not business. A new era in business has come with the general 
Mercy is for the weak and indigent. Business might enlightment of the people that has resulted from the 
well be pictured as Nemesis holding the scales at steam-engine, quick transportation, the telegraph, 
balance. Business demands so much in one side of telephone, cheap artifical light, daily newspapers, 
the scale and exactly the same amount in the other. abundant magazines, inexpensive books, increased 
It reckons with the fact in Nature that there is needs of the people, and ways of meeting these needs. 
no such thing as receiving something and giving noth- Because of business, men (yes, even women) have 
ing. It knows that Wisdom can not be borrowed, awakened to the fact of the inestimable value of 
an not be loaned, and that industry, loyalty, experi- their time and energy. Time and energy must have 
ence, skill, honesty must be earned by the person a recognized value put upon them. Publicity of 
who has them. what the needs of the people are, and a national, 
3usiness recognizes the fact that action is the then an international market, and the element of 
aw of life; that the highest rest is in motion; that fear in Business will be removed. Business will be 
any man who has not a surplus of energy is not in stable. The element of chance will be discovered to 
Business. Business is not carried on by dead men, be a myth and will go with ghosts, goblins, hobgob- 
neither is it a product of hospitals, insane asylums, ins and wraiths. 
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GOVERNMENT METHODS IN PURCHASING SUPPLIES. 


IIl.—By 


Metcalf, manager 
om ©. 


Article Hermon C 





of the Betterway Service, Washington, 


HE expenditures of the national gov 


ernment are, in round numbers, a 


billion dollars annually, about 
and the 


one- 


third of which goes for salaries 
remainder for other purposes, including the 
purchase of equipment and supplies. 

The smaller portion is distributed among 
more than 400,000 


sums ranging from $75,000.00 to the Chief 


public servants, in 
Executive to the modest stipend of a mes- 
The larger portion goes 
shipbuilders, transpor 


senger or laborer. 
to the contractors, 
tation lines, coal miners, and the producers 
and distributors of the thousand-and-one 
articles required in carrying on the mani- 
fold interests of a vast government 

Exact figures as to the amounts expended 
articles are not ob- 
never 


for various classes of 
tainable, simply 


compiled. It is the 


because they have 


been knowledge of 


this fact which has led the President to 
institute the investigation which is now 
being carried on under his direction with 


the end in view of increasing the efficiency 


of the administrative branches of the 
service. 

estimate of particular 
interest to the readers of “Office Appli- 
hand, $1,796,642.94 being the 


similar 


\n approximate 


ances” is at 
for stationery and 


last 


amount spent 
fiscal year, so 
The cost of 


must cer- 


supplies during the 
nearly as can be ascertained 
furniture and office equipment 
tainly have exceeded that amount. 
The methods governing the disbursement 
f the 
and 


of these vast sums, the protection « 


public treasury against peculation 


misuse, as well as a proper and adequate 
for the expenditures, are now 


exhaustive 


accounting 


being made the subject of an 


investigation by the government experts, 
and there will doubtless be in the near 
future a great improvement in this con- 


nection 
\ brief review of the principles involved, 
and the provisions of the fundamental law, 


as well as the methods in vogue at the 


present time will be of interest and value 


to the 
office equipment, many of whom sell a por- 


manufacturers of stationery and 


tion of their product to the government 


directly or indirectly. 
Every purchase must be authorized, either 


} 


generally or specifically, by law, and funds 


for payment must have been appropriated 
prior to the 
This 


funds 


issuance of the order 
that the 


available for dis 


does not mean, however, 


must actually be 


bursement—a point upon which there is 


some misconception in the minds of many 
—as may be illustrated by a case which 
observation An 
bi Idiy Oo 


purchase of 


recently came under my 


unfortunate accident in a public 


necessitated the immediate 


certain articles to cost about one thousand 


The 
of articles for the 


dollars. appropriation for this class 


current year was e€xX- 


hausted, but Congress had appropriated 
funds for the ensuing fiscal year, beginning 
July 1. The therefore given 
with the proviso 
made after July 1, 
by the contractor on the ground that the 
carrying the 

The goods 
were and the 
public business has not been delayed. The 
emphasized by a negative 
have been 


order was 
that 


and was readily accepted 


payment would be 


warranted his 
two 


circumstances 


account for a month or 


delivered, are now in use, 
point may be 
statement—The order could not 
lawfully given if the appropriation had not 
been made. 

The specification in a 
article of particular manufacture does not 


schedule of an 


submission of a bid on an 
different 


preclude the 
article of similar quality but of 
make, but the bidder must state in his bid 
the make and grade of the product he pro- 
poses to furnish. 

When an 


will be required is given the government 


estimate of the quantity that 


responsibility as to its cor- 


contract 


assumes no 


rectness; in some cases the pro- 


vides for an increase of a certain percent- 
age in the quantity to be bought at the 
specified price; but in most cases the con- 
furnish what is 
than the esti- 


matter of 


required to 
it more or 
regardless of the 


tractor is 
ordered, be less 
mate, and 


possible profit or loss. 

When 
volving the expenditure of large 
the bidder is required to submit with his 
bid evidence of his sincerity and reliability 


bids are invited for supplies in- 


amounts, 


in the form of a guaranty that he will, if 
given the award, enter into a formal con- 
tract and give bond for its faithful perform- 
This either indi- 
corporate; 
customary to 


ance. guaranty may be 
vidual or 
becoming 
check in 
if award is not 


although it is now 


require a certified 
lieu of the returnable 


made. 


guaranty, 


Another point upon which there is doubt 


in the minds of many is whether bidders 


are allowed to be present when bids are 


opened. The law is specific on this point, 
and provides that parties responding to in- 
vitations to bid shall be notified of the 
time and place of opening the bids, and be 
permitted to be present either in person or 
by attorney, and that a record of the bids 
shall then and there be made 
is subsequently open for public inspection, 
intending 


This rect yrd 


and is frequently referred to by 
bidders 
at which articles were previously 


bidders to 


desirous of ascertaining the prices 


purchased, 


and the names of the whom 


award was made. 


Contracts for stationery and supplies of 


similar character are by law limited to one 
year, usually coincident with scal 
year, July 1 to June 30. 

It is unlawful to assign a contract o1 
order, or any interest in them, to another 
person or corporation, and should such a 
transfer be made, the government may 
annul the contract; although this does not 
necessarily relieve the contract f the 


bond he is generally required to give 
There also exists to some extent miscon 
ception as to the provision of the law for 
competition, and, while I cannot, within the 
limits of this article, treat of this subject 
exhaustively, I may be able to make it a 
little thoughts 
from a careful study of the law and regu- 


clearer by a few gained 


lations and a number of years of experience 


and observation. 

Seeking Advertising by Government Use. 
We frequently see upon labels of goods 

of foreign manufacture, and the same is 


observable in the more formal advertise 
ments in over-sea publications, a statement 
to the effect that the 
“Maker to His Majesty 
custom apparently obtaining in e 
from corn-plasters to crown jewels, 


one to the conclusion that, if all the 


manufacturer is 
So-and-So,” this 
verything 
leading 
State- 
ments are true, it is not to be wondered at 
that the average crowned head 
easily, and that their majesties must spend 
all of their time trying on new clothes in 
the wearing of which they eclipse Solomon 
in all his glory! 

We in 


that we 


rests un 


this democratic land flatter our 
do not yield allegiance to 


Washingto 


selves 
nobility, but, while no 
think of advertising 
Maker to His 


the mind of the manuf 


man would himself as 


“Golf-club Excellency, the 


Preside Ng 
is not altogether free from the idea that if 


icturer 


he furnishes anything to Uncle Sam the 
public ought to know it. There lies betore 
me an example of this in the shape of a 
catalogue bearing across the title page the 


words “Adopted by U. S. Gover 


when as a matter of fact there are but a 
small number of the devices in use, | 
in this line being shared with not less than 
four other manufacturers 

I mention this not to provok« 
discussion, but as an _ indicatior f the 


motive which impels many a manut 


to go after the government business—they 
think it is a good advertisement 1 are 
willing to sacrifice their profit 1 ely for 
the sake of getting the contract 

[he results of this policy, or more prop 
erly lack of policy, are disastrous to the 
contractor and in many cases harmful te 
the best interests of the government, for 
with price-cutting there will follow a lower: 
ing of quality in spite of rigid a1 stly 





inspection; or, in the case of standard a1 
ticles delivery which retards the 
public siness 

Some contractors learn their lesson be 
fore it is too late, but there have been many 
cases of financial wreck caused by endeav 
oring to run too close to the shoals of small 
profit on government business 

The li requires competition, where 
practicable, but it leaves some room for the 
exercise of discretion on the part of the 
purchasing officer. 


When pur to be 


quantities, volving the 


correspo! amounts, or when 


deliveries are to extend over a considerable 
period, it is customary to invite proposals 
by advertisements inserted in newspapers 
and other periodicals of publicity, payment 
being made for the space at the usual rates 
When time will not permit of such adver- 
tisement, is permissible to invite bids by 
circular letters sent to manufacturers of or 
dealers in the articles to be 


by notices posted in public 


established 


purchased, or 


places \s conditions arise frequently 
which necessitate the use of the latter 
method, those who engaged in the sal 


of supplies to the government must be 


on the continual lookout for such oppor 


and this is no small task, as will 


tunities, 


be testified to by every salesman who eve! 


came to Washington as a new man te 
“learn the ropes.” 
Purchases may be made without adver 


tising when an emergency exists which will 
not permit of the delay incident to adver 
tising, or when it is impracticable to secure 

The regulations in this respect 
and the purchasing officer must 


reasons 15 


competitior 
are speci! 
certify as to which of several 
assigned for dispensing with this formality 
In view of the fact that much of the sup- 
and equipment required is purchased 
under the of the 
General Supply Committee, or special con 
department for the 


plies 


formal annual contracts 


tracts made by each 


articles required for its 
of particular interest to the manu- 


facturers and selling agents of specialties 


own use, this is a 


matter 


Purchases may be made without adver 


tising, or in the “open market,” to use the 


generally accepted term, when the articles 


are patented or copyrighted and not on 


1 


dealers, but by the owners of the 


patent copyright or their agents or as 


signs alone, at a fixed and uniform price 


They may also be so made when there 


is only one dealer within a practicable dis 


tance from whom the articles can be 


obtained 


I was recently called into consultation 


made of large 
expenditure of 


OFFICE APPLIANCES 


DY correspondence with a sales Manage! 


hi 


d his advertising expert to determine the 


to be pursued in marketing in Wash- 
comparatively new device, for 


ia ; 3 


which there is a commercial demand, but 
parti larly adapted to the needs ot tne 
government \ local agent had already 
sold a number of the devices to the gov 


ernment at the standard price, which was 


asonable and fair, and which was accepted 


government officials without 


The 


signed as the 


by the ques 


vouchers for these sales as 


reason for purchasing in the 





HERMON C. METCALF. 


open market the fact that “the vendor is the 


sole agent for the District of Columbia,’ 
therefore coming under that clause of the 
regulations which provides for purchases 


to be made when “There is only one dealer 


within a practicable distance from whom 


the article can be obtained.” 

The plan proposed by the advertising ex 
pert was to place this device on sale at al! 
stationery stores in the large 
Washington 
The local agent protested against this, and 
asked I pointed out 
the results that would follow were the pro 


the general 


cities of the east, included 


when my advice was 


posed plan adopted; first, that it would lead 


to price-cutting competition among the 


and second, that it would deprive 


the local agent of the reward for his intro 


ductory work: strongly recommended that 
that the 


the advertising be done but sale 


be confined to one local agent, and sub- 
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mitted the regulations above quoted. The 

anufacturer’s representatives both granted 
the reasonableness of the contention, and 
the local agent was left in undisputed pos- 
session of the field. 

[ am well aware that this plan could not 
success in the case of 
staple articles, for which there is a large 
commercial demand; nor should the course 
[ have recommended be construed to in- 
dicate a desire to “gouge the government,” 
for | maintained for a number of 
years that a man can earn his livelihood by 
working for the government or by selling 
either goods or services to the government 
and still be a loyal and patriotic citizen! 
Note.—The readers of Office 
\ppliances are already acquainted with 
Hermon C. Metcalf, through his contribu- 
tions On conditions at the national capital. 
\Ir. Metcalf entered the office appliance 
feld about three years ago, when he re- 
signed from the position of Chief of Main- 
tenance in the Forest Service to accept the 
vice-presidency of the N. M. Minnix Com- 
pany, Inc., Washington agents for the Safe- 
Cabinet Company, of Cincinnati. 


be followed with 


have 


Editor’s 


During his period of service for the gov- 
ernment, Mr. Metcalf made a special study 
of filing systems and labor-saving devices, 
extending his investigations to some of the 
larger cities of the east, and gained a repu- 
tation as a business systematizer, which 
has been added to during his more recent 
commercial activity. 

He has recently organized at Washington 
the “Betterway Service,” devoting his ef- 
forts to the introduction of time-saving 
methods and _ labor-saving devices, for 
which there is a large field in the ever-in- 
creasing governmental departments. He 
has the benefit not only of familjarity with 
the line of work to which he has given 
many years of study, but of a wide ac- 
quaintance with government officials and 
government methods. 

Mr. Metcalf is an earnest student of the 
“Sheldon” methods of business building, 
being leader of the local Area Club. He is 
devoted to outdoor life, a member of the 
Washington Canoe Club, taking both pleas- 
ure and recreation on the beautiful Poto- 
mac. 

Mr. Metcalf will retain his connection 
with the Minnix Company, which is increas- 
ing its line of office equipment in steel and 
wood, 

Manufacturers who are not represented 
in Washington are invited to correspond 
with Mr. Metcalf, who will be glad to ad- 
vise them as to the possibilities of that 
field for the marketing of their product. 














The stones that you throw at others today, vou will find in your pillow tonight. 


—Selected. 

















ECONOMY VERSUS FALSE ECONOMY. 


By Fred. S. Lincoln, president, Fred. 5. Lincoln, Inc., govern- 
ment contractor in business furniture, Washington, D. C. 


N ORGANIZATION made up en one likes to be brought in contact with economy, but if you have the management 
tirely of men of economical tend- penny-saving. of a store and will place yourself in the p« 
encies would fail as surely as one There are times when the difference be sition of the customer it will not be over 
composed wholly of men of extravagant tween economy and false economy is very hard to make the differences clear to you 
proclivities. Its end might not be so __ slight; for example, adopt the economical Take the manner of doing up your pur 
abrupt, and certain it is that it would not plan of getting your customers to carry chases. Would you be any better pleased 
be so spectacular, but end it must in’ home their own packages; if they do not’ if your bundle were wrapped in four sheet 
disaster. grasp the reason for your persuading them. of paper, where one sheet would do quite 
It isn’t human nature to admire pars! to do this, you will have effected an econ- as well. or if the twine used were wound 


moniousness. No matter how virtuous it omy of large proportions. But just let round and round until it would secure six 
is to be prudent, and frugal and econom- your customers discover the object of your packages of greater weight than yours? 





ical, we do not like to come in close con- efforts in this direction and your false Would it make any difference in your 
tact with the individual or organization economy, or “meanness,” will get bigger purchase if you were to know that dow: 
practicing too earnestly these unassailable advertising than anything else you ever in the cellar of the store there burned 
qualities. To come more within our aver did lights in abundance, for every light dow: 
age tastes, they must operate anywhere Isn’t it a queer thing, but isn’t it a fact there had been left burning by the rte1 
from the reasonable middle-ground of as well, that everybody knows that a busi while he took his noon hour? 
“just being careful,” up to that of the Would your decision be affected mort 
“liberal spender.” favorably if the salesman used steel 
[f we are of the kind who are careless ot graved letterheads on which to make notes 
and memoranda, and estimates regarding 


the opinions expressed regarding our ac 


your purchase? 


tions, we are apt to offend established 
Most certainly not But there t 


standards of living by our penuriousness 
in effecting economies If we belong to 
the kind who do care what others think 


ganizations that dare not effect su 
omies for fear they may prove fals 


and say, we are apt to put up a front just omies. These are, however, conomies that 
a little better than our income warrants, the customer knows nothing and ires 
and thereby miss entirely the good results nothing about. Care and study w find 
gained by proper economies. Between enough of them to show a handsome re 
these two is a happy average, and an or turn in any business. False economy only 
ganization containing a nicely balanced proves to be such, when a true economy has 

been pushed too far, and begins to take 





proportion of both temperaments ought to 
from the customer a service he 


be well up in the race 
sonably expect 
Economy, the kind the public d 


notice, consists in using the base1 


Primarily the organization is gotten to 
gether to make money, but this fact must 
not be too apparent. In truth it ought not ‘ 

lights only as much as necessary, using 


be made apparent ever 
much paper and twine as a pack 











In all the experience of the average pur : 
I : ge | quires, and being careful of the thousan: 
chaser it seldom happens that his attention ; é ; 
, ind one things that make wast 
is attracted to this phase of retail mer : 
compensation to either the cus 
chandising, and then only sub-consciously, th coe 
: e store 
but it is an unpleasant experience when it FRED. S. LINCOLN. 4 . 
, asi False economy consists in using fewe 
does come, having a tendency to discour , 
Mal die 1 : 1 ; ness is conducted for profit, and yet they store lights because the light b ti 
age the purchaser no matter how much he 
. te ; ry ee : tf will fly with alarm and suspicion the mo- high anyway, because there is t much 
desires the article he is 1aspecting r you . . 
—e 5 : ment this well-known fact becomes appar- light burned in the basement, o1 ising 
have ever had such an experience you can en ae 7 ., age 
é “| . ent in a transaction: poor quality paper and twine, be . 
trace it to false economy. . 
_ : . ; Strange how much alike we are in this penses on paper and twine oug! 
A store may be little and yet have the respect. We go on spending our money lessened, especially since the bundl 
atmosphere of bigness about it by being for the things we want and the things we _ pers are using so much paper and 
well managed and bright and Jiberal, and think we want and are happy and undis Every business day brings both 
per contra, a store may be big in size, but turbed in the habit, but let a shop display economies to the attention of the | ness 
on your very first visit impress you with an evidence of parsimoniousness in only one manager, and fortunate is he wl , 
air ot meanness and petty dealing. Every- ot the angles of its business and away we of him al organizati nm so wel 
one who has had money to spend and has go loudly voicing our contempt for the that it cat accept and carry throug! 
gone into stores to spend it has happened = gtore and everybody connected with it plans as fast as he discovers 
on just this sort of thing. To the man On the other hand a business may build perfects the remedy 
who helps to run a store, it is a thing all of its success on economies that are Note Fred. S. Lincoln is a ty 
worth analyzing. never apparent, but so long as we are not’ cessful business man. He has g r 
It is next to impossible to define false brought into contact and made acquainted of his high talents and energy 
economy as applied to store management with the real cause of the success, we will up a big business, and is now 
but if I were to make the attempt, I would continue to patronize it serenely and ing opening branch _ stores g 
say, it consists in keeping store economies _ happily. other cities. Fred. S. Lincoln, Inc., doe 
undiscovered by the store customers. And It might at first seem difficult to dis important jobbing business, in Idit 
there you have again the thought that n tinguish the apparent from the nceealed its regular trade in Washington 
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PROFITS IN THE OFFICE APPLIANCE TRADE 


HE National Association of Station 
ers and Manufacturers, through its 
very efficient Catalogue Commis 


sion, has pointed out to the commercial sta 
United States that it 
every house on an average of not less than 


tioners of the costs 
25 per cent of the selling price of the goods 
to do This includes those 
incidental and necessary expenses to which 
the business is subject after the goods have 


business. cost 


been paid for and laid down in the store, 


such as light, heat, rent, interest on invest 


ment, clerk hire, delivery costs, paper, 
twine, deterioration of stock, breakages, 
bad accounts, etc. 


The experience of stationers shows that 
this estimate of cost is conservative. In 
some cases, actual cost percentages are 
higher than this, but the Catalogue Com 
mission, after full investigation decided 
that the average cost of doing business 


could not be estimated under the figure 
named 
As the 


among 


trade well knows, it is the custom 


leading manufacturers to give a 
discount 40 per cent to the dealer off of 
the 


goods \ 


fixed retail selling price of his 
Office Appliances, 


list or 


subscriber to 


one of the best known office appliances 
concerns in the country, is of the opinion 
that a forty per cent discount is not suf- 
ficient, and that manufacturers should ar 


range to give a 45 per cent discount at 
least. or should advance the retail selling 
price of their goods to a figure which will 
permit them to giv larger discount if 

their own business 


40 per cent is all tl 


will now allow. He submits that 40 pe: 
cent does not give the stationer a large 
enough margin of profit, and that, indeed, 
the net profit finally ilized is so small 
that it will not allow the dealer a decent 
sum to pay him for the time and labor he 


business 


puts into his 


The dealer points out one special line as 
represent tive f many ‘thers where the 
discount given is 40 per cent off the list 
price He rece ntly figured out his net 
profits on several lines goods under the 


? 


rule of 40 per cent off and 25 per cent cost 


of doing business, and has arrived at re 
sults which are both interesting and impor 
tant He points out that the firm whos« 
lines he selected is one of the fairest in the 
business 1 that his estimates will apply 
with ec ] T rT T Ts 
In finding the net profit remaining 

him he ruled off several columns, first 


Dealer suggests forty per cent dis- 
count leaves too small a margin. 


that is, their 
list price; then the discount, and then the 


showing the cost of the goods, 


net cost at the factory. He shows next the 
the goods laid 
town, which is actually the net cost of the 


cost of down in his 


own 


him In the succeeding column 


the cost of 
according to the figures given out by 


goods to 


he shows selling each article 


the 


National Catalogue Commission, viz., 25 


Facty 

List. Discount. cost 
V—S$S8.00 dz p : 40% 40c 
W—$18.00 dz 40‘ 90c 
X—$5.40 dz 410% 27c 
Y—$1.65 dz 40% 99c¢ 

7Z—$4.50 dz 40% 2214 
per cent of the retail selling price Finally, 

he adds the cost of the goods laid down 

his own town to the cost to s« shows the 


tail 


actual re selling price, and proves that 


the net profit left is ridiculously small. 


The lines on which the figures are based 


are good, steady, salable stuff, but it is 
mpossible to work up a large trade upon 
them, their use being, to a certain etxent, 


amount of 
Upon 


where the sales are not of large 


imited as to the number and 


he articles per individual customer 
such lines, 


volume, he urges the necessity of having 


irger discount than 40 per cent in order 
that the stationer may reap a reward more 
arly in proportion to his work. 
In our subscriber’s figures six items ar 
uoted, whose total selling price is $6.30 


the total net profit resulting from this 


is 66 cents, or a small trifle over tet 
é If one is able, by good fortune 
nd hard work, to sell $3,000 worth of this 
S f goods month, his profits would 
$300 a month—hardly sufficient to take 
é f losses or to put away much for 
mprovements. Upon such basis the sta 
ner cannot get rich very fast, nor at all 
ess his persona 1 family expenses 
Suppose the sake of the argumer 
t goods are shipped from Chicago 
Litt tock Let us, then, take some fig 
t which are real list prices and dis 
s. and studv each item with regard to 
he net. prof resulting rom its. sale 
s 25 per cent he sé iz | e brings 
t st up $1.37, leaving 13 cents 
+ n this iter or something ider te 


cent. Proceeding in tabular form we 
find the following results: 
Article U, for instance, lists at $1.50; 40 
per cent discount leaves a factory cost of 
90 cents; adding freight to Little Rock of 
10 cents brings the cost to $1.00, which, 
Observation of the above list shows that 
net profits vary in a slight but appreciable 
For instance, the dealer makes 


per 


degree. 


Cost to sell 


Cost L..R. 25% Total Sel.pr. Net. 
$0.44 19¢. $0.63 $0.75 12c. 
1.00 37c. 1.37 1.50 13e. 
.30 12c. 42 50 8c. 
1.10 40c. 1.50 1.65 15c. 
25 10c. 35 AO 5c. 

14 2/7 per cent on the last article; 10 per 


cent on the next to the last; 19 per cent on 
article X; less than 10 per cent on article 
W., etc., but the actual profits in every 
case come to a very small sum. Total cost 
of all the items is $5.64; total selling price 
is $6.30, net profit is 66 cents, and profit 
percentage based on actual cost of goods 
as they finally leave the store is between 
eleven and twelve per cent, or less than 
10 per cent figured upon the selling price of 
the goods. 

Six per cent clear interest upon a bond 
or a mortgage is regarded as a good figure, 
for the security is supposed to be absolute 

nd the attention of the investor is not 
devoted exclusively to collecting his six 
per cent. He, in fact, pays no attention to 
it at all except to sign a receipt once in a 
while, or sent a notice of interest due. But 
the business man who gives the best hours 
of every day and practically all the days of 
his life to the development of a business, 
and then makes an actual profit of a shade 

ver eleven per cent seems not to be get- 

ting his share of the good things of life, 
with a mighty small show of ever being 
able to get ahead for that year in Europe 
vith the family, or for the education of a 
son and daughter. 

Office Appliances would like to have this 
matter discussed by stationers and by 
manufacturers. If the figures of our friend 
have gone wrong, or if the writer of this 
has misstated anything, we earnestly de- 
sire to be put right, and put right all the 
vay, with a full, free and lucid exposition 
of the subject from the pen of any com- 


petent subscriber. 








selves. 





I suppose at the final test 


it will make little difference whether or not others believe 
in us: but it will make all the difference in the world whether or not we believe in our- 


—_Glen S. Buck in «Buck’s Shot.°’ 

















SECOND AUSTRIAN BUSINESS EXPOSITION. 


26 
SECOND Business Exposition will 
be held at Vienna, Austria, in No 
vember of the present year. Judg 
ing by the success which attended the 
First Austrian Exposition of this kind, 


which took place in the spring of 1909, and 
considering the further development of the 
office appliance trade in Austria-Hungary, 
as well as the added experience of the man 
agement, this exposition promises to be a 
most interesting, instructive and profitable 


event for all concerned. Austria-Hungary 
offers a particularly good and remunerative 
field for American office appliances. It em 
braces the industrial provinces of Lower 


Austria with its and enterprising cap 


ital, Vienna, 
more than 


gay 
containing 
2,000,000 


commercial 


with its suburbs 


people, devoted en 


tirely to and industrial pur- 


Bohemia, with extensive and diversi 
the 


suits; 
fied industries, and historic capital, 
Prague, a city of half a million people and 
with 
Buda 


situ 


Hungary, a large agricultural country 


growing industries, centralized in 
Pest, 
ated 


which 


million people, 
the 


beauty 


approaching a 
both banks of 
with 


on Danube, a city 


regard to and ad 


vantages of location, progressive institu 
tions and metropolitan life and enterprise 
stands on the 

continent. It that the 


derground or subway railroad was built and 


second to none Europeat 


was here first un 


operated, and a “telephonic newspaper, 
which furnishes at all times the news of the 
There are other 
Austrian Vienna 


worthy of mention, in which American of 


day, is being conducted 


centers tributary to and 


fice appliances find a good and increasing 


For instance, Trieste, the leading 
the Adriatic 
Graz, the capital o1 
the 
Moravia, a 


market 


\ustrian port on sea. and a 


large insurance center; 
the 
capital of 


Styria, in heart of iron region; 
grunn, the great 
textile center, and Krakan and Lemberg 


the two leading cities of Galicia, the bor 
der land of Russia 

In all these cities aggressive and reliable 
office appliance dealers may be found, eage: 
to take up and introduce meritorious Ameri 
article 


can specialties. For to bring a new 


to one’s customers is not only the means oO! 


securing additional business, but furnishes 
an opportunity.to reiterate the merits ol 
established articles, and a valid excuse t 
take up a client’s time and attention In 


countries where formalities frequently act 


as barriers to business intercourse, an ex 


position of this kind is of particular import 
ance and value: much more so than in our 
where the “heads” of de 


own country 


partments cal be easily reached, except 
ing the “blockheads,” 
like oysters and can only be “opened” by 
shall be 
manufacturers 


the 


who are closed up 


pleased 


cutting sarcasm I { 


\merican 


the 


to serve with my 


intimate knowledge of conditior 


By Henry Goldman. 


these sections of Europe, and to 


them in touch with reliable concerns, who 


could successfully exhibit and introduce 


their products 


Though Austria-Hungary is not quite as 


important commercially and _ industrially 
as its next door neighbor, Germany, the 
conditions are much more favorable to the 
exploitation and acceptance of Americat 


office specialties. It has not yet developed 
its home industries and is largely depend 
Germany, 


the 


office 
last, 


while a 


ent in its supplies upon 
United 


this 


England and, not least, 


States, 


trade is secured by Germany, owing to the 


good portion of 


and 


enterprise of its manufacturers, a much 


larger part could be captured by this coun 


try, if it intelligently went after it, and for 


various reasons 


American office appliances stand in good 


repute in Austria-Hungary, and, every 





HENRY GOLDMAN. 


thing else being equal, are given the pret 
erence. The patriotic element, the protec 
tion and encouragement of domestic in 


dustries, which in Germany frequently an- 


tagonizes the American product, is not so 


pronounced in Austria, and the business 


man buys what answers his purpose best, 


irrespective of the country of origin 


“Made in Germany” cannot be successfully 


the Austrian the 


empire, to 
prejudice or disadvantage of the 
anything, the American article 


employed i1 
American 
article It 
is likely to be preferred by the prospective 
customer, and “America” is a good recom 
intended to save 


mendation for anything 


time and labor or economize expenses 


With regard to duty the German or Eng- 


lish manufacturer is in no better *position 
in Austria, than his American cousin, all 
have to pay according to the same 
schedule, and the item of freight or trans- 
portation charges is not much larger than 


from certain remote sections of Germany, 


f smaller 


number ¢ 


large 


taken in 


especially if the 
consideration 


the 


specialties, ar 


which can be shipped cheaply across 


Atlant to Antwerp or Rotter Bre 
men or Hamburg and then by rail 1 he 
destination or directly to Triest« Fiums 
from which points the southern p neces 
of Austria and Hungary can be more « 
nomically reached. 

The Vienna Office Exposition off 


exceptional opportunity to reach these si 
tions and to introduce American specialties, 
the 


Numerous relial 


as well as to extend sales of already 


established lines 


ers may be found in Vienna to take w 
American specialties, and the expositior 
management, under the able directi ot 
the publisher and editor of the ding 
Austrian ofhce appliance journal “Bureat 
und Geschaefts-Reform” (which 

“othce and business’ reform 1 co 
operate witl \merican manuta 

very manne! possible. 

The exposition will again occupy the 
commodious and recently renovated | t 
cultural Hali, situated on Vienna’s most 
imposing thoroughfare, the Ringstrasse, 
easily accessible from all parts of the city, 
and in ose proximity to the centers of 
trade and industry and important adminis- 
trative government offices. The officers of 
the largest business and financial institu 
tions, the heads of public offices, both 
municipal and national employers and em 
ployes will surely crowd the exposition 


halls, particularly during the evening hours 


and on Sundays. No efforts will be spared 
by the management, which has profited by 
the experiences of similar undertakings at 
Berlin and Frankfort, to bring the public in 


large numbers to this exposition, which 


will be accomplished by an _ unlimited 


number of invitations issued by exhibitors 


through extensive advertising and the at 
tractio1 themselves exhibits ntests 
and concerts 

[It is deserving of special ment that 
Austrian ofticedom follows with great in- 
terest exhibitions of this nature, with a 
view to utilizing the improvements offered 
for the benefit of the service, and that 
even the aged emperor and members of 
the imperial court may be expected to visit 
this exhibition and to commend its exhibits 
In European countries, where approval in 
high places goes far in influencing put 


chases, this fact should also be taken into 


account 


All things considered it is confidently ex 


pected that American manufacturers of of- 
fice appliances will take advantag: this 
opportunity for profitable trade expansion 


; } 


in the Austrian empire, and that they will 
arrange for creditable representat the 

directly, or through their Austrian repre 
sentatives, or through the exposition mat 

agement, which will provide space and at- 
tendat for a reasonable consi 





te 
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REGARDING THE TYPEWRITER QUESTION IN AUSTRIA. 


By 

N NO. 4, VOL. XIII, of your excellent 
magazine, Office Appliances, I find an 
irticle on the “Competition Between 
\ustria American Made Typewriters,” 
the statements in which article cause me 
some surpris¢ It is there stated that the 
Austrian Chamber of Commerce has issued 


an edict instructing the twenty-nine pro 


vincial chambers of commerce, which de 


Vienna chamber, to use only 
Austrian 


Oo! commerce 


pend on the 
typewriters of manufacture in 


chambers throughout the 
length and breadth of the land 

Now, as a tact, 
known as an Austrian Chamber 


there is no authority which 


matter of there is no 


corporation 
of Commerce; 


could command people or corporations to 


buy a machine of a eertain manufacture; 


there are not any chambers of commerce 


dependent upon the Vienna’ chamber; 
and, furthermore, it is hardly possible 
to induce anybody who is_ not. to- 
tally ignorant in typewriters to buy the 
\ustrian-made imitation of an American 
machine, for this is the last saint in the 
calendar of writing machines in every re 


spect, in construction as in manufacture 


Until the present time, machines of 
American make have held the field com 
pletely in all public offices, etc., as the su- 
periority of their manufacture, durability 
and reliability have secured them prefer- 
ence over all other machines on the mar 


ket; and it is equally true that they will 


continue to hold this field all the more 
strongly the more the public comes to 
know what a typewriter ought to be. 


danger of weakening the pres 
the 
the American 


The only 


ent dominating position of American- 
made typewriter here lies in 
itself. American-made 


imported 


competition ma- 


chines are into this country 
been and are nothing else than 
not find 


here advertised 


which have 


a failure—machines which could 


a market at home and are 


is “the newest and most perfect American 


products” of their kind. People who are 


swindled by such machines must lose re 
\merican 
cases German-made typewriters 


Ameri 


spect for typewriters. 

In some 
enjoy preference over machines of 
as the German manufacturers are 


needs of the dif 


can make, 
better acquainted with the 
ferent Austrian populations. American 
typewriter manufacturers should know that 
that 46.4 per 


Slavonians; 19 


Austria is polyglotic state; 


cent of its population are 


per cent Magyars; 6.7 per cent Rouman 
ians: 1.7 per cent Italians, and only 25.8 
per cent are Germans, but most of the 
American typewriters sent to this country 
are arranged only for German writing, and 


not until they reach here are they adapted 


to the writing of other languages by less 
skilled mechanics 

Although a great part of the Slavonians 
ind other tions write German too, they 


Maxim Svagrovski of Prague, 


> 


¢ I ess equre¢ ypew L€ especi ) 
lapted to their languages espe 

y, the Bohemians, the busies I most 
ogressive people of Austria, numbering 


satisfied only with type 


6.000.000, can be 
] 


1 





riters especia arranged for Bohemia 
writing The language of this people is 
highly developed, with a grammar like 
Latin or ancient Greek, and with nearly 
twice as many characters as are to be 


found in the English language 


In my experience I have become ac 


juainted with three standards of typewrit 


ing: the English, which uses capitals only 


at the beginning of sentences and for 


proper names; the German, which uses 


capitals as in English, and besides that, for 


every noun, some pronouns and many ad 


jectives; and the Bohemian, which uses 
apitals as in the English, but has fifteen 
special characters, indicated thus 

l a4aéd’é@éeéinodrFst’ut Fz 
Regarding these differences 11 
shift keys 


some 


writing 


typewriter with two which is 


English trouble to 


the German writer, who has to use the shift 


good for causes 
key nearly in every word, and often three 
and four times in a word, as in 

2) bézici, éernéjsi, ¢itani 

etc., is, with such typewriter, heavily handi 
capped in competition with writers of other 
char 


languages. A machine with only 81 


acters and two shift keys is nearly useless 


for Bohemian writing, and any other type 
much better 


the 


vriter with double shift is not 
than 


writing 


language were 


for 


for writing this 


first crude machines English. 


The Smith Premier No. 10, with a com 
plete keyboard, is well adapted for Bo 
hemian writing I have one which has 


been especially arranged for me, thus 
3 &WERETZUiIiOP 


ASDFGHJK 


yxevbnum ‘ees 
It is important that the special Bohemian 


haracters— 


{ &éscrzyaein 

should be placed in the middle of the key- 
board, for, if they were, as in other ma 
-hines, on the upper row, the operator 
vould be forced to hold his hands constant 


My 


serves perfectly for Bohemian and 


ly on the higher end of the keyboard 


machine 


ilso for German writing, its only fault 
being that it has not more than &4 char 
cters, so that the seldom used letters 
nh G@ gt 

d the capitals 
6) CRAE 
etc., and the German characters 
7 iou 

ust he writte ith the uid spec 
ons silent eys 


Ri yhen 


Ma. 

This deficiency can, however, be met 
ith Smith Premier No. 9, which writes 
96 characters, and, with a keyboard de- 


answer fully all 
French and Ger- 


below, would 


Bohemian, 


signed as 
purposes of 


man writing in one. 


9 (23485¢789 61 ) 
QWERTZUIOP%S% 


&éASDFGHIJIKL: / 

YXCVBNM 46 i 
6423 29441 DO? 

qwertzuiop 
as tigassed7 2 
eyxevbnm,.*— 

Next to the Smith Premier I regard the 
Pittsburg Visible Standard No. 11 machine 
as probably the most acceptable for Bo- 
hemian writing, not only because the whole 
keyboard and typebars can be changed for 
writing different languages, but because it 
writes 88 characters, and this is sufficient 
for the general requirements of Bohemian 
writing. I have ordered this machine with 
this special keyboard: 

rey aéin’ 
(23456789) ’ 


10 és é 


qwertzuiop %&% 
&WERBTZUIOP 
asdfghjkl1—”- 
ASDFGHJKL$/! 
yxevb& @,. 
YXCVBNM?: 
Most of the German machines write 90 
characters and are arranged like this, but 
few of them are so reliable as the American 
machines and none are so durable. As we 
have to pay the same duty on them as on 
\merican machines, and the difference in 
freight is not important, it is no wonder 
that we prefer American-made machines to 
others. Some of the American ma- 
chines write 90 and 96 characters, as the 
Hammond and the Oliver, but it seems 
that in both these machines the special 
Bohemian type characters might be better 
arranged with relation to other letters, so 
that most of them would not necessarily 
have to be taken with the shift key. Fur- 
thermore, these machines have the special 
type, which are so often used in Bohemian 
as the regular type, in the third row to be 
taken with the shift key on the high stroke. 
This adds to the noise, and, regardless of 
whether the platen or the type bars are 
raised, affects the machine twice as much 
in the writing of Bohemian as in any other 
language I know of. 
I would suggest that machines with dou- 
ble shift mechanism, where speed is not a 
rst consideration, be thus arranged for the 
writing of Bohemian: 
Plain keys, without shift: 


any 


l ertzuiop 
asdfghjk1 
yxevbum,. 
shift with the lower stroke: } 


Che 








@sSéeérzv a4 é i 

The shift with the higher stroke 
&EWERTZUIOP 
ASDFGHJKL 
YXCVBNM 

This keyboard would have the advantage 
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that the location of the special Bohemian 


characters would be the same as upon ma 
chines shift 
that the characters oftenest used would be 
taken with the 
and less wear on the machine 


The best interests of American manufac- 


with single mechanism, and 


lower shift with less noise 


turers demand that they do not appoint as 


sole agents for Bohemia people who are 
not acquainted with the requirements ot 
Bohemian writing, but experts the 
Bohemian language, who know how sup 


OFFICE APPLIANCES IN GREAT BRITAIN. 


Exclusive Correspendence of Office Appliances. 


British trade 


seemed to be 


HIE slight halt in 
perity which 
by the April figures of external trade 
Last 
year’s figures with which this year’s May 
month 


pros 
indicated 


was very soon perceived to be untrue 


returns were compared were for a 
with a larger number of working days. Al 


iowing for this the tide of increased trad 


is seen to go on. Not only is the present 
year going to be a big business year for 
Great Britain, but it is also going to be a 
big pleasure year. The coronation festivi 
ties drawing vast crowds into the country 
is leading to the opening of a large num 


ber also of exhibitions [In practically all 


of these office appliances are showing to 


greater or less degree and of course in the 


fall will come the Business Show at Olym 
pia. Leading typewriter and office appli 
ance firms continue to report expanding 
trade and sales of typewriters throughout 


Europe are substantially on the increas¢ 
for example, of the Roy 
al typewriters, Brooks, the 


director of the company, finds the agents h: 


Taking the case. 
A. P foreigt 
doing 


the 


has been appointing all over Europe 


a large and increasing business and 


Visible Writing 


shares were recently bought by the Roya 


Machine Company, whose 


is increasing its sales by leaps and bounds 
Very much the same can bi 


makes 


every month 
s2id of all the other leading 
The Barlock, whose city offices have for 
the past seven vears been in Upper Thames 
street, have just moved into a bigger build 
the Barlock This 
big block the office, 


traveling, warehouse and staffs 


ing known as Building 


is a central housing 


mechanical 


Six extensive floors with a 65 ft. frontag 
largest typewriter premise area in Europé 
The central sale rooms in the city are r 


tained and a second block has been ear 


marked for factory extensions as 


Manager W. J. Richardson de 


required 


General 


clares that the Barlock in this country has 
grown out of its premises every five years 
since it started here. The Queen Victoria 
, 
! 


street headquarters originally opened in 


1888 with a No. 1 model. The Barlock is 
pressing forward business in the east of 
Europe and Asia, whilst at the same tim¢ 
continuing to intensively cultivate the Eng 


lish area 
The 
| 


fective publicity to the fact that it is a low 


Empire typewriter is devoting ef 


Canada, and that 


priced machine made in 
further 1,500 machines have been bought by 
the British 1,000 by the ¢ 
adian Pacific Railway, and 100 by Harrods 


Government, 


Stores, the great London departmental bus- 
iness. 

The printing typewriter firms report al- 
The 
Multigraph Company especially are circu- 


sO improving business International 


advertising 


lating some interesting matter 
describing their unit plan whereby the 
Gammeter writer can be adapted to any 


business, no matter how small, without sac 
com- 


this 


rificing the original investment A 


plete unit is being put out at 195s. in 


country. The buyer is given the opportu 


nity, when his business needs have grown, 
of exchanging the semi-automatic typeset 
ting cabinet for the compotype, the auto 
matic typesetting machin 

The Perfectograph typewriter duplicator 
business, a metal type through ribbon de 
vice which is British made and which hails 
from Birmingham, the center of England, 
is developing quite a tidy business even 


against the severe American competition 


It is now searching for some means of fill 
ing in the name and address at the same 
time as this machine prints the circulars 


Ordinary printer’s type is used in the 
fectograph machine and therefore the ad 
dressing outfit will have to be printer’s typ 


hig h 


Briton Now Has Many Business Aids. 


Loose leaf devices and vertical fi 


tions now exist in this country in great 


profusion and the British business man who 


has at last been converted to bor-saving 
devices in his office is confronted by vel 
table embarras des richess« At first sight 
he may almost learn with dismay what 
ist number of systems have shot off from 
the original vertical filing devices, but more 
mature consideration shows him that any 
business and his business can very soon 


h ive the particu I fil ng system be st adapt 


ed to its needs \mongst the most enter 
prising firms now pushing loose leaf de 
ices in this country 1s Moore’s Modern 
\lethods who have now 176 agencies covet 
ng the United Kingdom, with 17 the 


Kuropean Continent covering France, Hol 
land, Belgium and Italy 

\ British business man’s worries nowa 
days therefore are not concerned with the 
ibsence of aids of this kind. His telephone 
perhaps is his worst trouble \t the end 
f the year practically the last vestige of 
independent control of telephones will dis 
ppear when the government takes over 
the business of the National Telephone 
Con pany Busine ss men di ! t reg ird this 
with ple sure and Suggestions ] ive been 


ply machines of the best quality and are 
competent to make suggestions to the 
manufacturer with regard to suita ard 
modifications 

made for a telephone authority which 


would operate and develop the ‘phone on 
At present Great Britain 
the 


have 


lines. 
one-fifth 


commercial 
only has telephone 
that 


hundred 


she and at ther five 


ought to 


million dollars worth of capital, 


estimated, should be 
The State Telephone Depa 


it 1S spent on putting 


it right rtment 


is perhaps showing a little more 


energy 


a scneme S 


and progress than is usual and 


being give our tarmers tele 


put out to 


phones at fifteen dollars a year he bus 
ness man may hope for better times, there 
fore 

Che Postmaster General made t 11 
teresting speech in the Hous« f Commons 
on M 18th in introducing the post office 
estimates. Despite the protests of the sta 
tionery trade, however. posta etter 
cards are to be sold in future by the post 
office for the value of the stamps only, and 
this « inly gives general satisfaction in 
commercial circles. Gratification is felt at 


concession that henceforth pri 


vately printed post cards will be S mped 
free of cost at Somerset Hous« Up to the 
present harge of 25 cents pet 10 rds 
oo dd +7 +; the value of tl tomy has 
beet l 

What these changes mean may be gath 
ered from the fact that in th 1909 
191( something like 80,000,000 post irds 
were sold over the counters of the post of 
fices e United Kingdom 1 me 
period be et 8.000.000 and 9.000.000 pri 
Vat ‘ vere stamped { Somerset 
House his, of course, does not repre 
sent e total number of post rds han 
dled by e authorities in the country. Last 
vear ess than 867,000.00 irds 
ve lv delivered in the United King 
dot 

A+ ( lv date the new | ne 
cent 1 penny (two cents vill 
be issued in long rolls of 1,000 se in 
tamping machines These st mps 
will b riv twentv-eig] vard go. For 
some time past commercial firt been 
pressing this concessio1 it ic 
stamping machines are now very mmonly 
used America. whet they ved 
most essttl 1s t abor levice 
At present if has been decided sue r Is 
cont t 1.000 stamps, but nder 
stood should there be ind 
from b ess firms for smaller s es of 
stamy this form, strips of 500 will be 
printed There is no intention of selling 
stamps prepared in this way in tities of 


1.000 


than 500 or more than 





BIG COIN-COUNTING TASK. 


By Miss L. Reid. 


1911 
this 
million 


Vienna, 


has been 


Austria, May 13, 


carried out 


counting oO! 


over a 


streets of Vienna 


\ “Flower Day” for the benefit of vari 
ous charities was arranged Girls dressed 
in pure white were provided with baskets 


t 
of flowers that they sold to passers-by in 


the streets of the city Each girl was ac 
1 


companied by an attendant cavalier, who 


carried a llecting-box and took charge oi 
the cash The flower chosen was the dog 
rose Hal milli blooms of the palest 
pink were made ready against the day 
The pt sion did not, however, suffice for 
he e( the sell Later in the day 
othe ti flowe were purchased, as 
vell as é itural ywers amounting to 
ne million in all The girls raided cafe 
ind res ope house and_ theater 
Houses usiness re entered, all pres 
ent being asked to purchase The ma 
jority how-w ows in the city were 
decorated with the pink roses At mid 
ght a pid calcula showed that no 
less than one milli ses and other flow 


ers had been disposed of. The heavy tin 


1 


boxes were conveyed to the strong room 


of a bank, and on Monday the arduous task 


of counting the money was commenced. 


Ladies of the committee could be seen 


seated at long tables separating the coins 
and trying to hurry with their unwonted 
task \ million contributions, large and 


small had to be counted. The average con 


tribution, it was figured out afterwards, 


amounted to one cent. 


[The smallest coin in circulation § in 


Austria-Hungary is the heller, a small cop- 


per that is worth the fifth of a cent. Some 


people had paid as much as five dollars; 


others had contributed one heller for a sin 


gie rose 


Thus there was a great disparity among 


the coins to be counted, and as the ladies 
soon found that they could not accomplish 


the work alone, several professional tellers 


were asked te help. They quickly sug- 
gested the borrowing of a counting ma- 
chine from the Tramway Company that 
would count the 2 and 4 cent nickels and 
the 20 cent silver coins 


of the committee 
the machine— 
about a meter 

The money 


Very soon the members 
were lost in admiration of 
a “Batdorf,” a 
high, 
was placed on the machine, and was speed- 
ily made to roll towards a cylinder, where 
that 
and sealed mechanically and dropped 
The machine 
and all concerned 


contrivance 


driven by electricity. 


into rolls of hundreds were 


into the receptacle below. 


worked for three days 


were loud in their praises 


Conductors on the electric tramways 
made bitter complaints that the “Flower 
Day” had exhausted all the small coins in 


circulation 11 Vienn 


| 
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LI. Credit to Advertising 


Supp Wise M ‘I received an inquiry through my 
nt il g ( My salesman called—could not 
e—he left, and the inquiry grew cold. A year after a new 

n called on the man who hud inquired and got an order, should 
I Zin¢ et I t 

That te1 I ut houldn’t last long. 

Doe t ender parenthood because his boy goes 
1a¢ 1 ] 
( a oO [ 11e 1 qa y GO ) 


n that the Prospective Buyer to you, dces 
its whole duty in that simple act. Its hall-mark is indelibly stamped on 


tinctions raised to the Nth power of 
Why should we forever strive and scheme and plan and twist 
the credit to something else than adver- 


We split 


invisibility 


4 
~ 


ind turn to find it we cannot give 


Inexperienced salesmen often think it takes something of the credit 
it advertising has done a part of the 


away from them when they admit th: 


work of selling 


Put such men on a commission in territories where you do no edver- 


or stop it in their territories for a season or two—one generally 


How the tune changes 


because 


This method is rarely possible “it pours out the baby with 
If some salesmen would grasp the great but simple truth that 
the selling energy of printer's ink is opening the doors cf private offices 

from closed creating an atmosphere of 


their coming, they would be the greatest 


the bath.’’ 


taking down the blinds minds 


friendly interest to welcome 


} 


boosters for advertising in the business world. 


Salesmanship and advertising are teammates, for the one is but the 


written expression of the other 


The publication is the medium. Test it. Does it go to the kind of 
ople you must depend on for business? Does it go to enough of them? 
peo} ; I g 
If the publication meets those tests, success depends on what you make 


the medium say. If you make the story your story the effect is accom- 


plished 


Some of these tests should be applied before you advertise—the re- 


mainder depends on how you use them. 


1 


Give advertising the credit for doing that work no concern can afford 


1 


to pay enough salesmen to accomplish 


E. ST. ELMO LEWIS 
s Adding Macnine Co. 


Copyrighted 1910 


Burroughs Adding Machine ¢ 
g 


Detroit, Mich 

















AFTER THE DAY’S WORK 
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974,503. Typewriter Machine. Carl PF. 
Lundeberg, Hartford, assignor to 
Underwood Typewriter New 
York, N. Y., a corporation of Delaware 

974,505. Typewriting Machine. Charles 
A. MacDermott, Columbus, Ohio, assignor 
to Underwood Typewriter Company, New 
York, N. Y., a corporation of New Jersey 

974,556 Paper-Feed Attachment for 
Typewriters. Wildey R. 


Conn., 
Company, 


Roanoke, 


Va., assignor of one-half to John Rose, Ro- 


Dixon, 


anoke, Va. 

974,578. Penholder. 
Pittsburg, Pa., assignor of one-third to Jo- 
seph G. Satter, Pittsburg, Pa. 

974,601. File Holder. Eric G 
Alfred L. Welham, Jamestown, N. Y.. 
to Art Metal Construction Co., 


Benjamin F. Lewis, 


Sampson 


and 
assignors 


Jamestown, N. Y., a corporation of New 
York 

974,830—Device for Holding and Severing 
Tickets, Checks and the Like Theodore 
Rousseau, Nashville, Tenn 

974,831—Loose Leaf Binder Lawrence 


F. Scherzinger, Chicago, Iil.. a corporation 
of Maine. 

974,836—Typewriting Machine 
W. Smith, New York, N. \ 
Yost Writing Machine Company, Ilion, N 
Y., a corporation of New York 

974841 
C. Stickney, 


Arthur 


assignor to 


Typewriting Machine. Burnham 


Elizabeth, N. J.. 


assignor to 


Union Typewriter Company. Jersey City, 

N. J., a corporation of New Jersey 
974,882-—Typewriting Machine Edward 

E. Hess, New York. > # assignor to 


Royal Typewriter Company, Hoboken, N 
J., a corporation of New Jersey 

974,.883—Typewriting Machine 
B. Hess, New York, N. Y 
Royal Typewriter Company, New York, N 
Y., a corporation of New Jersey 


Edw ard 


assignor to 


974,887--Pen and Pencil Holder Her 
schel J. Huddle, Jersey City, N. J 
974,933—Typewriting Machine Eugene 


C. Trouslot. Prairie City, Ill., assignor to 
Remington Typewriter Company, Ilion, N 
New York 
Machine 


Y.. a corporation of 


974.937—Adding Charles 


Wales, Detroit, Mich., assignor to Bur 

roughs Adding Machine Company, Detroit 

Mich., a corporation of Michigan 
974,958—Typewriting Machine Henry 


Glaeser, Jersey City, N. J., assignor to Un- 
derwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey 
974,996 Machine 
William London, 
England, assignor to 
iating Machine Company, Limited, London, 
England 
974,999—Temporary 
Leaf Sheet Holder 


and _=_— Listing 
Westminster, 


The Schooling Calcu- 


Adding 
Schooling, 


Binder or Loose 


James A. Starkweath 


er and Otil W. Nottingham. Kalamazoo, 
Mich 
975,023—Adding and Recording Machine 


Wilson 


signor by mesne 


Dudley, Staunton, Va., as 
to Dudley 


George 
assignments 


PATENTS. 


Copies of any one of these patents can 
be obtained by sending fifteen cents in 
stamps to E. G. Siggers, patent lawyer, 
Suite No. 33, N. U. Building, Washington, 
D. C., by mentioning Office Appliances. 





Adding and Billing Machine Company, of 


Delaware. 


975,027—T ypewriting Machine. Jacob 
Felbel, New York, N. Y., assignor to Un- 
ion Typewriter Company, Jersey City, N. 


J.. a corporation of New Jersey. 
975,075—Typewriting Machine. William 
Roche, New Bethlehem, Pa., as- 
signor to Wyckoff, Benedict, 
llion, N. Y., York. 
975,086- Andrew 


Janson 
Seamans & 
a corporation of New 
Machine 

assignor to 


City, 


Typewriting 
W. Steiger, Bridgeport, Conn., 
Company, 


Typewriter Jersey 


corporation of New Jersey 


Union 

i Pe 
975,099--Typewriting Machine. Clio B 

Arlington, N. J., 


Company, 


assignor to Reming- 


Ilion, N. Y., a 


Yaw, 
ton Typewriter 

975,100—Typewriting Machine Clio B. 
Arlington, N. J., assignor to Reming- 
corporation of New York. 
ton Typewriter Company, 
corporation of New York 

975,101—Typewriting Machine. Clio B 
\rlington, N. Y., assignor to Reming- 
Ilion, N. Y., a 


Yaw, 


Ilion, N. Y., a 


Yaw, 
ton Typewriter Company, 
New York 


Typewriting Machine 


corporation of 

975.110 
Barr, Syracuse, N. Y., 
Premier Typewriter Company, Syracuse, N. 


John H. 


assignor to the Smith 


Y.. a corporation of New York 
975,140—Book Rest Erastus ( Lock- 

wood, Cleveland, Ohio 
975.168—Typewriting Machine Arthur 


W. Smith, New York, N. Y., assignor to 
Yost Writing Machine Company, Ilion, N 
| oe New York 


975.169—Typewriting Machine 


corporation of 
Arthur 


W. Smith, New York, N. Y., assignor to 

Yost Writing Machine Company, Ilion, N. 

Y., a corporation of New York. 
975,.170—Typewriting Machine Arthur 


W. Smith, New York, N. Y., assignor to 
Yost Writing Machine Company, Ilion, N. 


Y., a corporation of New York 


975,.180—Calculating Machine Franz 
Trinks, Brunswick, Germany 
975,190—Typewriting Machine Oscar 


Montclair, N. J., assignor to 


Woodward, 


Union Typewriter Company, Jersey City. 
corporation of New Jersey 
975,191—Penholder Herman A. Wilff, 


St. Paul, Minn. 
975,200 Walter 
assignor to 
Underwood Typewriter New 
York, N. Y., a corporation of New Jersey. 
975,228—Typewriter Machine Charles 
Gibbs, New York, N. Y.., Un- 
derwood Typewriter Company, New York, 
N. Y., a corporation of New Jersey 
975,264—Typewriting Machine. Harry S 
McCormack, New Rochelle, N. Y., assignor 
to Underwood Typewriter New 


Typewriting Machine 
Hartford, Conn., 
Company, 


E. Barnard, 


assignor to 


‘ompany, 


York N Ta 2 


975,319 


corporation 
-Perpetual Calendar Silas | 


Berry, Redlands, Cal 
3 


975,463. Stamp. Elmer H. Sanborn, Los 
Angeles, Cal 
975,465. Pen and Pencil Holder. Xavera 


(;ermany 


Ger 


Franziska, Schnapka, Breslau, 


assignor to Franz Lissy, Kattowitz, 
many 

975,610. Typewriting Machine. Benjam1 
P. Fortin, 
derwood Typewriter Company, New York, 
N. Y 

975,627. Envelope. 
Ada, Minn 


== £22 
9/35,033 


+ 


Hartford, Conn., assignor to Un 


a corporation of New Jersey 
William A. McCloy, 
Ben 


Machine for Calculating 


jamin Thompson O’Brien and Walter Hen 


ry Browning, Liverpool, England; said 
Browning assignor to O’Brien 

975,654. Calculating Machine. Jacob Su 
leder, Brooklyn, N. Y., assignor to the 
Kueffel & Esser Company, Hoboken, N. J 


a corporation of New Jersey 
Typewriting Machine 
Syracuse, N. Y., assignor to The 
Company, Syracuse 
New York 


Reuben Treber, 


975,732 Herbert 
H. Steele, 
Monarch 
a. Be 
o7s 
P;w 


Typewriter 


corporation of 
35. Cash Register. 
Oregon. 

Typewriting Machine. Casper 


Portland, 
975,739. 
Wallace, 


Bridgeport, Conn., assignor t 


Yost Writing Machine Company, Ilion, N 
Y., a corporation of New York. 
975,770. Typewriting Machine. Nelson ] 


assignor to The 


a = 


Company, 


Knox, Brooklyn, 
Monarch Typewriter 
N. Y., a corporation of New York 


oyracuse 


975,792. Expansion Envelope. Reinhart 
W. Pittman, New York, N. Y 

975,834. Typewriting Machine. Harry 
Crutchley, Jersey City, N. J., assignor to 
Underwood Typewriter Company, New 


York, N. Y., a corporation of Delaware 


975,884. Typewriting Machine. John 
Jersey City. N. J., 


Car- 
McLaughlin, 
Underwood Typewriter Com 


York, N. Y., a 


lisle 
ior to 
pany, New 
New Jersey 


975,924 


Sig! 


corporation ot 


Book Mark. Lanxton Aray, Di 


troit, Mich 

976,073. Index Tab. Walter E. Harrod, 
Harrod, Ohio. 

976,086. Computing Machine. Fred F 
Maine, Chicago, III. 

976,087. Computing Machine. Fred F. 
Main, Chicago, II 


yrnelius 


976,124 


Corcuran 


Typewriting Machine. ¢ 
New York, N. Y., assignor to 
Underwood Typewriter Company, 
York, N. Y., a corporation of New Jersey. 
Calculating Machine. Otho Ed 
mund Cloud and August W. Albers, Phila 


New 


976,152 


delphia, Pa., said Albers assignor said 
Cloud 

976,234—Accounting Machine Charles 
Wales, Detroit, Mich., assignor t Bi 
roughs Adding Machine Company, Detroit 


Micl 1 corporation of Michigan 
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992,640. 
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No. 992,640—Typewriter cabinet; patented May 16, 1911, by Kenneth Miston Byron of San Jose, California. No, 991,255—File 
box; patented May 2, 1911, by William C. Weis and Andrew L. Weis of Monroe, Mich., assignors to the Weis Manufacturing Company 
of that place: No. 990,324—Loose leaf binder; patented April 25, 1911, by Ralph B. Wilson of Chicago, Ill. No. 990,736—Improve- 
ments in mechanism for removal of platen and shaft from carriage frame of typewriter, and also improvements in line space de- 
vices ; patented April 25, 1911, by Edward B. Hess of New York, N. Y., assignor to the Royal Typewriter Company of that city. No. 
91,692—Typewriting machine—improvements in type bar hangers; patented May 9, 1911, by Edwin F. M. Branson of Leicester 
England, assignor to the Monarch Typewriter Company of Syracuse, N. \ No. 992,749—Pencil sharpener; patented May 23 1911, 
by Frederick A. Beckett of New York. N. Y No 990 ,240- Adding device; patented April 25, 1911, by Edward f Dilworth of Pitts- 


burgh, Pa. No. 991,616—Book stand; patented May 9, 1911, by Paul A. Hazard of Chicago, Ill. No. 990,719—Hand stamp; patented 
April 25, 1911, by Elmer Fisher of Detroit, Mich 





31 








32 





FOUNDED BY GeorGe H. PATTERSON 


Epitev spy Evan JOHNSON 
Hopart W. Martin, Associate Epitor 





DEVOTED TO THE INTERESTS OF MAKERS, SELLERS AND 
USERS OF OFFICE EQUIPMENT AND SUPPLIES. 


ITS FIELD INCLUDES 
Typewriters, Adding Machines, Addressing Machines, 
ice Printing Machines, Business Phonographs, Fold- 
ing Machines, Cash and Time Registers, Loose Leaf 
Systems, Office Furniture, Writing and Carbon Papers, 
Stationery and all supplies and conveniences intended 
for office use. 








PUBLISHED MONTHLY BY 


THE OFFICE APPLIANCE CO. 


303 Dearborn Street, Chicago, Il)., U.S.A. 
Telephone Harrison 3698 Cable Address, Applico, Chicago 
Telegraph Code, Western Union 


EASTERN OFFICE, 508 Tribune Building, New York 
C. H. Everty 











Vol. XIV CHICAGO, JUNE, 1911 No. 1 








SUCCEEDING AND EMBODYING 
preepessen Founses, AND Orrice Systems, N. Y 
Tue Orrice ApPpLIANCE JOURNAL, Chicago 
TYPEWRITER TRADE JOURNAL, New York 
Tue Orrice, Franklinville, N. Y 
Tue NaTIONAL STATIONER, New York 

The purchase of other suitable publications will be con- 
sidered at all times. Correspondence solicited. 





MEMBER OF 
National Association of Stationers and Manufacturers 
Chicago Trade Press Association 
Chicago Advertising Association 
Chicago Stationers’ Association 
New York Boost Club 
Stationers’ Association of New York 





SUBSCRIPTION RATES 
PAYABLE IN ADVANCE 
In THE UNITED STATES AND ITS POSSESSIONS, 
AND MExiIco 


Year - - $1.50 5 Years - $5.00 
CANADIAN 

Year - - $1.75 5 Years - - $6.25 
FOREIGN 


All countries in the Postal Union the equivalent of $2.00 
American Gold for one year and $7.50 for five years. 
Remittances may be made by persona! checks, drafts on 
New York or Chicago. Post Office or Express Money 
Orders, or in American Postage Stamps or Currency if 
sent by registered mail. 

Subscribers may have their mailing addresses changed 
as often as desired. In ordering such changes it is neces- 
sary that both old and new addresses should be given. 





ADVERTISING RATES 


$2.20 an inch, column measure, each issue. Minimum 
space twoinches. Time discounts quoted on application. 

he Orrice APPLIANCE Co. reserves the right to reject 
any advertisement. 


OFFICE APPLIANCES 

is absolutely independent and its columns are open to 
anyone who has anything to say of interest to this trade. 
No person, firm or corporation, either directly or 
indirectly connected with the business it represents, has 
any share in its ownership (which is vested solely in the 
undersigned), or voice in shaping its policy, which has in 
view at all times the best interests of its readers and 
advertisers. It aims to discuss all subjeets fairly, and 
to furnish its readers reliable information concerning the 
progress and development of the office appliance 
industry. It will answer any questions concerning the 
business to the best of its ability, and it asks its readers 
in all parts ot the world to aid it with inquiries and 
suggestions, to which it will give prompt and earnest 
consideration. If you know the publishers, write them; 
if you don’t know them, write anyway; they will be glad 
to hear from you. 


THE OFFICE APPLIANCE COMPANY 


EVAN JOHNSON, President and Treasurer 


NATHAN W. TUPPER, ALBERT H. HITCHCOCK, 
Secretary. Vice-President, 








Communications are invited upon any topics of interest 
to this trade. All accepted manuscripts will be paid for 
at space rates. Unaccepted manuscripts will not be 
returned unless postage is enclosed by the sender. 

Correspondents should give their names and addresses, 
which will be withheld from publication if desired. 





“Orrice AppLiANCES” is registered in the United 
States Patent Office, Washington, D. C. 
Contents covered by Copyright, 1909, 
Appliance Co. All Rights Reserved. 
Entered as Second-Class Matter July 8, 1905, ai the 
Post Office at Chicago, Illinois, under Act of March 3. 


by the Office 


OFFICE APPLIANCES 


Editorial 


E are all of us, of course, familiar with the story of how Sir Isaac Newton, 

W\ lying under an apple tree, was hit upon the head by a falling apple, from 

which circumstance the philosopher was led to the discovery of the law 

of gravity. Even more momentous to the practical world was the thought which 

entered the mind of James Watt one evening as he lazily watched the steam lifting 

HONOR the top of the old-fashioned iron tea kettle in the fireplace. Watt 

THE put the steam into an engine; Stephenson, Fulton and others carried 

PIONEERS on the idea, creating that great mechanical motive power upon which 
the material developement of the world has depended for a hundred years. 

Following the iron horse came the telegraph, which united remote places in 
thought as the railroads and steamships had already united them in commerce, 
peopling the deserts and the wilderness and increasing the productive capacity of 
the world a thousand fold. 

With all these things came the opportunity for big business. 
forced into fortune, but it remained for a modest printer in Milwaukee, assisted by 
a few associates, to devise the one and the only means whereby the detail work of big 
business can be accomplished —the typewriter. Electrical power, or at least the 
power to use electricity generally, is the offspring of the steam engine, with all due 
credit to Edison and others who have perfected it; the telephone and the wireless 
telegraph are corollary to the invention of the telegraph by Samuel F. B. Morse. 
And all of the office appliances which make it possible to carry on the enormous 
detail work of the modern big business office were born in possibility when the 
first letter was typed on a writing machine. 

We believe that some sentiment of public spirited gratitude on the part of 
the business community might quite properly carry forward a movement to per- 
petuate the memory and transcendent achievements of him who first invented a 
writing machine that wrote. Certainly the memories of far lesser men have 
been perpetuated in bronze and marble. Like the old soldiers of the civil war, the 
pioneers in the typewriter business are fast disappearing. Latham Sholes passed 
away some years ago, but a number of other pioneers are living, and it certainly 
would not be ungrateful if the recollections of these men could be gathered together 
and their likenesses and achievements perpetuated in some permanent form that 
would afford an historical record of one of the most stupendous movements in che 
history of the world. 

ce oe ed 


R © axothe: of OrricE APPLIANCES will be interested in an article published on 


Men were 


another page, giving an account of an exhibit which will be held in the 

Union Building, 621 ‘‘G”’ St., N. W., Washington, D. C., which will include 
all manner of office appliances suitable for use in the government departments. 
This exhibit will be held under government authority and will be opened on 

Thursday, July 6th, remaining open between the hours of 10 A. M. 
GOVERNMENT and 3 P. M. daily, up to and including July 15th, so that the 
SHOW heads of bureaus and chiefs of divisions. in fact all officers and 
clerks in the government service, will be afforded full opportunity to visit the 
exhibit and familiarize themselves with the uses and purposes of the various office 
appliances displayed. The exhibit will be open to the public on Saturday, July 8th, 
and on Thursday, July 13th, between the hours of 10 A. M. to 3 P. M., and 7 to 
9:30 P. M. 

This exhibit is held under the auspices of the President’s Commission on 
Economy and Efficiency, and notices have been sent with application blanks to 
manufacturers of office appliances by M. O. Chance, secretary to the commission, 
with offices at the White House, Washington. This is an opportunity which manu- 
facturers of office appliances should by no means neglect. Uncle Sam is a good 
customer, and there is not the slightest doubt of his ability to pay for whatever 
he wants. 

Oe 3 Me ren 3 


appliances world. Two conventions of national importance will occur in 

that month, namely: the annual meeting of the National Association of 
Stationers and Manufacturers, and the Annual Business Show at Madison Square 
Garden, New York City. Both of these conventions deserve the attention and 
OCTOBER 0-operation of the trade. All those who can get away from their 
IMPORTANT business during the month of October should make it a point to be 
MONTH on hand in Buffalo on the 9th of October, or failing in that, to be 
in New York City to attend the Business Show during the latter part of the month. 
The National Association of Stationers and Manufacturers deserves even more 
support and encouragement than it receives from the general run of dealers through- 
Its officers and committees are doing a great work which we 
There ought to be a thousand 


(> sppiisn is going to be a big month in the commercial stationery and office 


out the country. . 
fear is too little appreciated by the rank and file. 


OFFICE APPLIANCES 


stationers present at the Buffalo meeting, but the officers of the association will b 
glad if there are five hundred members in attendance. We would like just once to 
see an attendance at a national convention that will tax the capacity of the biggest 
hall in a town like Buffalo. A convention like that would revolutionize the trade 
and would flatten out about ninety per cent of the abuses and wrong methods 
which have crept into the business. 

As for the Business Show, its value is educative. No dealer 
such an exhibition without coming away with valuable information regarding new 
machines and appliances, or perhaps agency contracts in his pocket that will net 
him a nice profit. 

4 3 Da 3 


can attend 


decisions defining the scope of the Sherman Anti-Trust law is our excuse in 

part for publishing selections from the following editorial which appeared 

in the New York Times of May 20th. The rest of our excuse is that the Tames’ 

comment is so good and to the point that it of itself deserves re-publication. Since 

THE SHERMAN the appearance of the decision on the American Tobacco Co. 

LAW case, it is possible that the Supreme Court has modified the first 

DECISIONS impression of the Standard Oil decision to some extent, but it 

still remains true that the correct reading of the law is that which a reasonable 

man would give it, interpreting its language according to the accepted dictionary 
value of the words used. 

“Tt would be well if the slang and jargon of the law could be reduced to the 
terms of our common speech. A widespread and almost universal misconception 
of the language of the Sherman Anti-Trust act, and that meaning is so plain that 
no ingenuity could make it plainer, has been the responsible cause of twenty years 
of litigation and wrangling, of bad advice by counsel to clients, of court decisions 
at war one with another, some of them at war with the act itself, of the intolerable 
harassment of business men honestly desiring to conduct their affairs in accordance 
with the law, if only they could find out what the law was, and of a paralysis of 
enterprise and energy resulting in enormous loss. 

‘The nature of the legal obfuscation that has so long blinded the bar and 
the bench to the true intent of the act of 1890 may be set forth in a few words. 
Put in the briefest way, it is because of the confusion of ‘restraint of commerce’ 
with ‘restraint of trade.’ The Sherman act forbids all restraint of trade, Congress 
intended to forbid restraint of trade, it was right that it should forbid restraint of 
trade, because, rightly viewed, there can be no innocent restraint of trade. 
Restraint means diminishment. It ought to be clear to the humblest under- 
standing that any man who diminishes trade by impeding its free flow is guilty of 
a wrongful act. All restraint of competition, on the other hand, is not forbidden. 
That restraint may be not only innocent but salutary, since it may actually en- 
large the volume of trade. Two men who are competitors in the same business 
may by uniting their capital and skill produce together more than both produced 
separately; they may be able to sell their product at a lower price. Manifestly, 
this is no injury to society, it is an innocent restraint of competition. It is only 
when restraints of competition do, in fact, restrain trade and prevent the free flow 
of commerce, that they become guilty acts within the meaning of the law of 1890. 
***** Its intent is plain. The bill, which was originally drawn ‘to prevent full 
and free competition,’ and was many times printed with that phrase unchanged, 
was subsequently amended, after a debate which enlighted the minds of the legis- 
lators as to the disastrous effect of forbidding all restraint of competition until, in 
the form of final adoption, the word ‘competition’ is nowhere used. ***** It 
appears that both houses, not by inadvertence, but deliberately, after debate, 
struck out from the measure the words ‘forbidding contracts or agreements to pre- 
These words were first struck out from the Senate bill, and 
they were again struck out by a 


Preece: interest as well as the epochal importance of the recent Supreme Court 


vent competition.’ 
then, when restored by a House amendment, 
decision of the House to drop that amendment. The evidence is complete that it 
was not the intention of Congress to prohibit restraints of competition. It delib- 
erately rejected that provision for reasons given in debate. But, as enacted, the 
law does prohibit restraints of trade, and that is exactly what Congress intended 

to do. Congress understood what it was about, its understanding of what its act 
meant was evidently much clearer than the understanding of the innumerable 
lawyers and judges who have had to deal with it during the last twenty-one years. 
If we read the language of the act in its ordinary, natural sense, as plain English, 
it presents no trouble at all, no occasion for doub . or misconstruction. The words 
could not be plainer. And, in that natural and only reasonable meaning, this act 
may be accepted precisely as it reads, without the slightest sophistication of its 
lawyers’ argument or judges’ construction. The Sherman act 
[It is not an act that will do harm to any innocent man or 
since restraint of trade, the thing it forbids, can never 


clear meaning by 
means what it says. 
any innoce nt business, 
be innocent.”’ 


ns 
we 
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1/ of The great order 
Ee 4 Office Aaatnenaan 


{ James L. Dalton, inventor of the Dalton 
adding machine and president of the com- 
pany which has made Poplar Bluff, Mo., 
famous all over the world, never saw a lo- 
comotive until he was seventeen years old. 
He has seen all sorts of things since. 

* * * 
{ Ralph B. Wilson, president of the Chi- 
cago Shipping & Receipt Book Company, 
spent fifteen years with Ringling Bros.’ cir- 
cus. He held all sorts of positions from 
pink lemonade agent to advance manager. 

* * * 
{ William Allan Dyer, one of the new vice- 
presidents of the Union Typewriter Com- 
is a crack golfer. 

*” * * 


pany, 


Edward J. Manning, vice-president and 
general manager of the Royal Typewriter 
Company, has the distinction of being prob- 
ably the first “speed merchant” to advocate 
the touch typewriting system. He operated 
the old Hammond machine and had a key- 
board with specially rounded keys showing 
no characters on them. He used to give 
exhibitions in those days showing what 
was possible in speed writing with the 
touch system. 

* * ok 
{ The founder and head of the business of 
G. W. Todd & Co. of Protectograph fame, 
began making his machine in a little frame 
house about the size of a tool shed near 
the house he lived in. Remember this when 
you go to Rochester and take a look at the 
present factory. 

*& +r + 
{ The head of the Republic-Dodge Com- 
manufacturers of ribbons and car- 
is a physician—Dr. Dodge. He is a 
good physician, too, and he still likes to 
muss around in a_ chemical laboratory, 
which inclination led him to discover the 
Du-ra-bul line of typewriter ribbons. 

a * * 
{ Andrew L. Weis, president of the Weis 
Manufacturing Company of Monroe, Mich., 
received a bottle of hair tonic last winter 
as the result of the publication of his pic- 
ture on the frontispiece of the February 
number of Office Appliances—and his fore- 
head is only slightly higher than it used 
to be, too. 


pany, 
bons, 


* * * 


{ L. H. Mory, treasurer and manager of 
the Business Show Company, is a recent 
benedict and proud of it. Having met Mrs. 
Mory we know the reason. Congratula- 
tions. 

* * * 

Ricord Gradwell, vice-president and as- 
sistant general manager of the Oliver Type- 
writer Company, is said to have an almost 
uncanny knowledge of human nature—of 
men and their motives. 
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J. WALTER EARLE, PRESIDENT UNION TY PEWRITER CO. 


EARLE NOW PRESIDENT OF UNION 


TYPEWRITER CO. 


The presidency of the Union Typewriter 


Company became vacant when t 
president, Clarence W 


his new office as chairman of the 


directors. To fill this vacancy, 


mans nominated Vice President J. Walter 


Earle, who has long been first assistant 


Seamans, 


he former 


Mr 


Mr. Seamans At a recent meeting 


board of directors Mr. Earle was wu 


ously elected to the presidency 


Thus, climbing steadily from 


his 


assumed 
board 


Sea 


of 


inim 


Start 


from the salesman round of the ladder, 


Earle has reached the top 
two points stretches a_ thirty-f 


span of continuous success’ in the 


which Mr Earle 


tinguished himself in the writing 


capacities in 


industry 
Mr. Earle was born at Ulysses, 
county, New York, on August 31, 


ur 


Between 


— 


received his education in the Ithaca public 
schools, the Ithaca Academy and Cornell 
University. In 1870 he began his business 
career as a clerk for the U. S. Express 
Company at Ithaca. It was in 1877 that he 
entered the typewriter business as an em- 
ploye of William O. Wyckoff, who at that 
time was acting as agent for the distribu- 
tion of the Remington typewriter [Two 
years later Mr. Earle was sent to Phila- 
delphia to take charge of Remington in- 
terests there. In 1889 he was made general 
manager of the Remington business (then 
conducted by Wyckoff, Seamans & Bene- 
dict) for Great Britain and Ireland and in 
1900 was placed in charge of the entire 
European Remington business. Two years 
later he returned to New York to take the 
post of assistant to Clarence W. Seamans, 
president of the Union Typewriter Com- 
pany. Later Mr. Earle became vice presi- 
dent of the company, a post he held up to 


his recent elevation to the presidency 


it will be seen how Ve l Earle 
: é supervise every detal f a busi 
ness f which he has expert every 
phase ince its early beginnings and bee 
t every post from t ip 
le’s successor to the pres 
de s former Second \ 


At ild A. Forrest 


Che Strip Carbon Comy 


AN INGENIOUS CARBON SYSTEM 


recently devised a sys for 
dressing the envelope at th 
vritten Chis pla : 
the already well kno Strip Car 
bot I tn d whi h has been | ») he 
my y to a very larg Val I sé 
nd systems [he latest adapt 
pr t, the company states ng 
ve by business houses 
husiasm as preceding 
nd even now an assured wit! 
he imminent prospect of a ry 
irge demand The Strip Car Cor 
pany es that the large 1 ( 
( go whom its repres S 
see! re manifesting great 
eny e addressing systen mbet 
I s said, preparing [ I 
: e strip carbon t ( 
velop t the same time tl tters 
ed in, it is stated, and wit mie 
p » fi n the sour } 
ow-up card and t t it 
rding to their acce] 
peration 
ry Strip Carbon Company 
it is e to adapt its product the re 
i1 nts any business hous ffecting 
1 Saving in time and labor by doing in one 
peration work which has het e de 
manded two, three or more oper ns 
The company invites corresp lence with 
regard to its product and t es t 
which it can be put Dealers others 
who may be interested may find it to thei 


advantage to obtain from the Striy 
Company direct full information with re 


gard to the possibilities of this duct 
ne f the newer ideas for the dance 

f multiplicity of labor 

CLEVER GILL FOLDER. 

The J. K. Gill Company f Portland 
Oregon, never send out anyt g that is 
not worthy of careful attentio1 One of 
their recent efforts consists folder 


inclosing an order blank and an envelope 
addressed to the company, all ir sed ina 
very artistic open envelope with a hand 
some border in colors and some we 
reading matter on both sides The J. K 


Gill Company runs a wholesale as well as 
retail business, and keeps its dealer well 
supplied with suggestions regat ne 
they I ild handk 

I. P. Rush, who formerly re ted the 
Y. & E. Mfg. Co., St. Louis, ! ned to 
the Chicago office and is ni vorking 
fe, this end 





“A ROSE BY ANY OTHER NAME,” 


ETC. 

On opening the current number of The 
Royal Sixty Five we were somewhat 
startled to find an announcement upon the 
editorial page stating that the May issue 
was the last number of The Royal Sixty 
Five. Our feeling of regret, however, gave 
way to one of anticipation, for on reading 


a little further we discovered that the an- 
nouncement means simply that the name of 
this clever house organ of the Royal Type- 
writer Company is to be changed from The 
Royal Sixty Five to The Royal Standard, 
and that the magazine will be continued 
This is welcome news, for under whatever 
name the Royal Typewriter Company 
} 


chooses to put out its house organ, we feel 


assured of both instruction and entertain- 


ment 

The reason for the change in name is 
stated by Editor McGrew to be that the 
business of the Royal Typewriter Com 
pany is now international in scope, and that 
the words “Royal Sixty Five” no longer 


are sufficient to cover the activities of the 
company In England the price of the 
Royal typewriter is quoted in pounds, shil 
lings and pence; in Germany in marks; in 
France in francs; in Russia in rubles, and 
so on; so that the term “Sixty Five” in 
foreign countries is meaningless. The 
Royal Typewriter Company believes that 
it is no longer necessary to emphasize the 
price of their machine even in domestic 


territory; that the Royal typewriter has | 


now come to be accepted for its quality. 
The editor of Office Appliances antici- 
pates continued pleasure in reading the 
pages of The Royal Standard, and con- 
gratulates the Royal Typewriter Company 
upon the possession of so clever a house 


organ 





ARTISTIC OFFICE APPLIANCES 
CATALOGUE. 


This magazine acknowledges with ap- | 


preciation the receipt of a handsome cata- 
logue from Joseph H. Brandimore, vice 
president of the F. P. Burnap Stationery & 
Printing Company of Kansas City, Mis- 


souri. This company is one of the largest | 


commercial stationers in the southwest 


and in addition to its office equipment busi- | 


ness, handles a large trade in printing and 


bookmaking. All of the departments in- | 


cluding the stationery and office furniture 
department are illustrated with handsome 
half-tone engravings printed on enameled 
stock. It gives us pleasure to show four of 
these illustrations on another page of this 
issue of Office Appliances 


The Duggan-Rider Company, _ Erie, 


Penna., say that they now have the advan- 
tage of an entirely new manufacturing plant 
and expect within sixty days to be able to 
fill all orders promptly. There has been 
such a demand for this company’s “Dan- 
dee” line of metal waste baskets, letter trays 
and strong boxes that the factory has been 
behind on orders for some time 
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A “TRIPLE ALLIANCE” 


in Business 


which means to you the greatest 
proposition in 






Typewriter Ribbons 


and 


Carbon Papers 









FIRST— 

Our regular catalogued brands, “‘The 
Famous Line,”’ for the highest class 
retail trade. 


SECOND— 
A fine large line of Specials for any 
emergency, and to put you in position 
to meet any competition. 


THIRD— 


And most important, our co-operative 
plan in having the dealer acquaint us 
with inquiries from the large consumer, 
submitting samples if possible with price 
to be sold at. We will help you get 
these orders with a fair profit. 


























As we now meet every contingency, are we not 
entitled to all the business you can send us, and 
by increasing our output materially increase your 
own. 


MITTAG & VOLGER, Inc. 


Sole Manufacturers for the Trade 
Principal Office and Factory: PARK RIDGE, N. J., U.S.A. 













BRANCHES: 
New York, N. Y., 261 Broadway. Chicago, Ill., 205 W. Monroe St. 
London, 7 and 8 Dyers Bldg.; Holborn, E. C. 


AGENCIES: All over the World. 
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USEFUL NEW MACHINE FOR OPENING LETTERS. 


Chicago company marketing interesting device 
for rapid opening of Mail in business houses. 


HE Rapid Mail Opening Machine is that they are raised a trifle-above the plate Several of the large 
an ingenious and effective device which extends across the top of the ma cag ire using the Ray 
for the quick opening of large quan chine so that the envelopes as they pass jing Machine with great 
tities of letters with a minimum expend! across the crescent shaped opening, receive Sati tion, and a considerab ] 
ture of time and energy The machine the knife which shears off less than one one othe: rge concerns have 
is being placed on the market by the hundredth of an inch of paper, or just’ these machines. Indeed. Mr. B wee 
Rapid Mail Opening Machine Company of enough to open the letter without injuring noe mn dificult 
Chicago, of which Clyde J. Bryant, wel the contents. The blades of the cutter shear ..;, A elie mendes 
off the extreme ends of the envelopes against eae i oe ie a sc 
the four brass plates, this shearing action , ae “é | 


making a perfectly clear cut, eliminating all 


dust. The motor is attached directly to 


the wheel which bears the knives, and both 








are securely, yet removably, attached t 
the cover which swings upward upon 
hinges with a suitable brace to hold it in 
place when it is necessary t the motor 
r change the cutting whe In tl bot 
ym of the box is a drawer which fits tight 
lv and is dustproof This drawer receives 
the fine shavings cut from the envelopes, 
so that these shavings may be removed 
whenever necessary The operation of the 
machine is carried on with very little nots VIEW OF MACHINE WITH SLUG 
INTERIOR OF MACHINE. nd entirely without dust, its constructio1 DETACHED. 
being such that all shavings aré irried 
known to the trade in the west, is the ab , ’ lim { : 
downward into the drawer at the bottom ot t nereas son 
and effective head Che machine and : | 
: the box, no dust getting away into thr ities der to supply 
method of operation are illustrated here te Shee oie aor 
with. It is claimed that with this machin eases cater 
one boy or girl can open from ten to fif oo oe Be 
teen thousand letters per hour, according cComsnmesane 
to the dexterity acquired by practice mile tepkiiaiaa 
The Rapid Mail Opening Machine is very d = sleet 
attractive in appearance, being inclosed i1 , oe eae 
a solid oaken box with suitable cord, plug ™ d. Even if it 
and switch for attachment to any inecai ends and - oar 
descent electric light fixture The motor 3 ee 
which operates the machine is of on ; Peay energy 
eighth horse power, and is securely in y old hand met! 2 
closed inside the wooden box. The top ot aw de 
the machine is the cover, which incloses , cdl, cesarean 
it and consists of solid oak, bearing £ means rt 
groove about four inches wide lengthwis: allbruieinie, cept 
of the device. This groove is metal bound — eee angst hy meena: 
in oxidized brass finish, and in the middlé 1 workmen 1 
at the point where the revolving knif . xi It doc 
crosses the aperture, are four raised brass , ™ an . 
plates which divide the groove into five mb ere oe 
smaller grooves or channels to afford a 5 senate = 
certain degree of resisting power to the et or the different dey 
envelopes against the edges of which the he Rapid Mail Ops g 
cutting knife operates This knife is in ILLUSTRATING OPERATION OF OPENING pen envelopes of inv s 
. . ENVELOPES. 
the form of a wheel, made of solid high Its ¢ ensions are fitter 
speed carbon steel, specially hardened and room [The machine weighs about thirty twel inches wide d ab 
extremely sharp. The upper edge of this pounds and presents a handsome appear higl [The machine pres 
wheel is divided into torty-fve cutting ance in its polished oak cas: It is tractive ppearance, and : 
edges, and the wheel itself is driven at a v equipped with a brass lock and brass han that even a novice « 
locity of eighteen hundred revolutions per  dles, and may be easily carried from place eas nd rapidity, caring 
minut The cutting edges are placed so to place I fifty letters 
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Pla : n Fa cts WE lay no claim to special virtue for making Retyco Rebuilts 
better than the established standards demanded by the 


About 
Retyco 








| 


OL 


Rebullts 








conditions of the business. 

We make them the very best that can be made;--we pay high 
prices for the best selected machines;-- 

We buy the best materials for the rebuilding;--we employ skilled 
men to reconstruct them;--we employ the most modern equip- 
ment in our factory--because 


IT PAYS TO DO $O 


Nor is there anything philanthropic in our motive when we offer 
to co-operate to the fullest extent with the dealer;--we review the 
general condition of the field and we give unsparingly of our time 
to assist the dealer to work out the problems with which he is 
confronted--not simply for sentimental reasons, but because 


IT PAYS TO DO SO 


It pays as it pays in every business to give the fullest measure of 
value and the greatest degree of service. It pays because we put 
the dealers in a position to get the business and hold it through 
the enduring satisfaction of the machine in the hands of his 
customer. Dealers who handle Retyco Rebuilts know from 
experience that 


IT PAYS TO DO $O 


“Caveat Emptor’? has no place in the policy of this company. 
The success of the business is built upon safe-guarding the 
interests of the customers. ‘To do that means to give the maxi- 
mum value in the machines and every reasonable service in its 
relationship. If you are not thoroughly informed on Retyco 
Rebuilts, write for information today. 


IT PAYS TO DO sO 








BALDWIN’S CINGER POT--it’s small--but hot 


EBUILT ===5oe 
GEORGE A. BALDWIN, TVPEWRITER. T. W. LEWIS, 


Pres. and Treas Secretary 
COMPANY” 


Factory--New No. 312-328 North May Street 


City Office--Suite 902 Plymouth Bldg., 417 S. Dearborn St., CHICAGO, ILL. 








HEADQUARTERS AND CENERAL OFFICES FOR THE EASTERN HEMISPHERE 


THE CRADY-REBUILT TYPEWRITER CoO., Ltd. 


8 NEWCATE STREET opposite new General Postoffice) LONDON, E. C. 
W. T. HARDING, Managing Director 
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: y Y Adding Machine 


the —e that does things 


eh 


did it. 
128345 x 2 
12463 x 1324+198 
27-13/16 x 


1328 75 
48 50 List 10 bales, giving number and weight of each, total 
9 25 weight, and the amount at 14-1/8 
11 50 
12 00 1421 bu. & 534 wheat at $1.12-1/2, $1599.61-1/2 
219 53 42400 oats at 72-1/2c per du. (3a7 960.62-1/2 
280 29 
66 15 23 sacks (2004) at $16.75 per ton, $38.52-1/2 
2 75 42 sacks (1004) at $17.35 per ton, $36.43-1/2 
9 74 
77 00 17365 ft. at $13.25. Wt. 22004 per 1000, Frt rate 22¢ 
400 00 Amount $230.09, Freight $84.04. 
383 38 121 pieces 1" x 10"-16' at $13.25, $21.37 
266 33 lengths 12! 14! 16! All 1-1/4" x 5" 
Pieces 394 648 75 11979 ft. 


~ 
Oo? 
on 
© 


500 00 
23 7 From $2143.54 subtract $987.65, $1155.89 


39 20 
17 75 
69 45 17 5/12 doz. at $14.50, : . 


extension and verificatio 


5 00 276 1/2 yds. calico at 3-1/8c - - 8. 64 
255 25 Bbl. sugar, 3344 at 5-3/8c - - ~ 7.95 
2 50 23 1/2 doz. eggs at 25c & 17-1/2¥ butter at 35c 
14 50 (One operation) Eggs, $5.87-1/2; Butter, $6.12-1/2 
10 26 
68 30 Lengths 13'-10" 14'-5" 16! 18'-7" 20'-2" at 22c 
6 Pieces 123 D2 13: 124 45 
740 27 Less 65-10. (7775 ft) $538.81 
69 91 
12 50 Give yds. running measure, of lineolium 2 yds. wide, to cover floor 
90 52 12'-10" x 8' 6", and amount at $1.50 per sq. yd 
12 50 6.06 running yds. (6 yds 2-1/6"), Amt. $18.18 
1 00 
9 00 28-7/8 days at $2.02-1/2 per day $58.47 
21-1/2c per hour 12.17 


298 79 56 hrs. & 35 min. at 

80 64 v 

100 OO $123.17, 3 mos. 21 days at 4-1/2% $1.71 
Door listed $12.00, Disc. 70-10-10% $2.92 

$135.00 less 70-10-10-5-2 1/29 $30.38-1/ 


37 long tons to short tons _ 41.44 short tons 
35 short tons to long tons - 31.25 long tons 
724004 Pig Iron to long tons - 32.32 long tons , 
741004 Sand to cu. yds. (2646#) 28 vu. yds. 
745004 Slag to cu. yds. (2300# 382.39 cu. yds. < 
Nn 
‘T he Dalton is without doubs the simplest, fastest, most perfect, practical, durable : 
- and versatile adding and calculating machine ever invented. It is in o 
a class by itself. It performs all the work of any of the old style eighty-one key machines I 
with greater speed and ease and in addition thereto does many things that they cannot do, h 
st 
; FACTORY AND MAIN OFFICE: te 
DALTON ADDING MACHINE COMPANY POPLAR BLUFF, MISSOURI, U.S. A. he 


th 








W. A. DYER PROMOTED TO LARGER 
FIELD. 
Becomes a Vice President of Union Cor- 
poration With Office in New York. 


William Allan Dyer, vice president and 


general manager of the Smith Premier 
Typewriter Company, has been elected 
vice president of the Union Typewriter 


Company and will join the 


OFFICE APPLIANCES 


Syracuse 


The 


departure, voiced by the papers 


in their editorial columns. Syracuse 
Herald of May 9 says: 

“The directorate of the Union 
Company of New York City, of 
Smith Premier Typewriter Company is a 


solid merit in 


[ypewriter 
which the 


has recognized 
advancing William Allan 
been for several years general manager of 


constituent, 


Dyer, who has 


the local company, to the vice presidency 


39 


ly and diligently faithful to their commer- 
cial obligations, yet find time for the lighter 
and brighter things of life and for the cul- 
tivation of friendly relations with their 
fellows; and the kindliness and urbanity re- 
vealed by him in these pleasant associa- 
tions have matched the qualities that ac- 
count for his business success. With the 
satisfaction his friends have derived from 
his promotion is mingled the hope that it 
may not involve the relin- 
quishment of his Syracuse 





staff of the company in 
New York on July 1 
He will be 


succeeded in 


Syracuse as general mana 
ger of the Smith Premier 
plant by Wm. T. Humes, 


the company’s present di- 
rector in Continental Eu- 
rope. : 

E. Spencer Harrison, di 


rector of the Smith Premier 


affairs in Great Britain and 
India, will succeed Mr. 
Humes. 

Mr. Dyer came to Syra 
cuse eight years ago from 


R. I., and has 


worked up from secretary 
Smith 


Providence, 


and treasurer of the 


Premier Company to vice 
president and general man- 
adminis- 


erect- 


ager. During his 


tration the company 
ed its present plant in Gif- 
ford street, which gives em- 
ployment to 1,000 

Outside of his 
Mr. Dyer has become iden- 
tified with Syracuse affairs 


men. 
business, 


in many He owns 
a fine No. 837 
James street and is a mem- 
Chamber of 


ways. 


home at 


ber of the 


Commerce, Century and 
Country clubs, the Credit 
Men’s Association and is 
president of the D. K. E. 
Association of Central 
New York. 


Mr. Dyer hopes to so ar- 
range his affairs in New 
York that he can retain his 


residence in Syracuse, 








residence.” 


The Syracuse Post- 
Standard of the same date 
Says: 

*The news  announce- 


ment of William Allen Dy- 
er’s business advancement 
to the vice presidency of 
the Union Typewriter 
Company of New York 
City will prove at once wel- 
come and unwelcome in 
Syracuse. Welcome in its 
implied high compliment to 
the business efficiency of a 


business man who has 
‘made good,’ and unwel- 
come in that it involves 


Mr. Dyer’s early departure 
from this city. Eight years 
ago he came unheralded and 
locally unknown to assume 
the treasurership of the 
Smith Premier Company; 
and his business record 
through these years has 
been one of _ consistent 
growth and earned promo- 
tion. He has made for him- 
self an enviable place in the 
business life of Syracuse, 
and on her own account 
Syracuse will much dislike 
to see him leave it.” 

The Syracuse Journal 
also made prominent edi- 
torial mention of Mr. Dy- 
er’s advancement, review- 
ing his notable business 
achievements during his 
residence in Syracuse. 

For a man to be person- 
ally commended in the edi- 
torial columns of all the 
daily papers of a city the 








where both he and Mrs. 
Dyer are prominent so- 
cially. 


Everyone in typewriter- 
dom knows the respect and 
esteem in which Mr, Dyer 
is held by his business associates and by the 
Smith Premier organization generally, but 
not everyone knows that this feeling of 
personal regard exists likewise among the 
people of Syracuse generally, who without 
exception regret the probability that Mr. 
Dyer will have to spend most of his time 
hereafter in New York City. Mr. Dyer’s 
Standing in Syracuse is a notable exception 
to the saying, “A prophet is not without 
honor save in his own country.” It is most 
Pleasing to friends of Mr. Dyer to note 
the evidences of regret over his anticipated 


WILLIAM ALLAN DYER, VICE-PRESIDENT UNION TYPEWRITER COMPANY. 


of the parent corporation, with official 
headquarters in the metropolis. During 
his eight years’ residence in Syracuse Mr. 
Dyer has won a place of honor and promi- 
nence in the business and social life of 
the city, and he has served the important 
interests confided to his charge with a de- 
gree of sagacity and efficiency that must 
be regarded as exceptional even in 
porate circles that command the energy and 
Mr. Dyer is 


cor- 


loyalty of many skillful men. 
an excellent example of the men of large 
business responsibilities who, while earnest- 


size of Syracuse is ample 
evidence of his success and 
proof positive of his stand- 
that make life worth 


ing in the things 


while. 





Between sessions of the Pan-American 
Commercial Congress, recently held in 
Washington, John Olt, manager of the 
foreign department of the Burroughs Ad- 
ding Machine Company, H. E. Watkins, a 
representative from South America and E. 
S. Newman, the representative at Wash- 
ington, escorted various delegates through 
the Capital buildings, including the census 
bureau. 
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= Felt = 
Specialties 


We make felt mats both plain and 
pinked edge, for typewriters, adding 
machines, and all other office appli- 
Our felt mats deaden noise, 
eliminate vibration, protect 
furniture, and facilitate moving of 
the various machines on the desks. 


ances. 
office 


For the manufacturing end of the 
office appliance business, we make 
everything imaginable in the line of 
felt washers, oil wicks, buffers, bas- 
ket felts lined with leather, rubbing 
and polishing felts, etc. 


All our machinery for this cutting 
and punching work was built by us 
specially, for our own use, and our 
facilities are such that we can turn 
out anything in the line of felt for 
within a 


any purpose day or two 


after receipt of order. 


If you have ever bought anything of 
this kind, and want our prices, send 
If you have not used 
felt, and 


to investigate, write us 


us a sample. 


anything made of want 


We Are Specialists 
In Felt 


UseThe Booth, Brand 








N. E. BOOTH 


644 Pacific Street 


BROOKLYN, N. Y. 
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TWO INDEXING SYSTEMS COM- 
BINED. 


The automatic index of the Gale-Sawyer 


Company, Boston, Mass., comprises an in- 


genious and useful jointure of the numerical 


and alphabetical systems of indexing. Spe- 


cial advantages are claimed for this index, 


combining as it does, the features of both 
the alphabetical and the numerical systems. 
It gives direct reference alphabetically and 
The 
no 


does not demand a separate index 


numbers never become obsolete and 


folders are wasted for inactive correspond- 
ence, thus, it is claimed, saving twenty per 
cent of the filing space. This system is said 
also to reduce to a minimum the danger of 


misfiling, because a paper to be wrongly 
filed must be put both under the wrong 
numerical and the wrong alphabetical di- 


vision. 
[t is claimed that, by the use of the Gale- 


Sawyer Automatic Index, ten times as 
many filing spaces are provided to a given 
sub-division as under the alphabetical sys- 
tem alone, and that eac'i folder indexes it- 
self 


is claimed that 


Cross indexing is provided for, and it 
there is no accumulation of 
common names because of christian name 


The 
referred to 


contents of this new index 


either 


division. 


can be numerically or 
alphabetically. 

On the front of the first folder which ap- 
pears in the file is the index key arranged 
in the following manner: 

Christion and Firm Name Key. 


0 1 2 3 { 5 6 ; 8 9 
& A-B C D-E F-G H-I J-K L-M N-S T-Z 
Automatic Index. Patent Applied for. 
A B c-D E-F G-H I-J K-L 
Aa 1 Ba3 Caé6 Ea 10 Gal4 Ia 18 Ka 21 
An2 Be4 Cl7 Emil Gl 15 Ja19 La 22 
Br5 Das Gail12 Hallé Jo 20 
Do 9 Fo 13 Hol7 
With this system the surname division 


or section numbers represent multiples of 


ten, the christian and firm name key sup- 
plying the units between the surname divi- 


sions. For example: the first section of 


the surname in the forty subdivision index 


printed above is Aa l, this represents the 


first division of ten to nineteen. In index 
ing the name of Aaron & Smith beginning, 
as it does, with Aa would take the number 
representing that alphabetical sub-divisio 
which is 1, by reference to the christian and 
firm name key, we find that “&” take the 
suffix unit 0 which, combined with the sur 


division 1, makes the tota 


name n 
In indexing Andrew Aaron the christian 
and firm name key shows that Andrew 
would require the suffix unit 1, which c 

bined in like manner with the surname 
number would give the total index number 
1] Joh Aaron would be 16, Aaron, Wil 
son Co., would be 19. The next sub-divisior1 
being An 2 would take the sub-division oi 
20 to 29. In the same manner as strated 
the system proceeds through the entire al 
phabet, giving ten times as many sections 
or references, it is said, as are shown in 
the alphabetical sub-division of surnames; 


in eighty sub-division of the alphabet g1\ 


ing eight hundred filing spaces, hun- 
dred and forty sub-division tw ousand 
four hundred and so on. 

In the Gale-Sawyer system every cus- 


tomer has one permanent, identifying num 


ber for his correspondence, his invoices, his 
miscellaneous papers and his ledger ac- 
count—a number not assigned bitrarily, 
but depending upon the position of his 


name in the alphabet. These numbers 
never have to be reassigned, because they 
always maintain the same relation to the 


the alphabet and their position 
For the the 
} 


heights, 


letters of 


in the system. Same reason 


numbers never run up to unwieldly 


the system being elastic enough to oc 


commodate any number of documents 


In this automatic index all guides of the 


same class are always in the same relative 


position. The surname guides occupy posi- 
tion number one at the extreme left; the 
christian or firm name guides occupy posi 


tion number two, and so on 


Inactive mames are provided for by a 
guide-cut folder in the third position. They 
remain there is a clearing house until they 
become active, when they are moved over 
into the active position. feature 


‘ 1 
Anotner 
} 


is an open heading for special subjects or 


very active accounts. A metal tab or plain 
guide on the extreme right shows these 
names without blocking any other heading, 
yet being capable of any number of sub 
divisions. The same position alsc serves 


for an “out” or a charge guide 


The Gate-Sawyer Company’s address is 


44 Binford street, Boston, Mass., and they 

The Gale-Sawyer Co., Mfrs., Boston. 

M-N-O P-Q R Ss T-U-V WXYZ 
Ma 23 Pa 27 Ra 30 Sa 32 Ta 35 Wa 38 
Mo 24 Po28 Ri 31 Sc 33 Ua 36 Wi = 39 
Na 2 Qa 29 St 34 Va 37 XYZ 40 
Oa 26 
will be pleased to supply full mation, 
terms, etc., to persons interested 


A HANDY MANUAL FOR TOUCH 
TYPEWRITING. 


; Pitman & Sons of Ni rk 
we nown publishers of shor nd and 
typew oe manuals, have just issued sin 
gle keyboard edition of “A Practi Course 
1 | [ypewriting,” by ( rles I 
Smit t] The Cun t S é 
| P I nth ¢ 1s¢ + l é 
é e price is 5 S 
I 1 by a diagram showing the key 
b f the typewriter and tl proper po- 
t e | ds. The book ts¢ S 
b { P a fo 
, nd « < 
y [ nN S Get vsb ) 
he T ne tvne rit 
T ?”) ru t Ve I t¢ + t 
ypewriting k t 
practical n Ww 1 y 
the operator ( t h 
nd should be a r le 
I r operators and busines lucators 
I I Pitman & § be 
ple 1 to give full informati to s ol 
ne and others who may be interested 
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In instant response to the key- 
stroke, as to an electric impulse, - 
the Ball-Bearing Typebar of the | 7% 





















L.C. Smith & Bros. Typauuaaee 


(BALL-BEARING, LONG-WEARING) 
springs to its task—immediate, frictionless. 

The reason lies in a series of ball-bearings, acting all the way from the key- 
stroke to printed line. At the gentlest tap of the key, the key-lever drops, 
the typebar springs to the printing point, the carriage advances a step, 

each a ball-bearing operation at minimum outlay of energy. The 
Capital Shift is ball-bearing too—far lighter than any other. 


And these ball-bearings, being practical- If you are a typewriter user, 
ly frictionless, are capable of closer ad- investigate this right away. It 
.»  justment, which is permanent, because will pay you. Send today for 
"Y without friction they cannot wear out. descriptive booklets. 

Branches in L. C. SMITH & BROS. TYPEWRITER CO. 

all large cities. Head Officefor Domestic and Foreign Business, Syracuse, N.Y.,U.S.A. 


™ 
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The Crown Line of Ribbons & Carbons 


embraces every known use to which inked ribbons and carbon paper can be put. 
We can show you something for every customer you may have. Material used and 
workmanship is of such aclass that the goods are extremely durable. Impressions 
are clear and colors bright. We make one, two, and three-color ribbons in all the 
standard combinations. . 

To interested persons we will gladly send a copy of our combined catalogue and 
sample book. Dealers will find these sample books of great value to them in sell- 
ing to exacting customers. 


CROWN RIBBON AND CARBON MFG. CO., ROCHESTER, NEW YORK 
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NEW 


NEW OFFICE BUILDING AT REM.- 
INGTON WORKS. 


Judging from the architect’s sketch, 
which we reproduce herewith, the new of- 
fice building now being erected at the Rem- 
ington Typewriter Works, Ilion, N. Y., will 
make a splendidly appointed home for the 
clerical departments of the Remington fac- 
tory. 

This new building is going up directly 
across East Clark street from the main 
building of the factory. It is 60x40 feet in 


size, three stories high and built of red 
pressed brick backed with hollow terra 
cotta blocks. The entire construction is 


fireproof and of the most modern design. 
Regarding the attractiveness of the ex- 
terior, our picture presents its own evi- 


dence. The interior will be well in keeping 
with the outside in attractiveness. The 
main offices and halls will be finished in 


quartered white oak, while straight red oak 
to trim the smaller rooms. 
will be floored throughout 
the main and 
be floored with “ter- 


will be used 
The building 
with oak, except 
vestibule which 
razzo” or tile with marble base. 

Work upon this building and also upon 
the other much larger addition to the Rem- 
ington factory is being pushed forward as 
It is hoped to have 


corridor 


will 


rapidly as possible 
both completed at the same time so that all 
the of the clerical depart- 


work moving 


REMINGTON OFFICE BUILDING AT ILION, 


ments and rearranging the manufacturing 
be accomplished at one 
mentioned con- 


departments can 
time. The other addition 
sists of two entire floors which are being 
added to the great east wing of the Rem- 
ington works. Each of these floors meas- 
ures 330 by 50 feet. 

Remington factory workers will be very 
glad to see the completion of these new ad- 
ditions, for the relief the greatly increased 
facilities will afford is sorely needed. The 
Remington sales organization keeps crowd- 
ing the manufacturing organization to the 
limit. Thus far this year the former has 
been steadily breaking all former records 
and, of necessity, the letter has been forced 
to do the same in order to hold the pace. 
Present manufacturing facilities are clearly 
outgrown, hence the urgent need for the in- 
creased facilities the new additions will 
afford. 


DETROIT. 
the Gen- 
Wholesale 


GETS POSITION IN 
J. B. 


eral Typewriter 
Typewriter Company, Typewriter Inspec- 
Company, Oliver Typewriter Com- 

Underwood Typewriter Company, 
and Remington Company, with an exten- 
sive knowledge of the mechanism of type- 
writers and their repair and rebuilding, has 
taken charge of the rebuilding department 


Hurston, formerly with 


Exchange, 


tion 
pany, 


of the Detroit Typewriter Company. 





N. 








¥. 


PROTECTOGRAPH SALES CELEBRA- 
TION. 

This month at the G. W. Todd & Co. 
factory in Rochester, N. Y., they are glee- 
fully celebrating the sale of the one hun- 
thousandth Protectograph, which 
a new epoch in the check-protector 


dred 

marks 
business, and a record of which every one 
of the 100 Protectograph salesmen in the 
field is justly proud. 

It is only 11 years since the Todds be- 
gan the manufacture of the Protectograph, 
in this short time it 
attained a very important position in 
the commercial world. Many of the lead- 
ing banks and important business houses 
use this device exclusively for protecting 


and comparatively 


has 


their paper. 

G. W. Todd & Co. 
now 100,000 Protectographs 
that their organization has sold more check 
all other check protector 
combined 


there are 


use, 


state that 
in and 


protectors than 
organizations 


FOREIGN TRADE—ATTENTION! 


In the classified columns of Office Ap- 
pliances will be found an advertisement 
“For Export Only” that offers exceptional 
inducements to those who have connec- 


tions in the foreign field. An investigation 
of this offer may result in profit to those 
who are dealers in foreign lands and 
those who have facilities for distribution in 


that field 


also 
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Tine GINGIEIR JAIR 


Issued by the American Multigraph Sales Co., Cleveland, Ohio, for the Inspiration of their Selling Force 


and Any Others Who Might be Interested. 





CLEVELAND, OHIO, JUNE, 1911. 





Advertising Campaign 
Sweeps the Country 


Wonderful Results and Big Business 


From our men in the field everywhere 
enthusiasm over the 


come expressions of 

splendid returns they are personally getting 
from our big advertising campaign. There 
was never such a harvest season in the 


history of the company for live salesmen. 
It is easier today to sell a Multigraph than 
ever before—and our educational advertis- 
ing is the thing that has paved the way. 

In addition to the large space we are 
using in the “Post” and Collier’s”—reaching 
nearly three million readers each insertion 
—we are backing up this campaign with 
other magazine advertising, direct-mail 
work and the efficiency of our Service De- 
partment. Every office is receiving hun- 
dreds of prospects and is closing a splendid 
proportion of them. 

Our service work includes the monthly 

magazine we are sending out to our users; 
special suggestions and copy to assist them 
in getting more efficiency out of their 
equipment; prize contests for samples of 
work from operators, and a lecture on di- 
rect-mail advertising which is being deliv- 
ered free of charge before business organi- 
zations to assist them in solving their ad- 
vertising problems and doing better form 
letter work, as regards the preparation of 
more “pulling” copy. 
_ Many other special “stunts” are now be- 
ing worked on by the Service Department 
which will help you even more. We are 
spending thousands of dollars to make the 
Multigraph more valuable to every user 
than ever before. 

Advertising is the greatest force which 
can be put behind a selling force. You are 
backed with a most efficient campaign and 
this has played its part in enabling you 
to smash records month after month. 


Where They Came From 


It is interesting to note where our many 
successful managers are recruited from. 
This shows the previous connections of a 
few of them and the varied lines of en- 
deavor they were in before they joined 
Our organization: 

_ Division Sales Manager Bradlee, New 
York, was in the advertising business; Divi- 
sion Sales Manager Chamberlain, Chicago, 
was connected with the N. C. R. Co., Bur- 
roughs Adding Machine Co. and Toledo 
Computing Scale Co.; Division Sales Man- 
agers Boughton, Cleveland, Jackson, Dallas, 
Cotharin, San Francisco, and Suess, Mil- 
waukee, were with the N. C. R. Co.; Divi- 
sion Sales Manager Scoville, St. Louis, was 
in the banking business; Division Sales 
Managers Woodward, Atlanta, Selby, Cin- 
cinnati, Baker, Toronto, and Sobey, Roches- 
ter, were old typewriter men, and Division 
Sales Manager Sanders, Baltimore, was a 
printer. 


| 
| 


| 








One-Minute Visits With Users 


Let us take a journey to Chicago, the 
Mecca of the Middle West. In this city, 
on Madison street, is the store of Lyon 
Brothers, general merchants and whole- 
salers to the trade. 

One of the very successful business-build- 
ing ideas carried out by this concern has 
been advertising co-operation with their 
dealers. They print considerable circular 
and advertising matter for them to use in 
pushing the sale of Lyon goods. The Mul- 
tigraph is used to produce this literature 
and also to print office forms, stationery, etc. 
The illustration shows their big establish- 
ment, samples of their Multigraph work 
and their Multigraph department. 

The speed of the Multigraph has played 
an important part in their work and long- 








run jobs previously printed on printing 
presses are now being printed on the Multi- 


graph. Not a day has passed at Lyon 
Brothers, since the installation of their 
Multigraphs that has not witnessed these 


machines running to their full capacity and 
most of the time with two shifts. 

Mr. Lyon says: “The Multigraph is a 
little wonder. It has enabled us to turn 
out large quantities of printed and multiple 
typewritten matter in a very short space 
of time. We expect, in the near future, t 
put in more machines.” | 


The Brilliant Future of 
This Business 


Big Possibilities Before Us 


We are making history every day—in 
sales, achievements, progress—yet we are but 
glimpsing at the great possibilities before 
us. The country is complaining of hard 
times, business in almost every line is slow, 
in the office appliance field it is creeping— 
but we are one shining exception. And 
“there’s a reason.” 

Why? Because—and get this—we sell 
a creative product. It not only makes money 
for its owner but it saves money. It is 
not a mere helpmate to a system, an in- 
genious mechanical device for dropping two 
men from the payroll, a conserver of time 
and energy—no! The Multigraph is far 
more than that—so much farther that it 
is in a class by itself. It is a miniature 
advertising department and printing plant. 
[It develops new business and retains old 
business, and does it economically and con- 
fidentially. It saves from 25 per cent to 
75 per cent on the average annual printing 
bill and redudes overhead through eliminat- 
ing many items of expense and making 
employes more efficient. 

This is the period of conservation, scien- 
tific management, expense elimination, cost 
reduction and all that goes with an inten- 
sive study of business problems. These 
are good business days for us because the 
Multigraph is the key to good business for 
others. No one investment of a like amount 
by a firm can be made to yield up such 
profitable returns. You carry to every 
business man a message which shows him 
how to make money and save money. What 
better thing for him in this time of busi- 
ness indigestion? And that is why your 
sales are increasing by leaps and bounds 
and our proposition is a best bet for the 
good salesman in this time of stress. 


Big Saving on Letterheads 


Armour & Co. ,Chicago, have an average 
daily run of 25,000 to 30,000 letter heads. 
Before using the Multigraph these cost 
them $1.15 a thousand for printing and 
ninety cents for imprinting. They now get 
them out for eighty-five cents a thousand, 
printing and imprinting, effecting a saving 
of $1.20 on every thousand, or $30 to $36 
a day. Although they have a battery of 
sixteen Gordon presses, they prefer to use 
the Multigraph for this work. The reason 
is obvious. iatenitsinlia 

From D. S. M. Suess, Milwaukee: “Just 


sold today one $475 outfit and a $720 one. 
This is not all. More to come.” 


From D. S. M. Jackson, Dallas: “Bailey 
just sold $320 outfit. Personally sold $320 
yesterday.” ae See 

The inquiries from our educational adver- 
tising are live ones, believe us. 
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STICK 


Pencil Carbon 


q Most buyers of pencil 
carbon have in vain 
tried to get one that 
will not stick to the 
copy; in fact they be- 


gan to think it was 
impossible to find. We 
have a new line of 
Pencil Carbon which is 
absolutely non-sticking 
and will wear longer 
than any other pencil 


carbon. 


@ Made in 7-10-15 and 


20 Ib. gray-back. This 
ine will make a fine 


leader for you; send for 


samples. 


MANIFOLD 
SUPPLIES CO. 


A. L. Foster, President 
O. G. Ditmars, Vice-Pri 


188 Third Avenue 
Brooklyn, N. Y., U.S. 

















| 
| 
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FOLLOW-UP SYSTEM 


FOR COLLEC- 


TIONS. 


By 


HERE 


aman as his speech when deeply in 


is nothing so characteristic of 
terested in a subject. To some extent 
this 
many expressions unconsciously creep into 


is modified in his correspondence, as 


our letters as a matter of form, or as echoes 


some superior may have used while the 


writer was learning 
Dunning letters are very similar in many 
respects, but the character of the dictator is 


in each Some will coat the pill so 


nicely that no bad taste is detected by the 


one. 


recipient; others dispense the plain undis 
guised facts. 

All to one end—to collect the debt with 
out losing the customer. 

Every credit man has his quota of slow 





F. W. RISQUE. 


whom letters must be 
the 
line. We have all grappled with the subject 


of following up and “keep-after-him” meth 


customers to many 


written before account is brought into 


ods, and many of us have either repeated at 
the wrong time or omitted to write just at 
the 

We have all experimented and many now 


proper moment 


have simple systems which may suit them 


and be just what our neighbor is seeking 


An active collector attached to a well 
known manufacturing house in St. Louis 
used the following plan with success—A 
tickler or common diary, a page f each 
day of the year, or card index, or loose leaf 
book is provided The ledgers are ex- 
amined every ten days and the maturing 
accounts are briefly noted on the page of 


the day to be attended to 


This memo may be brief and in pencil, 
say, name, amount and “S” for statement or 
‘D” for draft or any other memo desired. 


\ name to a line economizes space Es 


day the accounts listed for that date are ex 


F. W. Risque. 


which have been paid 


The 


for action and the book turned o 


those 
through. 


amined and 
scratched others may be 
marked 
to an assistant for statement, draft, et 


The faci 
statement opposite the last date included 


of the ledger is marked “S” for 


the statement, or “D” for draft with the 
date in pencil when sent. Should letter 
go with statement an “S” and a “W” are 
both noted on the ledger in pencil; three 
columns having been provided in the mar 
gin of the ledger, one for statement, one for 
draft and one for remarks 
When a dunning letter is written a s« 

ond copy or carbon is taken and in pencil 
marked at the top of the carbon py the 
date to be again brought to attention of 
lector, this period being sufficient time for 


1 


answer and possibly a few days’ grac« 


Should the customer reply promptly and 
promise payment, his letter is pinned to the 
first carbon and marked to come up at the 
date expected remittance SI ild a 
sight draft be dishonored the usual letter is 
written, asking explanation, etc., and carbor 
of that attached to the draft to con pata 
future date 

Chus each day the stenographer hand m 
ilphabetically arranged this follow-up cor 
respondence, the set of letters for ¢ nm case 
pinne separately The ledger is always 
consulted for fear a bill may have beet 
pai r some credit or claim advanced 
which- may otherwise be forgotte1 

To insure regularity in attentio rbon 

pies d attached papers are fil p! 
betically in each subdivision in any 
case, portfolio or rack having 3] s 
and umbered 1 to 31 

Thus, on the 10th of December al iT 
bons and accompanying papers pinned are 
found compartment 10. Shou 
matters have been put off until January 
10th, you would find them in the same sub 
division, but “1/10” marked on the top 
the papers and on December 10th one would 


j 


disregard it or leave it in the subdivisior 


and only consider those marked “12/10.’ 


[his subdivision 10 would answer for the 
10t} é month successively during the 
ve 

ne great advantage is that the 
ers’ whole correspondence file may not be 
neces y, as the matter in question, wheth 
er unpa bills, a disputed clair 
other subject is fully set forth 
bons attached and by glancing r pat 
you may so refresh your memory that y 
not only avoid unnecessary repetit , but 
gras salient points quickly 
Shoul letter crossing one of y 
it 1s hed the set r 
ment ed ahead pendi1 
W he tl matter is adjusted é 
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The Largest 


AND ITS SIGNIFICANCE 


You devote your energy to make a success of your 
business; working to reach the competitor next 
ahead, catching up and passing until you, your- 
self, are the “largest.” 

A firm grows to be the largest because the trade 
makes it so. Why? Because we all want to do 
our business with the firm that makes it easiest 


for us to succeed. 


THE TRADE HAS MADE US THE LARGEST MANU- 
FACTURERS OF CARBON PAPER IN THE WORLD. 


Our customers made us so; not for our sake but 
for their own, because they wanted to succeed. 


That is the significance of being the “largest” and 
that is why we ask you for business. 


A. L. Foster, President O. G. Ditmars, Vice-President HIic\W/ 


188 THIRD AVENUE, BROOKLYN, N. Y., U. S. . 





MANIFOLD SUPPLIES CO. Tay. ) 
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WANTED 
A Live Wire 


You have achance right 
now to secure the exclu- 
sive agency in your city 
for the complete line of 
Du-Ra-Bul Ribbons and 
Carbons. 








Will you accept it now 
or wait until the other 
fellow beats you toit?P 


Do you want to be the 
leading Typewriter Sup- 
ply dealer in your city, or 
are you satisfied to mere- 
ly carry supplies? 


You can buy Du-Ra-Bul 
Ribbons and Carbons 
low enough to net you a 
good big profit. 


We have been making 
Du-Ra-Bul Ribbons and 
Carbons for eight years, 
and we know they are 
right. 

Remember the factory 
guarantee is back of 
very sale. 


Write for samples and 
let your customers be the 
judge. 


Do it today. 














REPUBLIC-DODGE 
MFG. CO. 


Pearl and Prospect Streets 
BROOKLYN, N. Y. 


——- 

















——— _—— 
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THE POSTCRAFT STAMP AFFIXER. 

Economy of production is the keynote 
Every mechanical 
down 
profit 


of success in business. 


device which enables one to cut 


operating expenses additional 
and affords 


In the various departments of business the 


gives 


advantage over competitors. 


large time saving machines are well known 


necessities, and now the mailing depart- 


ment is receiving its due share of attention 
through the introduction of stamping, seal- 
ing and letter opening devices 


The Post Craft Stamp Affixer which is 
now being placed on the market by the 
Post Craft Company, 165 Broadway, New 
York, presents features of efficiency well 
worth careful investigation. It is said to 
be adaptable to all the needs of the average 
large business office, and it is stated that 


immediately on 
therefore 


ing to its starting point 
released. The 
entirely by the 
is claimed that from 
letters an hour can be 
Post ma- 


speed is 
ability of the 
four 


being 
governed 
operator, and it 

thousand 


with the 


to five 


easily stamped Craft 


chine. 


A counter automatically registers each 


stamp as it is used, keeping a complete 


check on the stamp account. No stamp can 


be taken from the machine without being 


registered. Stamps are bought in rolls of 


five hundred or a thousand at any post 
office and are securely locked in the ma 
chine. The feeding mechanism being gov- 


erned by the preparation carrying the 


stamps off at the point of preparation 1s 


action and relia- 


an assurance of accurate 


bility, it is claimed. 








POSTCRAFT STAMP AFFIXING MACHINE. 


in simplicity of construction and efficiency 
of operation it presents features of no lit- 
tle importance in the stamp affixing field. 
There are but seven working parts to the 
machine, whose material and workmanship 
are all high quality, so that the company is 
able to guarantee the machine to be free 
from defects for a period of one year from 
sale. The sufficient 
weight to stand firmly 
placed, and yet it is light enough to be 
readily moved if desired. Its frame is of 
aluminum, the case being constructed with 
heavy plate glass sides such as are used in 
adding machines and kindred high class 
devices. The general appearance of the 
machine is one of quality and stability. 


machine is of 
wherever it is 


date of 


Every part of the mechanism is in plain 
view and is easily accessible for any proper 
The company claims that their 
possesses possibilities of great 


purpose. 
machine 
speed due to the fact that it feeds by a 
compression lever extending outward from 
the front of the machine. The operation 
is such that the stamp is before 
severing it, the compression lever return- 


affixed 


An adjustable tank governs the water 
supply and the degree of moisture con 
veyed to the stamp can be regulated at 


operator. The moistening 
proper is entirely of 
moistens the stamp before it is 
the letter and requires no attention except 
to see that a supply of water in 
the tank. 

All of the 
aluminum plated and eliminate the possibil- 


the will of the 
metal, and 


affixed to 


device 


there is 


parts of the machine are 


ity of rusting, and every care has been 
taken to make each part durable and effi- 
cient. The machine comes in two sizes; 


one for five hundred and the other for one 
thousand stamps, and thus adapts itself 
more readily to the large or small mailing 
department. It will envelops of 
any size and of a thickness up to about 
one-quarter of an inch, readily taking care 
of all the ordinary mail of a large business 
house. For mailing departments where 
packages are stamped this machine 
of being attached to its regular stock base, 
fixed to the edge of the mailing 
front, any 


receive 


instead 


can be 


desk extending over the when 
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size package can be accommodated. One 
of the features of the machine is that it 
can be built to order with foot power or 


100,000 Protectographs 


They Stamp a Line Across a Check, Like This 


NOT OVER ONE DOLLAR $I¥¢ 


Protectograph No. 100,000 is in process of being 
assembled and inspected at this writing (May 26, 1911), 
and is due to be shipped to its purchaser-early in June. 
So, by the time you see this advertisement, there will 
be over 100,000 of these famous machines in use. 

This marks a new record in the check-protector in- 
dustry. It means that most of the check-protectors 
now in use are Protectographs. It means that we have 
sold more machines during the 11 years the Protecto- 


automatic speed if desired, although the 
regular stock samples do not carry such 
attachements. The company believes that 
dealers and agents will find it profitable to 
handle their machines, and will be glad to 
give full terms and particulars to anyone 
who will address them. 

TYPEWRITER THIEF GETS HIS RE- 

WARD IN TEXAS. 





L. G. Lane, 26 years of age, was recently | Look for “TODD” on the graph has been on the market than all other check- 
convicted in the forty-eighth district court, name plate protector manufacturers combined. 
" , ee ¢ v me. | It stands for the best check-protector, and And we have never had to cut the price. Eve 
Fort Worth, Tex., of the theft of a type- : ctor, t _ Ev 
ee +r and sentenced to two years’ hard a _ Protectograph sells for $30 net—and at this price it is 
a Oe sa : ce <4 by far the cheapest form of protection on the market. 
labor in the Texas state penitentiary. Lane | Are You On Our Mailing List? 


claims that his home is in New York. On 
the death of his parents he fell heir to sev- 
eral thousand dollars and quickly spent it. 
He landed in Fort Worth last December 
without any money. He wanted to go to — = — 


Austin and, lacking the funds, conceived Account for Every : 
the plan that resulted in his arrest and (~ L A B 0 R MINUTE ~ Don t 
Blame | 


conviction. He went to the Pool & Kir- 
Here is the one logical method of keep- 


G. W. TODD & CO., Patentees and Sole Manufacturers 


1129 University Avenue, Rochester, N. Y., U. S. A. 


























ven Typewriter Co., 104 West Eleventh 
street, Fort Worth, and rented a typewriter, ing an accurate account of when you 
which he took to a pawnshop, where he received and when you sent out letters, 
secured a loan on the machine. Lane said orders, contracts, etc. It will avoid all 

disputes, as it records 





—- 















he intended to pay the money back and | ; ever . f th 
; : . : y minute of the 
that he mailed the pawn ticket to Poole & Follett’s day or night. perator 
Kirven, intending to reimburse the pawn- NEWMODEL #! Absolutely autematic, 
broker and recover the machine as soon as | : requires no attention Miller’s Standard Paeumatic Ear Cushions 
| » Mr. Kirv however Time and is the only POSI- will overcome 90% of poor telephone service. 
he got the money. Mr. Kirven, Iwever, TIVELY ACCURATE They fit the ear snugly and bring your far- 


STAMP away friend in talking distance. 


Miller’s Standard Poeumatie Ear Cushions 


mean the soothing comfort of telephone con- 


testified that his firm never received the 
leter containing the pawn ticket. It is said 
that Lane got into more trouble in Austin, 


register on the mar- 


ket 

















versations—the elimination of all outside dis- 
working the same scheme there. He was LIBERAL ene 0 oe cae ae erating news 
arrested before he got out of that city, Ss receiver. 
but as the typewriter he rented was a cheap | AN Miller’s Standard Poeumatic Ear Cushions 
: Gass — | RESPONSIBLE are sanitary. They can be instantly detached 
machine, he was charged only with theft | DEALERS and cleaned in a few minutes. They ake made 
under the amount of $50. On the comple- | AND AGENTS to St any standard receiver and will last in- 
tion of his jail sentence in Austin he was | ne - NEES Sy siines Sinstincaa 
brought to Fort Worth to answer a charge | WRITE supply you, send his name, or order from 
g FOR FULL Jon. goad I 
of felony. The prosecuting attorney stated INFORMATION iat hi i: 
to the jury that in view of all the circum- | ——— Agents Wanted 
stances, the state of Texas would be satit- |] SQLSTYT TIME REC. OO. The MILLER RUBBER CO. 
fied with the lowest penalty, which was | 675 Hudson Street, NEW YORK CITY AKRON, OHIO, U.S. A. 


accordingly given as above stated. No Western Office: 126 Russ Bldg., Sam Francisce, Cal. 


motion for a new trial was filed and the | 























prisoner was immediately sentenced. 
Drawing Inks, Blacks and Colors 
Eternal Writing ink 


WANTS SALESMEN FOR GOOD | y Engrossing Ink 
aurine Muoliage 
SPECIALTY. HIGGIN Photo Mounter Paste 
| Drawing Board and Library Mucliage 





The Everett Specialty Company, 45 East Office Paste 


Seventeenth street, New York, desires Vantabin aus ane 
° P ’ “ ” 
salesmen to work on commission among 


Strictly Original Goods of the Highest Grade Only. 


Show Cards, Color Cards and Imprinted Matter Supplied to the 
Trade. Discounts and Trade Prices give good profits. 


the trade, especially men who are well ac- 
quainted with wholesale stationers, to sell | 
the “Right” Pencil Sharpener. The com- 
pany states that it is prepared to give a Consumers, emancipate yourselves from the use of corrosive and 
ill-smelling inks and adhesives and adopt the Higgins’ Inks and 
Adhesives. They will be a revelation to you. 


liberal commission and desires prospective 
salesmen to indicate the territory they 
want, the lines they are now handling and 
something regarding the details of their We protect the trade by referring 
past experience. The “Right” Pencil all orders and inquiries thereto. 
Sharpener is an ingenious and practical ===—SSSSSSe 
device which sells for a reasonable price, CHAS M HIGGINS & CoO Originators and Manufacturers 

t ° ° *? Refined Inks and Adhesives 


and its sale should constitute a good oppor- 


tunity for energetic salesmen to make Main Office and Factory, Brooklyn, N. Y., U.S. A. New Yerk—hicago—London 


money. | 
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YAWMAN & ERBE MANAGER A It gives us great pleasure to publish 
CLEVER LECTURER. herewith some extracts from the stereop 


MO NARC H Roland Cole, manager of the system de- ticon lecture delivered by Mr. Cole at the 
| partment of the Yawman & Erbe Manu- annual meeting of the Buffalo Credit Men’s 
| facturing Company, Rochester, N. Y., has Association on Thursday evening, May 


llth. Mr. Cole said in part: 


° 
l ht I OoOuc | recently been addressing a number of busi- 
| . ‘ = 
ness Organizations on business topics. He Business is being done on paper more 1 more 
every year, and the more business you do the more 






































has arranged quite an extensive western ; 
tS : maper you need, ¢ i conse ntl he mm fi 
| itinerary, and has made a large number of _ a cage: agp occa 
| . : . ne a modern system devices, in order to accomplis proper 
| stereopticon slides with which to illustrate classification of papers 
A Typewriter Test that | his addresses. ink kes en ee Oe a ee en oe 
° On May 17th Mr. Cole addressed the each section represented by a desk tra labeled 
May Mr. le 3 Ss e ; 
Means Something . PT “1: ‘‘Incoming,”’ ‘“‘Orders,’’ “Follow-Up,” ete., ete. Wher 
| Chartered Accountants of Illinois at Chi- 
7 . ever you rite a letter determine the date on which 
Blindfold yourself. Have ten type- cago, and on the following day he went it should be followed up, and mark this date on th 
writers of different make placed in a row to Minneapolis where he delivered a stere- bottom of the letter. The matter can then be brought 
a Monarch somewhere among them. } Opticon address before the joint meeting = " coe wm A 8 _— _ . " : ' 
on . ~~ | ° ~* ° . - " lle¢ y Lmne ine 1e copy of your reply D} late 
[ry cach keyboard in turn. The | of Office Men’s and Credit Men’s Associa- "1 tem is used for a lot of t 
. ° P i he ird system s sec or § oO ol th gs 1 
machine with the lightest touch will be the tions. On May 20th he addressed the an- should never be used for. Generally speaking bound 
| nual convention of the Central Commercial books are best for small requirements — 
: an woks for medi sized requirements ( is fo 
| School Teachers at Des Moines; on May becks for medium sissd sequvcment 
. large ind very large requirements. No class rf 
| business men use the card system to bett ad 
| . vantage than credit men A very importa: I of 
‘ every credit man’s work is the kee k of 
ratings record of sales, record of ] da 
statements of financial condition, and tl f g up 
of collections ‘*‘Account History’’ records d of 
drafts laims ind the collecting of credit t 
The ad ledger is a great economize! i 
The st 1 ledger is best indexed by 4 
very large ledger is best indexed geogt 
according t salesmen’s territories s 
vantag which are (1) Monthly su f s 
n t tor) (2) Analyzing accounts 
why siness is rot being s¢ ed 
ing lists L | spects with your edger i 
out whom you are not selling (4) Con tory 
records to determine the relative value I 
: (5) K k of collections t 
_- I sheet s em of filing 
roing s It’s good f kee] z 
pay | sheets, tariffs and e 
Shannon System, invented about 25 
st filing papers gE 4 
n I s stimates ders 
OoOuc the papers u} tl 
ind rhe vert il syste ~ 
and you can locate it every time no be great space economy. Jus 
matter how its position be changed. lig AS to handle than books ae 
Just as the proper tools produce the at i lighter to handl th t 
best work, so does a responsive key actior wesied , pri ne Pigeon rTe ; 
z ecard ods o ndexing. ;eographical Zz st 
increase the efficiency of a stenograpl r ent he ; 1 i : 
It saves her strength. Therefore, she h . : ; agkrocagen tents : 
. t y ‘ one part without disorg ~ 
a better grip on her work, is more accu ind t. If you 
indexing t gement your 
rate, more rapid, gets a greater quantit) ROLAND COLE. umulat tate thar 
cu l es more in one sté lan othe 
of work done. There is nv ‘‘three-o’cloch >) : 
= | - . nN > at ¢ alse . ei F deci ; 1 g b-index for that state l ve 
fatigue” where the Monarch is used, and <énd at Omaha he delivered an address be- Rs wers for certain towns 
a few days’ trial will convince you of fore the Credit Men’s Association, and re- rhe old fashioned letter press is a reli 
this fact, turning to Chicago on the following day, days. Th who operates it is always sq gt 
. Mr. Cole s ce fore » Chicage Liars hard ( g the letters, or not sq - I 
Send for Monarch Literature Mr. Cole spoke before the Chicago divi- igh and getting faint copies. The cart t! 
ee eS ; alt ie enoug 1 getting copies he carb 
acer the reasons for Monarch superiority 7 of the American Institute of Banking rent hetter. Cascless etencerapbers aad 
ven try the Monarch, to the end that you may Mr. Cole became identifi rit the am tani ! ~orre g erasu! rt 
know that Monarch merit rests in the machine - . we le ntified = h cr eee . wi eae ceeeptencr sean ; 
itself, not merely in what we tell you about it. Yawman & Erbe Manufacturing Company copy, thus blurring important portions 
" ; like | : and discounts Copying | ss 
. r . Yece > 23 0 S = note ! A 
Representatives Wanted on December 23rd, l 01. Hi first Ww rk is becor g very popular, and combines the best S 
Local representatives wanted everywhere, was in the special order and estimate de of tl etter press and the carbon s , 
also a few more dealers for large t ries 4 1 ing f it isadvantag 
Write for details and saienaehen Seeman ee partment. About a year later he was placed nareng ¢ te Conmrenien. 
e 5. 4 a Commercial Reports—the reports submitted Dun 
: in charge of the home office correspond arraceestigg ae. neta ; 
The Monarch Typewriter Company . ‘ and Bradstreet, to business houses—should nev ' 
a ne ence, having to do with exclusive agency filed the correspondence file, because the letter fil 
ecutive Offices : ~ * ’ , . } 
Monarch Typewriter Building work. In January, 1905, he was made as- is full of miscellaneous papers and it wou ry 
7 oF ‘ ss ° easy to lose one of these reports in & mass tters 
Broadway, New York sistant advertising manager, which position “ae ; a 
Canadian Offices: Besides it would take you too long to 
Toronto and Montre2! he held until August, 1907, when he was ticular report if you wanted it in a hurry 
ae assigned the duty of organizing what is “Mr. George W. Perkins, the well k 
wo ‘ o i 
° , - of New York City, said recently Everyone must 
known today as the Yawman & Erbe sys- ' seis ; yg 
- . realize if he will stop to think, that his fathe had 
he been five times as able, could not have a nplished 


tem department Mr. Cole’s experience 
what his son can accomplish 


with the Yawman & Erbe Manufacturing in busine toda} 
~ : ° e simple reason that he hs ot 1e machine! witl 
Company has given him a rare and un- es om een: at he hee net Set iets 
a wie bs 4 which to supplement his mental ability You can't 
usual insight into business systems and do business today with the methods of yesterday. Find 
methods. and he has succeeded in transform- 
ments of your business, and then adopt 


ing the word “system” from something dry ; , 
: 4 n 7 tems, and you can’t go very far afield in your sear 
and unpleasant to that which is definite, for a method that will accomplish just what you want 


it to in the simplest way and the shortest time 


out what system uses run common to all the depart 


| interesting and attractive. 
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For you to get all your 
profit it is necessary to 
have the following infor- 
mation. 
































much cash business you have done? 

much money you have paid out? 

much money should be in your cash drawer? 

much charge business you have done? 

much money you have received on account? 

much unpaid credit business you have on your books? 

much business you have done from the first of the year to date? 
much cash you have in bank? 

much money you owe? 

many customers you have waited on in your store? 


A National is the only practical, positive 
and the most economical means of get- 
ting all this information. 


The National Cash Register Co., Dayton, Ohio 
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To Make a Good Impression 


upon your customers see that they 
are supplied with 


Carter’s Ideal 
Carbon Papers 


a kind for every use. Clear cut rp eweserys. longest 
wear, greatest number of copies and cleanest to handle. 
In every respect they are intended for and to be 


THE BEST TRADE 


Carter's Ideal Typewriter Ribbons are made of the 
finest materials to insure perfect satisfaction. Send for 
Carter’s Codes—containing tables of Ribbon Dimen- 
sions and Interchangeable Ribbons. 


THE CARTER’S INK CO. 


BOSTON NEW YORK CHICAGO MONTREAL 


J Pe Pt ki 


She Canrza's (ux Co 
COeTGe =~ Teme so enee 
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Transfers 


Key Rings 
Key Ring Pliers 
Rubber Feet 


Platen Twirlers 


BEAUBIEN & BOOTH CO. See ee 

















The MULTICOLOR PRESS 


The Practical Office Printing and Duplicating Machine 


It stands alone in its wonderful field of usefulness. The praises of its many 
users and a practical demonstration will satisfy the most skeptical that it is 
the greatest office printing and duplicating machine ever put on the market. 


PERSONAL LETTER ADVERTISING 


The Multicolor Press will print the letter head as 
= as a printer, will typewrite the body of the 

tter like a typewriter and will sign the name like 
a fountain pen all at one impression from the blank 
sheet and in three colors. 


OFFICE PRINTING 


The Malticolor Press will print perfectly with printers 
ink from stock electros, halftones and printers type, 
statement heads, bill heads, letter heads, catalogues, 
in fact any office form desired. 


Look in your telephone book for ournumber. If 
you do not find it, write the HOME OFFICE, 


MULTICOLOR PRESS COMPANY 


FACTORY AND GENERAL OFFICES: FRESNO, CAL. 

















NEW CHAPTER IN HISTORY OF 
OLD FIRM. 


In March, 1909, at the time the Inter- 
national Office Equipment Bourse’ was 
opened, among the first to join was the 
house of Mittag & Volger, Inc., Park 
Ridge, New Jersey. In addition to taking 
membership they also made arrangements 
for desk-room, it being the intention that 
if any of the customers of this company 
visited New York they could make their 
headquarters at the “Bourse,” if they so 
desired, and have a desk at their disposal. 
When this fact became known, one of their 
office employes, W. G. Mittag, requested 
that he be allowed to give up his position 
with the company and occupy that desk- 
room as an active seeker after business in 
New York City. The plan met with ap- 
proval and he was accordingly installed 
in his new position. 

Now, it is an undeniable fact that to ob- 
tain an opening in a large city, where the 
field is already so thoroughly covered, it 
requires a great deal of hard work and a 
great deal of push. This it notably true 








in the line of typewriter ribbons and car- 
bon papers, which is canvassed so thor- 
oughly that it seems, in fact to be over- 
done. In the face of these difficulties, how- 
ever, Mr. Mittag started forth and _ suc- 
ceeded in gradually building up a very de 
sirable trade; in fact, to the extent that a 
year afterwards he was compelled to take 
in an assistant in the person of W. J. 
Sturm. From that time on the business 
took quite a jump. Then it was found that 
the room in the “Bourse” was not large 
enough, and an office was obtained directly 
across the hall. In the further evolution of 
events the business assumed such propor- 
tions that it was decided to engage larger 
quarters; and at this stage a third party 
was introduced in the person of A. B. 
Methudy. 

It may be well to explain here that for 
years the company was represented in New 
York by J. W. H. Maclagan, a veteran in 
the ribbon and carbon business and a for- 
mer partner of F. O. Mittag away back in 
the eighties, Mr. Maclagan having been in 
charge of the New York office since 1890 
Mr. Maclagan came to the conclusion that 
it was time for his retirement, and this has 
led to the establishment of a new office at 
261 Broadway, which has been placed in 
charge of the three gentlemen referred to 
Here comfortable quarters have been 
established for any customers of the com- 
pany who desire to avail themselves of the 








conveniences afforded by such an office, 
and where they may also get in touch with 
the company’s principal office in Park 
Ridge any time they are in New York 
City. The new office has been thoroughly 


equipped and fully stocked with the well- 
known brands of goods manufactured by 
| this company. Customers, as well as the 
trade generally, are invited to make this 


| office their headquarters at any time they 
| may visit the city. 
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OPENS CHICAGO OFFICE .FOR 
WHITE STAMP AFFIXER. 


Crawford G. Moore, district sales mana- 
ger of the Office Appliance Manufacturing 
Company of Providence, R. L., recently 
came to Chicago and has opened offices for 
that company at Suite 350-352, No. 157 W. 
Adams street. Mr. Moore has been con- 
nected with the company he now repre- 
sents less than a but he has made 
such a brilliant record in the sales depart- 
ment that he has been made district sales 
manager of the Chicago and Western ter- 
ritory and placed in exclusive charge of the 
business in this Here he will 
probably remain unless he shall find some- 


year, 


locality. 


one on the ground who is suited to push- 





THE WHITE STAMP AFFIXER. 


ing the work the West, in 
which event he will turn over the affairs of 


a successor and will 


properly in 


the Chicago office to 
return to Providence and take up the or- 
ganization of other territories. 

Mr. Moore’s early experience was in the 
banking and brokerage business where he 
quirements of large business houses. Huis 
acquired an intimate knowledge of the re- 
health demanding that he take up outside 
work, he secured a to represent 
the White Stamp Affixer, and the character 
of his work indicates that his proper call- 
ing is that of the salesman instead of the 
office man. The presence of Mr. Moore in 
Chicago is a welcome addition to the per- 
sonnel of the office appliance business in 
this city, and his ability and enthusiasm, 


position 


together with his intimate knowledge of 
the products of the Office Appliance Manu- 
facturing Company, assure him of large 


success in this territory. 


TWO WELLINGTON MACHINES 
STOLEN. 


The Williams Manufacturing Company 
of Washington, D. C., reports that two 
Wellington typewriters were recently 


stolen from them. These machines are both 
Model No. 3 and are numbered respective- 
ly 16910 and 16911. The company desires 
information concerning the whereabouts of 
these machines and the present residence of 
one H. J. Lang, who was supposed to come 
from Roanoke, Virginia. 
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You dictate with far more 
leisure, yet twice as rapidly to 


The Edison 
Business Phonograph 


as to a stenographer 


OUR present dictating speed 
is absolutely limited by the 


speed at which your stenog- 
rapher can take your dictation in 
shorthand—(which is usually not 
over 75 to 100 words a minute). 
The Edison Business Phonograph 
has no speed limit. It will take 
your dictation at 150 or 200 words 
a minute, or as much faster as you 


can talk. Furthermore, the sten- | 


ographer can transcribe from Phon- 


{ ographic dictation twice as fast 





as from shorthand notes and she 
wastes none of her time in taking 
anybody’s dictation in shorthand. 
The Edison Business Phonograph 
is ready whenever you are ready 
to dictate—(the stenographer may 
be taking someone’s else dictation, 
just as important as your own.) 
With the Edison Business Phono- 
graph you may stop and think out 


and formulate exactly what you | 





THOMAS A. EDISON, Inc. 





comm Drown er 


want to say and how to say it— 
(while a_ stenographer fidgets 
around and chews her pencil and 


wonders when you are going to 


get through—knocking your best 
thoughts sky high). 

If youwishsomething that you’ve 
said repeated, simply set the repro- 
ducer back and the Phonograph 
repeats it exactly as you said it— 
(the stenographer digs back to her 
shorthand notes and reads what 
you've said with an entirely differ- 
ent inflection that throws you off 
your train of thought). 

There is not a business office, 
small or large, in any branch of 
industry in the United States to- 
day, that will not find the Edison 
Business Phonograph a pacemaker 
of efficiency and a direct economy. 
Let the Edison dealer near you demonstate 
the Edison Business mapa to you on 


your own work in your own office—or write 
us to-day for full particulars. 


To Dealers 


and Salesmen: 


The Edison Business Phono- 
graph is the biggest thing in 
business appliances to-day. 
Offices large and small in all 
parts of the country are your 
field. If the one big oppor- 
tunity never knocked on your 
door before, here it is. 

There are still openings to 
be had with dealers handling 
the Edison Business Phono- 
graphs, or we offer efficient co- 
operation to men with small 
capital and full confidence in 
this big money making propo- 
sition and who want to take 
advantage of this opportunity 
to start in business for them- 
selves. 


Lakeside Ave., Orange, N. J. 


o> 
20 











7 
tv 


OFFICE APPLIANCES 











| INTERESTING TYPEWRITING CON- Miss Friedman is the fastest operator of 
TESTS IN NEW YORK. her age and experience in the world 
Typewriting contests for school, ama Phi ntents were carried on virtually 
| teur and professional championship in New under Office Appliances’ rules n award- 
| York city took place at Brown’s (Brook- ing the first prize the percentag f accu 
| lyn) Business College under the auspices racy was given preference over highest 
of the Isaac Pitman Shorthand Teachers’ speed In this contest all tl perators 
Association on Saturday evening, April 22, used the Underwood machine We show 
1911. The contest for the school cham- herewith a picture of Miss Bessie Fried- 
| pionship was limited to graduates of the man, 
local elementary schools who had, after Below is a tabulation of the records made 
graduation, taken up typewriting in a pub by the various contestants 
lic high or business school within the city Only those who qualified for mention by 
and were not graduated in the subject be- getting the minimum speeds set for the 
fore January 1, 1911. Of all who entered event for which they had entered are listed 
és * the contest six persons qualified for men- Sel , 30; amateur, 40; professional, 60 
Answering | tion by earning a net rating of thirty words There were contestants from all grades of 
per minute net or higher. These were se- business schools as well as from the dav 
lected first according to the accuracy of and evening high schools of four f the 


Your Favor their work and then by their net speed. boroughs 


| Charles F. Kluber of 1115 La Fayette Ave., _— a 
Brooklyn, secured the highest percentage HUNTER IN BUSINESS FOR HIM- 


99 
of Yesterday of accuracy in his work, obtaining an accu- SELF. 


ame of on 96 ne _ Miss Kulem-: —_ ‘ , ’ . 
racy rating of 96 per cent. Mi Kuleman, [he National Envelope Company is the 





most recent comer in the field with a line 





E 
You don’t get this kind of a reply 
= ‘ p" of flat and expanding envelopes, holders, 


4 eAane r fara tle rnewriting = or 
to ordinary facsimile typewriting file pockets, etc. The new company will 


you do when you produce your market a line made of “Fiberstock,” a spe 


cial fiber paper of peculiar leathery tough- 


followup on an 


ness. The president of the company is H 
W. Hunter and the secretary is J. C. Gibbs 
This company’s main office and factory is 
at Delanco, N. J. The company not only 
has its line ready for the market, but has 


organized its selling staff and is inviting 


1 
} 





business from dealers all over the country 
The line is very complete and comprehends 
a large variety of standard goods in all 
shay s and sizes. 


\side from envelopes there will be fea 
tured card index supplies and filing sup 
° 


plies manufactured of “Fiberstock,” a 


e . 
Revolving Duplicator 
Mr. Hunter is well known in the office 
35 00 MISS BESSIE FRIEDMAN. appliances field He was for many years 
4 ° with another manufacturer of similar 


who was first on the speed list, was second goods, and more recently he has done im- 
It makes a big difference in the pulling for percentage of accuracy. Miss Harriet portant work for a leading eastern faetory 
power of a letter to have it appear per- 
sonali—it makes a big difference in the 


trade mark name which the company pro- 
poses to standardize and make known all 


over the world 





Criss would have been first on both lists, manufacturing lines for the same purpose 
but for an oversight whereby she omitted as the goods he is now handling. He has 


cost of your mailing to be able to get 





hundreds of perfect copies of an original twenty-four words. The only one among traveled largely and has a wide acquaint- 
in a few minutes. the school eligibles in the amateur con- ance among the trade. 
An office boy can do this on an Under- test was Miss Criss. To secure entrance in It is not the intention of the new com- 
wood Revolving Duplicator. He can the contest the contestants had to make a pany to pull off any stunts, but to produce 
also get out office forms, price lists and So : : 
circular matter at a great saving of net speed of forty words per minute. Miss a line of goods at a reasonable price that 
printing expense. Every up-to-date Criss made a speed of forty-one. In this will command the attention of dealers, 
office needs this—the simplest and best grade she met Miss Bessie Friedman, a_ building their business on a policy of serv- 
machine of its kind on the market. fifteen-year-old girl from Wood’s (Bronx) ice for customers. Office Appliances wel- 
It is sold complete for only $35 with no School, who maintained an average net comes Mr. Hunter and the new company 
restrictions as to where you buy sup- speed for each of the fifteen minutes of one into the field, and is sure that they will 
plies. No better Duplicator made at ' 
any price. Thousands in use. Under- hundred and one words. It is said that give a good account of themselves 
wood quality is recognized throughout er 
y . choo ontest. 
the world. Net speed , 
Mach. Name. School. Gross Errors Net. per min. Pet. Awards. 
Send for booklet Und...Chas. .F. Kluber.. . Browne’s Brooklyn B. C 766 29 621 41 96 Ban. & Medal 
Und...Ella A. Kuleman.....Jamaica H. School : 907 42 697 47 95 Medal 
Und...Harriet Criss ........East N. Y. Bus. School 810 10 610 era) 95 
UNDERWOOD Und...Frank Patterson Jamaica H. School.. 753 16 622 a5 94 
Und...Edna E. Daum Jamaica H. School 954 63 639 43 93 Medal 
I YPEWRITER COMPANY Und...Albert Wennerstrom... N. Y. Evg. H. S. (Men).. 877 61 572 2g 93 
AMATEUR 
Incorporated Und...Bessie Friedman.......Wood’s Bronx Bus. School 1620 22 1510 101 99 Medal 
Und...Harriet Criss .. East N. Y. Bus. School R10 10 610 41 95 Medal 
Dept B, 3 Park Place, NEW YORK pO 
ek Nc acscdincenn sieaabainennenens 1620 22 1510 101 99 Medal 





Und Bessie Friedman 1674 41 1469 98 98 Medal 
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LOS ANGELES FIRM REORGANIZES. 

Announcement has just been made of an 
important change in one of the old-estab 
lished mercantile firms of Los Angeles in 
the retirement of W. E. Oliver and Frank 
Oliver & Haines Com- 


Haines from the 


pany, stationers, 106 South Spring street, 
and the re-organization of the firm by 
Irving J. Mitchell and Harry C. Knox. 


Mr. Mitchell has been identified with 
the commercial stationery and office supply 
business in Los Angeles for many years, 


recently severing his connection with the 


Neuner Company, of which he was secre- 
tary and manager of the store, to form this 
new business connection 

Mr. Knox is equally well known, having 
been a stockholder and 
the Oliver & 
years, and 
trade. 


vice-president of 
Haines Company for several 
needs no introduction to the 


It is their purpose to make many changes 
in the lines carried, eliminating books and 
fancy goods and carrying on a vigorous 


campaign general office supplies and sta 


tionery 

The name of the corporation, Oliver & 
Haines Company, will be used for the time 
being 


HEATER RESIGNS POSITION LONG 
HELD 

On M 2 19] ( B. Heater con 
clude his es g period 
fiftec \ vitl lammond Pype 
writer ( Ly l ¢ er portion of 
this t vas spe! ial, either as 
Superintendent of Branches and Dealers, 
Auditor in charge of Branch Offices, or 
Branch Manager. [These positions were 
filled by M Heat th credit to him 
self, satisfact t superior officers, 
and in such manner t in the esteem 
nd « S of a SssO;c es 

St. Louis branch et vees and several 
friends joined in presenting Mr. Heater 
with a diamond studded Knight Templar 
charm of exquisite beauty and workman 


ship, and to say that “Charley” appreciates 
this is putting it mildly 
Mr. Heater has not yet 


his future plans are, but it is understood 


announced what 


that the typewriter field will not lose his 
services 
NEW NOTE BOOK JUST OUT. 
Isaac & Sons of 2-6 West 45th 
St., New York, have just published a new 
No. 7 “Fono” 


elastic 


Pitman 


Series reporting note book. 
This book 
hundred pages, 4y, 


bound contains two 


inches wide by 8% 


inches long, and is bound in stiff board 


covers with an elastic back which enables 


the pages to 
at will. The 


it and turned back 
pages are numbered or blank 
according to the wish of the purchaser, the 


be opened ff 


book with the numbered pages being sold 
for 25 cents each and that with the plain 
pages 5 cents apiece less. Dotted lines for 
information as to the contents of the book, 
are printed on the outside of the cover. 
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SPEED 
ACCURACY 


AND 


DURABILITY 


Are the Features in a Typewriting Machine that 
satisfy after all 





The Victor escapement is so arranged that it can be adjusted ina 
moment for the highest speed possible. 


Wide bearing typebars, which carry the type to the printing point, 
give the work done ona Victor that cast of perfection which always 


attracts a second look of admiration. 

The perfect poise and finish of all the working parts of the Victor are 
a guarantee of long and hard service. 

Send today for a Descriptive Catalogue of the No. 2 Model. 


Victor Typewriter Co. 


812 Greenwich St., New York 


















The Taft-Peirce 
Manufacturing 


Company 


Woonsocket, 
R, I. 


g We develop and manufacture 
high grade mechanical specialties 


on the contract basis. 















@ We have the largest establish- 
ment in the world in our line, con- 
ducted solely on the contract basis. 








Contract 
Figure Means 


An Assured Profit 





g@ We can handle any sized contract. 





@ Our proposition is particularly 
attractive to new enterprises. 


@Send for 
building a plant of your own. 








literature before 






our 











NEW DIRECTORY OUT. 


About a year ago Office Appliances pub- 
lished a description of McComber’s Ele- 
vated Railroad Directory of Chicago. The 
book as then published was made of a size 


suitable to fit one’s outside coat pocket and 
contained a map showing the elevated lines 
of the city and other information, together 
with a very comprehensive directory show- 


























ing how to get to various parts of the city 
by means of the elevated roads. This book 
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SAMPLE PAGE—McCOMBER’S DIRECTORY. 


was made entirely with a Fox typewriter, 


the pages being reduced by photographic 
process to a suitable size and zinc plates 
made for each page. J. B. McComber, the 
vice-president of the McComber Directory 
Company, has now gotten out a new direc 
tory which is a complete guide to all points 
within walking distance from all elevated 
railroads of Chicago, Evanston, Oak Park 
and Forest Park. The new book is much 
smaller than the previous edition, being 
about vest pocket size. It is bound sub 
stantially in brown paper covers and con- 
tains 176 pages with several blank pages in 
the back for memoranda. The same sys- 
tem has been followed in the new book as 
in the old. The pages are reduced from 
typewritten sheets, yet all the matter is 
perfectly legible and remarkably ll ; 

ranged for practical use. The new dire 

tory gives the new numbers and, where 
necessary, both new and old numbers, ac- 
cording to the recent ordinance pass by 








the city council of Chicago. The second 
edition of McComber’s Directory is very 
complete and serviceable and its prepara- 
tion has involved a tremendous amount of 
work on the part of its compiler, who de- 
serves no little credit for the determina- 
tion and enthusiasm which have carried 
him through in the face of a condition of 
health that is none too robust. The book is 
literally an elevated railroad directory and 
in our judgment is one of the best adver- 
tisements that the various elevated railroad 
companies in Chicago could possibly have, 
although it is not intended as such. It isa 
directory that directs. A specimen page is 
shown herewith. A suitable map of the 
city accompanies each book. 


UP-TO-DATE NORTH CAROLINA 
DEALER. 


S. H. Wiley, dealer in modern office 
equipment, Empire building, Salisbury, N. 
C., is one of the live wires of the new south. 
He is the local agent for the L. C. Smith 
& Bros. typewriter and deals in high grade 
carbon papers, typewriter ribbons, type- 
writer desks and chairs, letter filing cab- 
inets and card index systems. Mr. Wiley 
has been established in business at Salis- 
bury for some years and recently moved 
to his present up-to-date quarters at 108 
West Innes street, next to a handsome 
new Office building recently erected in his 
city. 

Mr. Wiley is widely known in his com- 
munity. For ten years he was associated 
with the old established Davis & Wiley 
bank and for three years was the Salisbury 
manager for the Southern Bell Telephone 
Company. He now devotes his time ex- 
clusively to the sale of high grade office 
equipment, including the above items, and 
occupies a two-story building filled with 
a very complete stock, capable of filling 
any and all orders on short notice. Al- 
though he has been in business for some 
time, Mr. Wiley is a young man and a 
gentleman of most excellent standing in 
both business and social centers. He is 
the fortunate possessor of a growing busi- 
ness and the character and mental equip- 
ment which guarantee continued and in- 


creasing success. 


OFFICE APPLIANCE FIRMS CON- 


SOLIDATE. 

The Muskogee Office Supply Company 
of Muskogee, Oklahoma, has consolidated 
with the Office Specialty & Supply Com- 
pany of that city, and the capital stock of 


the merged concern has been increased 
from $5,000 to $10,000. The company will 
retain the name of the Muskogee Office 
Supply Comparty, and will do a much en- 
larged business, carrying a complete line 


of appliances for the office. Both com- 
panies have done a prosperous business, 
and there is every assurance that their 
future in the new relation is of the 


brightest 





OFFICE APPLIANCES 55 





rsUDarcrililons) ie Derveenitenl 


Showing 
method of 
attaching the 

_ Stencil to 

_ the cylinder 
of the No. 76 
Rotary 
Mimeograph— 

simplest 


easiest 
quickest 


way 


HE evolution of the Edison Mimeograph is the 
history of Stencil-process duplicating machines. 
From originators and pioneers of the flat-bed 
model to the present rotary type is a development of 
printing by a slow method a few copies when wanted, 
to printing large quantities in the quickest and cheap- 
est known way. This means the printing of matter 
commonly used, such as letters, notices, statements, 
agreements, price lists, bulletins, office forms, etc. It 
is also a history of circular-letter advertising—letter- 
salesmen that get the business. This was made 
possible about a decade ago through our introduction 
of cylinder machines—the greatest advancement ever 
made up to that time. It made the Mimeograph 
not only a convenience, time and labor saver, but also 
an office necessity and money-maker. The features 
of this cylinder are elements that have maintained 
to so large a degree the supremacy of the Mimeo- 
graph. 
For full description and prices, ask for “76 catalog’ 
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A Live Wire Proposition for Live Wire Salesmen 


The Meilicke Calculator 


Interest Maturity 
Calculator Finder 





Time Holiday 


Computer Detector 


Perpetual Calendar 


Built in 
One 


Designed along 
natural lines by 
a man who nas 
had the work 


to do 


Operated as 
One 


Anyone can op- 
erate it, no ex- 
perts required 
Your _ present 





help can best 
use it. 


@ When operating any one of the devices, astonishing 
as it may appear, all the others are automatically 
brought into register, so that in any problem one turn 
gives you all answers. How wonderful this machine 
is you cannot realize without seeing it in operation. 


@ We still have some good territory in the United 

States open for live men who can handle a big thing. 

For such men we offer a splendid opportunity to build 

a large and profitable business. No competitor in 
this line. 


Write at once for booklet and terms. 


The Meilicke Calculator Co. 


Peoples Gas Building - : CHICAGO 








A NEW SPEED TYPIST. 


Miss Ruth Herfurth, operating the new 
1911 model ten Smith-Premier typewriter, 
won the Geo. W. Brown Trophy Cup in a 


contest held at Des Moines, Iowa, May 19, 
under the auspices of the Western Com- 
mercizl School Teachers’ Association 

Miss Herfurth is a student of the Water- 
loo School of Commerce, which institution 
she entered September of last year 

In the preliminary contest of five min- 
utes, Miss Hurfurth wrote at the rate of 
65 1-5 words net per minute, 
doing led the 29 other contestants 


Out of the thirty contestants in the pre 


liminary contest, thirteen qualified for the 
final contest by each writing a net of fifty 
or more words per minute, for five min- 
utes, 

The final contest was for 20 minutes, 
copying difficult, unfamiliar magazine mat- 


ter, selected by a committee representing 


the association. In this contest, Miss Her- 

















MISS RUTH HERFURTH 


furth, although only fourteen years old, 
again showed her superior ability 
her rivals, and won the trophy by writing 
for the twenty minutes at the rate of 55.3 


words net per minute. 
Great enthusiasm was manifeste: y the 
convention when little Miss Herfurth was 


called to the stage to receive the beautiful 


silver loving cup, as every one, including 
the other contestants, felt that merit had 
won 

The contest was decidedly the leading 
feature of the convention. 

The committee that conducted the contest 


deserves much credit both for its methods 


used in the selecticn of the copy and for 
its careful grading of the papers. Nothing 
but words of commendation were heard in 


regard to the committee’s work. 

It would seem that the association acted 
wisely, not only in the selection of the per- 
sonnel of its committee, but also in using 
the committee plan of conducting the con- 
test 

Miss Herfurth will no doubt be heard 
from in future typewriting speed contests. 

The contests were held under the same 
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® Ribbons and Carbons 
have created a special de- 
mand for Indeliba quality 
in every locality where 
typewriters and carbon 
paper are used. 


INDELIBA 


Hard finish varieties of 
carbon paper appeal to 
the particular trade. 
Hundreds of dealers have 
built up a paying business 
with our carbon papers 
alone. The favorite car- 
bon paper with the mer- 
chant, banker and busi- 
ness man generally. 


INDELIBA 


Bichrome and Trichrome 
ribbons are made in a 
variety which ensures the 
dealers’ order being filled 
every time. We are never 
“out’’ of any line. Rib- 
bons for any machine. 
Our specific formula guar- 
antees colors and durabil- 
ity seldom equaled. 


Better get our prices to- 
day. It will mean a big 
increase in prosperity for 
your ribbon and carbon 
department. 























ROCHESTER.N.Y. 














% 
| Indeliba Mfg, Co. 
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WOODWARD GETS NEW POST. 


Friends of A. S. Woodward, formerly « 
( ago, will be pleased to learn of his ad 

ncement to the post of division sales 
manager for the American Multigraph 
Sales Company at Atlanta, Ga. Mr. Wood 
ward is well known in Chicago and has 
many friends here. For a considerable 
time he was connected with the sales de- 


Oliver Typewriter Com- 
a western territory 


partment of the 
pany as a salesman in 
Later he 

ount in Chicago, 
Smith the Smith & W« 
\ little 
of the moving 


business on his own 
forming with Hazor J 
vodward Sales Co 


ago he “a 


went into 


pany. over three years 


came one spirits in the organ 


ization of a company for the manufacture of 


duplicating machine now well known in the 


trade, and on disposing of his interests in 





A. S. WOODFORD. 


that company, he took a position as sales 
man for the Chicago branch of the Ameri- | 
can Multigraph Sales Company. Mr. Wood 


ward’s previous experience had admirably 
fitted him for the sale of high grade dupli- 
cating machines. As a 
Smith & Woodward Sales Company he had 


member of the | 


successfully handled type duplicating ma- 
chines and his connection with the com- | 
pany which he helped to organize later | 


brought him into contact with the mechan- 


ical as well 


business. Mr. Woodward has for years 
given close study to the duplicating ma- 
chine business, and that he has “made 


good” is evidenced by the news of his ad- 
vancement to his present post. 

Mr. Woodward is a Virginian by birth, 
and a gentleman of individuality, character 
and pleasing personality. Two or three years 
ago he got tired of the state of single bless- 
edness and took unto himself a wife. Office 
Appliances is pleased to announce the re- 
cent arrival of a daughter in the Woodward 
home, and joins with other friends in con- 
gratulations and good wishes. 





Keep good men company and you shall 
be one of the number. 


as the selling features of the | 
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TAKE NOTICE 








Whatever your business may be 
—whether you are conducting a 
retail, wholesale or manufacturing 
establishment—whether you have 
one or a hundred different depart- 
ments. 


Egry Register 
Systems 


are adapted to your needs—so per- 
fectly are these truly meritorious 
Systems devised that wherever in- 
stalled they positively yield 
ACTUAL DEFINITE returns— 
save TIME, LABOR and MONEY 
—give PROTECTION where it is 
most needed and INCREASE the 
efficiency of employees. 





Egry Registers 


are the recognized standard of the 


market, representing the highest 
character of construction, simplic- 
ity and mechanical perfection. 
These EGRY REGISTERS are 
made in over 50 different styles 
and sizes—with Systems that are 
fitted to YOUR business. 


Write Us Today 


Full particulars will be cheerfully 
supplied you—without any obliga- 
tion to purchase—Let us explain 
to you EGRY SYSTEMS for: 


[_] Retail Sales 
[_] shipping  [_] Purchasing 
[_] pining § [_] Packing 
] Orders [] Requisitions 
LJ Tracing r) Receiving 


Check the ones in reference to 
which you desire information. NO 
OBLIGATION—Mind you—just 
a desire on our part to have you 
know more about 


Egry Register Systems 














The Egry Register Company 


DEPT. O. A. 6 
Dayton, Ohio. 





ae 
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Sell to the Trade 
Only 


We have a very large assortment 
of all makes of typewriters on hand. 
For the summer months we are 
going to offer these machines at 
very attractive prices, and it will 
be an advantage to all dealers to 
buy these machines now at prices 
we can offer. 






Write immediately for our latest price list. 


B. D. Underwood Typewriter Exchange 
170 W. Randolph St. Chicago, IIl. 











Rogers The Pioneer Carbon Paper Maker 
“A CARBON SCRATCH” 


Did Carbon Paper ever sort of make you scratch your head with that puzzled 
look when an intelligent customer wanted to make clear clean duplicate copies’ Just 
let us do the worrying for you, that is what we are here for. We did all that in the 
past forty-one years. The Carbon condition is down to a perfect basis provided you 
tie up with a house who knows what you want. We will make demonstrative tests 
submit samples with an intelligent price-list if you only ask for them. 


(ROGERS MANIFOLD & CARBON PAPER CO. t 
346 Broadway, New York, 


Established in 1869 








The Reynolds 
Envelope Sealer 


is a wonderful device that will seal all sizes of letters 
without adjustment—seal them evenly and efficiently 
regardless of the size at the rate of 100 a minute. 
Although run by hand, this machine will probably do 
more and better work than any high-priced motor driven 
machine on the market. The low cost, $35, as against 
$100 to $150 asked for the more complicated machines, 
places it beyond the power of successful competition 





Showing the Reynolds machine : 
sealing all sizes of letters without Read what others say of it: 
adj ent. Capacity 100 per **We have used a motor machine for some time. The ‘Reynolds’ 


machine, 1 ; : , 
—_ Stee of a Hand Driven Machine beats it." W.C. Free, President Free Sewing 


Weight 20 nds. Pat- e 
—— 5 U. S. 1910; tereign allowed § Machine Company, Chicago, Ill. 
and pending. “The Ln ey Machine’ is the best Envelope Sealer I have seen at 


any price."’ O. Evans, President, Provident Securities Company. 


DEALERS 


In the hands of a live dealer. a dealer who is a salesman as well, this device is 
proving the biggest kind of a money-maker. There is still some unassigned territory, 
and if you write us at once you will be doing a big business with this machine in thirty 
days. If we believe that you can do the business satisfactorily we will appoint you 
our exclusive agent, and turn over to you all inquiries that come direct to us from 
your field. 


This is your opportunity. We want the livest concern in your town to handle this 
ae. Not necessarily the big firm with a high rating, but the concern that can 
andle the machine on a plan of presentation to the user. Properly demonstrated, 
the machine will get the order every time. It requires only intelligent effort on the part 
of the dealer who is willing personally to place the merits of the machine before his 
customers. Write today for full particulars. 


H. J. REYNOLDS & CO., 157 No. State Street, CHICAGO, ILL. 











MEYER & WENTHE ENLARGE 
THEIR STORE. 

The well known firm of Meyer & 
Wenthe, stamp, seal and die manufacturers, 
formerly at 108 N. Dearborn street, Chi- 
cago, are now temporarily at 31 N. Dear- 
born street, four doors south of Wash- 
ington street. Their old location is being 
completely refitted and remodeled—an 
operation which will require about ninety 
days, and when this is finished the com- 
pany will move back into its store at 108 
N. Dearborn street. The company’s manu- 
facturing department having outgrown the 
capacity of its former factory, is now lo- 
cated at 24-30 S. Jefferson street, where 
extensive additions to the floor space, ma- 
chinery and equipment insure even greater 
dispatch in handling orders. 

The company is to be congratulated on 
these moves, which indicate that they are 
receiving their deserved quota of pros 
perity 


DEATH OF PROMINENT SOUTH 
AMERICAN. 

Word comes to us through Billiet & Co 
of Buenos Aires, South America, of the 
death of an old and esteemed friend, Mr 
Eduardo de Mestre, who was for many 
years connected with Billiet & Co.. and 
who recently resigned on account of fail- 
ing health. Mr. Juan P. Billiet informs us 
that Mr. de Mestre’s death was brought 
about by one of those heart attacks which 
had been of such frequent occurrence with 
him during the last few months. His death 
occurred on Friday, April 14th. Recently 
Mr. de Mestre resigned from his connection 
with Billiet & Co. and started in business 
on his own account. Announcement of this 
fact was made in a recent issue of Office 
Appliances. The death of Mr. de Mestre 
is universally deplored, and Office Appli- 
ances extends its profoundest sympathy to 
the bereaved relatives and friends 


BIG DICTATING MACHINE ORDER. 

The recent installation of a battery of 
one hundred and twenty-one dictating ma- 
chines in the general offices of the Illinois 
Central R. R. at Chicago by the Dictaphone 
Co., is another evidence of the great utility 
of this method of handling correspondence 
of all kinds. These machines were princi 
pally for use in the auditor’s office and this 
means a wide diversity of use as this de 
partment has to do with every part of a 
railway system. 


Robe rt R. Ritz, secretary and treasurer of 
The Diamond Ink Co., Milwaukee, Wis., 
was married May 18, 1911, to Miss Florence 


Folsom Bremington, of Milwauke: The 
wedding took place at the Holy Rosary 
Church and after the ceremony the couple 


started on their honeymoon trip, which is 
to be a tour of the West. They will make 
their residence in Milwaukee on Bradford 
Avenue and will be at home to their friends 


after September first. 
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M. E. KLOPFENSTEIN. 

The subject of this sketch, M. E. Klop- 
fenstein, is country territory 
at the Philadelphia the Royal 
Typewriter Company, a position in which 
he has made a phenomenal record during 
the past eight months. Mr. Klopfenstein 
in point of service is one of the oldest 
Royal salesmen; in fact, he claims the 
longest record of continuous service with 


manager of 
office of 


the company and also claims to have ef- 
fected the sale of the first Royal typewriter 
that was ever sold. 

Prior to his recent promotion to the po- 
sition of country manager, Mr. Klopfen- 
stein was for a time in charge of the Allen- 
town sales office, and it was his splendid 
work in the country territory thereabouts 
that decided Manager Jhonson to place 
him in charge of all the country territory 
under the Philadelphia office. At the pres- 
ent time the Philadelphia office has more 


M. E. KLOPFENSTEIN. 


live dealers in cities of 5,000 and upwa.ds 
than any other Royal branch, and they are 


all producing a good volume of business. 
The credit for this flourishing condition 
goes to Mr. Klopfenstein. 


ROYAL FACTORY ADDITION 
STARTED. 

The big new addition to the Royal type- 
writer Hartford is now under 
way. broken on the fourth 
day of May, and the contractors have ob- 
ligated themselves to have the work com- 


factory at 


Ground was 


pleted by September. When completed, 
the new addition will be immediately | 
equipped with the latest machinery and 
appliances and will afford an increase of 


something like 40 per cent in the output. 
This increase will be absorbed by the sales 
department by the 


and opening a offices. 


increasing sales force 


few new 


department and the export department will 


The field | 














also take care of their share of the increase, 
for dealers in both of these departments | 
are already calling for more machines 


than are available 






yYou(can afford lo send 
Thousands of Letters 


On 





If you could afford to 






keep say twenty type- 






writers—machines and 






operators— busy turn- 


















ing out letters soliciting 
business, what a business you would soon have! 


You can afford it if you want to—a WRITERPRESS e 


costing less than two of the twenty standard typewriters 


. 


2s ae 


you’d otherwise need, and a sixteen year old boy at a dollar 
and a half a day, instead of twenty young women costing $20 


to $30 a day, will do the work. 


A boy and a WRITERPRESS can produce from 2,000 
to 4,000 perfect and complete typewritten letters a day. 
Each letter will bear the addressee’s name and your fac- 
simile signature—the name and address printed from the 
same type, at the same time, through the same ribbon so 
that it does match, and the signature in a second color. 


The WRITERPRESS will make 8,000 to 10,000 letters 
without fill-in, in one day, 2,000 to 4,000 complete letters 


with address and signature, 
And besides that— 
The same boy and the sme WRITERPRESS can 


print all of your office and factory forms and stationery 
at half or two-thirds less than you pay the printer. 


The WRITERPRESS will pay for itself over again every month you 
have it, and not be real busy at that, One firm saved $6,000 on printing 
loose leaf catalog pages in one year. Thousands of firms are realizing one 
or two thousand per cent a year on the cost of their WRITERPRESSES. 


This remarkable machine is one of the simplest devices you’ve ever 


seen. It will stand a boy’s rough usage. It has few parts and is less liable 


to_wear and tear than an ordinary typewriter. Yet, it does its work per- 
fectly. 
Let us prove this last statement to you by sending you actual speci- 
mens of WRITERPRESS work—the same kind of work it will do for you. 
You miss an opportunity every day that you remain unacquainted 


with th WRITERPRESS. 


THE WRITERPRESS COMPANY 
SHELTON, CONN. 


New York Sales Office, 302 Broadway 
Chicago Sales Office, 203 Dearborn St. 
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The following letter speaks for itself: 


TREASURY DEPARTMENT 


WASHINGTON 





OFFICE OF 
CHIEF CLERK AND SUPERINTENDENT 


IN REPLYING QUOTE INITIALS 


June 21, 1910. 


Neidich Process Co., 
Burlington, N. J. 
Gentlemen: 
You are hereby notified that the following items 
enumerated on the attached list, submittéd under your propo- 


ao, 


sal for furnishing certain supplies to the several Executive 
Departments and Independent Establishments during the fiscal 
year ending June 30, 1911, have been accepted by the Secretary 
of the Treasury, upon the recommendation of the General Supply 
Committee. 


The contract when prepared, together with the bond, 
will be sent for execution. 

Where awards are made on list prices, the contractor 
should be prepared to furnish one hundred copies of the list, 
indentical with the one submitted with the proposal. 


Respectfully, 


By direction of 


The Secretary. 
ITEM No. 98--A-B-C-D-E-F-G-H-I. Dh ke 


ITEM " 100-~A-B-C-D. Chief Clerk. 


This is the entire contract of the UNITED STATES GOVERNMENT 
for semi-coated TYPEWRITER CARBON PAPER 


NEIDICH PROCESS COMPANY, Burlington, New Jersey,U.S.A. 


Continental Agent: P. CASTELLI. Casella Postale 909, Milan, Italy. 
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OFFICE FURNITURE 


Special Section for JUNE, containing 





PAGI PAGE 
ADVERTISING THE OFFICI FURNITURE DE- MANAGEMENT OF AN OFFICE FURNITURE DE- 
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Different forms of advertising with co-operation By I B. Clegg, president and treasurer the San 
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Edwin L. Hettinger, of the G. M. Britton ¢ 
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j THE PROPER HANDLING OF OFFICE FURNI- 
By P. S. Rumpel, advertising manager of the Wels | rURI 
Manufacturing Company, Monroe, Mich.... ....e. ¢ | riage 
; } By P. W. McLean, manager, The Office Appliance 
| Company, Little Rock, Ark... ....ccccccosesceess 68 
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IMPORTANCE OF OFFICE FURNITURE TO THE DEALER. 


Views of Office Appliances with regard 
to office furniture in the stationery store. 


OR several years Office Appliances 
has waged a campaign in favor of 
the handling of office furniture by 
the commercial stationers and 
agents—office appliances dealers—in the 
belief that such stores are the logical place 
for the sale of furniture. Not 
only has this movement been unsupported 
of them 


typewriter 


office 
by other publishers, but some 
went on record against it The commer- 
cial stationer did not and would not sell 


office furniture and could not do so to 
advantage, it was said. In support of this 
view one editor interviewed the 


establishment 


negative 
head of a large stationery 
in Chicago, who stated that they had but 
slight interest, if any, in office furniture 
The gentleman interviewed happened to be 
connected with a house which distributes 
most of its lines by mail. Obviously such 
a house could not feature office furniture 
to advantage. The interviewer, knowing 
little of trade conditions, simply went to 
the wrong place for his information 

It is interesting to note, too, that Office 
Appliances’ campaign resulted in a change 
of faith among several of the other publi- 
cations, and an awakening among dealers 
as to the possibilities inherent in the office 
furniture business. This magazine has at 
all times steadfastly 


paign, and has had the satisfaction of see- 


continued its cam- 
ing good fruits come from its work 
Within the last two years a large num- 
ber of the leading dealers have established 
furniture departments. It indeed would 
seem obvious that the commercial station- 
er or general office appliances dealer is 
the logical man to handle office furniture. 
Not only is he informed when new offices 
are to be opened, but, through the field 
work of his salesmen and the calls of his 
customers he is the first to learn of addi- 
tional equipment needed for offices already 
In this case the buyer is al- 
established 


established. 
ready a customer of 
house where he has been buying his sup- 


some 


plies 

The term as generally used, 
has long been outgrown. To differentiate 
between houses like Hoskins of Philadel- 
phia, Marshall-Jackson of Chicago, Dorsey 
of Dallas and Kistler of Denver, and a 
number of others of equal importance, and 
those small concerns which belong to the 


“stationer,” 


class of news agents, the term “commer- 


cial stationer” has been adopted. The point 
is that houses of the former sort deal al 
most exclusively in office supplies 

Sut while we have been looking at the 
handling of office by the com 
mercial stationer as perhaps, 
to the other lines, because the handling of 


furniture 
subsidiary, 


this class of goods is a comparatively new 
developemnt in the trade, it is by no means 
subsidiary or secondary in fact, and we 
purpose now to look at the subject as of 
primary importance, for without any doubt 
the office furniture department, conducted 
as it should be, has a powerful influence in 
drawing other trade to the store. A well 
selected, well kept furniture department ‘s 
a great drawing card. 

Properly selected office furniture is no 
longer a luxury. 
business man can now conduct his ajfairs 
as he should and as he must make up his 


mind to conduct them unless he has the 


It is a necessity, for no 


equipment which will save the time «f his 
force and conserve his own time and en- 
ergy. He and his employes must have 
proper desks at which to do their werk, 
the right sort of chairs to sit in, fling 


cases and cabinets properly designed to 


take care of the thousand and one small 
but necessary and important details of the 
business. All these things the competitor 
has and by their use saves time, worry and 
energy, saves them so that he can put upon 
the greater problems a fresher mind and 
a better quality of force than he 
able to expend if his 
conserved by the automatic or all but au- 


would be 
energies were not 
tomatic care of petty details. 

Philanthropy is always right and proper, 
but there is no place in business for any- 
thing that weakens the machinery of busi- 
ness. When an employer takes care of 
the health and the comfort of his em- 
ployes, when he so designs his equipment 
that their bodily state shall be forgotten 
and their whole focused upon 
their work, it is not necessary that philan- 
thropic motives should be imputed to him, 
because it is the best possible business to 
women the 


energies 


be surrounded by men and 
conditions of whose employment conserve 
their health. 

The modern business man is a conserv- 
ator of time and of strength. He realizes 
that ‘there is so much time in which to 
work, so much strength to be expended, 
and his problem is so to equip his office 
that both time and strength shall be the 
most effective for the work in hand 

It is the office dealer, the 
commercial stationer, 


appliances 
knows all of 
should 


who 
the machinery of business best, or 
know it best, and that dealer can no longer 
consider himself completely equipped un- 
less he is prepared to supply the furniture 
mans’ office as well as its smaller 
sundries. Office 


properly bought, well selected and intelli- 


of a 


furniture is a_ leader; 


gently pushed and sold it has become in 


many instances the very mainspring of 


business—the source from whence spring 


the most profitable transactions and the 


basis of a future business growth of in- 
creasing magnitude. 


Beauty and Utility Now Demanded. 


The business man who spends not less 


than one-third of his whole life in his 
office is entitled to be surrounded by con- 
ditions that will make his work as agree- 


able as possible. One can write sitting on 


a three-legged stool at a rough pine table, 
and such equipment as that was once pos- 
sible, but it can no longer be tolerated 
What was regarded as a good enough of- 
fice equipment ten years ago is a second 
rate proposition now, and office conditions 
of twenty or thirty years ago would be 
frankly ridiculous on the average, for then 
men were too busy in the reconstructive 
and formative processes following the war 
to give very much time to the perfection 
of details of beauty in their offices 

But the dealer cannot afford to preach 
quality for the sake of art, nor expect his 
customers to be moved especially by es- 
thetic considerations; he must show goods 
which present all of the solid values, util- 
ity, durability, solid, durable construction 
and adaptability to the purpose for which 
they are designed, and in addition to these 
things the dealer must see that his goods, 
in beauty, style and 
short of good standards, for it is the eye 


finish, do not fall 


which gives the first and the last impres- 
sion 

The office chair is not simply to sit in 
nor the desk to write upon—if they are not 
this and something more they no longer 
their they 
should possess that quality which is pleas- 


perform proper function, for 


ing and comfortable to the eye and body, 
offending no sense and leaving the mind 
free to approach the problems of business 
and the professions to which men devote 
themselves. 

As the dealer cannot afford to neglect in 


his selections that which is pleasing to 


the eve and harmonious and rich t 


the sense, neither can he afford to buy 


his goods from sentimental considerations 
fancy run riot in creations 


rtistic His 


and let his 
which may appeal to him as 


goods should have all the solid merits 
plus the richness of finsh and design which 
mark goods of first quality Having these 
things he will find that he will never be 


without an argument—and pretty generally 


an argument based upon top-notch goods 
is a clincher. People are nowadays willing 
to pay the price for goods which have all 
he solid values and which at the same 


time do not offend the eye by poor finish, 


incongruous designs 


material or 


th 
lo 


gr 
hi 


fa 


Str 
oe 


1g 
he 


en 
ve 
far 
on 
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HOW MANUFACTURER AND DEALER CAN CO-OPERATE 
TO MUTUAL ADVANTAGE. 


By P. S. Rumpel, advertising manager of the 
Weis Manufacturing Company, Monroe, Mich. 


O-OPERATION is doing for mer 
Burbank has done 
It makes two 


where only 


chandising what 

for plants and trees. 
smiles and three orders grow 
before 


field the dealer's 


one small order grew 


In the office equipment 


co-operation is not only desirable, but al- 


most indispensable. Many a sound and 
prosperous retail business has been estab- 
lished through the co-operation of the 


manufacturers of filing equipment in their 
desire to get active representation in cer- 
tain cities 

Some manufacturers of filing devices are 


gradually realizing that they are not serv- 


ing their best interests by maintaining 
branch offices or retail stores. The fact 
that a local manager is more or less tem- 
porary, and therefore does not have the 
prestige enjoyed by a resident store pro- 


prietor, is only one of the causes why the 
With 


cover 


being abolished. 


sell, 


braneh stores are 


only one line to salesmen are 


ing territory for one line that might as 
well be covered with all the lines carried 
in a retail stationery store. It is a safe 
prediction to say that there will be but 
few branch retail stores of filing device 
manufacturers in the next five’ years. 
Those few will be maintained chiefly for 
the permanent display of goods for the 


changes 
tend to 


wholesale trade. Several recent 


along the lines above referred to 
bear out this statement. 

The true spirit of co-operation between 
the manufacturer and dealer has a deeper 
meaning than merely an agreement as to 
territory and prices. The manufacturer 
who truly wishes to help his dealers makes 
the spirit of co-operation permeate every 
branch of his establishment. It does not 
end in the sales and advertising depart- 
ments. The credit department does its 
share, and all manufacturing departments 
—from the designer through to the ship- 
ping department—contribute their share to- 
ward assisting the dealer. 

The manufacturer who adopts the policy 
of co-operation, selling his products 
through the dealers (at prices that allow 
a liberal profit) and advertises liberally in 
the dealers’ interests, is the one with the 
long list of satisfied customers. 

The dealer who realizes what the pro- 
gressive manufacturer is doing for him and 
his business is aware of the obligation and 
in turn does all he can for that manu-. 
facturer’s line 

Time when the salesmen were in- 
structed to sell the dealers all they could— 
“to load them up,” on the theory that the 
dealer have to advertise and 


was 


would then 


uush to get rid of the goods. Cut prices 
I I 


made little difference to the manufacturer 
in those days. Today the progressive man- 
ufacturer sells the dealer a fairly repre- 
sentative line, and through advertising 


creates a demand in that dealer’s territory. 
Inquiries and orders resulting from ad 


vertising are, of course, referred to the 
dealers from whose territory the inquiries 
come. The dealer appreciates inquiries 
and occasional orders sent him by the 
manufacturer as the result of a national 


advertising much for 


their 


campaign, not so 


intrinsic value—but because of the 


P. S. RUMPEL, ADV. MGR., WEIS MFG. CO., 
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manifestation of that manufacturer’s desire 
to co-operate with him. 

The average person using office equip- 
ment buys but one line. He _ usually 
chooses a sectional one so he can add to 
it as his business grows. He does not take 
time to study all of the fifteen or more 
catalogs showing filing devices. He goes 
to his dealer and depends upon that deal- 
er’s knowledge and judgment to help him 
select what will best serve his purpose. 
Perhaps he visits several dealers and draws 
his conclusion from a consensus of their 
opinions, and then makes his own choice. 
If he has been interested through an ad- 
vertisement he gets catalogs from one or 
more manufacturers and is referred to their 
respective dealers. 

Consumers buying filing 
ness systems, card index outfits, etc., for 
the first time usually know little about fil- 


devices, busi- 





It takes skill and patience 
to sell them an outfit that will give them 
lasting satisfaction. The dealer should re- 
ceive some remuneration for the knowledge 
necessary to give this advice. A consumer 
should be morally obligated to buy the 
equipment necessary for the system that 
best meets his requirements from the deal- 
er that recommends it. It is another story 
where the dealer desires only to sell the 
customer the cabjnets, guides, etc., the 
customer has made up his mind to pur- 
chase. That is merely a matter of con- 
vincing the prospective customer of the 
service and efficiency procurable with the 
ine he is handling. 

\ll values are relative. The lady shop- 
per sees a bargain in one store, but unless 
she is very familiar with the values. shes 
loes not buy until she sees the same thing 
Then a basis of com- 
has been established and the sale 
is quickly made. The same principle ap- 
plies to the case of the prospective cus- 
tomer about to equip an office. He may 
be an excellent lawyer, broker or success- 
ful in any business or profession, and not 
have knowledge of filing equipment values; 
therefore he “shops” until a basis of com- 
parison is established. If the dealer can 
show him a variety—a wide range of prices, 
an assortment of styles and finishes that 
will harmonize, he can make his compari- 
son of values instantly and buy accord- 
ingly. Recognizing this truth, many man- 
ufacturers make two, and one makes four 
lines of filing devices, from which a selec- 
tion can easily be made. 

How One Manufacturer Co-operates. 

The four “Weis” lines offer a variety in 
design, quality, finish and a wide range of 
prices. 

The dealers who push “Weis” goods get 
the benefit of the advertising done in their 
territory. At the present time, and for 
some months past, our advertisements have 
appeared in upwards of sixty-six standard 
publications. This list of publications cov- 
ers almost every line in which filing devices 
and sectional bookcases are used to any 
extent. Invariably the advertisements re- 
fer the prospective customer to the dealer. 

Those who write in from towns where 
“Weis” goods are sold, asking for catalogs 
or information, are referred to the dealers. 
The original inquiry, together with carbon 
copy of the reply, is sent to the dealer, so 
he is thoroughly posted on what the cus- 
tomer is interested in. 

In nearly all cases the dealers appreciate 
such inquiries, recognizing our desire to 
co-operate with them, and if the article in- 


in a second store. 
parison 
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quired for is not carried in stock they order 


it promptly. This assures their receiving 
any additional inquiries from their terri 
tory for the same line of goods. Most 
dealers report the result of their effort to 
secure the prospective customer’s order 


1 


This helps us in determining the value of 
actual 
Chis 


calls to mind the case of a dealer to whom 


certain magazines as producers ol 


business instead of merely inquiries 


we referred what we thought was a “live 


inquiry. It was that of a mining invest 


course, used a 
the 


ment concern, who, of very 


fine grade of stationery, and 
had all the marks of being the forerunner 
of a The 
considerably peeved to find that the pro 


inquiry 


substantial order. dealer was 


moters of the investment concern 
had been landed in jail. He 


train 


mining 
wrote “They 


are a bunch of robbers and are all ip 


jail. Cannot understand why you refer 
such inquiries to us.” But then—every 
body reads “Weis” ads 

The Salesman’s Portfolio proves a great 


help to the small dealer who finds it im 


possible to carry a line of filing devices, 
desks, sectional bookcases, etc., on his 
floor. When his salesman has inquiries for 


any of the larger pieces he shows the Sales 
Portfolio, 
illustrations of the 
this the 


man’s containing extra large, 


colored larger 


From 


richly 


pieces. prospective cus 


tomer gets a very lucid idea of what the 
article looks like. The Portfolio is hand 
somely bound and the salesmen’s names 
are stamped on the cover in gold. The 


fact that almost dealer sends in the 


names of his salesmen after a sample Port 


every 


folio reaches him indicates the popularity 
of this idea. 

“Office 
co-operative advertising ideas ever put into 


and Home” is one of the best 
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successful operation. This is 


magazine of handy size, containing twenty 


twelve advertising pages 


reading and 


Clever, interesting stories of business, by 


some of the greatest 


tastefully illustrated in the reading section 


Stories by Henry M. Hyde, Ellis Parker 
Butler, George Fitch and other popular 
writers are being used. The large variety 


in the “Weis” lines makes the advertising 
pages equally interesting in the office « 
home. These magazines are imprinted f¢ 


the dealers and distributed by one dealer in 


city as his own house organ. The 


for them at 


each 
the actual cost of 


The 


grade of stories used insures a welcome for 


dealer pays 


production in large quantities high 


this magazine, making it a pleasant month 


ly reminder of the store and its wares \ 


single sale often pays for a month’s dis- 
tribution. Dealers everywhere are using 
this to good advantage and find it a good 


as well as an advertising 
medium. “Office 


tributed in about ninety cities. It 


inexpensive 


and Home” is now dis 


has been 


the means of introducing “Weis” lines that 


can be carried by the dealer without addi 


tional expense. Several dealers have ex- 


pressed themselves to the effect that 
“Office and Home” does more for adver 
tising their general business than it does 


There has been 


in the “Weis” lines direct 


a marked increase in the sale of 


products by the dealers distributing the 
magazines 

Dealers who print and issue catalogs of 
their own find considerable difficulty in 
listing lines that they are not thoroughly 
familiar with. The assistance of the ad 


vertising department is always at their 


command and either copy of inserts show 


ing the goods the dealer desires to list are 





a 32 page 


American authors, are 








furnishe very promptly. A very rg 
stock of electros is carried for 
use 

Electr for newspaper g 


either just cuts or cuts and suit 


copy are furnished in suitable w 
ewspap¢e S¢ 
Dealer catalogs without th “W 
print on the cover are imprinted t 
dealers’ distribution. One of the 
who recently ordered a supply thes 
wrote in part “We are so much please 
with the results that we cannot frait 
from dropping you a line t 
you on the idea, as the catalogs have 
brought several nice orders. We mig 


say that the profits on the first 


paid for the entire lot of catalogs 
Value of National Association’s Work. 
One f the greatest influences t ril 


about the co operation between the manu 


facturer nd dealer of office equipment, 
statione! supplies, etc., is the St 
and Manufacturers’ Associatior 

It’s only recently that dealers i ft 
furniture and sectional bookcases protested 
that a gross profit of about twenty e per 
cent was not sufficient to maintai1 
and high class salesmen and leave them 
reasonable net profit Their selling ai 
advertising expenses have increased great 
ly Changes in business method 
idded new pieces to the lines the 
Customs want a larger var 
ishes to choose from. \ll this 
larger floor space, more salesm«¢ nd get 
erally reased expenses Wit 
tively little chance for increase ! sales 
The basis which the ‘Catalog | 
sion fig s its retail selling | 
equitabl e and insures the ea 
sonabl ts on the fixed selling S 














DISPLAY OF BROWN-MORSE FILING FURNITURE AND EQUIPMENT EFFECTIVELY SHOWN 


GIBBY OF NEW YORK CITY. 


IN THE WINDOWS OF CLARK & 
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The Summer Months are Good Months 


in which to [Interest Your Customers in 
- Globe<Wernicke Office Devices 









Many of the largest offices—profiting by the natural 
let-up of business during the summer season, are open 
to suggestions on changes that will improve their 

present methods of filing. Such offies even transfer at this 
| | season of the year, to avoid interruption during the busy months. 
| 





For this reason it is an excellent time to explain the 





| 
neues : —e ee» s ; . ¢ . " 
exceptiona] merits of The Gtwhe-weentcke Safe-Guard System. 
il Stationers will do well to act upon this suggestion immediate- 
7 ly, and secure their share of new business to be had in 





Left Tab Alphabetical 
Guides used in all 


we h M , | Label Cc a | Saje-Guard Vertical Files 
Globe=Wernicke 


Vertical Filing Cabinets and Supplies 
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Be prepared to make the slow business 
months of summer show a gain instead of a 
loss, and be ready not only to offer sugges- 
tions, but also to have the needed supplies on 
hand, in order to make prompt deliveries. ee 


| 


Mga tates ee Scart rte 


S pec i al Lit erature Bellows Folders containing 12 
Indexed Pockets—January 
on the Globe “Wernicke to December 


Safe-Guard System, 
together with Samples 
of Supplies, Mailed = oe 
Free on Request. 





Comermmans,©. Jon 20 1909 | 


Your stock of trade is not complete 
without the latest Globe-Wernicke cata- 
logue of Stationers’ Supplies, No. 610. 
Drop a postal for it today to 





Tang Folders—showing Brass Tangs 
Pressed Down, with all Papers 


The Globe=Wernicke Co. 





Tang Folder for use when Papers, 
ti he 


Dept. X., 810, “t- Cincinnati 








CARE AND ARRANGEMENT OF OFFICE STOCK. 


By Gerald J. Stephens, of the Wendt 


& Rausch Company, of Toledo, O. 


HE dealer in office appliances who 

expects to make the most of his of- 

fice furniture department should 
never have too many pieces of any one 
kind of furniture on the floor of the sales- 
room at one and the same time. It is much 
better to leave the surplus stock in the 
original package, because it will keep bet- 
ter than it will if exposed to the light and 
the dust of the salesroom and to occasional 
attention from prespiring hands. It is of 
no little advantage to send out goods which 
look new and bright and this can be done 
only if they are protected by the packing 
in which they came or by some other 
method. But it is cheaper to leave goods 
packed until they are actually required as 
samples. This keeps them in good order 
and saves repacking when they are in turn 
delivered to the customer. 
are slow sellers should be 
cleaned and should never be allowed to 
look grimy and shop-worn. They should 
be so arranged that they will attract the at- 


Goods which 


tention of all who enter the store; they 
should be politely pushed by the sales- 
people, and no opportunity should be 
neglected to make a possible sale. By 


these methods the dealer will develop many 
live prospects for office furniture and other 
equipment that otherwise would get away. 
We must all keep our eyes open and be 
on the look-out for business all the time. 
If we go at it intelligently we can create 
business—make new  business—convince 
customers of needs they did not realize— 
awake in them the desire to possess things 
of which they did not know or of whose 
use they were too little acquainted. This 
sort of work is creative—productive—and 
confers a benefit both upon the dealer 
himself and upon the entire trade. A man 
is a pretty poor stick who is willing to 
content himself with taking business away 
from somebody else. Half of the fun and 
most of the money are to be found in 
creating new business—in developing un- 
thought-of possibilities. 
Advertising Office Furniture. 

The daily papers should be used by the 
dealer to push his office furniture and 
other sales. Cuts and descriptions of the 
various articles of furniture should be em- 
ployed in these advertisements, all of 
which will be cheerfully supplied by the 
manufacturers as a rule to any live dealer 
who shows a disposition to make use of 
them. The manufacturer will also supply 
suggestions with regard to effective adver- 
tising talks if desired. 

It should never be difficult for the dealer 
to get the full support of the manufacturer 
in pushing goods in his territory. All in- 
quiries should be referred by the manufac- 


turer to the dealer nearest the inquirer’s 
place of residence, and such dealers han- 
dling the goods of the manufacturer should 
be supplied at all times with catalogues and 
price lists and a supply of folders with the 
dealer’s imprint upon them to be sent out 
to his customers in the mail, wrapped in 
packages, or by whatever method of dis- 
tribution the dealer finds to be the most 
effective. 

There is no part of the business that a 
well-selected stock will not help. It gives 
the dealer double the opportunity to satisfy 
the wishes of prospective customers that 
he would have if his stock were too scanty 
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in variety or inferior as to quality. The 
goods which are well known on the mar- 
ket and which are well advertised, deserv- 
ing the reputation they have achieved, are 
usually the best goods for the dealer to 
select. 

Points for Salesmen. 

The salesman in the store which sells of- 
fice furniture should be familiar with the 
stock and as intimately acquainted as pos- 
sible with the uses to which the various 
articles are customarily put. Then, having 
the prospective customer in tow, he should 
find out the nature of his business, in what 
way he is going to file his correspondence 
and other papers and try to sell him goods 
which will be best adapted to his needs. 
The salesman should be informed as to the 
merits of design and construction to be 
found in his goods, so that he can empha- 
size the strong features in his selling talk. 


The salesman should always do his best to 
sell the customer that which is best adapt- 
ed to his needs, but if the customer in- 
sists upon something else, then it is the 
duty of the salesman to let the customer 
buy what he wants and do so just as cheer- 
fully and courteously as if he had taken the 
salesman’s advice. If the customer’s judg- 
ment is wrong he will remember the advice 
On the other hand, if the 
will 


of the salesman. 
goods are satisfactory the 
be pleased that they have met his require- 
ments, without it being possible for him to 
determine whether or not, after all, the 
articles suggested by the salesman 
not have been even better adapted to his 


customer 


would 


needs. 

The satisfied customer is the best adver- 
Get the confidence 
with 


tisement in the world. 
of all customers by 
them and keep it by a service which proves 
to them at all times that their dealer has 
their interests at heart. 

I believe that we should try to 
nearly as possible a complete line of office 
furniture. The best way to sell is to get 
your customer into the store and then have 
the goods to show him. If you know his 
requirements and have the with 
which to meet his needs at once, you have 
a good prospect of making a sale. Custom- 
ers don’t like to buy from a catalogue and 
wait for their goods. We are all children, 
more or less, in that we want what we want 
when we want it. Sell from the salesroom 
when you have your customer at the store, 
and don’t sell from a catalogue except 
when you are outside. I believe that manu- 
facturers should furnish to their agencies a 
complete set of photographs of all their 
lines, so that the salesmen, doing 
outside work, can show up the lines to ad- 
vantage. Original photographs are pre- 
ferable to cuts because they show up de- 
tails more distinctly. Besides, the actual 
photograph is only one degree removed 
from the real thing. 

Goods in the salesroom 
permitted to become marred or shopworn. 
Before this happens fill orders from display 
stock, seeing that its condition is perfect, 
forward new stock from the 


dealing fairly 


carry as 


goods 


when 


should not be 


and bring 
store-room. 

A suitable well-selected 
stock will undoubtedly increase the sale of 
It promotes concentration in 


office furniture 


other lines. 
buying, for a business house which buys 
new furniture will always buy other articles 
at the same time, and few business men 
have the time to shop for small 
depending more upon being treated right 
by one dealer to whom he 


order, or an order for a complete 


savings, 


gives a big 
equip- 


ment 
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Here’s a Good Seller 


You have some call for a double desk, at which two persons can 
work. Recommend the Derby Desk Double. See picture below. 
Those large surfaces have been given extra care to prevent ‘“‘warps and winds.” That 


long leg-base is taken care of by a frame of unusual strength. You can safely promise your 
customer that the Derby Desk ‘‘Double”’ will stand up as staunchly as the regular single desk. 


Your attention is called to this special desk as an example of how Derby 
Desk dealers are equipped to meet all possible demands. 



















































DERBY DESK 
**Double”’ 


Dealers already selling Derby Desks should remember the 
opportunity to sell the new line of Derby Desk vertical files. 


These files are equipped with roller bearings on the drawers, generous handles, and improved 
follower block. By a new (patented) method, the individual units or sections are joined to- 
gether with all surfaces in positive alignment and absolutely flush. 


Drop us a postal for descriptive booklet and price list. 


DERBY soston mass. 


























NOTE:—So many of our dealers ask for copies of these ads, for store display, that we now have 
extra copies struck off for this purpose. Write. DERBY DESK CO., Boston, Mass. 
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THE PROPER HANDLING OF FURNITURE STOCK. 


By P. W. McLean, manager, The Office 
Appliances Company, Little Rock, Ark. 


O PROPERLY handle office furni- 
ture it should be given very careful 
study and attention. In the display- 

ing of this line, articles that are used in 

conjunction with each other, should be 
grouped and arranged for the convenience 
of the user. Each desk should be displayed 
with a chair to match, not only in construc- 
tion and finish, but they should be suited to 
the position and the department in which 
they are to be used. A suitable arrange- 
ment of filing devices should be displayed 
with various styles of desks. The president 
of a bank, for instance, would require an 

entirely different outfit from a head of a 

sales or credit department. 

The manufacturer of office furniture can, 
should be of great assistance to the 
One of the most effective ways of 
national advertising. 


and 
dealer. 
assisting is through 
Another method which can be applied to 
dealers who have exclusive handling of a 
line, is for the manufacturer to send a sales- 
man to cover the territory in connection 
with the dealer. This not only has a tend 
ency to close backward prospects, but at 
the same time gives the consumer the im 
pression that the manufacturer is interested 
in his product even after it leaves the fac 
tory. 

In selecting a furniture a 


line of office 


dealer must careful consideration. to 
several points, some of which are quality 
both in material and workmanship, reputa 
tion of the manufacturer and the assistance 
that he will receive from the factory sales 
department. The question of the line best 
adapted to specific locality must be decided 


by the dealer, as he is more familiar with 


give 


conditions in his territory, and the class of 
trade to which he will cater than any one 
else. 

The training of a new furniture salesman 
is important. Every attention should be 
given to the smallest detail in the construc 
tion and material used in the line which he 
is to handle. A good knowledge of the 
line or lines with which he will be in compe 
tition, is also a valuable asset. The general 
appearance and finish of an article of office 
furniture is first noticed by the average pur 


chaser. The salesman who can tell a pros- 
pective buyer the manner of construction as 
well as lines of beauty, will be more suc- 
cessful than the one who depends entirely 
on general appearance and price. 

In handling filing devices the 
should not only be posted on the construc- 
tion and material of his line, but should also 
familiar with the uses to 


salesman 


be thoroughly 
which the various devices can and should be 
line of business, and should 


every 


put in 





P. W. McLEAN. 


have sufficient knowledge of filing and fil- 
ing systems to be in a position to assist 
the prospect in arranging a suitable system 
for his particular line of business. I have 
known instances where sales have been 
made against heavy odds by the salesman 
being in a position to give information that 
was termed “expert” by the prospective 
buyer 

A salesman should exercise judgment in 
the quality and price of office furniture 
submitted to a customer. It is not 
able to try to sell a high grade or 
priced article of office furniture to be used 
in an office that is poorly equipped in other 
ways unless it is the purchaser’s intention 


advis- 
high 






S 


office The reverse ot 


Many times a pur 


to refit the entire 


this is also applicable. 
chaser will fix a price for some 
equipment which would not purchase 
that harmony with other 


fittings. 


idditional 
arti 
cles would be in 
office 
the purchaser’s 


sringing this yndition to 


attention in a diplomats 


manner will in many instances, result in a 


larger sale, and a more satisfied customer 
The office appliances dealer has consider 
able advantage over the exclusive furniture 


dealer from the fact that the prospective 
purchaser can secure all the necessities for 
furnishing his office at time, and 11 


one place, and in many instances the furni 


one 


ture, filing devices, machines, etc., can be 
arranged in the dealer’s store so that their 
actual appearance in an office can be noted. 
Another advantage is that the average 


appliances dealer is better posted regarding 


office 


office outfitting than the exclusive furnitu 
work 


aw 
dealer, being in closer touch with the 
office in general 

believe that an office furniture 
a tendency to increase the 


ings of the 
| do not 
will have 


other 


stock 


business of departments any mor¢ 


than the other departments will assist 1n in 
creasing a furniture department Many 
times a small purchase will result in tl 
customer looking over the stock in other 
departments, and making a larger one, at 
the same time a sale of office furniture will 
result in the purchager patronizing the oth 
er departments for smaller items 

The office furniture business not as 


well regulated as regards price from a dea 
as other lines handle by an 


er’s stat dpoint , 
The maker of the furniture 


office outfitter 
is the only one handling it whose price 1s 
stable, and who secures the proper percen 


tage of profit. There is a tendency on the 
part of jobbers and dealers to cut the price 
on furniture more than on any other article 
handled If the manufacturer could set a 
retail price on item of fur 


dealer a 


each 


lowing the reasonable 


condition would be considerably relieved. 
The person or persons who are able to 
make this possible will forever be known 
as benefactors to the office furniture deal- 


ers 











OFFICE APPLIANCES 





This Name Represents 
the Highest Development in 
the Art of Filing Cabinet Manufacture 


In their efforts to solve the problem of an ideal system of filing cabinets, the 
varicus makers made many changes, but developed no important improve- 
ments until the sectional idea was brought out by Mr. Wernicke and which was 
almost universally adopted by all manufacturers. 
Filing Cabinets made in sections have now come into such:general use that, as with 
Macey Sectional Bookcases, the principle needs no argument. The modern business office 
demands expansible equipment that will always harmonize with the original purchase. The 











most modern and adaptable office filing devices ever produced are the Macey 


Inter-Inter Filing Cabinets 


The name describes the basic idea—Interchangeable Interiors. This Inter-Inter Idea allows you 
to select and arrange a cabinet to suit your exact requirements—with all others your requirements 
must be modified or changed to suit the cabinet. It’s a system of interchangeable interior units com- 


prising every modern filing device and—a series of outside cabinets having open spaces to receive 
the units. Each section combines the maximum filing capacity with the greatest convenience at a 
minimum cost. Saves time, money, space and annoyance in any business office. The cabinets are 
fully up to the recognized standard of Macey quality in every respect. Made of Quarter-Sawed 
Oak with Velvet Golden Finish. Paneled sides and back. Solid Cast Brass Trimmings. The beau- 
tiful wood, fine finish, superior ‘lamba and uniformity of appearance make the Inter-Inter the 


most attractive as well as the most practical office equipment ever devised. Whether you area 
professional man, manufacturer or retail merchant—a Macey Inter-Inter Cabinet is the filing 
cabinet you need. New 120-page catalogue, No. X-4111, sent on request. 





GRAND RAPIDS, MICHIGAN 














OFFICE FURNITURE AND BUSINESS SYSTEMS. 


By L. C. Covell, advertising manager, The 


Macey Company, 


E have all heard a great deal late- 
ly about scientific management in 
the factory and in handling various 
kinds of work as though it were a new and 
Perhaps it is as ap- 
workmen, but 
have 


wonderful discovery. 
plied to factory work and 
the office appliance manufacturers 
long recognized and utilized the principles 
of scientific management by introducing 
labor saving systems and devices to con- 
serve energy and increase efficiency in of- 
fice work. 

The typewriter, the 
duplicating machine, the loose leaf ledger, 
the card index systems, the office filing cab- 
multiplicity of kinds and 
all have their place—and an 
portant place—in the scientific 
ment of business. Without them we would 
never have advanced beyond the file-your- 
and keep-your-letters-in- 
without them the prompt 
hundred and 


phonograph, the 


inets, in their 


shapes, im- 


manage- 


bills-on-a-spindle 
a-shoe-box-stage: 


and correct handling of the 
one details of the modern large business 
house would be well nigh impossible. The 


gospel of efficiency in office work has been 
preached by office appliance people for 
years and the development of labor saving 
devices and systems is much greater than 
we stop to realize. 

System in business is desirable and nec- 
essary, but no system can make a business 
successful where the management is de- 
ficient. Systems by some of the self styled 
“system experts” often result in useless 
expense and disappointment. Every 
cessful enterprise knows its own require- 
ments best, and develops the best system 
for its own purpose. The most success- 
ful office filing devices are those which can 
be adapted readily to the requirements of 
any business. 

Many of the office appliance houses and 
especially retailers, employ salesmen who 
are posted on filing systems commonly 
used and standard methods of accounting 
so they can assist customers by suggesting 
arrangements and the necessary appliances 
to carry out the idea. One point many 
salesmen miss and that is in not trying to 
sell equipment that will harmonize in gen- 
eral style and appearance with the office 
furniture already in place. It is a point 
that should be remembered for the same 
system will seem to work better if the cab- 
inet that contains it looks well and matches 
the balance of the office. 

Of course the earlier devices to lighten 
office work were crude in design and con- 
struction, but there had to be a beginning 
and that the efforts were in the right direc- 
tion is evidenced by the magnitude and in- 


suc- 


Grand 


dividuality of this business today. It has 


become the sole business of many manu- 


facturers and retail dealers where compar- 
atively a short time ago it was but a side 
Whoever heard of an exclusive office 


line. 
appliance store a few years ago? Now 
there are office appliance stores all over 


the country—and where formerly office ap- 
pliances were manufactured as side lines 
thy are now the main lines of many large 
factories. 

And the surface has barely been scraped. 
The possibilities in this business are great- 
In many towns there 
salesman 


er than ever today. 
is ample opportunity for a 
to build up a substantial retail business for 
himself in this field. There are thousands 
of small business houses—yes, and some 
pretty big ones, too, that are still about a 
hundred years behind the light house when 
it comes to scientific management in their 
offices. They everywhere—a trip 
around any town will convince you and in 
out of ten the only argument 
(and apparently it’s 
“Father did it 


live 





exist 
nine cases 
you'll run up against 
an insurmountable one) is, 
this way and it’s good enough for me.” 
Help! Salesmen to the rescue—don’t let 
him escape—make him see the error of his 
ways. You're really a benefactor of man- 
kind and it’s up to you to put office work 
on a scientific basis or John’s son will have 
to struggle along with the same old junk 
for another decade. 
Good Salesmen the Need of the Day. 
Young men of brains and energy are 
needed badly in the office appliance field. 
The big strides made in this business have 
resulted in a call for men to take up the 
work of demonstrating and selling. A 
young man with ability as a salesman, com- 
bined with a knowledge of office systems 
will find large opportunities here for suc- 
cess and financial reward. Selling office 
appliances is no snap, however—it requires 
the same perseverance and hard work to 
“make good” as in other lines of endeavor. 
With the growth of the business the 
ideas of office equipment have developed 
and changed to meet varying conditions 
and new requirements. The Sectional Idea 
in office filing cabinets introduced 
early in their manufacture and has been 
universally used ever since, although its 
application has been changed from time to 


was 


time. Filing cabimets made in_ sections 
have come into such general use, that as 
with Macey Sectional Bookcases, the prin- 

The 


ciple needs no extended description. 
modern business office demands expansible 
will harmonize with the 


equipment that 
The sectionalization of 


original purchase. 


Rapids, Mich: 


filing appliances, the consequent increased 
availibility and reduced cost, has enlarged 
the field and multiplied the use of such ap- 
pliances many fold. 

The earlier examples of 
were built in horizontal sections 1 
one on top This 
used where floor space is extremely val- 
uable and there are a great many papers to 


filing cabinets 
) be piled 


still 


of another. style is 


be filed. 

‘he modern 
toward vertical sections and this 
in all prominent lines of filing cabinets on 
Then the cabinets must 
sanitary 


however, 1S 


is reflected 


tendency, 


the market today. 

be upon legs. This feature—called 
has hit desks as well as cabinets—in fact, 
all office furniture must be up on legs so 


as to have open space beneath for cleaning 


to meet modern requirements. Each year 
sees more and more attention given to ap- 
pearances in the office which means better 


furniture from the standpoint of construc 


tion, finish and trim. 
The “fix-up” of an office is a 
The 


appreciates the 


ghty im 
portant thing nowadays. hrewd and 
intelligent business man 
truth of this and offices are much more at- 
tractive now than in former years. They 
should be, too, considering the time a man 
spends in his office each day. It’s a good 
portion of his lifetime. An office should be 
well arranged, cheerful and attractive. If 
it so impresses you it will doubtless im- 
press others likewise. It’s a g 
ment to have an attractive place 
This means that manufacturers of 
appliances must meet this demand for bet- 
ter office furniture. They have, in fact, 
made as _ great strides in this regard during 
the last few years as in the system end, 
as a comparison of some of the beautifully 
made and finished cabinets of today with 
the crude efforts of ten years ago, will con- 


you. 


rd invest- 
of business. 


othece 


vince 


BUYS BIG PLANT IN KENTUCKY. 
The Universal Stenotype Company of 
Dallas, Texas, whose machine was de- 
scribed at some length in the January num- 
ber of Office Appliances, has recently pur- 
big plant at Owensboro, Ken- 
begin manufacturing 


chased a 
tucky, where it 
machines at an early date. 


will 


The work of erecting a three-story fac- 
tory building for the Furnas Office and 
Bank Furniture Company is in progress at 
Indianapolis. 


Drunkenness reduces a man below the 


standard of a brute. 
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From the time your tria: order is received, 
every department in our establishment assists in 
“boosting” your sales. 

Our advertising directs the prospective buyer 
TO THE DEALER. All inquiries are referred 
direct to dealers in towns where our goods are 
sold. 

We furnish catalogs, imprinted circulars, 





| niece 


electros, etc. 
Our advertising department is AT YOUR 


~ Our Co-operation 
Increases Your Sales! 


> 


Signifies Value and Efficiency 








We sell our goods REASONABLY, 
So you can sell them reasonably 
At a LIBERAL PROFIT! 














® ® © 


SERVICE to assist in creating copy to suit 
YOUR local condition. 

Four complete lines of Filing Devices. 

Two complete lines Sectional Bookcases. 

Innumerable time, trouble and temper savers 
in every branch of Office Equipment. 

Get catalogs “D” and “E” and get posted! 

By constant growth and expansion—increased 
efficiency—we keep our lines abreast of the 
progress in the Office Appliance field. 



































Filing 


With Assorted 


Space Economizers- 


POPULAR PRICED 
PRACTICAL FILES 


“@y NO. 421, SOLID OAK 
ROLLER BEARING, DUST PROOF 
Capacity 20,000 Letters 


Every requirement of a high grade and high priced file 
is incorporated in this one at a very low price that leaves 
you a very liberal percentage of profit. 

There are prospective purchasers you 
can interest in your city. 

Any assortment of the nine kinds of 




















drawers can be combined in one file. The 





price is reasonable to your customers—the 4x6 Cards 
profit is liberal 
Compact, yet varied GET 
filing space in one inex- CATALOG 
pensive cabinet. “ 
WITH 


3 x5 Cards 





FULL DETAILS OF CONSTRUCTION 
SHOWING USEFUL 
COMBINATIONS OF 
THESE FILING 
DRAWERS. 





Letters 





Storage Drawer 


HEIGHT 
ANY % 
ARRANGEMENT 


NINE KINDS OF DRAWERS FOR EVERY 
FILNG PURPOSE 


A Line from which you can sell your Customers the Files 
they need—in one Cabinet, at Reasonable Cost. 





Storage Drawer 




















Desks and Cabinets 


Filing Drawers 


Business Builders 
THREE STYLES ¢ DESKS 


(Flat Top and Typewriter) 
Solid Oak, Golden or 
Weathered and 
Birch 
Mahogany 





























For 3} x10 in. Documents 


ALL DRAWERS 
For 54x10 in. ON ROLLER 
ocuments BEARINGS 





Cancelled Checks 


ffir FILING DESK 


“A COMPLETE OFFICE ON LEGS” 
The Files you need at your fingers’ ends. Any arrangement of nine styles o1 Filing Drawers. 





Legal Blanks or 
Electrotypes 


You will make life-long friends by selling Filing Desks to those opening new offices. The Filing Desk combines 


the advantages of both files and desks without the disadvantages of either 


These desks are 
very substantially con 
structed of Solid Oak, 
Golden or Weathered 
finish, and in Birch 


Mahogany 
The drawers roll 
freely on Double Roll 
er Bearings 
Desk Top 28 x 52 


inches. 


Drawer in center 


between pedestals. 


The Standard Pat 
tern shown herewith 
contains one large and 
three small storage 
drawers; also one fil 
ing drawer for 4500 
3x5 cards and one ver- 
tical file for 5000 let- 
ters. 


Reference to con 


1 


tents of any file is in 
stantaneous without 
leaving the office 


chair. 


missions THE 92 MANUFACTURING COMPANY 


styles of Filing Desks 
shown in Catalog ‘‘D"’ 162 UNION STREET MONROE, MICHIGAN 


Write for it now! New York Office, 108 Fulton St. (Address Mall to Factory) 























GO AFTER 


THE SUMMER TRANSFER BUSINESS 
q You can GET IT with 


Vee SECTIONAL TRANSFER CASES 
Solid Hardwood 


(No Paper ) 


Roller Bearings 


Letter, Cap and Invoice 
3x5 and 4x6 Sizes 


Golden or 
Weathered 
Finish. Brass 
Label holders 
and Drawer 
Pulls. 




















TOP SECTION 
Free Ammunition! 


‘‘How to Transfer’’ leaflets imprinted with 
your name for distribution, —a liberal supply with 
your sample order. 

For your salesmen we have large handsome 
illustrations of the sections. 

Orders for the year's supply of folders, guides, 
etc. usually go with the transfer case order. 

Samples and prices on Manilla, Bristol and 
Press Board supplied on request. Better investi- 
gat-! 

Each Section Holds Contents of One 
Vertical File Drawer 


Any number of Mic- 
dle sections may be 









MIDDLE 
Last a Lifetime 


Very substantially built of select, 
kiln dried hardwood, glued and 
screwed together. Work like any 
good vertical files. Bolt together hor- 
izontally, can be fastened together 
laterally with fasteners we furnish. 

The Ideal Transfer Files. 

See Catalog ‘‘D’’ for description 
and prices. 

Order early—the demand is heavy 


stacked between one 
Top and one Bottom 
section. The 
ceiling is the 
limit of height. 





Used in large numbers by 
U. S. War Dept. 
Panama Canal Commission 
American Car & Foundry Co. 
Pressed Steel Car Co. 


6 “Top,”’ 20 “Middle,”’ 6 ““Bottom’’ American Harvester Co. 
Sections, all locked together. and many other large users BOTTOM SECTION 




















OFFICE APPLIANCES 


A STRONG TEAM. 


Pair of Muskegon manufacturers form ideal com- 
bination of ability, enterprise and experience. 


had the 
face to 


not 
them 


O THOSE who have 
privilege of 


face we take pleasure in presenting, 


meeting 


through the medium of the frontispiece of 
this issue, Messrs. Browne and Morse of the 
Muskegon, Michigan, which 
names. 
Messrs 


manufacturers of the Browne-Morse line of 


company in 
bears their 
Gentlemen: Browne and Morse, 
filing cabinets. 

R. H. Browne and Frank Morse are typi 
cal of that enterprise and intelligent indus 
American 


try which have put the young 
business man so prominently in the fore 
Combining as they do those qualities of 
heart and hand which win the esteem of 
men, with unusual ability for their chosen 
work, they have established an enduring 
business 

Few concerns in the furniture industry 


have advanced more rapidly in the last few 


the Browne-Morse Company 
line has won 
goods and B.-M 


the 


years than 
The B.-M 


standard 


a place among the 

agents are to be 
this 
The success of the 


found in commercial centers of 
continent and Europe. 
company is due first to the quality of the 
goods produced and second to the splen- 
did enterprising under which they 
are marketed. 

The special qualifications of the two men 
make an ideal combination for the business 
Mr. Browne, who devotes his entire time to 


production, has behind him an engineering 


policy 


and manufacturing experience of nearly 
twenty years Browne is instinctively a 
“system” man. During his career he de- 


veloped a great faculty for factory organi- 
zation and manufacturing detail; naturally 


therefore, the Browne-Morse plant is so or 


ganized that the machine and the person 
who mans it work harmoniously and with 
the greatest possible efficiency There is 
waste of neither time nor material. To get 
the thing done and get it done right in 
minimum time is a factory slogan. Mr. 
Browne has a rare faculty of securing the 
maximum results from every human and 


mechanical element in the plant, and he ac 
complishes this with a kindly, 
His knowledge 


for its application have been a 


courteous su 
and the 


tremendous 


pervision. capacity 


factor in producing the high grade of work 
which the 
product and maintains that product in its 


characterizes Browne- Morse 
present position 


Frank Morse is a “born” salesman. He 
grew up in the system and system cabinet 
business. For two years he was superinten 
dent of the printing department of a well 


known cabinet manufacturer where much of 


the printing matter was an integral part of 


the selling campaign. Following this val 


uable experience came eight years in every 
branch of the selling department of another 
large concern. This connection gave Mr 


the ideas in 


He not only made 


Morse opportunity to apply 
which his mind is fertile. 
a splendid record in his work but increased 


Morse is brimful 


his efficiency many fold. 
of enthusiasm and is an indefatigable work- 
er. It was natural that he should desire to 
build a business of his own. It was also 
natural that he should seek an alliance with 
his friend Browne, who could bring to the 
business such desirable qualifications for a 
successful manufacturer 

The Company is the re- 
sult of The 


to hear more of the Browne-Morse line. 


Browne-Morse 


going 


this alliance. field is 
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DISPLAY OF DURFF & REPP FURNITURE CO., KANSAS CITY, MO., 


SHOWING BROWNE 


MORSE FILING FURNITURE. 
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Costumers 











No. 38 Costumer 


—Tables— 


Umbrella Stands 








Toilet Cabinets 
SUITABLE FOR OFFICES 


Our new catalog will 
be read to mail July 
Ist. Send for itt. 





Conrey-Davis Mfg. Co. 


SHELBYVILLE, IND. 
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ADVERTISING THE OFFICE FURNITURE DEPARTMENT. 


Different forms of advertising with co-operation among manufacturer, dealer and salesman 
will best sell office furniture.—-By L. D. Stocking, advertising manager, the Shaw- Walker Co. 


ANY articles have been written by 

expert journalists and advertising 

men upon the subject of the office 
ifurniture dealer benefiting himself by ad 
vertising. Some of the best silver-tongued 
speakers—men who know the ropes—have 
talked themselves black in the face endeav- 
oring to formulate plan whereby 
dealers can do a bigger and better business 
by advertising and salesmanship. 

Advertising is salesmanship in one form 
or another. It is not necessarily confined 
to printed matter. Advertising should 
mould your prospective customer’s mind to 
think as you do regarding the goods you 
sell—it should sell your goods at a reason 
able profit. 

In order to properly suggest an adequate 
method of advertising, I believe it is neces- 
sary to first know what we are going to 
advertise. By this I mean that the first 
step any dealer can or should take in the 
direction of success, is to choose such lines 
of goods as have gained a reputation for 
being the best. Get in touch with houses 
who manufacture goods backed up by iron 
clad guarantees—guarantees that you can 
show to your customers, and at the same 
that are for their 
when 


some 


these 
they 


time assure them 
protection—that 
from your store they are insured—that th: 
amount of their purchase is a paying in 
vestment and not an expense 

The next 
ts to see that your show windows are made 
to act the part. Trim them up with best 
goods in the store but be careful not to get 
A window too full is like 


buy goods 


important step in advertising 


them cluttered. 
a book full of fine type—it is uninteresting 

If you are handling desks, chairs, filing 
devices, etc., make up a window display of 
expect to fur 
For 


just the you would 
nish for a medium sized 
instance, in the center of the 
which represents an office, display a roll 
top desk, in front of it, in position for work, 
a revolving chair and back of it, 
where it can be turned to easily, an office 
table and on the opposite side of this table 
place an ordinary office chair. Around the 
walls arrange filing devices in convenient 
and not forgetting, of course, 
adding machines, waste bas- 


pieces 
business. 
window, 


office 


positions, 
typewriters, 
kets, ete. 

A good window display is good direct ad- 
vertising. 

Now that the window will speak for it- 
self, the next thing to do is to arrange 
some snappy newspaper copy—copy that 
will bring before the busy business man 
the fact that he can get just such office 
equipment as will meet his particular re- 
quirements, at your store. Don’t use freak 
head lines in your ads, they are out of date. 


Talk to your. prospective customers, 


through your advertising, in a concise, sim- 
ple manner, bringing the interesting points 
of your wares to their attention in such a 
way that they are overcome by that “desire 
of possession” feeling. 

Whenever possible, in your advertising, 
use cuts which show the goods in action. 
Life in a picture is essential; it has a psy- 
chological effect upon the reader’ which 
cannot be obtained in any other way. Think 
of the kodak ads seen; the thing 
which impressed you most was the picture, 
it illustrated which even a 
child could take creditable photos. 

A very good plan to follow in your news- 
paper advertising is to ask the manufac- 
turers of the different lines you handle, to 
many this results 


you've 


the ease with 


furnish copy. In cases 
in your receiving most excellent service as 
employ advertising 


their entire time to 


most concerns today 


experts who devote 





L. D. STOCKING. 


studying every feature of the products put 
out by their employer. This service in 
most cases not only consists of convincing 
text matter, but properly designed illus- 
trations showing up the goods to the best 
advantage. 

One very important thing to ever bear in 
mind when preparing copy, is to tell the 
absolute truth; never under any circum- 
stance, misrepresent an article to a custo- 
mer for sooner or later he will catch you, 
and then you have lost him as a customer 
and as a booster for your goods. A custo- 
mer who has confidence in you will be sure 
to tell his friends how square you are. 

Another good form of publicity which 
can be used to material advantage by of- 
fice furniture dealers, is what is known as 


direct advertising. This form of advertis 


ing may be divided and classified under 
difterent 
booklets, catalogs, etc 


such times as 


several heads, envelope stuffers, 
circulars, 
month or at you 
have think 
customers, it is a good policy to send out 
a good, letter to entire list 
asking them to step into your 
inspect this or _ that 
Don’t dash off a letter carelessly; give it 
your best thought, put into it enough hu- 
“local color,” to impress the 


Once a 


articles you will interest your 


strong your 
store ind 


piece of furniture 


man interest 
recipient with the idea that you have writ 
ten him a special letter. If possible make 
your letter brief enough so that it can be 
double spaced; this renders it much easier 
to read and at the same time shows that 
you have some regard for the reader’s valu 
able time 

3ring out in this 


points of your wares which you think will 


letter the important 


most interest prospect—lay before 


him 
gate the merits of 


your 
good reasons why he should investi 
the articles you are ex 
ploiting 

Another very satisfactory method of call 
ing attention to bargains at your store is 
to insert in your monthly statement enve 
lopes, a small slip or single fold (4 pages) 
enclosure calling attention to some specifi 


which can be purchased at a low 


article 
price, and yet has merit. It may be a non 


evaporating ink-well, a self pointing pen 


cil or a combination paper weight and 
memorandum file, but whatever you call at 
tention to, let it be some article that will 
help make your customer’s day’s work 
easier, 


One of the best forms of advertising 


the most productive of direct results—is 


the use well designed circulars or fold 
ers. This form is one that has been adopt 
office 


equipment, typewriters, 


ed by most manufacturers of furni- 


filing adding 


ture, 


machines, etc., with a view of benefiting 


dealers handling their lines. Circulars put 
out by manufacturers are usually very elab 
orate, being printed in several colors. They 
are run in large quantities and therefore at 
price which permits of them 


distributed 


a minimum 
being generously deal 
lo 


ers for circularizing in their respective | 


among 


calities 

The price for a few hundred elaborately 
designed circulars—enough for the ordi- 
nary office furniture dealer—would be pro 
hibitive, therefore it behooves you dealers 
to avail yourselves of the advertising ser- 
vice given by the makers of the goods you 
sell. For the asking, you can get from the 
manufacturer, all the circulars necessary to 
thoroughly cover your territory, imprint- 
ed with your name and address. This 
brings all inquiries direct to your store and 









TRADE WARK 





Open Trays 


9 Sizes 2 Finishes 








Solid Card Cabinets 
16 Sizes 2 Finishes 








Closed Trays 
12 Sizes 


2 Finishes 





Standard Horizontal 
Sections 


4 Sizes 3 Finishes 


Stop Waiting for What You Want 


) 
C4Bine*y 
mmm, Wiation, if you use B-M Methods and 





Dealers 


If you are a live-wire, 
square-deal man in position 
to consider an ‘‘Exclusive 
Agency”’ for the B-M -Qual- 
ity Line in your city—write 
us today. 


OFFICE APPLIANCES 


Get Information Instantly—Without Waiting 





You don’t need to wait for infor- we can tell you how to do it easily, 


quickly and economically. 


Systems. : 
y And—after your papers are filed 


by B-M Methods, you can get at 


B-M Methods and Systems bring 
them instantly. 


information instantly. 

You can have all your important 
papers at your finger tips when 
wanted. 


If you are willing to be convinced 
of this, all you need do is—write on 
your business stationery “Send me 
your ‘Filing Systems’ book’’—and 


ay You won't be annoyed by delays. 
mail this to us. 


Our ‘Filing Systems’”’ book also 
tells about B-M Quality Equipment 
and Supplies for use in connection 
with B-M Methods and Systems. 


The B-M Quality Line is one you 
will wish to know about, whether 
you are in the market or not. 


On receipt of it, we will mail our 
‘Filing Systems’’ book promptly. 

It will not cost you anything but 
your request. 
We send 

postpaid. 
You will find our ‘‘Filing Systems” 

book full of information valuable to 

anyone who uses filing systems. 


book FRE E and 


the 


This is just another reason why 
you will be pleased if you send for 
our ‘‘Filing Systems’’ book. 

Remember—your request brings 
vou the book postpaid—FREE. 


No matter what you wish to file, 


The “B-M Quality” Line Is Complete 


The B-M Quality Line of Office Furniture, Equipment and Supplies in- 
cludes everything you could possibly need for filing. 





There are B-M Quality Vertical and Lateral Cabinets—standard sizes. 
There are ‘‘Cabinettes’”’ (Fractional Sections) and Card Trays—Sorter Trays 
and Transfer Cases—Folders, Cards, Desk Trays, Desk Cabinets; in fact 
everything you could possibly need for business systems. 

We also make special equipment on special orders. 

Write for our “Filing Systems’? book and read the descriptions of our 
Methods, Systems, Furniture, Equipment and Supplies. Our book is fully 
illustrated. It tells what you want to know. And—if it doesn’t convince 
you, we sha’n’t expect you to buy a penny’s worth of our goods. 

All we ask is that you give our ‘“‘Filing Systems’ book an opportunity. 
Write for it to-day. Address 


106 Hovey Street, 


Browne-Morse Co., Muskegon, Mich. 


At the Grand Rapids Market in July our exhibit will be 
found on the second floor of the Klingman Building. 
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at the same time keeps you in touch with 
your customers. Frequent circularizing of 
this sort not only keeps your customers 
well posted, but establishes your store in 
their minds as headquarters for anything in 
time and money saving office equipment 
adapted to their particular requirements. 

An effective and still one of the cheapest 
forms of advertising and promoting sales 
is to maintain an atmosphere of perfect co- 
operation among your clerks—and your- 
self. This can be easily brought about by 
holding weekly experience meetings. At 
a specified time, say Monday mornings at 
nine o’clock, call all your salesmen together 
and ask each to tell his experiences with 
customers during the past week. 

No two salesmen operate in the same 
and still each may accomplish the 
result. The most sales- 





way 


same successful 
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man is the one who can approach a pros- 
pective customer from the greatest number 
of angles, meeting objections offered and 
finally making the sale. 
men may have a prospective customer just 
at the point 
know just what arguments to use as final 
to clinch the sale. 

\ deal exactly like the one above met 
tioned may have been successfully handled 


during the week by another salesman, and 


One of your sales- 


closing and be at a loss to 


when his experiences are related, when he 
tells how he surmounted all the objections 
raised by his customer, the fellow who is 
at his wits ends for a clinching argument, 
by the experience of the suc 
use his 


profit 
salesman—he 


can 


cessful can argu- 
out. 


ments and no doubt win 


salesman in 
that these 


your 
meetings 


Every organization 


soon find are of 


will 





regular 


material benefit to them, and as 
as Monday morning comes each will be at 


the meeting to tell how he sold some hard 


shelled customer, and to learn from his 
brother salesman how he came out the 
victor in obstinate cases. 


Meetings of this kind tend to bind your 
into harm 


salesmen together one nious, 
hard working body and create in them a 
spirit of good natured rivalry which can- 
not help but make sales and thus promote 


your business. 


While there can be no iron-clad rules laid 
down for advertising or the promotion of 
sales, I am frank to say that the dealer who 
offers his trade the latest and best goods 


requirements, tells the truth in 
maintains harmony in his or- 


will 


for their 
his ads, and 


ganizatio1 establish a business worth 


having 


THE FURNITURE EXHIBITIONS. 


N ANOTHER page is an article by a 
well-known office furniture manu- 

facturer giving 
views with regard to the situation in Grand 
Rapids. This will repay reading. The 
strike in Grand Rapids, of course, is em- 
barrassing, but not disastrous to any indus- 
tries. It is felt that it will gradually “sim- 
mer down” and that the unions will not gain 
a foothold in the Grand Rapids factories. 
So far as the effect of the strike on the 
Grand Rapids Exposition is concerned it 
is said to be entirely nil. The Grand Rap 
ids manufacturers themselves will, as usual, 
exhibit, and furthermore, about 90 per cent 
of exhibitors are concerns outside of Grand 
Rapids. The furniture concerns which will 
exhibit their goods at Grand Rapids this 
year have raised a special advertising fund 
to advertise the exposition in the popular 
and trade periodicals, making every effort 
to bring dealers to Grand Rapids from all 
the tributary territory. Office appliances 
dealers and others should respond to this 


some. interesting 


manifestation of enterprise on the part of 
manufacturers, and should 
Rapids Exposi 


the furniture 
plan to attend the Grand 
tion as that in 
profit by the information to be had at these 


well as Chicago, and to 
various displays of furniture 

buildings at 
Manufacturers’ 
street; the 


furniture exposition 
Grand Rapids include the 
building, at 100 North Ionia 


Leonard furniture exhibition building at 17 


The 


Big semi-annual events should 


receive dealers’ support. 
to 27 Ottawa street; the Blodgett building, 
the Klingman furniture exhibition building, 
and the Furniture Exchange, at 89-97 North 
Ionia street. Space in all of these buildings 
is being rapidly taken, and by the time this 
reaches our readers it will be at a premium, 
no doubt. Grand Rapids manufacturers and 
others who exhibit in that city are bending 
a tremendous amount of energy to making 
this year’s exhibition an even bigger suc- 
cess than they have ever been before, and 
office appliances dealers and others will find 
it distinctly advantageous and profitable to 
visit that city as part of the summer itiner- 
ary to examine the exceptionally fine_selec- 
tions of goods to be shown. 
The Chicago Exhibition. 

There are no than six buildings in 

which feature 


less 
Chicago will furniture ex- 
hibits for dealers in July 
hibition buildings in the strictest sense and 
offer every facility for the accommodation 
of the dealers as exhibitors 
These buildings include that at 1411 Michi- 
gan avenue, Mr. Meyer, manager; the Kar- 
pen building on Michigan avenue, under the 
the Munn 


These are ex 


well as the 


management of Karpen Brothers; 


building on Wabash avenue, near Peck 
court; the Manufacturers’ Furniture Ex 
change at Fourteenth street and Wabash 
avenue, under the direction of the Peck 
& Hills Company, and the Ford-Johnson 
building at 1423 Wabash avenue. 

It is said that space reservations in all 


ll filled, 


of these buildings are already well 
and that there will be numerous exhibits of 


office furniture which will well repay deal- 
ers for the time and expense of visiting 
them. 

Manufacturers who exhibit their goods 
in Chicago during the summer feel that 


there is no little advantage to be derived 
from the fact that this city is a favorite re- 
sort for summer visitors for many reasons. 
The climate is too warm only in spots, and 


there is an immense number of Summer at- 


tractions here not to be found anywhere 
else west of New York. During the present 
Chicago’s attractions will have 


summer 
added power by reason of the military spec 


tacle to be held on the lake front July, 
and the aviation meet in August—both fea- 
tures of rare and unusual interest, which 
will attract thousands of summer visitors 
to this city. It is believed that many deal 
ers will come to Chicago on account of 
these events, and combine the pleasures of 
a summer vacation with the necessary busi 
ness of examining new furniture lines and 
replenishing their stocks. 

It is the belief of this magazine that 
manufacturers should finally come to the 
idea of concentrating the office furniture 
displays in one building in each of the cities 
where the semi-annual exhibitions held 
This will tend to increase their interest and 
will save time and promote better I 


tunities for the selection of good 











The best affirmation of immortality is the human heart sing’ng on his way 


to death. 
—Selected, 
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-—The GOTTWALS’ 


Roller Bearing Vertical Transfer Case 


is so well made—has such a finished appearance—that by many firms 
it is used as a permanent filing cabinet. The superior workmanship 
together with the roller bearing feature makes this transfer case an 
asset instead of a makeshift. 


The drawers when moved forward are assisted by roll- 
ers fastened in the bottom of the shell. The drawers 
SUSPEND when pulled out at full length. Where more 
than one stack is used the cases may be locked together 
horizontally, thus giving the appearance and strength 
of a solid cabinet. Plain or leg bases may be used 
under the cases, the same as with a more pretentious 
cabinet. The follower blocks in the drawers make 
these cases available for current files, correspondence, 
invoices, catalogues and all other filing matter. 


The shell is made of cabinet oak sides and top, with 
poplar back—double panelled—reinforced with metal 
angle irons—equipped with two rollers in front on 
which the drawers slide. 


Prices F. O. B. Greensboro, N. C.: 


Letter size.........$2.00 

Cap ©. 6 see wile 2.29 

Quartered oak...... .50 additional. 

Follower blocks..... .50 es 
DEALERS 


Owing to exceptional manufacturing advantages we are 
able to offer the trade a very liberal discount on above 
prices. 





We guarantee to ship within ten days from date of order. 


We manufacture every line of 
office filing cabinets and special- 
ties, so write at once for catalogue 
of our complete line and special 
introductory price offer on this 


high grade transfer case, 





The Gottwals’ Document Files for the past three years have been pur- 
chased exclusively under annual contract by every department of the 
U. S. Government. 


The agencies for this line are going fast—let us hear from you at once. 


A 


(INQ The Wl. ©. Gottwals Oo., Ine. 


Gorm 





OFFICES: BUILDERS’ EXCHANGE 
WASHINGTON, D.C. 


Factories: Greensboro, N. C. 
































ADVERTISING OFFICE FURNITURE. 


By Edwin L. Hettinger, of the 
G. M. Britton Co., Reading, Pa. 











TOP and think of how few office fur made, who makes it and the price of it. Re Get your copy into th int inds 

niture advertisements you have seen member that to make a general public an early, have it legible and rea Dor 

in the newspapers You can almost mnouncement, the newspaper is the only ef submit to him a Chinese puzzle a expect 
count them on your fingers. Some of the fective medium. Never make a small dis- him to give you a work ot a1 S your 
older office furniture men do not believe play ad. Single column ads if they are cuts from the manufactur will be 
in it. Simply a littl—John Jones, dealer full length and placed in the center of the only too glad to have 
in desks, office chairs and cabinets—seems sheet can be made effective Naturally in goods and will do all in his power to helf 
to satisfy them. Let all the dealers stop 44, % page and page ads you can use more the sa them 
and think for a moment. It will pay every cuts and show more white matter. Don't Hunt out the talking pou your 
one of them to advertise office furniture lib- attempt to crowd the ad. If you do it will goods—advertise them, g1 t to the 
erally in the newspapers. Let the public not be effective and lose its force public, inform them, appris« f the 
know that you are agent for the world’s The sales force can report to you qualities, announce to. the make 
standard products. Many a time I have sat whether or not the customers mention the known your wares and prt For ad 
and read ad after ad in the famous maga- ads or not. vertising is old as the Bibi Num 
zines of the country and wondered who The newspaper usually has an ad man ber 24-14, the word advert rs. “T 
their representative was in our local ter who does nothing but lay out the ads, will Ivertise thee t 
ritory marks what kind of type to be used, etc 

Take as example the Globe Wernicke Be understandable—M Ve says 
line; that is one of the most extensively ad- in his house paper—* Plait the best 
vertised in the magazines. Tie up the be brief, concise, simpl: tan 
agency and do not announce it to the pub- abl If you can’t do it lon’t 
lic—you’ll be a dead one in almost as quick have the time, hire some o1 s the 
a time as it takes to tell it. You must let ibility and can give you cle t produ 
the public know what you have for sale, tive Dy Remember that Irni 
who you represent and how much of a ture plays an important par busi 
stock you carry. Make a general announce- ness. Practically all accounts and negotia 
ment of all the line of desks, the different tions of every class are do t m 
grades, the office chairs, tables, book-cases, pany of one or more desks l traveling 
filing cabinets and cabinet supplies, the cos- salesman finds the buyer at sk, the 
tumers, the cuspidors, in fact everything client his lawyer at his desk, t litor at 
you carry in stock Do it two or three his desk, the proprietor at hi S| very 
times a year so that the consumer will not officer of the company has Fe 
forget that you are at least making an ef- people even dealers appt t may 
fort to give the best office furniture service be considered the sacrednes the desk 
in your city. Take your desks and run an Phe ly way to impre 
ad one week—office chairs the next, tables masses and let them ki 
the next week, filing cabinets the next and sities and comforts of é 
supplies, general office necessities the next. tise 
Follow up this kind of a campaign by send- \ hardly eve 
ing out the good printed matter that the rug ling i rs 
manufacturer has been kind enough to send é stand, costume yplie 
vou—do it at least once a month Spend vi ter h ease 
at least 5 per cent of your total office fur- é mes in for sette 
niture sales on advertising intelligently. tv six months he 
While I do not believe that newspaper ad- é é nd more supplies 
vertising will build up the sales alone—I EDWIN L. HETTINGER. mce a customer always 
do believe it is a necessary tonic. Part Ott furniture 1s just 
larly in spring and fall Pound desks, chairs, The plain Caselon or ad type make the the ink used in writing $ 100,06 ntract 
tables, etc., late in the fall clean up to neatest and most easily read ads it's the very foundation up h the 
Xmas time. Keep a record and see how Insist on seeing a proof and correct It paper rests to be filled 
many desks you sell for the hom Sug Judicious Advertising. fice furniture” plays such ar portant 
gest them as a suitable present for the One thing to beware of is intermittent part in “business” why not 
man of affairs—a home necessity just as advertising—it does not pay Here is All this talk on advertising not d 
much as the family sewing machine. When where most merchants fall down. It is you any good unless, you have the inside 
ever any of your papers get out a financial better to advertise every other month tor organization to back it up Advertising ts 
edition or a business man’s special—jump one year than to advertise once a month only one unit or link in the chau weve 
in and let yourself be taken notice of. Tell for six months. Most money is lost by the if you have the goods, the service, and the 
the people what you have, how well it’s discontinuing of advertising prices, don’t hide them—tel! bl 
{ 
> 





The world is so full of a number of things | am sure we should all be as happy as kings. 
--Robert Louis Stevenson. 
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‘“‘Original,’’ because we built the 
first piece of Steel Office Furni- 
ture ever turned out, ‘‘Best known,”’ be- 
ause we have installed seventy-five per 
ent of all this class of steel equipment in 
The prestige and selling force 
of such a well known line would be of 


use today. 


great assistance to you in building up a 
profitable business in your locality. There 
should be no hesitancy on your part in 
o-operating with us as we now come for- 
ward with a workable selling plan for the 
retail dealer that will arouse the interest 

vour customers in the ‘‘Art Metal’’ 


roduct and bring them to your store. 


Write us today for our selling plan 
and exclusive dealer’s proposition. 


quirements. 





growing by leaps and bounds. 


offices in place of burnable wood. 








U.S. 


Government 
Fire Test 


On May 3rd, 1911, the 
Building .Committe¢ yf 
the House of Represent- 
atives held a fire test at 
Washington to determine 
the comparative fire resist- 
ing qualities of different 
makes of filing cabinets— 
both steel and wood. The 
** Art Met>l’’ Stock Cabi- 
nets submittted to the tes 
came out of the fire with 
paper contents undam- 
aged, and the files—except 
for the finish—unharmed 
for further service The 
splendid fire resisting 
gualities of the ‘‘*Art 
Metal’’ cabinets were 
highly commended by the 
committee 











A Stack of “Art Metal” Upright Filing Cabinets 
In addition to the Upright Units here illustrated, the ‘‘Art Metal’’ Stock 
Lines include Horizontal Units, both full and half sections, and a variety of 
fling cabinets and office furniture—broad enough to meet all ordinary re- 


Send for Illustrated Catalog 


Art Metal Construction Co. 


Jamestown, N. Y. 


What an “Art Metal” Agency Contract 
Would Do for You as a Business Builder 


HE demand for Steel Office Furniture, that a dealer can sell from samples 
on his floor and obtain quickly from the manufacturer out of stock, is 
It’s only a question of time—and the day is not 
far off—when your more important customers will use Steel Furniture in their 
The selling field for this class of office equip- 
ment is a broad one, and deserves your careful consideration. Will you be ready 
to supply your trade with the kind that will build up a reputation for quality goods? 


The}Original and Best Known Line is 


“Art Metal” Steel Office Furniture 


Our agency contract is of the exclusive 
kind—one dealer in a city—and our pol- 
icy of price-maintenance enables you to 
make the ‘‘Art Metal’’ line a profitable 
one. Now that our new factory Number 
Two is in full operation turning out a 
complete line of stock goods, we are in a 
position to place a few more agencies in 
open territory. 

The ‘‘Art Metal’’ line has been con- 
siderably strengthened by the addition of 
a complete assortment of Horizontal 
Units---both full and half sections—-meeting 
the filing requirements of any office, large 
or small. No steel line on the market is 
more complete—none so attractive in the 
quality that makes satisfied customers. 





Fill Out This Coupon and 
Mail It Today 


We would like to talk over 
our proposition with you with- 
out obligation on your part. 
A letter is not necessary— 
merely fill in the coupon 
and pin it to your let- 
ter-head. 
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/FIRE TEST CONDUCTED BY CONGRESS 


In Court Yard Senate Office Building, Washington, D. C., May 3rd, 1911 


Is YOUR FILING EQUIPMENT W()Q)D or STEEL ? 
Here is THE Verdict 


Ottacsalby Photographed Under Direction agrere. Commuter on Peblic Buldungs and Grounds 














A convincing story, pictures and all complete in one reading--- 
Documents---Records and, in fact, your every day correspondence 
(your greatest business asset) may be filed or stored in ALLSTEEL 
Files, thereby insuring safety against the ordinary fire and water 
hazard. This is the best kind of insurance, as your records are 

ays safe 

ALLSTEEL Filing Cabinets are designed to meet y require- 
ments---from the small desk card index case to the large document 












BEFORE FIRE 


apiiiin: tities tated and vertical filing equipment, and sectional in pattern, permit- 
aaa ting changing at any time to meet the everchanging needs of your 
Steck Sectional Filing Cabinets 
and Contract Curtain Case 
ALLSTEEL 
THE GENERAL FIREPROOFING 
COMPANY. Manstactarers 


office-—-- combination of files in y quantity---devices through 
out taking standard supplies 

DELIVERIES IMMEDIATELY FROM STOCK, AT NO GREATER COST 
THAN THE ORDINARY “WOOD” CABINETS 


ALLSTEEL Sectional Cabinets will insure your papers against 








aAusTEeeL ** 
ruiwe CAaSas MAN yrac aD ar 
THe CEREAL F REPROOFING CO. pErRRL © et 


{ BULGing, magma ctoN 0 ¢ fire, moisture, dust, vermin and sneak thieves, and are everlasting 











This is a steel age 





The General Fireproofing Company 


Factory, Youngstown, Ohio 
F mshed Mahogany and Oak | 
or Obwe Green Funueh BRANC HE ¢ 


Washington New York Philadelphia Boston Chicago 











THE ANSWER ot 


Showing wooden structure built 








over and around steel and wood fil 
nq cabinets. inflamable maternal 
1,500 feet wooden scantling---be 
tween scanthng 300 feet kindhng 
wood and two bales excelsior En 


tre structure and contents seturatec 














with coal o 








Fire developed as estimated by 









Committee, 2000' heat. Heat so 





se that Congressional Committee 


47 OVER AND AROUND rowd forced back 
“ mG CAS EPaRATORY 











" @N TELEGRAM 


ling Cases after fire as inspected by House 

















gue \™ smmittee 
am BYROVERN _ RR eo 
= , FIRE MH PROGRESS. HEAT OF BER 200 srtain. ALLSTEEL Cabinets themselves ept 
- aouns hat finish was burnt off. Entire conten's of steel files 
. - were intact and unharmed by fire. The wooden case itself 
Proves That Cases Holding had been nesrly consumed and the fire sow ree 
d 






Valuable Records 
Be Easily Destroyed 


































The Committee is entirely satisfied and they are practically 
unanimous in expressing the opinion that steel should be substituted for 


wood in shelving, book cases and filing devices in all Government offices 


An examination of the cases following the fire showed tl 
ALLSTEEL Cases (manufactured by The General Fireproofing Company 
of Youngstown, Ohio) had withstood the fire perfectly 


The Wooden Case, it was found, had been consumed t 
the side panels, and the blaze had reduced the closely packed papers to a 


charred, unrecognizable mass 





“I regard the test as absolutely fair.” 


ee 





THE GENERAL FIREPROOFING COMPANY 
Factory: YOUNGSTOWN, OHIO The People 


Branches: WASHINGTON, NEW YORK, BOSTON, PHILADELPHIA and CHICAGO 
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AND WHAT IT MEANS TO YOU 


MR. BUSINESS MAN: Your filing system is only as good as 


the files that hold it. Insure the safety of your correspondence 
and records, as well as an orderly practice, by using 


ble 


Sectional 
Filing Cabinets 


Proof Against— 
Fire, Dust and Vermin 


Do Not— 
Crack, Shrink, Swell or Stick 


and not affected by climatic conditions. 


Write for Agency. 


The General Fireproofing Co. 


Youngstown, Ohio 
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DISPOSITION OF FURNITURE IN 


Tr SEEMS to be wxenerally admitted 
I among experienced dealers in office fur 
niture that have 
on display representative stocks and < 


it is a good plan to 


om 
binations such as may be used by different 
kinds of business and professions. If the 
dealer carries desks and other appliances an 
excellent impression can always be created 
if it is possible to arrange a miniature office 
which shows how the goods would actually 
appear in practice; but the manufacturer on 
made and up 


furnish well 


should 


his part, must 
to-date 


piece at his factory hefore boxing, employ 


goods He examine each 
ing a special competent inspector for that 
purpose to catch any error of manufacture 
or defect in the construction of the good 

Goods well made and properly packed are 
easy to sell, while defective goods are dif 
ficult to sell in the first place, bring unsatis 


prices, give unsatisfactory service, 
annoyance 


factory 
and are the 
and expense to the dealer. 
fied with a defective piece of furniture even 


endless 
No man is satis 


source of 


if he succeeds in getting it for no hing 
General publicity work through the vari 
ous business men’s magazines, etc., is a help 


write us at once. 
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@ New catalogue will be out the last of January. 
‘ou will find many money-makers shown in the new designs for 1911. 
y ll find j n kers shown in the n lesigns for 1911 


PROMPT SHIPMENTS 
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By H. K. Blinn of the American 
Stationery Co., Cincinnati, Ohio. 


to the dealer’s cause. The business man 
cannot have too much education on the 
value and utility of up-to-date office furni 
ture and office appliances. The sale of of 
fice appliances, whether furniture or ma 


chines, comes as a result of the increasing 
needs of the business community and arises 
perhaps more directly from educative proc 
esses, whether conscious or unconscious on 
the part of dealers in and users of modern 
The dealer is a direct propa 
His 


office devices 
gandist in pushing this business gospel 
satisfied customers are the indirect channel 
through which others are placed in touch 
with the lines he carrie:. 
However, the sold, 


regarded as the 


goods ar¢ therefore, 


each sale may be culmina 
tion of an educative process whereby the 
customer has become in the first place con 
vinced of a need, and in the second place of 
how to supply it 

If I were training a new 
office furniture in an office appliances store 
I would first insist that he know his goods 
thoroughly. He must know how they are 
made and how they are used, and something 


with regard to their comparative value with 


| }eeeeeees 


salesman to sell 








THE NIEMANN & WEINHARDT 


TABLE CO. 


927-945 North Wood Street 
@ This table is one of the head-liners which has enabled us to increase our office table busines 


over fifty per cent in the past year. 
@ We have a central location and carry a large stock, and can make prompt shipments. 
is a pleasure in trading with one of the oldest table concerns in the country—established in 1880 
If you are not already on our mailing lis 


pr oohoaroohbobbhbbbobbbbbhiininindn nnn nnn 
Se bp ft pp inp i tin pt in 


CHICAGO, ILL. 


There must be something in it 


THE STORE. 


ompeting lines tle should rstand the 


peculiar features of constructio t lines 


he handles which makes them more valu 


able than the goods of con peting nouses 
He should know where the strong points « 
his goods lie, and should be able to bring 
out these points in a natura Og! 
way, so as to make the customer think as 
he does, for it is assumed th n 
suc essfully sell goods 1 : he 1s 
sincere in the claims whicl himself 
makes. Confidence in the 1] 
ing is, therefore, of primary importance b« 


cause the impresison of sincerity nnot be 


riven successfully unless ther 


cerity to back it up. Furthern 
salesman will be able to show sp 
tive customer where he ca le 
time by using the system prop 

When the means of the buyet 

r when turniture 1s wanted for temporary 
use or to be used in some inconspicuous 
place the sale of cheap furnitur permiss! 
ble, although the best is always the cheap 
est, and it always pays to talk quality 

The office appliances dealer who has the 


means and the judgment to add 
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line thee 
furniture 1 is 
stock ma - t 
easy for a cus 
tomer to satis 
fy his -entire 
requirements 
all lines 
very little trou- 
ble and the 
minimun 
penditur 
time, and prob 
ably 
expense than 
he 
com pelled to 
undergo wer- 
it necessary for 
him to _ place 
small 
a number o 


with less 


would »e 


orders at 


different stores Furthermore, the dealer 
who has a suitable stock and is ready 
to fit up office from the filing case to 
the box of pins is usually the sort of 
man who pretty familiar with all the 
needs of his customer clear through the 


Assuredly a stock 
of filing cabinets and other office furniture 


whole of office decalogue 


and appliances will naturally bring in busi 
ness on the other goods handled and vice 


versa. 


THE CABINET FOR EMERGENCIES. 


The Accident Cabinet Company of Kala- 
mazoo, Michigan, is responsible for a new 
edvice which will find ready appreciation 
among concerns employing large numbers 


of people It consists in brief, of a cabinet 


containing all the necessary articles to give 
first aid to the injured, together with a 
large card which 1s tacked to the back of 





THE ACCIDENT CABINET. 
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the ibinet, giv 
ing directions as 
to the applica 
tion of the va 
rious articles, 
the treatment 
of wounds, 
burns, hemor 
rhages, bruises, 
fainting spells, 
etc This ready 


reference chart 


shows one at a 
glance what to 
do in an emer- 


gency and how 
to do a 


the cabinet 


while 
sup- 

plies the neces 

medicines, 


sary 
gauze and ban- 
dages for the 
relief of the sufferer until the arrival of a 
physician. Prompt and proper care of 
minor accidents saves doctors’ bills, and 


very often eliminates the necessity of lay- 


ing off an employe. Even in serious acci- 
the 


the injured 


lessened if 


for 


dents danger is generally 


person is properly cared 
pending the arrival of a physician 


The 


the appearance 


cut shown herewith gives an idea of 
of the Kalamazoo Accident 
the offer to 
responsible sixty 
The cost of the cabinet is mere- 
fact, under $10.00, and the 
offer to send a factory size cabinet on ap- 


Cabinet, which manufacturers 
send to 


approval 


firms on days’ 


ly nominal, in 


proval as above is one which should attract 


the favorable notice of many large con- 


cerns which are not now properly equipped 


to give first aid to injured employes 





THREE THOUSAND Forms 
. & Statti.sl porn. 








INTERIOR DISPLAY OF BROWNE-MORSE GOODS IN STORE OF THE SKINNER & KEN- 
NEDY STATIONERY CoO., ST. LOUIS. 





























Typewsieer Demon- Comptograph AGtios Mach 
on our Stand. 


IDEAL 
Tubular Stands 


complete the usefulness and convenience of such 
office appliances as adding machines, typewrit- 
ers, envelope sealers, stampers, letter duplica- 
tors, coin counting, chang and assorting ma- 
ndry markers, phonographs, dictation 
and transcribing machines, letter copiers and 
other office appliance machinery. They are com- 
pact, sanitary, stronger, lighter, more rigid, and 
in every way superior to any other kind of stand 
for business office use. 


They are made of cold-drawn, seamless steel 
tubing, highly finished; trimmings nickel plated 
and feet are equipped with easy revolving cast- 
ers, that will not mar the floor, or with nickel 
plated ball feet, or rubber tips. 


The typewriting demonstrating stand, 
shown, has a revolving table top, which can be 
locked in position so as not to revolve, permits 
demonstrator to show all sides of machine with- 
out moving from one position. Every retailer of 
these devices should have them on his floor, 


If you are interested in a stand that will 
increase the value of your product, send us 
your specifications and we shall be pleased to 
submit sample with quotations. 


The cuts herewith show but three of a great 
variety of Styles. 


Our brands are used by most ef the prin- 
cipal adding machine manufacturers and manu- 
facturers of other business office machinery. 


For further information and catalogue write 
he 


chines, 


Fowler-Manson-Sherman Cycle 
Mig. Co. 
Lake and Peoria Sts., Chicago, Hl. 
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GEMI-ANNUALLY, for many years, hundreds of expert There are immense displays, 800 tables on one floor, 7 








These Great Exhibition Buildings at Grand Raplot 


50 

buyers have visited these buildings and the 36 local chairs on another, 850 bedroom pieces on another, but more 
factory show rooms, selecting stocks that could not be particularly, there are invaluable displays of the fine 
excelled, imbibing information about the goods they buy to modern office furniture, chairs, desks, filing cabinets, cos- 
sell, from the very men who make them and exchanging tumers, wastebaskets, reception room furniture, bank out- 
enthusiasms with their compeers from all the other states. fits, etc. A visit to this market in July will give you the 


st 
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ods Exhib 
—=— AE xhibit 


( A CAEBREG REE NEE ANRC ESET , 
ilies, ai —— ae? Fifth Floor 


er sR bm &x 


Manufacturers’ 


Building, 


Grand Rapids, 
Mich. 


Carl Leopold 

J.H. Smith 

S. H. MacDonald 
Paul D. Howell 

No. SXL2260K ‘ : in Charge 


Leopold Desk Company 


Burlington, Iowa, U. S. A. 
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plouse the World’s Chief Furniture Market, Open June 26 


0 great advantage of buying from the goods themselves, of market has a good deal of the vacation element. 

e comparing and selecting from exhibits instead of photos. It Guide-books and memo books of the exhibit are furnished 
st will be a revelation to you to see the complete lines of so free and everything is arranged to make your trip pleasant 
™ many hundred manufacturers. and profitable to you and your business. 

™ The market is open from June 26 thru July. Grand Rapids This invitation is published at the instance of over 100 of 
e is an exceptionally favored summer city and a trip to. the exhibitors. 














The NEW B. L. MARBLE BASE 


has met with the instant approval of the office furniture trade through- 
out the country and business men generally have recognized its many 
advantages. 











But this beautiful new round core center is only one of the many 
improvements with which we are equipping B. L. Marble Chairs—wit- 
ness the high grade modern casters in colors to harmonize perfectly 
with the brass or other metal fittings in each office. We are sparing no 
pains to make our chairs up-to-date 
in the minutest detail. New Construction 








Office equipment dealers should 
write us for our 1911 catalog and full 
agency proposition. 


Our Octagonal patterns are spe- 
cially designed to harmonize with the 
desks of the leading manufacturers. 
The popularity of octagonal designed 
desk-chairs makes it necessary to show 
.t a complete line. 

h 7 Patent Applied For » 
loa on This Base = Write today. 
CHAIR No. 11174 


The B. L. Marble Chair Company Patent Applied for 


rele ev ap ny de betens view of be oow 
. ° ° ase with the bottom plate removed. o- 
Makers of Fine Office Chairs tice the firmness given to the base by the 

fillers which are driven into the dove tail 


BEDFORD, OHIO, U.S. A. grooves. J 


























THE DEALER AND THE OFFICE FURNITURE 


By Charles F 


F. 


HIS is a subject of considerable im 
portance, especially in view of the 
that furniture 
devices have become one of the accessories 
of the stationery business. A goodly num 
ber of articles in Office Appliances would 
no doubt be of advantage to the present 
day office dealers for the ad 
vancement of branch of the business 


fact office and filing 


appliances 
this 

The arrangement of the stock to display 
office furniture to the best advantage is of 
no little moment to the dealer, and it is 
something which is not always taken into 
consideration It depends, of course, on 
the amount of stock carried by the dealer, 
but in any event filing cabinets should be 
arranged in the same manner as they would 
ordinarily be used in an office, having the 
proper cabinets at the bottom of the stack, 


such as cupboards and vertical filing draw 


ers; smaller drawers, sections and card 
index cabinets above, with document files 
and other sections, having contents of 


lesser importance at the top. 

Smaller cupboard sections and glass door 
sections can also well be fitted in at the 
top. To have them placed in this manne: 
gives the prospective customer some idea 
as to the advantages he may derive from 


the stack of cabinets and also the beauty 
of such an equipment for his office. 

Office desks and chairs should also be 
placed in such a position that a customer 
coming into the store can at once take in 
the beauties of the goods shown. The 


front of the desk is not always the most 
attractive feature to a not 
in the market for a desk, for he may pass 
it by in one store unnoticed and in another 
desk such a 
show 


man specially 


is placed in 
manner as to the 
may attract his attention and thereby give 
opportunity to explain the qualities of con 
struction and finish and also other features 
that the desk possess. A desk of 
high quality and like other 
high priced goods, not properly displayed, 
will not make as good an appearance as 
yne of much lower price and inferior qual 
ity properly displayed. It is true that 
desks to be well arranged take up consid- 
erable but the results in 
pay good interest on the space. 

To my personal knowledge a number of 
desks have been sold to customers coming 
into the store to purchase other items 
without any thought whatever of buying a 


store where a 


side or back, it 


may 


price, many 


room, sales will 


desk or chair, but who were attracted by 
something or other on account of their 
being placed so that practically all sides 


were shown 

To further the 
the business in this department, the man 
ufacturer can be of considerable assistance 
by furnishing envelope enclosures. These 


interests of and increase 


DEPARTMENT. 


Dow Co., St. 


enclosures should, however, not contain 


more than one or two items, specially fea 


turing the advantages of the goods in such 
easily grasped 


With the 


a manner that they can be 


at a glance by the “office man.’ 


filing cabinet manufacturers the best re- 
sults can be obtained from’ enclosures 
showing the cabinets for use in the dif 
ferent professions and sent out in a sys 


tematic manner to such professions as it 
is desired to reach. 
Two or four page enclosures, according 


to my experience, have been more fruitful 
booklets or 
varieties of 


than catalogues containing 
great the 


man of today has not the time to closely 


goods; for business 


scrutinize their contents and consequently 
they find their way to the waste basket un 





CHARLES F. WEIS. 


manufacturer can also bs 
the dealer by 
] 


noticed Che 


of considerable assistanec to 


having representatives who will devote a 
little time to acquaint the dealers’ sales 
men and clerks in the store with the spe 
cial features of their goods. 

It is not my desire to criticise any sales 
man for the manufacturer, but I believe 
the readers of this article will agree with 
me that very few of the salesmen see any 
one but the buyers or managers of the 
departments, imparting knowledge regard- 
ing the goods to him and he in turn then 
having to give it to his salesmen The 


salesman or clerk who receives the points 
of the article direct, ordinarily will retain 
more of them than by getting them “sec- 
hand,” and therefore, no doubt 
give better results and more 

The 


vital importance and one 


ond will, 


sales 
subject of 


selection of stocks is a 


which is hardly 


Weis, manager, the Louis 
Paul and Minneapolis. 


o1vel lue consideratio1 \ gre 

dealers under the impressi 

opening up an “Office Furnitur lepart 
ment that it is necessary to buy tl heap 
er grades of goods on account of wel 
prices enabling them to dispose the 
goods quicker without giving due atten 
tion to quality. The cost of selling and 
delivering a cheap desk or cabinet is as 
large as that of a higher grade article and 
as the percentage of profit added to the 
cheaper desk is not larger than that of the 
higher grades the amount of real profit 
is less The better desks will sell addi- 
tional ones without as much extra expense 
as the lower priced ones. It is true that 
several grades should be carried in order 
to suit the different requirements and 
“pocketbooks.” As to the finishes of fut 


niture to carry in stock, it depends a great 
deal on the interior finishes of the build 
ings or Offices, as is the case in the Twin 
Cities; in Minneapolis many of the build 
ings are now finished in mahogany and 
therefore require mahogany furniture to 
harmonize, whereas in St. Paul, the finish 
is mostly oak, and therefore very little 
mahogany furniture is sold in that city 

Oak finishes, however, according to my 
experience, are the most durable and need 
less attention by the office man 

[he training of an office furniture sal 


man is somewhat of a task for the reaso1 
that very few men when taking up this 
line realize to what extent their ability 


can be extended if properly appl \ 
salesman to become valuabie should thor 
oughly learn’ the construction of the desks 
chairs cabinets he is selling so that he 
can cope intelligently with the 1 t 
ical customer. He should, how 

learn to use discretion as to the k 
grade ot goods to be sold to 

pective customer by gaining the informa 
tion as to the particular purpose the furni 
ture is to be used for or the place it is t 
occupy For the selling of filing ibinets 
a salesman should acquire considerable 


knowledge of filing systems so that he is 


capable of making proper suggestions for 
handling of the cards 


the abit 


the practical 


filing material to go into 


A salesman capable of giving 


proper in 
formation for the systematizing of the o 


f 
even for any one subject can sell 


nee or 


cabinets and supplies without competition 
and can ntinue to get business from the 
same concern on future outfits without 
other concerns being considered. It is not 


7 


that a salesman should be an 


systems 


necessary 


“expert man,’ but a_ salesman 
should be taught to lay out practical 
tems without “red tape” added to them 


The office appliance department of the 


Svs 


stationery business is quite an advantage 
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a _ Of Sample Room 
sai. + * 
$072! Johnson Chair C 
cEEE Ee . - On and after June 15th, 1911, our sample room 
BRE che will be located on the fourth floor of the new 
<0 b oar n ¥ 
pecccscue KARPEN BUILDING 
7 +r CEEEEESE 900 to 910 South Michigan Boulevard 
* Toeet tebe Corner of Eldredge Place 











There we will show a full line of our chairs, 
together with a large assortment of new and 
attractive designs in office chairs for the Fall 
Trade, which are not shown in our catalog. 







Dealers are invited to call at the new location 


OFFICE AND FACTORY: 
4401-4531 West North Avenue 





CHICAGO, ILL. 










Moon Desks 
Satisfy 


Quality and Price 










MOON DESKS Moon Desks are Worth Careful Consideration 







PES he. pT ge Fe — AS an A noi ds have opened a new era in the 
on exhibition g of hig hgra lesks and to oday the pon DESK 
upies a posit jon an one th e leading desks o the world 
June 26—July 31 Th re is an ever-increasing “apf ‘reciation of the valve of 
3rd Fl rtistic, attractive and practic be auty in office desks. The 
oor sire to in pro ve has ie competition in the desk field 
Fo r thi improvement much credit is 





MANUFACTURERS’ BLDG., °*“ st 
GRAND RAPIDS “Ek Be built from the vary test end 
’ ater ials, m aking aspecialty of finely 


careiully 








MICHIGAN figure poo r-sawed white oak. Their essential feat- 
ures —style, finish ar d construction, represent. the 
Roy E. Moon. F. M. Barton, n cst perfect : of science anc d skill in desk 
truction means absolute 





D. L. McLeod—in charge manufacture “MOO IN 
accuracy 


MOON DESK Co. 
MUSKEGON, MICH. 
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used with shelving to store stationery 
or other similar articles, but with a 
modification of the interior arrangement 


to the office man for the reason that 
different classes of goods are carried by 
them than were formerly carried by the 
furniture houses, enabling him to con- 
centrate the number of his accounts 
The addition of the office appliance d 
partment to the stationery store has 
also brought about a better grade of 
goods throughout, and the heads of this 
department have brought about a much 
higher standing of the devices used in 
the office than would ordinarily be 
brought out by a dealer in household 
furniture. 

The furniture and filing cabinet de 
partment of a stationery store, if given 
proper consideration, is of great value 
to the other departments, whether it be 
in small office supplies, printing, litho 
graphing or anything else that may be 
sold, as it puts the concern in the posi 
tion of being “Complete Outfitters.” 


can be made into suitable wardrobes for 
the protection of clothing, being for this 
purpose effective against moths, mice, 
etc., as well as offering a high degree of 
protection against the effects of fire. As 
a wardrobe this equipment has a hat 
shelf twelve inches from the top, four 
two-prong enameled steel hooks, a rod 
for clothes hangers beneath hat shelf 
and master keyed flat key locks or com- 
bination keyless locks, or with no locks 
t all, according to requirements 
In addition to the articles described 
this company makes a very complete 
line of metal lockers, covering a large 
variety of sizes and different types, and 
a complete stock room equipment, com- 
prising steel shelving and bins to meet 
requirements of every descriptio1 
ip eacmeneeeiniiernyttteren Dealers will find a profitable market 
USEFUL STEEL SPECIALTY. 
Terrell’s Equipment Company of 
Grand Rapids, Mich., is marketing a 
line of steel cupboards and wardrobes 


for these goods, and there is a good 


profit in the sale of them. The steel 
cupboards can be _ shipped knocked 
down, thus saving space and freight 


that deserve the attention and favor 
able examination of the trade. The use 


charges, and can be easily set up by the 
ordinary help of the store or the office. 








of steel cupboards in shops and es A TERRELL STEEL CUPBOARD. 7 
tablishments of every description is 

very strongly recommended by insuranc« combustible character should be stored in “Up-to-date equipment gives ahead-of- 

underwriters, because steel cupboards add receptacles made as nearly fire proof as_ the-times results in any business.” 

to the fire protection of the building in possible, if the value of the articles war 

which they are placed, and furthermore it rants this precaution. Earth has no sorrow that heaven can- 

is especially desirable that articles of a [errell’s steel cupboards can not only be not heal—Thomas Moore 




















DESKS 

Solid Oak or Mahogany used throughout the line; no 
veneers. Fastidious selection of lumber, advanced meth- 
ods of seasoning and glue-jointing by multiple dove-tail 
permit the use of heavy stock in the solid wood 

Construction—including glue-joints, tenons, distribu- 
tion of weight, etc.—that withstands great severity of 
transportation and climate in distant parts of the world 
a Cutler desk is always in service, and depreciat ery 
little in money value 

Drawer-construction based on scientific principles; 
yearin and year out every drawer responds as if alive 


Locking Device that cannot be improved for simplicity and 
strength 


Flexible Curtain on roll-top works with silken smoothness, 
wears like iron and looks handsome always; this is equally true 
of a 42-inch or a 78-inch length 

Finish composed of the finest material and labor; it is always 
clear, hard and smooth; it stands perfectly miny extremes of 
temperature 

Multiple Dove-tail Glue Joints that hold heavy tops and 
writing beds together with a strength not equaled by the 
wood's own fibre 


CUTLER DESK CO. 


Established 1824 Originators and Perfectors 
KUFFALO, N. Y. of American Office Furniture , | 
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A Few Pointers to Dealers About the 
Mc CLOUD BACK RESTER 


























THE PRICE IS RIGHT 


WE CREATE THE DEMAND 
HAVE YOU A SUPPLY? 


THE DAVIS CHAIR COMPANY 











MARYSVILLE, OHIO 
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| New Put our 
| Li f line of desks 
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make money 
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Standard or 
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SANITARY No. 3265 

















All Kinds of 
Desks and Office 
Tables 


Cable Address: 
Dornette, Cincinnati 
A BC Code Used 


The 


J. Dornette 
& Bro. 


Our 
Patent 





‘Typewriter Company 
Desk 
| Cincinnati, 
Embodies Ohio 
special features 
to be found | Get Our Catalog 
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in no other 


(No. 3233 Patented) 
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OFFICE FURNITURE IN GOVERNMENT 
DEPARTMENTS. 


By Hermon C. Metcalf. 


ILING devices and office furniture 
were omitted from the General Sup- 
ply Schedule—a document recently 
issued by the government at Washington. 
This schedule was described on page 36 of 
the May issue of Office Appliances. Furni- 
ture and office equipment are to be made 
the subject of a special schedule which will 
be issued later. A brief review of the pres- 
ent status will be of interest at this time. 
The tendency in progressive 
manufacturing and administrative estab- 
lishments is toward standardization of 
tools, materials, equipment. 
The underlying principles of this are being 
applied as rapidly and as generally as con- 
ditions will permit to the affairs of the gov- 


modern 


supplies and 


ernment 

The most casual 
through the federal buildings in Washing- 
ton would not fail to notice the lack of uni- 
A desk of black 
hand-carved pulls, will be 
side with one of quartered 


observer passing 


formity in the furnishings 
walnut, with 


found side by 


oak of the simplest design. Mahogany 
chairs upholstered in leather keep com- 
pany with the cheapest bentwood. It has 


been the custom for years to buy what the 
market afforded, the selection of _ styles 
being governed by the tastes and whims of 
the individual user or of the purchasing 
officer, the state of the appropriation deter- 
mining whether the articles would be of the 
most elaborate and expensive character or 
the cheapest that would serve the purpose 


Open market purchases from manufac- 
turers or from local dealers of what they 
happened to have in stock were the rule 
until very recent years, when a step in ad- 
vance was taken by placing furniture on 
the General Supply Schedule; so that most 
of the purchases made during the fiscal year 
few contractors rather 
than from a score or a hundred dealers. 
But even so, the government was obliged 


to buy the product of the contractor made 


would be from a 


up according to his own designs and meth- 
ods of construction; there was no assurance 
that the furniture bought this year would 
that last year. In the 
matter of desks a degree of uni- 
formity, for the manufacturers themselves 
have standardized to some extent. But the 
lack of uniformity is particularly noticeable 
for the product of one manu- 
that 

trimming. 


conform to bought 


there is 


in file cases, 
facturer bears no relation to of an- 
Other in design, size, finish or 
In some rooms there are as many as three 
or four—possibly more—different makes of 
filing devices, and the result is a conglom- 
eration not alone offensive from an artistic 


standpoint, but a source of inconvenience 
and loss in time and efficiency 

If uniformity is to be had, when a start 
is made with the sectional cases of one 
manufacturer all additions must be from 


his product. Thus the principle of compe 
tition underlying the law relating to pur 
chase is violated, for no other manufacturer 
can, for the sake of a single order, compete 
with the manufacturer of the original, 
he would be obliged to re-set his gauges, 
furnish a sma 
The 
the hands 
outfit. 


some 


since 





change his finishes, and 


quantity of suitable trimmings gov 


other words, is in 
the original 


ernment, in 
of the manufacturer of 
To be sure, there is competition in 
respects, but not to the extent contemplated 
by the law. 

The solution of the problem appears to 
be through standardization, and this is now 
being given serious consideration by the 
officials, who are the most deeply interested 
It would appear to be entirely practicable 
a line of desks, chairs, filing de- 
vices and similar articles which would meet 
the requirements of all the government 
offices, such character that any 
well equipped manufacturer could produce. 
The contractor would be 
business for at least a year, a 
tion which ought certainly to offset the cost 
of adapting his machinery to the 
And, since there would appear to be 
ought to 


to design 


and be of 


assured of the 
considera 


special 
line 
no intention to limit his sales he 
find a ready market for a large output com 
mercially having the prestige of a govern 
ment endorsement of his product. 

What the ultimate 
still a matter of conjecture, but the forego 


decision will be is 
ing as a brief and by no means exhaustive 
summary will serve as a basis for serious 
thought not only on the part of the gov 
but the manufacturer as 


ernment officials, 


well. 


A SUBSTITUTE FOR RUBBER. 

We have heard considerable of late about 
the soya bean and its possibilities as a 
food product; it having been learned that 
various kinds of tempting viands may be 
produced from this nutritious vegetable. 

It is now said that a German patent has 
been secured for the manufactue from the 
soya bean of a product to take the place 
of rubber. The process used is as follows: 
The oil of the bean is reduced to a thick, 
tough liquid by the addition of nitric acid 
and after further treatment the mixture is 
heated to a temperature of 150 degrees. 
The result, it is stid, is a good substitute 
for rubber, 
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DETROIT RACK C0. 


METAL FURNITURE 


DETROIT, MICH. 
129 Monroe Ave. 
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STEEL TUBE TABLES 
MIRRORS 
ALL-STEEL WHITE 
ENAMELED HOSPITAL 
CHAIRS and TABLES 
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MANAGEMENT OF AN OFFICE FURNITURE DEPARTMENT. 


By L. 
San Antonio Printing Co., San Antonio, 


T IS rather difficult to say what is the 
most effective way in which to display 


Filing cabinets for in- 
“suggestion 


office furniture. 
stance should be arranged in 
stacks,” a stack which would appeal to the 
For an attorney for instance a 
document legal 
The idea in arranging 
customer’s eye to 


purchaser. 
stack 
blank drawers, etc. 
a stack is to catch the 
suggest to him its use in his office. 

I have found it very profitable to use spe 
cial display rooms. fitted up complete with 
modern office equipment. This can be ac- 
with screens if the necessary 
This is an effective 


would contain files, 


complished 
rooms cannot be built 
way to display office furniture and equip 
ment and where there is. sufficient room 
available, I believe it well repays the time 
and trouble of arranging the goods in this 
manner. 

I know that the manufacturer can profit 
ably co-operate with the dealer with a view 
office furniture 
should in 


to increasing the sale of 
through the dealer’s store. He 
the first place make the dealer know the 
factory—its “ifs and ands” of manufactur 
ing; what can be done, the length of time, 
etc. This will make of the dealer not a 
mere vendor but a representative of the 
manufacturer and the better knowledge he 
has of the factory, the better representative 
he will make because he can talk intelligent 
ly and interestingly to the customer. 

The 
with the dealer in 
this line it is my opinion that the sending 
remain 


manufacturer can also co-operate 


the selling end. Along 


of a special salesman who is to 
with the dealer from one to two weeks and 
work up the business in connection with the 
dealer’s salesmen, is really the most effec- 
tive plan of operation. The dealer can get 
the attention of some people in this way 
and get action where they would put him 
off from time to time under other circum 
stances. This special salesman can also in 
struct the local salesmen regarding the best 


talking points of the line and give them 
other information of value 
With regard to the selection of a stock 


of office furniture for an office appliance 
store, my idea is to select a few good lines 
and carry a good supply on hand and to a 


certain extent a house can sell the better 
grade or the cheaper grades as it wills; in 
other words, if a dealer himself does not 


B. Clagg, president and treasurer the 


recognize the value of first-class _ office 


equipment, he will probably sell cheaper 
grades. 

Of course the larger the city the nearer 
a dealer can come to specializing on one 
thing or another. My experience in a city 
of 100,000 is that we are compelled to carry 
a complete stock, some of all grades, but 
this does not mean several makes of about 
Some dealers can carry a 
complete line of stocks of all makes and 
and still not get the business while 


the same price. 


grades 





L. B. CLEGG. 


1 


with a well would 


selected stock 
itself back to the 


another 
him It brings 
the man who has good judg 


who 


outsell 
man after all: 
ment, combined with good taste, and 
believes in the goods he has bought strong 
ly enough to carry that conviction through 
his salesmen to his customers I do not 
know but that the same proportion of high 
er grades is sold in the smaller cities as in 
ourse the dealer in the 


able to 


the larger, but of c 
7 


larger city should be carry 1 larger 


stock 
If I were training a new offi furniture 


= vw. v 


Tex. 

salesman in the principles ot 
salesmanship in this line, I would n 
especially courtesy, aggressive! d 
truthfulness, which are necessary ot urse 
in order that a man shall continue to be a 
successful salesman after he has once start 
ed. The next thing for an office furnitur: 
salesman to know is how offi equipment 
ought to be arranged and used. We must 
make a study of his work and be abl 
suggest ideas to the customer [his is es 


pecially true regarding filing cabinets and 


supplies 
is buyit 


[To my mind if a mar 


his own use he ought to look 


his own pleasure and comfort in t ising 
and it goes without saying that man 
works better when in good hun t 


nota cood 


proposition Tor you 


argument that a man will do mor vor} 
and better work if everything arout him 
is of good taste and the best Ni 
if a man can work better with tl yest 
equipment, why not his clerk? For the pri 
fessional man the argument of the looks of 
everything should be used—the impression 
on his client, the interest on the difference 
between the proper equipment and the any 
old-kind is usually very small per year and 
when a buyer will take this into considera 
tion he will usually purchase tl proper 
equipment Really the sale of cheap fut 
niture is permissible only when it is for ten 
porary use more or less 

With regard to the influe: if the good 
office furniture stock on other departments 
of the store, I can only say that 
not sell goods without showing then If 
course there are some few xcept S 
this but ordinarily the firm which carries the 
stock does the business. Of 
ple line is better than selling fron talogs 
but the customer had rather buy where he 
can get the goods right from st 


fore to my mind it is good busines 


ry a full line of well selected stock Phe 
fact that a firm carries a complete stock 
some line will certainly bring 

the entire store. Customers like to have 
their orders filled promptly and a reputa 
tion for doing so is a_ tremendou sset 
The size of the stock, however, must be de 
termined by the dealer according to the 
demand but in some instances a ¢ stock 
will stil late demand 
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Othce Desks 


Medium Priced 
Durably Built 
Conveniently Arranged 
‘*Never-Stick’’ Drawers 


DEALERS 


We have been making a specialty 
of office desks for years, and have 
recenily added a complete line of roll 
top, flat top, and standing SANI- 
TARY DESKS 

Dealers find this line a money- 
maker. It is popular in price and 
quality, with a good margin of profit. 

















NEW CATALOG JUST ISSUED. WRITE FORONE AT ONCE. 


THE TELL CITY DESK CO. 


TELL CITY, INDIANA, U. S. A. 









































A 
St. Johns 


Directors’ 
. 

: 

Pts we é% 
Here are the kind of men who buy St is mentioned. In our new catalog you will 
Johns office tables—keen-minded business find a design for every office table want, 
men who want clean-cut, snappy style and each illustrated and described in detail 
constructional strength at a reasonable Yourcard will bring you this book, also 
price. They want a deep, hard finish that an interesting booklet giving you reason- 
is impervious to the scratches and mars able reasons why we can offer St. Johns 


quality at St. Johns unequalled prices 
And if you’re at the Grand Rapids market 
St. Johns are just such tables. They will this July, don’t miss your opportunity to 


that are often unavoidable in offices. 


appea man before and after the price personally inspect the entire St. Johns line 


St. Johns Table Co. 
Cadillac, Mich. 


EXHIBIT—3rd Floor, Manufacturers Building, Grand Rapids, Michigan 

















Do You Sell 


OFFICE CHAIRS? 











Chairsforma necessary adjunct 
to all office equipment and any 
dealer who is not handling a good 
line of chairs is neglecting an 
opportunity for big profit. 


Write us today and let us ex- 
plain the advantage of handling 
chairs of our manufacture. 
You will find the prices and 
terms attractive. 


COOK QUALITY 


chairs are all that is claimed for 
them. They carry with them a 
prestige which is the first step 
toward the sale. The material 
used, and the workmanship are 
of the best. 


Our deaiers are ag protected. 

They have no fear of encroach- 
ment in their territory. Another. 
thing—in addition to good qual- 
ity, we give a personal service to 
‘all our representatives. 


Write at once for catalog and 
com plete information 


C. A. COOK CO. 


Manufacturers 


16-28 Osborne St., Cambridge, Mass. 
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+4 did aaa en suanncccuc re for Banks, Court 

Houses, Corpora- 
tions, Libraries, 
State Capitols, 
City Halls, etc., etc. 





Send us your draw- 
ings for estimates. 








Van Dorn Steel Files installed in Cook Co. Court House, Chicago, Ill. 


The Van Dorn Iron Works Co. 


METALLIC FURNITURE DEPT. 


CLEVELAND, OHIO 


BRANCH OFFICES: NEW YORK, CHICAGO, BOSTON, PITTSBURG 








| Broome’s Folding 
Typewriter Table 


| 

Made of oak. Golden or Mission finish. Com- 
} plete with drawer and slide. $25.00 per dozen. 
| 1 dozen to crate. Size: 17x32 inches, 26 inches 
high. 

| 


AMONEY MAKER FOR DEALERS 
Write for our interesting proposition 








THE BROOME MFG. CO. 


PERU, INDIANA 

















That Tells It All 





Our Line Represents 


UNEQUALLED «= 


SANITARY 
Roll Top DESKS Bookkeepers 
Flat Top Typewriters 


H. HERRMANN FURNITURE CO. 


258 Canal Street NEW YORK, N. Y. 











SEND FOR BLUE PRINTS. 














MAKE FINE OFFICE DESKS. 
The Tell City Desk Company of Tell 
City, Indiana, recently published a_ very 
handsome desk catalogue, containing about 
36 pages, giving a complete description of 


their well known desk lines, including rol) 
top, standing desks, catalogue cases, type 
writer desks, sanitary roll and flat top 
desks, office chairs, etc. The catalogue is 
handsomely illustrated and gives very com- 





A TELL CITY DESK. 


plete information regarding these well 
known and popular lines. 

The Tell City Desk Company has been 
making a specialty of office desks for years, 
but have recently added a complete line of 
roll top, flat top and standing sanitary desks 
to meet the increasing demand for this 
class of goods. The company’s complete 
line includes medium priced and _ cheap 
grade desks, durably built, well proportion- 
ed, conveniently arranged to suit particular 
needs. They are finished in oak and other 
colors, having Never-stick drawers and 
slides, and are of most attractive appear 
ance. 

The Tell City Desk Company aims to 
use the best stock and to make the most 
serviceable desks possible for the price 
charged. They state that they use only air 
seasoned, bone dry lumber, and that it is 
air dried for eighteen months before it is 
put in the kilns. They find poplar the most 
serviceable wood for drawers. 

The Tell City Desk Company is located 
in the heart of the Indiana and Kentucky 
timber district. Dealers should send for 
their latest catalogue, addressing the Tell 


City Desk Co., Tell City, Indiana 





A NEW AND IMPORTANT METHOD 
OF WATERMARKING. 


The De Luxe watermarking is the name 
, ; 


of a new system of making high grade 


paper, recently perfected by the South- 


worth Company, manufacturers of fine 
writing and ledger papers at Mitineague. 
Massachusetts. The company has been 
working on this specialty for a long time. 
It is stated in the brochure, which the com- 
pany has issued announcing the De Luxe 
method, that this process gives the sta- 


tioner or printer an opportunity to furnish 











at nominal expense a private watermark to 


} 


a customer who uses stationery in mod- 





erate quantities. Heretofore, the company 
states, it has been necessary in order to 
secure a private watermark for the cus 


tomer, to invest in a “dandy roll,” costing 


from $50.00 to $150.00 according to th 
character of the design to be watermarked 
Then the smallest quantity that could be 
made was from five hundred to one thou 
sand pounds. The De Luxe process elim 
inates these restrictions, it is said, and en- 


ables a private watermark to be furnished 


! 


1 


with only a nominal initial expense. It is 
claimed that the De Luxe water mark 


appears more plainly on the surface than 
watermarks under the ld method, and 
that it is not necessary to hold the sheet to 
the light in order to see the design. The 
initial expense of a watermark under the 
De Lux system is not over $10. This charge is 
made only upon the first order and is the 
same in any quantity [It can be furnished 
in four different grades of bond paper ac- 


cording to the quantity ordered. If the 
paper is ordered in case lots of five hun- 
dred pounds a De Luxe watermark can be 
run in one of the four grades of De Luxe 
bonds at the following prices: 


ee Peer ee .22c. per pound 
No. 2.. .16%c. per pound 
No. 3.. 14c per pound 
No. 4.. 2c. per pound 
Paper can be supplied in this quantity in 


17x22 or 22x34 inches. If less than five 
hundred pounds are ordered the next larg 
est quantity that can be run is 250 pounds. 
This can be supplied in De Luxe bonds No. 
2 and No. 4, the paper being furnished in 
17x22 size. In this quantity De Luxe bond 
No. 2 costs 17c. per pound and No. 4, 12%c 
per pound. The next largest quantity that 
can be supplied in De Luxe watermark is 
125 pounds, which can be furnished only in 
De Luxe bond No. 4, 11x17 inches, at 13 
per pound. The minimum quantity that 
can be furnished is about 65 pounds, which 
will be supplied only in De Luxe bond No 
4. The size of the paper will be 84x11 
and its cost will be 13%4c. per pound. The 
company points out that the quantities 
given above are approximate and that th¢ 
amount may run a trifle over or under. 

In ordering the De Luxe private water 
mark it is necessary to send only a print- 
ed cut of the design. The initial charge 
covers the expense of making a line draw 
ing of the watermark, which will be sub 
mitted for approval if desired. On the ap 
proval of the sketch the watermarked pa- 
per can be furnished in about two or three 
weeks’ time. A combination of different 
watermarks can be sent in one order and 
the price of the paper will be based on the 
total weight run, the minimum quantity of 
any one run being about 65 pounds. The 
private watermarks will be localized. That 
is to say, the paper will be cut to the 
mark so that the design will appear in the 
center of each letter head. Furthermore, 
the sheets will be cut one way so that the 
watermark will read right side up with ref 


erence to the heading 
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FINE CHAIRS 


Original Designs 
The Best Materials 
Skilled Workmanship 
Superior Finishing 


and other points of excellence 
mark the 


Marble & Shattuck 


chairs as being in a class by them- 
Selves. 








They know no competitors and have 
no equals. 


If your trade demands the best that 
money can buy, write at once for our 
catalogue. You will find it worth your 
while. 


The Marble & Shattuck Chair Co. 


CLEVELAND, OHIO 
243 Wabash Ave., Chicago 815 Marbridge Bldg., Herald Square, New York ; 

















The Shelbyville Desk Company 
Stands for high quality as to Material, Workman- 
ship and Finish. 88-page Catalogue now ready. 


Shelbyville Desk Company, SHELBYVILLE, 
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THE DISPLAY AND SALE OF OFFICE 
FURNITURE. 


By J. H. Brandimore of the F. P. Burnap 
Stationery & Printing Co., Kansas 
City, Mo. 


| a 


| 

i 

' ly 

e- 
a 


N displaying office furniture it is my 


— 


ypinion that it should be arranged so 

it each kind of furniture shall be by 

itself. that is, the roll top desks in the dif- 
ferent woods, and the flat top desks in the 


different woods, etc., and as far as possible, 





particularly in the roll tops, they should 
be arranged so that each desk can be 
viewed from all sides. This is quite impor 
tant, as oftentimes the back of the desk 


has as much to do with the sale as the 
front of it. It is a good idea, when pos 
sible, to arrange the furniture about the 
same as it would look in a man’s office 
The manufacturer can co-operate with 
the dealer to help increase the sale of of- 
fice furniture by supplying him liberally 
with advertising matter and also with sam- 
ples showing the construction of his desks. 
In selecting a stock the dealers should 
have all sizes represented. In my opinion 
desks that will sell in one city will sell in 
another with the exception possibly of 
some very high priced goods. The sale of 
cheap furniture is only permissible when 
one cannot sell a man a better grade 
In training a new office furniture sales- 
man I would be particular to explain to 
him the construction of the desks. This, in 
my Opinion, is a very important thing for 
salesman to know. I find that customers 
are being rapidly educated in office furni- 
ture and they look a desk over very care- 





fully, examining the drawer work, nstruc- 
tion of the writing bed, etc 
The advantages of the office appliance 
dealer over the exclusive furniture dealer 
are many Very few of the exclusive fur 
F. P. BURNAP TABLE DEPT. niture dealers handle filing cabinet ind 
usually, when a man fits up a1 fice, he 
will want them in addition to his desk and 
chairs. In order to sell filing cabinets one 
has to be familiar with the different sys- 
tems \n office furniture stock tends to 
increase the business in the other depart 


ments from the fact that a man buying a 
desk will want all the necessary small 
things to go with it, such as inkstands, 
waste paper baskets, etc 


TAKES POST FOR STANDARD FOLD- 
ING. 

T. F. Stiffler, formerly connected with 
one of the best known typewriter com- 
panies in the United States, has recently 
resigned his position and has become field 
manager for the Standard Folding Type- 
writer Company. His offices are at 417 
Park Building, Pittsburg, Pa. Mr. Stiffler 
is an able man, and we extend him our best 
wishes for a high degree of success in his 





lew position. 





A laugh is worth a hundred groans in 
any market.—Lamb. 


~~ 
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CHAIR DEPARTMENT, F. P. BURNA co. 














OFFICE APPLIANCES 


Always Under Your Hand 


THE 


Vertical Elbow STEEL FILE 
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A place for everything and everything in its place 


This handy steel ELBOW FILE is designed as a desk auxiliary far 
superior to wire baskets or wooden trays and occupies no desk room. It 
has the advantage of a classified index, so that it becomes at once a help- 
meet for your permanent and more expensive file cabinet, It may be used 
as a hold-over file, abeyence file, follow-up file, order file, receptacle for 
personal letters, invoices, cards, shop orders, memoranda—anything and 
everything in fact that is liable to clutter your desk, and which you must 
have at your fingers, end. 


Made of Steel in the Unit System 


There is some good territory open for live 
dealers and specialty salesmen You can make 


good money with this device. Sells to both busi- 
ness and professional men 


Write today for descriptive Circular and Price 


THE G. V. SALES COMPANY 


Dept. F., 150 Nassau St., New York City 














Keen Competition Demands Modern Methods 


Dispense with wire baskets and trays. 





The 
Bristow Radial Distributor 


Serves the purpose of many— 
occupies about the space of 
one. Made in special sizes for 
special purposes. Affords all 
the advantages of accurate, 
rapid and economical distribu- 
tion of papers. A«ombination 
of facility and durability. 


W rite for comple te catalogue 


FREDERICK BRISTOW 


East Orange New Jersey 
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Green Glass Shade 


adds to the attractive appear- 
ance and efficient illumination 
of any office. The rich, green 


glass outside plating diffuses a 
soft, restful light. The pure 


white opal glass reflecting sur- 
face inside focuses the light ex- 
actly where needed. 


“Kind to the Eyes” 


The Emeralite shade will not 
tarnish or collect dust. 

Emeralite Lamps are de- 
signed to give uniformity of ap- 
pearance to office equipment. 
“Standards heavily made and 
attractively finished in Old 
Brass or Statuary Bronze. 
They sell on sight. Send for 
booklet describing these and 
17 other styles. 





H. G. McFaddin & Co. 


44 Warren St., New York 
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‘Principal Prize Winners 


In the Slobe-Wernicke Window Trimming Contests for 1911 
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‘ ° First Prize—The Northwestern Furniture Co. 
’ See) See 
{ Milwaukee, Wis. ) 
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Third Prize—Emery, Crd, ion Co., Kansas City, x 
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Fourth Prize—The G. W. Britton Co., Reading, Pa. 

















GLOBE-WERNICKE WINDOW CON- 
TEST A SUCCESS. 

The 1911 Show Window Contest of the 
Globe-Wernicke Co., which was decided 
during the month of May, and the four win- 
ning windows in which contest are shown 
on the opposite vage, was even a more 
pronounced success than the contest last 
year. There were this year about 250 en- 
tries of photographs of show window dis 
plays, making the work of awarding the 
prizes not only more interesting, but very 
much more difficult than it was last year, 
when the entries numbered slightly over 50. 
We take pleasure in quoting the following 
from the pages of the Globe-Wernicke Co.'s 
house organ, “Doings,” written by the ad 
vertising manager of that company: 

“When the agent out at Billings, Mon 
tana, sends in a photograph of such charm- 
ing conception that it would likely stop 
sidewalk traffic on Fifth avenue, New York, 
and the man up in the altitude of Cripple 
Creek has an ingenious idea that wins com- 
mendatory words from the Chicago critic, 
it’s no wonder that the Advertising De- 
partment feels sensations akin to those of 
the boy who realizes that school lets out to 
day, for ‘three hull months.’ 

“We have intimated from time to time 
that there is little real satisfaction in mere 
bartering—buying chairs at $26.00 a dozen 
and retailing them at $3.98 

“There is no more real merchandising in 
such a transaction than there is in running 
a corner grocery and selling crackers and 
cheese. 

“The real satisfaction is to sell the kind 
and style of chair that the purchaser will 
be content to live with as long as it is in 
her possession; and that will lead her to re- 
turn to your store when she wants any 
other piece of furniture; to be able to show 
that chair to such an advantage in a win- 
dow display that she not only wants to pos- 
sess it, but also the library table by its 
as the book cases that line the 


side, as well 
background.’ 

“The committee serving as judges on this 
occasion were men eminently qualified to 
act aS impartial examiners and critics. 

“They included: 

“Mr. A. T. Thoits, editor of Grand Rap 
ids Furniture Record. 

“Mr. P. D. Francis, President of The 
Trade Periodical Co. of Chicago. 

“Mr. Geo. J. Cowan, Vice-President The 
Koester School of Window Dressing. 

“Mr. Evan Johnson, publisher of Office 
Appliances 

“Mr. Floyd T. Short, Vice-President Fed- 
eral Advertising Agency, New York. 

“The method employed for awarding all 
of the prizes in the Window Dressing Con 
test was as follows: 

“First, all photographs submitted in the 
contest were placed in a large envelope. 
These envelopes were then mixed up indis- 
criminately and numbered consecutively. 


“Taking 100 as a perfect mark, each in 
the committee decided 


dividual member of 


what percentage he would give to each in- 
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TD arrrrenrrrnesiien Why Not 
Have Your 
Office Equipped 


Like This? 


“Sse 
- 


Wouldn't it give you immense satisfaction to know when you 
leave your office in the evening that all your papers and records 
are absolutely safe from fire, rodents and vermin f 

To know that your office equipment can neither warp, crack 
nor burn—that it will last as long as you need office equipment? 


BERGER’S STEEL OFFICE EQUIPMENT 


will give you just this satisfaction. Besides this it will lend a quiet, 
elegant dignity to your office—an air of solidity—of permanence. 
Berger's Stee! Office Equipment is a true economy—it is a safe, con- 
servative investment—not only for today, but for the distant future. 
When you buy Berger’s Steel Office Equipment you buy right 

you prove your foresight 


W rite today for ‘‘Metal Furniture.’ It’s a worth-your-whtle catalog. 


The Berger Manufacturing Co., Canton, O. 


Branch Offices in all Principal Cities 


Eastern Show Rooms—22nd St. and I Ith Ave., New York 
New England Show Rooms—286 Devonshire St., Boston, Mass. 




















“Why Hasn’t Some One Thought of it Before?” 


This is the general expression of those who see for the first time 
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that generally soil your coat and n 
May be used for all desk data—lists, maps or any other information constantly referred to—by 


The only desk pad that requires no re-placing of worn, tattered, ink-stained blotters—the kind 





raising the glass and placing the data under it 
Pad can be moved about without interfering with the data arrangement 
Frame binding made to conform with Golden Oak, Weathered Oak or Mahogany finishes. 


Stationers and dealers write for interesting special proposition. 


RAVENSWOOD OFFICE SPECIALTIES CO., (not inc.) 
1471 Irving Park Blvd. CHICAGO, ILLINOIS 
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dividual exhibit. These five individual mark- 
ings were then totaled, and the display re- 
ceiving the highest total was awarded the 
first prize, down through the 
list of prizes. 

“In considering the points that went to 
make up the percentage of 100, the commit- 
tee decided that general excellence of the 
exhibit would count fifty points, the popu- 
lation of the city in which the display was 
made would be considered as representing 
twenty-five That is, each display 
was judged according to the population of 
the town, and what could reasonably be ex- 
pected of a store in a city of a certain size. 


and so on 


points 


If the exhibit was as good as should have 


been made by a store in a town of 5,000 
population, it was given the full twenty-five 
points, whereas if an exhibit was not as 
good as could be expected in a town of 100,- 
000 population, it was penalized on the scale 
of twenty-five points for population 

“Fifteen points were allowed for originali- 
ty of conception, and ten points for detail 
in execution 

“The judges did not know who were the 
real prize winners until the totals were fig- 
ured out at the conclusion of the examina- 
tion of the photographs and the individual 
markings. Therefore, the selection was as 
impartial and unbiased as the judges could 
possibly make it, each judge acting as an in 
dividual and expressing his individual opin- 
ion in the percentage set down on each dif- 


ferent display 





We manufacture 


Office Desks, 


Office Tables. 


A FULL LINE OF 


Sanitary Desks 


WRITE FOR CATALOG 


J. EF. DIETZ &} COMPANY 


309 West Third Street, Cincinnati, O., U. S. A. 


Roll and Flat-Top 


Standing Desks, 
Typewriter Desks, 
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“No of the Globe-Wer- 


nicke Company was present while the ex- 


representative 


amination was taking place. 
“Every member of this committee 
most agreeably surprised at the uniform ex- 


was 


cellence of the displays, and especially en- 
thusiastic over those taken in the smaller 
towns. 

“In commenting upon 
dows, the judges mentioned the prevailing 
tendency to overcrowd the allotted space, 
presenting somewhat the same effect as the 
home—which has too 


quality, too 


some of the win- 


average American 
much furniture of 


many ornaments and pictures that weary, 


mediocre 


rather than rest, the eyes 
A REMARKABLE OFFICE FURNI- 
TURE CATALOGUE. 

It is very seldom that a dealer prepares 
a catalogue of office equipment on such a 
scale as that of the Robert Keith 
Furniture & Carpet Company of Kansas 
City, Missouri. This hand- 
some limp covers with red and black dec- 
exclu- 
by 9 
com- 





large 
catalogue, in 


contains ninety-six pages 
sive of the cover. It 
inches, and illustrates a wonderfully 
plete line of office furniture and office rugs, 


folder 


orations, 


is 934 inches 


guides, 
phonographs, fold- 
ing machines, addressing machines, envel- 


linoleum, loose leaf goods, 


duplicating machines, 
ope sealing machines, fixtures, time regis- 
letter time 





of equipment and devices which this 
company handles, and which is printed 
on one of the opening pages of this cata- 


logue, includes practically everything re- 
in the 
way of Robert 
Keith Furniture & Carpet Company is one 
of the few general furniture concerns which 
office 


quired in the modern business house 


office appliances Che 


have realized the importance f 


equipment, and which have made the most 


i 


of their opportunity in this direction. A 
view of their main office furniture depart- 
ment shows an imposing array of desks 
and other office furniture and demon- 
strates an equipment fully as complete 
as anything to be found in most stores 
whose entire energy is devoted to office 
appliances. About forty-one styles of 


desks are shown, including solid base and 


sanitary desks, typewriter desks, etc., etc 
These are all of high quality and suitable 
for the most elaborate offices. The cata 
logue also shows a number of different 


styles of oftice tables, bookkeepers’ stand- 
ing desks with all modern conveniences and 


compartments for holding books and rec- 


ords: and in the general office equipment 
line, outside of furniture, desk lamps for 
electric lights and a large number of other 
devices, which are illustrated and described 


The lines include, in another section of the 
catalogue, a large variety of lower priced 
desks and office furniture, and a very large 


assortment of office chairs in plain and up 


ters, time stamps, openers, 
recorders, etc., ete. The partial list holstered goods in expensive and medium 
DDOOOOGOOOOOOH.9OOOGOOOOOOOOOOOOOOG OOGOOOOOOOOD 


Globe Patent Typewriter Desk. 





DLO®D®DODOOOOOOOGOOSOOOOOOOOO DLPGODGOODOOOGOOOOOOOOOOOOOSOHOOOO 











priced qualities. Typewriter chairs, settees, 


bank and directors’ tables are also shown; 
likewise sectional book cases in a variety 
of different finishes; and folding cabinets 
for all purposes and for any kind of busi- 
ness are to be had at this well equipped 


store The company also handles a very 
interesting line of steel office furniture in 
cluding the goods of the Safe Cabinet 
Company, the All-Steel line of the General 
Fireproofing Company, etc. The Yaw 
manote system of expanding files and en 
velopes is featured in the catalogue; like- 
wise a large number of other well known 
devices. The company handles the Edison 
Business Phonograph, the Flexotype Dupli 
cating Machine, the Writerpress, the Elli 


ott Addressing Machine, A. B. Dick’s Auto- 
matic Paper Folding Machine, Thexton, En- 
velope Sealer, Hawley Time Register, ‘the 
Reliable Time Stamp, the Baird Tempo 
graph, the White Stamp Affixer, Simple» 
Letter Opener, Stromberg Electric Chrono- 
graph, besides a wide assortment of other 


devices for the office 


This new catalogue is designed for the 
use of office men and large corporations, 
and is a very valuable addition to the files 
of any business. The Robert Keith Furni 


ture & Carpet Company is to be congratu 
lated upon its enterprise in getting out so 


complete ; talogue of their office lines. - 
It is one which would do credit even to a 
large manufacturer 


LOWELL HOUSE ENLARGES BUSI- 
NESS. 

The well known stationery firm of G. C 

Prince & Sons, Incorporated. of Lowe 


17 


Massachusetts, has just announced the en 


largement of their business This com 
pany was founded in 1866, and is one of the 
best known stationery houses in the state 
of Massachusetts. The company is a mem- 
her of the Nationa! Association of Sta- 
tioners and Manufacturers, and the heads 
of the company are among the strong men 


In association work in New England. The 


company has recently acquired the entire 
upper floors of the building in which it has 
been established at 106-108 Merrimac street. 
giving then total of more than six thou 

nd square feet of floor space, all of which 
is devoted to the art and stationery busi- 
ness distributed over four floors. the three 
lower floors being devoted to the retail 


business and the upper floor to the whole 


sale department and stock rooms. Large 
office supplies such as filing cabinets, desks, 
etc., are displaved in the basement of the 
building: the street floor is given over to 
books, stationery and office supplies. and 
the second floor to art goods and a circu- 
lating library Anyone who visits Lowell 


should not leave there without calling on 
G. C. Prince & Sons. The editor of Office 
Appliances has the good fortune to know 
one of the members of this company, and 
can assure the readers of this magazine 
that they are princes by nature as well as 


by name 
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Also in Bill and Cap Sizes 


GRADE AT 
POPULAR PRICES 
|} WITH LIBERAL 
DISCOUNT TO 
DEALERS, 


AFICO 
BINETS GR pent 










rN 
POINTER 


AUTOMATIC 
FILING CABINETS 


recause they have 


THE AUTOMATIC FILE DRAWER 


y one with HINGED DROP 
F RONT a AUTO- 
MATIC TILTING 
FOLLOWER 



































t a legitimate dealer in Office Appli- 
‘y city to take the exclusive sale of 


Write us for our 72 page colored plate catalog 


leaiers. 


The Automatic File &Index Co. 


143-153 North Pearl Street 
GREEN BAY, WIS. 


Chicago Sales Agency: 
Bank Specialties Co., 333 South Dearborn Street 





AUTOMATIC 
Desk Top Section .............. $3.25 
Card and Drawer Section........ 00 
Two Automatic Letter File 
ee, EE ee ay 21.00 
Leg Base Section...... 1.1..." 4.00 
Cabinet, Complete.............. 34.25 


Other combinations from a One-Drawer 


Section up. 





AFICO CABINETS 


No. 3, 3-Drawer, logper.sige 6! 0.00 
No. 4,4-Drawer, “* 2.50 


Sectional Cabinets du: 














Construction: 


centric aed tumbler all- bras 1SS 
Black enamel polished, nickel-plated corners, rivets, handle and lock 








Width Depth Weight 
43 in. 34 in. 44 lbs. 
7} in. 4 in. 64 Ibs. 
11 in. 4 in 9 Ibs. 
11 in. :. fil 104 Ibs. 


Each box is packed in tissue paper in a cardboard box. 
WRITE FOR TRADE DISCOUNT 


E MEILINK MANUFACTURING (€0., Toledo, Ohio, U. S. A. 


For Papers, Jewelry, Silver at Home; 
Private Papers, etc., in your Office; Bank 
Officials and Cashiers; anywhere you need 
a Strong Box with a good lock. 


MEILINK’S SECURITY BOXES 


steel plate, reinforced steel corners, brass handles, para- 
lock 


Just What You Have Been 
W anting— 


AHeavy, Steel Plate, 
SECURITY Box 


That cannot be forced, bent or cut open, 
fitted with a lock as good as a safety 
deposit box lock or better. 










List 








104 





2. 


of Perfection 


The BYRON 
Typewriter Cabinet 


typewriter desks since the invention of 
the center drop. 
you're a live one by being the first in 
your towa to display them 


Five Distinctive Features 


Write for catalogue and prices at once. 
discount to live, progressive dealers. 


Byron Typewriter CabinetCo. 


S. lenia & Prescott Sts., Grand Rapids, Mich. 
62 E. Santa Clara St.,_ - 


A Marvel 


Byron Cabinet Open 





The most important improvement in 


Show your customers 





Convenience — Every letterhead, 
envelope, blank form of every size, 
immediately before operator. 
Protection—The typewriter is se- 
curely kept from dust or liability of 
breakage. 
Compactness — Takes 
space. 20x40 inches. 
Sanitary—Machine may be lifted 
and dusted and the floor swept be- 
neath cabinet. 

Hygienic—Copy before the oper- 
ator’seyes. Typewriter right height 
for easy manipulation. 


but small 


Every office appliance dealer should 
handle the Byron Typewriter Cabinet. 


Good 


Manufactured by 


San Jose, Cal. 
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STEEL CABINETS RECEIVE FIRE 
TEST. 

An interesting test to decide the fireproof 
qualities of steel filing cabinets, took place 
in Washington, D. C., on May 3d, in the 
court yard of the Senate building 
at the United States capitol. For 
weeks previous to the test a sub-committee 
under 


office 


some 


Committee, 


Fireproofing 


called the 


= ALLSTEEL 
UNHARMED FPREPPTING 











EXTERIOR FINISH 
the regular Committee on Public Buildings 


and Grounds, had been investigating con- 
ditions in the various government buildings 
in the District of Columbia with a view to 
safeguarding not only the lives of the many 
clerks, but view to preserving 


valuable government records. Many build- 


also with a 
ings were found to be not fireproof, as nec- 
used in 
hall- 


inflammable 


essarily the old wooden shelving 


many government offices, as well as 
ways, was of a more or less 
character. 

The representative of the General 
Youngstown, 


Fire- 


Company of Ohio, 


proofing 
decided if possible to give the government 
officials information that might be of value 





to them with regard to the fire resisting 


qualities of metal office furniture, and got 


out a circular letter in Washington em- 
phasizing the good points of such furniture, 
stating that their company would be 
pleased to make a demonstration at any 


time requested of the fireproof quality of 


their goods. When, a few days later, the 
Fireproofing Committee visited the Depart- 


and Labor and learned 


ymmerce 


ment of Ce 








The 
Satisfied Feeling 





Bent Wood Users 


IS SELF-EVIDENT BY 
ITS UNIVERSAL POPULARITY 











Arm Chairs Stools 
Revolving Chairs Costumers 





‘‘Everything for the Office.’’ 








JACOB ann JOSEF 


KOHN 


VIENNA 
NEW YORK CHICAGO 











_ W. 27th St. 1414-16 Wahash Ave. 





A Revolving 
Typewriter Table 


The Welty Swinging Typewriter 
Table may be attached to either side 
of the desk. The table not only re- 
volves but is supported by an adjust- 
able bracket, can be placed at any desired angle 
and then locked in position. 





A ready seller for dealers 


Write for trade prices and discounts 


The William A. Welty Co. YATERLOO. 





























of the assertions of the General Fireproof- 
ing Company, the Committee decided to 
request the demonstration offered. This 
Committee consisted of several congress- 
men, the chief of the Washington fire de- 
partment, reporters, etc. Mr. Carpenter 
of the General Fireproofing Company, 
agreed to make the test, and suggested 
that it be »made public and open to all 
manufacturers who cared to enter. The 
conditions of the test were difficult. An 
inflammable wood building was construct- 
ed, in which were placed the cases to be 
tested. This building was filled with in 
flammable material, and over all was poured 
a liberal quantity of kerosene. The whole 
was then ignited and allowed to burn up 
Before being put in the building the filing 
were filled with papers and securely 
closed. Three manufacturers of steel filing 
devices entered the test Steel cabinets 


cases 


were furnished by the General Fireproofing 
Company, the Art Metal Construction Com- 
pany and the steel cabinet department of 
the Globe-Wernicke Company. When the 
building fell in and the fire department had 
thoroughly soaked the debris and contents 
with water, the cabinets were taken out and 
opened. It is interesting to note that 
while the enamel on the outside of all the 
steel cabinets was, of course, ruined, the 
contents were found to be practically in- 
tact. The edges of some of the letters were 
slightly scorched, but many of the cards in 
the card index cases, as well as the corres- 
pondence in the vertical file drawers, came 
out free and clean of any signs of fire. No 
document was damaged sufficiently to make 
it unreadable 

The test, above described, is evidence of 
the fact that steel filing devices will with- 
stand a hot fire, protecting their contents 
under all ordinary circumstances. 


IMPROVED FILING DEVICE FOR 
MAPS, PRINTS, ETC. 

The Engineer Searching Company, Flem- 
ing building, Washington, D. C., announces 
an improved filing device for maps, plans, 
drawings, prints, etc. The device consists 
of a novel method of nesting and support- 
ing metallic receptacles or containers for 
papers too large for vertical storage. The 
arrangement affords unlimited facilities for 
minute subdivision and multiplied classifica- 
tion in a very compact form and with prac- 
loss of intermediate space. A 
containers may 


tically n 
score or more separate 
teadily be worked in twelve inches in height 


with quite a small fraction of an inch total 
loss for partitions and handling. These may 
be units of considerable area, say six square 
feet each with or without subdivision. The 
system is especially desirable for engineers, 
architects and all shop and factory business. 
The company would like to make arrange- 
ments with some manufacturer to produce 
the goods 


a fool of himself 


Many a man has made 
by trying to show people how smart he is. 
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STERLING DESKS 


are exceptionally well 
constructed. They 
are a strong line of 
low priced desks in 
the cheaper grade. 


Every buyer should 
have our catalogue 
which may be had for 
the asking. Write now. 


Line on exhibition 66-68 
Pearl St., opposite Kling- 
man Bldg., during July. 


Sterling Desk Co. 


Grand Rapids, 
Mich. 























No. 1059 











Distinctiveness, all-round serviceability, and a comprehensive range of 
styles and prices—three qualities you desire above all others in the 


business tables you offer your trade. 


You'll find them in the Stow & 


Davis line, better, all points considered, than anywhere else. 


Grand Rapids quality. Trade-Marked. 


Guaranteed. We would like 


to send you our catalog, or, better yet, welcome you at our exhibit, 


opening June 26. 


Stow & Davis Furniture Company 
Office Tables, Directors’ Tables, and Complete Bank Suites 


Grand Rapids, 
EXHIBIT 


Mich. 


Blodgett Bldg., Grand Rapids 
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SELLING OFFICE FURNITURE IN STATIONERY STORES. 








A view,of the subject bygone injthejChicago field. 


HE general stationery store is usual 


ly a hole in the wall with about four 


times as much stock as can be con 
veniently handled. That is not always the 
rule, but very often in large 


ally eastern cities where space is valuable, 


cities, espec! 
the stationer economizes as much as he can 
Office furniture takes up a lot of room, for 
which reason the stationer is usually disin 
clined to carry much, if any, stock of this 
character. Many stationers lack not only 
the nerve but the capital to put in a stock, 
but the writer believes that sooner or later 
all the commercial stationers who have real- 


ly up-to-date stores will be compelled to 
handle office furniture as a part of their 
regular lines, because it is logical that a 


man should be able to get everything to 
equip his office in an office appliances store 
before he steps out of its front door 
Changes and improvements in office fil 
ing devices and general office furniture have 
now made it easy for the stationer to carry 
a comparatively small and well 
stock of office furniture. The vertical letter 
file, for instance, has been on the market for 


selected 


about twelve years. It is a better system 
than the old flat filing system, yet salesmen 
who first were confronted with the neces 
sity of selling these goods had to attract and 
convince customers of the value of this new 
device before they could make sales. At 
that time it would not have been perhaps a 
good move for the stationer to under 
take the sale of vertical filing cabinets for 
the reason that the sale of these goods re 
quired something in the nature of profes 
sional knowledge on the part of the sales 
man. Now, however, the argument as to 
the desirability of such goods is admitted 
by all business men, and it no longer re 
quires excellent salesmanship to sell them 
All business men buy such goods, if not in 
one store, then in another. It will be re- 
membered by those who have been familiar 
with the trade for a number of years that 
the first rolltop desks were huge, high af 
from fifty to two hun 


fairs, with anywhere 


dred and fifty pigeon holes, and for what 


purpose? Simply to file letters and papers 
almost 


With 


systems 


which are nowadays taken care of 
entirely by the vertical filing system 
the advent of the vertical filing 
manufacturers began to squeeze down the 
tops of their rolltop desks until 
have the low rolltop desk and the flat top 
desk, and they have even gone so far as to 


these 


now we 


eliminate the lower drawer from 
desks, and in place of the drawer have put 
legs, making the sanitary pattern 

Instead of the old-fashioned shelving and 
the old-fashioned bookcases, 


were hard to handle and took up a great 


solid which 
deal of room, we have sectional bookcases 
in all the different styles and designs, such 
as Sheraton, Chippendale, Mission, Colonial, 
Artcraft, etc. These goods can be bought 
in any quantity desired, and since the manu- 
facturers have gotten together on the sub 
ject of the different finishes, so as to pro- 
duce uniform finishes under the same names, 
it is possible for the dealer to equip his 
department with different lines of goods, all 
of which match in the various finishes des 
ignated. The dealer who is really clever and 
stocks his office 
sectional 


lines with furniture will 


very often use his bookcases to 


display other goods, while at the same time 


he uses them as samples on his floor. These 
sectional goods make ideal showcases 
The majority of sales are single sales, 


such as a desk, desk and chair, or a start 


for a filing equipment. The arrangement of 


the furniture department in an office appli 


ince store should, therefore. be governed 


by the kind of orders received. As orders 


ra whole outfit are comparatively few, it 
arrange 


is usually more economical not to 


the goods en suite, but to arrange them ac 


ordingly as they are best adapted to the 
space which can be given to them Where 
1 complete outfit is ordered it is compar 


atively easy to assemble them from the dif 


departments for the 


terent inspection by 


how his 


irranged in 


the customer and to show him 


equipment will look when it is 


his tice 
\t one time the manu 
erything in one factory. The 
ifacturer would make desks 
nets and a large line of differe: ls, but 


more and more the manutacturers are spe 


cializing On one or two lines, the desk man 
ufacturer making desks, the 1 f 

turer chairs, another manufactut tables 
etc., et [his all makes tor better goods 
and tor greater economy oO! manutacture, 
and therefore the dealer is ab bet 
ter on terms and prices from several dit 
ferent manufacturers who specializ Ipon 
the line he wishes to carry t was 


before able to do by trading with or 
ufacturer. He 


shape, is able to sell better lin 


moderate prices, and is bett 
every respect to handle office turnit nes 
Of course, the handling of oft rni 


ture does bring some trade t rth p 
ments, but it seems to the writer t this 
is a rather long shot, because th rnitur 


department in itself is sufficient 


opportunities it offers to w 


stallation by any stationer wl in possibly 
make such an arrangement Probably tl 
fact that office furniture is sold ir st 
tionery store does tend to bring some trade 
to other departments. The element of time 
is a factor, and a man will undoubtedly buy 
in the place where he car get ft I st 
goods in the least time and at | ich 
he regards as fair. Finally, it is the opinion 
f the writer that dealers should it ery 
case handle trade-mark goods vw I pos 
sible 

The writer looks forward to a ti vhen 
ill the leading stationers in Cl wil 
make feature of office furnitur h 
ne Ss ad handle some Stat 
know1 ne When this é 
busines 1 fice furniture w e1 
sally ( nized by the p ib Q 
part of e commercial! stationery 1 ss 
ind t trade vi) OTOW nd 











To trave hopefully is a better thing than to arrive, and the true success is to labor. 


_Selected. 
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Mr. Dealer, here’s a money message for you from 
SHAW-WALKER—\the largest exclusive makers 


of Filing Devices in the world—investigate 







While our hundreds of dealers in all quarters of the g'obe are making wonderful financial successes, the 
Filing Device business is practically in its infancy Now is the time for you to start in this profit 






making business 






Shaw-Walker dealers succeed because our line is the most elastic line made today—it offers the con- 


his particular requirements. 





sumer the widest range of choice as regards price and a file to meet 






. Shaw-Walker products are guaranteed to you and guaranteed to your customers. The man who buys 
Shaw-Walker Filing Devices feels a sense of security and faith in the goods—he knows there is an iron-clad 
] f +} 


guarantee back of them, and a great, responsible organization back of the guarantee. 







Our three distinct lines enable you to furnish your customer, whether his business is large or small, 


+ 


with a complete equipment at a price to his liking 










oSeclmals, 


“Finger Tip” Office Systems 


O 
— WW) } [ I Small ‘‘Sectionuls’’—extreme width, 16 
inches, but with standard drawers f 
RAWER VERT TTER FILES filing everything. Start as small as you 
ish and grow as big as you like. 





S26 FILES OF BIG CAPACITY ‘Semupguemst 


eight, 52 inche expand sidewise to Extreme width, 42 inches—expand to an 
apacity 20,000 letters to each sectior eight and stack sidewise to any width. This is 

nes of ‘Sectionups,”’ made in 22 the most elastic line of files made today. Made 
44 different sections for every purpose. 





Wis! 
















ich to house his records. These records are all filed system- 


A business man buys filing devices in whic 
atically The supplies—the system—he buys from you, and when transferring time comes he buys 







more supplies 
Supply business is repeat business that comes to you without solicitation. 


The supply business is one of the big, important departments of our institution. We have a separate 
factory devoted to the manufacture of card index and verticai file supplies, and can fill any order you send 
us, on short notice—anything from the simplest card index ‘‘jogger’’ outfit to the most complex system used 









rgest concern in existence. 


by the 














You will find that to be a Shaw-Walker dealer is a better 
proposition than the ordinary. We work with you, suggest 
unique selling plans, circularize in your territory, and above 
all, we give you a good margin of profit Send for our 
dealers’ proposition today. 








Chicago 


we Factories HAWAVWALKIBI suc. 


Michigan London 
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stands for the highest 
quality in steel furniture 


Write for Catalogue O-2 





THE SAFE CABINET COMPANY 


06 Perin Bidg. Cincinnmat 


Sales Lepartment 





SAFE CABINET 








The O=-C=S=O 


Typewriter Cabinet is good merchandise. [In its 
class it’s the best you can buy. We guarantee it 
without reserve and will return your money if you 
are not pleased with it. It is a quick producer of 
substantial profits. Nocompetitor can ‘‘out-bargain”’ 
you in typewriter 
cabinets if you sell 
the O-C-S-O No. 
27. Order today 


a lot of them. DEALERS ONLY 





Made of selected white oak, 36 inches long by 28 
inches wide, and typewriter platform 20 inches 
wide in the clear. The top and typewriter plat- 
form are made of 5-ply, built-up stock, and are 
° ted by asimple device of unequaled effi- 
pa which cannot be used by other manufac- 
protected by our own 
patents. The cabinet has four drawers, extension 
arm rest, ball bearing casters, hardwood drawer sides 
end combination Jock on drawers. Finished in goiden 
eak, Gul] wax finish, or weathered, as you prefer. 


0. C. S. OLSEN COMPANY, 2527 Moffat St., Chicage 


Catalogues o 
complete line of 
Office Desks and 
“*Imperial”’ Sectional 


turers, as it is full 
Bookcases. 














‘ An Accident May Occur Today in YOUR Factory 


Are you ready to meet it—ready to relieve the sufferings of the unfortunate who 
sustains it—ready to stop the flow of blood—ready to protect the wound from 
contagion—ready to perhaps save a human life and ward of posssible expensive 
damage suits? 
If you are not ready to meet any emergency, to cope with any accident 
— that may occur, to give first aid to the injured until the doctor arrives 
then you ought to equip your factory with a 


Kalamazoo Accident Cabinet 
and be prepared for any accident or any injury that is possible 
to occur. This cabinet ccntains bandages, lint, plasters, instru- 
ments, antiseptics, remedies, etc., sufficient for giving satisfac- 
tory first aid to the injured—to treat the simpler ailments: 
headachs, stomach troubles and the like. 


A Ready Reference Chart 


accompanies each outfit. This chart is fastened to the dividing parti- 
tion where it is instantly ready for use when the cabinet is opened. It 
tells what to do and how to do it, in every emerge ncy—how totreat 
. wounds—how to revive patients—how to dispense the simple 
“Me, remedies. It is classified and indexed so that i nformation wanted 
7A ts can be found at a gjance and no vital time lost 












Sent on Approval 
We wil! gladly send you this complete accident case. 
as shown in the illustration, for you to examine. If 
it is not perfectly satisfactory and just as represent- 
ed, send it back at our expense. The price is $9.50 
delivered, and at that small amount you cannot af- 
ford to be without the protection it affords. It saves 
calling in a physician for minor accidents and vital 
time waiting for a doctor when he is needed. It 
makes your employes more loyal because they see 
that you have their interests at heart. As much as 
you need fire-boiler-liability-insurance you need this 
Order one on approval and 





accident cabinet l now 


be prepared 


ACCIDENT CABINET COMPANY, Kalamazoo, Mich. 


This illustration shows the Ready Reference 
Sheet and how instantly accessible it is when 











NEW SHOCK ABSORBER FOR TYPE- 
WRITERS. 

Dealers and typewriter operators will be 

interested in the description of a new shock 


absorber which has recently been placed on 
the market and is being widely introduced 
by the Michigan Office Appliances Co., 306 
Sun Building, Detroit. This 
known as the Cushion Typewriter Pedestals 


device is 


an 


or rubber feet, and is the invention of 


expert stenographer of Detroit \ high 
grade of special spongy rubber is used for 
the center of the body of the pedestal with 
a gum coating white finished on the out 


The spongy center is claimed to give 
while 


side. 
just the proper resiliency or spring, 


stiffness nec 
the 


the outer covering affords the 
essary to bear the weight of 
The pedestals are two inches 
and about 1% inches high with ar 


machine 
diameter 
opening 


at the top to fit over the foot the ma- 
th seers 
y | J 
| 
| | 
at 
Sor | 
—_ — - ] r 
¢ A 
L I 
4 a Cush wy 
ate Pe lesta | 


chine. This opening is made in two sizes 
to accommodate all typewriters 


It is claimed that these pedestals not only 


decrease the noise of the machine to a mini- 
mum, doing away with the jar and vibra- 
tion, but also greatly lighten the touch, 
helping to give the keys a quick and springy 
action. It is also claimed that the use of 
these pedestals assists the operator in ma- 
terially increasing her speed, and that the 
pedestals protect the typewriter and pro- 
long its life by reason of the fact that it 
eliminates a large part of the destructive vi- 
bration. The that the life 


of the ribbon is greatly increased and that 


claim is made 
carbon paper lasts longer. 

A new fastening device for the cabinet or 
folding steel desk is provided in 
This consists of a 
that they 


nnection 
with the pedestals. pair 
of stiff wire hooks so constructed 


do not come in contact with the machine at 


any point when in operation, yet hold it 
securely at all times. Thus there is no 
metallic connection between machine and 
desk \t the same time the machine is per 
fectly free and can be lifted from the desk 
instantly for cleaning and adjusting 

The device above described a quick 
seller and pays a good profit dealers 
Those interested should address Mich 
g Office Appliance Compat t Detroit 


for further information 
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GRAND RAPIDS FURNITURE EXHI- 
BITION. 


A Letter to Office Appliances in Which a 
Prominent Manufacturer States His 
Case So Clearly that We Give 
His Letter Verbatim. 


T is a fact well known to yourself that 
] the office furniture people do not pat 

ronize business system shows and of- 
fice appliances shows for the reason that 
they have found it impracticable and un 
profitable. You, probably, also know that 
the manufacturers of desks, office chairs, 
wardrobes, costumers and kindred lines 
handled by people selling office furniture all 
exhibit at the Grand Rapids markets in 
January and July. 

Heretofore the majority of visitors to 
the Grand Rapids market has been among 
the furniture dealers who handle office fur 
niture as well. Very few of the office ap- 
pliance trade have visited this market. Last 
July there was but one manufacturer of 
filing cabinets who exhibited in the Exposi 
tion Building in Grand Rapids. Two local 
companies had exhibits at their local show 
rooms. In January another manufacturer 
exhibited in one of the Exposition Build- 
ings. 

It seems to me that the office appliances 
trade—that is, the stationers, the office out- 
fitters, and others who sell office furniture 
in connection with office appliances—do not 
appreciate the importance of this market to 
themselves 

In calling upon the office appliance trade, 
I find that a great many of them are igno- 
rant of the quality, or, in some cases, even 
the names of desks or filing devices other 
than those handled by themselves. This is 
wrong; it is dead wrong to the office ap 
pliance dealer himself, as well as to the oth- 
er manufacturers. 

Every dealer who sells office furniture of 
any kind should know the other lines. He 
should know whether he is carrying the best 
line, the Jine with which he can meet com- 
petition most successfully, the line which is 
made better or is sold at a better price; and, 
vet, many of the office appliances dealers 
are entirely ignorant of this knowledge. 

The manufacturers of office’ furniture 
gather at these semi-annual exhibits in 
Grand Rapids to show the dealers their 
goods, and it should be the duty of each 
and every dealer to visit that market and 
acquaint himself with the new things being 


made, and the new talking points not only 
of his own line, but the lines handled by 
his competitors And from whom can he 
get these points better than from the man 
ufacturer himself, whom he meets at this 
market 

I hope to see the time when, in addition 
to all of the desk manufacturers exhibiting 
in Grand Rapids, all of the filing cabinet 


manufacturers, both in the wood and steel. 
will also exhibit there, and that, eventually. 
all of these people will be concentered in 


one building. When this time arrives, it is 
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Our new Catalog shows a complete 
line of Leg and Pedestal Desks. 
Free to Dealers for the asking. 


Valley City Desk Company 
GRAND RAPIDS, MICH. 


We will show our full line at the July Grand Rapids Furniture 
Exhibition in our usual space—top floor Furniture Exposition Building. 























Terrell’s Steel Wardrobes 


A sanitary office necessity at a popular price. 
It is imperative that garments be kept in a 
neat, clean place, safe from intruders, disease 
germs and mice. 

The Terrell Steel Wardrobe is designed espe- 
cially for office use and will harmonize with 
the most elegant appointments. 

It is made of heavy patent leveled furniture 
steel, and fitted with a combination lock (or 
key-lock if desired). It has a hat shelf, four 
two-prong enameled steel hooks, and a rod for 
clothes hangers. Finished in baked enamel, 
olive green, maroon or black. 

FIRE=PROOF — It saves its cost in reduced 
insurance rates. 

Compact, durable, low in cost and high in 


efficiency. 

The special interlocking slip joints make it easy 
to erect these wardrobes when shipped K. D. 
Ventilation in door omitted when desired. 
With or without casters. 

Can be sold easily to factories, schools, armo- 
ries, lodges, clubs, and all other places where 
lockers are needed, as well as offices, 











Write at once for catalogue, prices and terms. i 


TERRELL’S EQUIPMENT CO., Grca Rapias, mich’ 
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going to be one of the greatest things 
the othce apphance trade, for it wi be 
gathering of the clans twice a year, wher« 


1 


1ey can learn all of the new things tha 


of 


t] 


each the manufacturers is bringing out 


vhen they can meet the manufacturers per 





nally and can talk with them about the 
lans tor improving their line, where — the 
hanges in prices can be brought up. where 
ie dealer can talk with the manufacture 
bout the many things that arise in the fie 
Che monthly dinnet the N ¢ \ 


\ssociatiol \\ 


Stationers 


the \rkwright Club, 320 bt 
Supper was partaket ot it oO | | I 
hich the regular suSsINes meeting 
| Chis meeting was \ tually ( 
il meet re. ind s the est t 
hat has been held long time ere 
ere 13] present represe new 57 
The \ preside | 1 Bbrewe 
Te r by etl President | t \I 
ewe! a ti lew ippropriat €1 ks 
vhich he thankee | e atten r the 
endid = sh ing a h rst 1 t ( 
e veal (One ¢ n st pertine 
nents Was that th 4 i 
sociation 1 th ficers ‘ : 
t tor the members d that tl 1 
hould ive the same interes I 
ers ble s state hat the tat é 
New \ k hav the h t 
the « 1 try to s < 
[The secretary presented twe DI 
T Hel « shi t ) 
g¢ Company § ! 
ver ' epted \! re é bys 
ed the stand cominitte 
Ienterta met Nh : Rowe | 
ile, lanestadter, Smitl 1 ( i). bre ‘ 
Members! | Messrs. | INV 
Xittebat 
\uditing \les R ‘ Be 
d Elhott 
Publicity \less Gerry Brok | 
»vers 
On motion of Mr. Roger mmittee 
three was appointed t ur ‘ the by 
ws and recommend — revisio1 wl evel 
msidered advisable Chis mimiuttes 
sists of Messrs Byers Lent and Ge 
Chen Mr. Brewer introduced ( \. Let 
the retiring president, who made a few 
marks preparatory to presenting the t 
phies to. the winners ot the stati ers 
Bowling League of which J. W. R. Merckl 


of the Thaddeus Davids Company ts pre 


dent Mr. Lent stated in part that years 
ivo it was thought to be a waste of time 
to bring members of the association t 

gether socially but that had been changed 
and also that the association stood for the 
whole trade, not members only He also 
stated that he presented the trophies to the 


Bowling League because no one else would, 
Mr. Bain 
bridge who said that he had not been asked 


which was emphatically denied by 


+ 
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in selling their particular goods to t 


mem 1 t s stated above, whet 
bers of the trade hand the best link r not 
The dealer is usually chuck full of sug find t they are ot han 
gestions which are of the utmost value t line ey can, at this market 
the manufacturer, but he is timid in writing decis nd try make 
bout them, whereas, in a personal conver It seems me that this 
sation he would bring these points up. To that “Office Appliances” sl 
oe er, the dealer and manufactur could In e this merely as a sug 
t ut problems which yw d result i ing s a subjec mp 
great improvements in the ( xiving it pr 
\n he thing, the dealers w be ble mb ; -“ ‘ 
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Paper Con p \ ’ Da ) \las n He \ re t ite 
duce by President Brewer ‘ s ale 
é ! eresting talk the : ( é 
e of ledger paper. While he a te bj othe ert 
s bad form to talk shop, he stated th f tl SSOK 
I s invited to do se nd that I | I T wi 
c sé Ile started from the t e t t e entire 
Chinese whe were the firs 1 I £ 
I paper na COVE ed the v ! 
pres¢ t time in ( r s¢ l rrie¢ é ere ) 
rib i hie litte | ( 
mate 5s tm , 
high ¢ rape The 1 
tatemet 1 le s that the ! 
h es yl } Wwe 6 Y)4 
pertiect hat there had bee A«< 
he principle involve: he s t \ 
» the pres t ¢ Ly in ] thes ( 1 
id made the high grace nl \ L 
factured today possible task t e undertal 
Baltimore Stationers Meet fice! preced I 
luesday, May 16th, was the fift m1 nd | t | ner re-app 
rsary e birth of the Ba St thi v 
ers’ Association ils t . ees ( hen 
the regular annual meeting rs e Baltimore 
1 thly meeting of that org ti \sson 1911 ‘ . 
lat the triple event was celebrated b dent. ( s als ‘ 
complimentary dinner to Charles | Ia James Kelly ry d ce-] 
coner, who has been president f the o1 Al be } re eT y. W 
ganization continuously since the first secret EK 4 Nunn; executi 
meeting Che dinner was held at the Hotel te \! Si mueller, | 
Rennert, and Mr. Falconer, from whon Falcone Nunn; members 
news of the project had been carefully tee, Me s. Lewis, Schmidt, 
withheld, was surprised to find on the tabl Lue ition committees 
1 beautiful design of American Beauty ett. K dy d Royston 
roses on which was laid a handsomely de mittee, Messrs. Benson, Watts 
orated white satin streamer with the names hause; price committee, Messrs 


of the members of the organization painted er, Chalheimer 
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BUSINESS SCHOOL THAT TEACHES USE OF OFFICE 
APPLIANCES. a: 


Chicago institution which makes practical office assist- 


ants out of its students who want this training. 


VY ITHIN the la ar or two many Wabash avenue, has a complete multigrap! dge of how to use these various machines 


ness me! f Chicago hav uipment, mprising elev machines nvolves a certain knowledge of their con- 


kn nd appreciate th vith their attachments f | the different struction, so that the operator can keep 
service hich Paterso1 Institute is per rts of work for whicl tigraph them in a proper state of efficiency; in 
forming the busines ommunity of this lapted Chis includes, besides the regul: ther words, he must know what to do in 
ity he service referred to is the teach type duplicati achines rdinary emergencies, and, more important 
ing of students in special branches in pment for doing worl th the inkins an this, what not to do to the mechanism 
tended to equip thet a peculiarly thor ttachment, the typesetting n es, et the machine. 
ough wav for the vork of business nd all of the irk of the scl vhicl rhe Remington Typewriter Company re 
fices olves much more than ; be done on the multigraph ts turned out ently equipped the Paterson school with 
smattering the commercial branches as t e machines by the stud selves 1 complete equipment of new machines, 
rdinaril lers Of course. short inder the supervision of Mr. Paters« ind arrangements are now being made 
hand and typewriti1 re thoroughly and Miss Stone, his assistant rl ork do1 vith a leading adding machine company to 
intelligent taught. and vraduate students is practical in the strictest sens ind sal stall one or more of its best known and 
are well prepared in these branches to wu ples of it show the neatne 10st widely used machines in order that 
dertake serious work; but those who ar vhich are attained by the students 1 students may have the advantage of a 
th a mparatively limited mparatively short time ry hool is nowledge of adding machine work. The 
eld auch shorthand and typewriting eady well known to business me school has an A. B. Dick folding machine, 
vive, may at slight additional expense en ise the multigraph and is a { rite plac 1 the use of which students are instructed 
arge the pe of their usefulness and pri rom which to obtain competent operat: vhen they desire it; also a _ battery of 
D es th hly in the detail t short notice Very ft the stud nimeographs, as well as several other well 
work of the average tice, so that a Pater vho takes up these ext wn office appliances. 
on eye to his { to his other work bl terially 1 The correspondence of the school is 
future can emerge from the school pre ssist himself uite large, so that students have an oppor- 
pared not only in shorthand and_ toucl wion of his course by re tl tunity to perform the necessary practical 
typewriti t it erv thorough and ince his proficiency te vork of handling letters, filing them, tak- 
ra ] dg ! mimeographing ( I nother of these é I on eg the necessary carbon copies, finding 
Multigray rk, 1 se of the adding hines its in his Ss ll pre hem after they are filed, etc. For all work 
machine, transcribing from the Dictaphone, pared are tl Paterson operators that it is one aside from that required in their in- 
ling f letters. d ts and other de said tl \merican Multigraph S s Co! struction, the advanced students, of course, 
| ae re | erage office as panw’s Chicago branch no refers all re ire paid at the same rate they would re- 
ista erte tors i tely to tl eive if employed by an outside firm, 
Wh ers ute seeks abe Pate | te, k ls or the regular shorthand and typewrit- 
hing eople who shall be ts ‘ omptly t courses the books used include “Pater- 
e work the business men ex ndled to the satistacti mn Phonography,” by Hugh Graham Pater- 
ect of 1 ure theoretical ideas ot Yecently the Paters it h son, a brother of the head of the institute 
ess I possible eliminated, lipped itself with a number f dict ind a co-instructor with him in several of 
and the students are made, as the saying is mes, intending to do in the dictating the branches; “Typewriting by the Piano 
bt tacks” and prepare hine field what it has done in the casi lethod,” by the same author, and “Style 
themselve r real rk. The student, of f the multigraph—viz.. to make the scho« \lanual for Stenographers, Reporters and 
lect to tal as much or as -ecognized headquarters for proficie Correspondents,” likewise by Hugh Graham 
the I ses dictaphone operators, so that business me Paterson. 
Equipment of the Institute. may at any time know where t¢ me wh The work of the Paterson Institute is 
Paterson's Institute, which is located i1 in need of a competent pers andl broad and thorough in its scope and effi- 
the Atheneum building on East Van Bure lictation from the wax cylindet ciency and is destined to become of in- 


reet etween Michigan boulevard and It is understood, of cours hat know! creasing value to the business community. 





SOME OF THE NEW DICTAPHONES JUST BOUGHT FOR PATERSON GENERAL VIEW OF THE MAIN ROOM, SHOWING MULTIGRAPHS 
INSTITUTE. 








GOVERNMENT EXHIBIT AT WASHINGTON. 


The government is making arrangements 
to hold an exhibit of 
at Washington, beginning Thursday, July 


labor-saving devices 


6, and continuing for ten days, ending Sat 
urday, July 
closing at 3 p. m. 
the Union Building, No. 621 G street, North 
west, between Sixth and 

It will be held under the auspices of t 
Commission on 


15, opening at 10 a. m. and 


The place selected is 


Seventh streets 


r. 
President’s Economy 
Efficiency,of which 

i 2. 
land and 
©. Chance are re 


Cleave 
Merritt 
spectively chair 
man and 

W hile 


primarily 


secretary 
intended 
for the 
heads of bureaus 
ind chiefs of divis 
well as 
clerks and other 
employes of the 


ions, as 


government, the 
exhibit will be 
opened to the pub- 
lic on two days, 
Sunday, July 8, and 
Thursday, July 13, 
during the usual 
hours and in addi 
tion between 7 and 
9:30 in the even- 
Ing 

Che invitation of 
the commission has 
extended to 
manufacturers of 
and dealers in the 
office ap- 


been 


various 
pliances and de- 
which may 


be employed for 


vices 


the saving of time 
and labor in the 
transaction of the 
public business. 
Those desiring to 
participate in the 
exhibit should file 
applications ad- 
dressed to the Sec- 
retary of the 
President’s Com- 
mission on Econo 
my and Efficiency, the White House, Wash 
ington, D. C., stating the amount of floor 
space desired, and all applications should be 
June 20, Exhibits 
place not later than 4 p. m., 
moved before July 18. 
The government. will 
light and power (110 and 220 volts direct 


in before must be in 


July 5, and re 
furnish electric 
current), and janitor service, but exhibitors 
will be expected to supervise the installa 
tion of their furnish all 
labor and materials without expense to the 


appliances, and 


UNION BUILDING, WASHINGTON, WHERE GOVERNMENT 


By Hermon C. Metcalf. 


government, and also to provide demon 
strators to explain their devices 

A descriptive catalogue of the devices to 
be exhibited should accompany each appli 
cation 
led that a similar exhibit 


It will be recal 


sone 





was held about a year ago in the Treasury 


Building, on which occasion about eighty 


exhibitors participated. This was the first 
affair of this character ever held under the 
auspices of the government, and exhibitors 
and officials joined in commenting upon it 
in terms of the highest praise 

The committee in charge at that time was 
handicapped by the lack of adequate ac 
commodations When the 
broached a room was chosen which was be- 


plans were 


lieved to be amply large for the purpose; 


EXHIBITION WILL BE HELD. 


in fact, the committee was by no means 


sanguine that it would be filled; but as the 
kept additional 


space was provided, and it finally 


applications pouring in 
became 
to curtail the assignments in or- 


provided for Che 


necessary 
der that all might be 
conditions were readily accepted by the ex- 
hibitors, and the utmost harmony and good 
will prevailed. 

] space occupied at that time was 


about 7,000 


feet. There will be 
availabl i! the 
proposed hibit 
approximate 
ly 18,000 juare 
feet 

No pi funds 
ire | le ror 
the dé d 
it 1s pr! at 
the ex] will 
follow the f 
1 yea ¢ ‘ 
OrTralting I wn 
booths ind sub- 
scribing to fund 


for modest genera! 
decorations to 
lieve the bareness 
of the rooms 

The 
afforded by 
an exhibit as this 
is worthy of the 
careful and serious 
consideration of 
every manutactur- 
er of devices com- 
ing within the 


somewhat limited 


scope spe ified by 
the commission. 
The people who 
attend mean busi- 
ness; there is a no 
ticeable absence of 
the crowds which 
throng the usual 


show, impelled by 


a desire to “see the 
wheels go ‘round 

Officials high in 
rank, bearing great 


responsibilities, the 
nature of whose duties is such that the 
representative of the most merito 
rious article finds it difficult te se 


netre 
nstra- 


cure attention for even a brief dem« 
} 


tion, come on an occasion of this kind with 


eyes open and minds concentrated, keenly 
alive to the possibilities of the application 
of modern methods to the work they have 
in charge 

Note The fact that the United States 


government is affording manufacturers an 


opportunity to give important publ 

















bitions of their goods in premises furnished 
I 


by the government, is evidence of the im- 
portance which those in authority attach to 
modern time and labor saving devices. A 
exhibition would 


few years ago such an 





M. O. CHANCE. 


have been an unheard-of innovation; today, 
however, it passes almost without comment 
in the daily press, for the utility of such an 
exhibition is universally recognized. 
Economy in all public affairs 1s the watch- 


word wherever honest officials are in 
charge, and this applies nowhere more 


noticeably than in the administration of the 





iffairs national vernment. What 
ever mistakes may be made, the officials 
cannot be charged with a lack of interest 
in proper departmental administration and 
a keen desire to see that public funds are 


ind properly expended. 
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Dealers—You Can’t Lose! 


MEYERCORD’S 
“EVER-CLEAN” 
DESK PAD 


Sells Itself, Every Business Man Wants One 


@ These DESK-PADS fill a long felt want because they present 
a smooth, hard writing surface, easy to clean and permanent. 


@ Haven’t you felt the need of such a DESK-PAD ? 


@ Of course you have. 


@ So have hundreds of other business men right in your 
locality. That is why we know every Stationer, dealer in 
Desks, Office Appliances will find a ready sale for these 


**EVER-CLEAN”’ DESK-PADS. 





A MEYERCORD DESK PAD 
(Oak) 
Reduced 


Carried in Four Sizes 





Finishes for Oak, Mahogany, or other Desks. 
Carried in four sizes—18x25 and up 


This Desk Pad was manufactured after 
thoroughly investigating the office and 
desk man's wants. It was found that 
the blotter pad was entirely the wrong 
principle for a desk pad, owing to its 
uncleanliness, inconvenience and unsight- 
ly appearance. 


The surface can be cleaned with a 
damp cloth, and all ink stains, dirt, dust, 
etc., removed. 


This Desk Pad has a perfectly smooth 
and attractive writing surface, like the 
desk itself; matches oak, walnut, mahog- 
any or cherry desks. 


It has on its surface an interest com 
puting table, postal rates table, 18 inch 
measure and agate rule, all part of the 
finish. 





ANY SPECIAL SIZES MADE 
TO ORDER 














A Clean Pad for Clean People, Hotels, Banks and Business Houses 


Here is a Desk-Pad, which first of all will last for years. Unlike 
the old style blotter pads they are permanent, no fuzz to get off on 


the sleeves—just a nice, smooth, 


top of the desk itself. Made 


Mahogany, etc. 


hard writing surface like the 
to match the desk, in Oak, 


Let us tell you, Mr. Dealer, what our liberal proposition is to 


you Many stationers throughout the countr 
These DESK PADS are a necessity to the business 


profits on it, 


are turning big 


man. You will sell them easily and your customer gets the best 


desk pad produced 


WRITE RIGHT 


DESK MANUFACTURERS’ NOTE! 


§ This pad has been used with great su 


be more appropriate for your publicity’ Get 


last for years 


NOW 


r advertising purposes. What could 
pecial prices in quantities. They 


THE MEYERCORD COMPANY, Inc. 


Suite 1105-1112 Chamber of Commerce Bldg. 


CHICAGO 
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ADDRESSOGRAPH FACTORY IN CHICAGO AND 


AN INTERESTING PICTURE. 
he arge cut which is shown on 


unusual 


page presents eatures of quite 

terest It shows the actory of the <Ad- know that this number 
dressograph Company it the southwes t t e people w 
corner of West Van Buren and Peort t facture t 
streets, Chicago, together with the sn e Chicago 1 ry is 
addition which has recently been built turing ep me 
temporarily to accommodate the tncreasing nufacturing 1s 
business of the factory until such time as N York branch of th 
arrangements n be made to put up ndred and fifty peop 
larger structure on the site of the present \ d, the Addressograph 
new building This new addition ‘VS approximately one 
appears at the left in the picture, will be n manufacturing its machi 
replaced within a ye nd half by a fire n to this number there 
proof conerete building, eight stories high, f about two hundred ps 
plans for which are now being arranged f the Addressograph ma 





hundred 


\ddress 


553 EMPLOYES AND 


OF 





~ 


>-ERATORS IN FOREGROUND. 
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A NEW CRANE PAPER 


CRANE’S PAPIER LIGNE 


THE LATEST PARIS CONCEIT 


In Spring and summer stationery, as in fabrics and gowns, 
the light airy effects are those which make the strongest appeal 
to the women of culture and refinement. 

In no recent production has there been such a strong responsive 
demand as that created by the latest Parisian effect in writing 


papers. 


CRANE’S PAPIER LIGNE 

is dainty, refined and especially appropriate for spring and 
summer correpondence. 

The fine pencil lines of delicate shade give the sheets and en- 
velopes a distingué appearance, and a most pleasing writing 
surface. 

It may be had in all the latest fashionable shapes with plain 
edges, colored borders and silver bevelled edges; also in 
Correspondence Cards, Dance Orders, Menu and Dinner Cards 


to match. 

Our representatives are now showing the trade 
this beautiful collection of summer 
novelties. Order now and insure 
prompt shipment 


EATON, CRANE & PIKE CO. 


PITTSFIELD. MASS. 


NEw YORK OFFICE. BRUNSWICK BUILDING. 225 FIFTH AVENUE 
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of which are systematized to the point of 
greatest efficiency. The printing depart- 
ment is located on this floor, and all the 
company’s form letters, blanks, etc., 
here printed on the Multigraph. 

When the proposed new 
erected on the site of the present addition 
the capacity of the factory will thereby be 
practically doubled as the addition 
covers a ground area of about the same ex 
tent as that occupied by the main factory 
building. 

The Addressograph Company 
tures its own electricity for running its en 
tire plant, and performs every process of 


are 


building is 


now 


manufac 


manufacture except rough casting, even to 
the nickeling and annealing of the various 
metal parts of the machine. It is one of 
the busiest plants in Chicago, and it is inter 
esting to know that it takes care of its em 


ployes in the best possible way. The Ad- 
dressograph factory is equipped with the 
most up-to-date appliances for protecting 


its workers, and the company’s exhibit of 
protective devices at the National Manu 
facturers’ Association Convention in New 
York a few weeks ago brought forth nu 
merous compliments from government ex- 
perts and others. Rest rooms are provided 
for the girls and a very complete sanitary 
equipment for all employes 


BANKS ADOPT NUMERICAL TRAN- 
SIT SYSTEM. 

With the adoption of what is to be known 
as the “Universal Numerical Transit Sys 
tem,” by which every bank in the United 
States will hereafter be designated by num 
ber instead of by name, the Executive Coun 
cil of the American Bankers’ Association 
has solved a problem that has baffled the 
entire banking fraternity for years. 
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It has long been recognized that reform 
in the handling of the transit items in banks 
was a matter of ultimate The 
tremendous number of items constantly re- 
ferred to this department made it apparent, 
even half a decade ago, that radical meas- 
must be taken to curtail the work of 
recording totaling 


necessity 


ures 
properly and these 
amounts. 

Now, by the simple substitution of figures 
for names of banks and states, and by the 
issuance of a Numerical-Alphabetical Bank- 
ers’ Directory so that each transit letter 
writer may have a key to the system, the 
association has secured a method by which 
all transit letters may be written on a 15- 
Column Burroughs Transit Machine, at 
more than six times the speed of the old 
hand method, and with assurance of abso- 
lute accuracy. 

The change is one of the most important 
urged by the association in recent years and 
it was authorized only after many months 
of earnest consideration and discussion 

Sometime attempt was made to 
letter the larger clearing house cities and 
the banks therein but the plan was not suf- 
ficiently comprehensive and was taken up 


ago an 


in many states only as a basis for some 


scheme impossible of being 
made uniform... Finally the Texas Bankers’ 
Association adopted an arbitrary number 


ing system which met requirements so well 


local transit 


that other states began to copy it, and see- 
ing this tendency, the American Association 
called a meeting in Chicago, December 12 


and 13, 1910, at which transit men from 
leading banks all over the country were 
present. 

At this meeting the Burroughs Adding 


Machine Company made an interesting and 





instructive exhibit. . The machine exhibited 


by the Burroughs Company, designed for 
transit work, has a keyboard of fifteen rows 
of keys split into three sections. 
Beginning at the left, the first section 
consists of two rows of keys for pr num 


bers, representing States and Reserve Cities 
The second section has four rows of keys 
banks the 


for numbers of following state 


or reserve city prefixes. The endorsing 
number of the banks’ depositors will also 
be listed in this section with the use of the 
prefix numbers for State and Reserve City 

The third section has nine rows keys 
for amounts of checks. 

The machine is equipped with an auto 
matic shuttle carriage which permits the 
listing of the number of the endorser in one 
position and the payer and amount the 
second position. 

As soon as the Numerical Directory is re 
ceived, most banks will at once pt the 


plan of having their transit number printed 


on the face of their checks just below the 
name of the bank. All endorsing stamps 
will also bear the transit number 

When writing the transit letter, the num 
ber of the endorser will be read from the 
endorsing stamp on the back of the check. 
As soon as this is listed on the machine 
the carriage will automatically “shuttle” to 
the left and place the letter in proper print- 
ing position to list the number of the payer 
and amount as read from the face of the 
check, together with certain instructions. 

The machine is equipped with keys to 


print “No Pro.” indicating no protest items 
and “T. N. P.” indicating items ab: 
to “telegraph non 
“B/L ATT.” indicates items for wh 


of Lading is attached.” 


ut which 
payment.” The key 


h “Bill 





Center Shaft Hollow End Pen Holders 


PREVENT BLOTS AND INK-STAINED FINGERS 





PRACTICAL — and 
Mechanically Right 
CLAIMS: 
Attractive finishes 
Symmetrical appearanc: 








CENTER SHAFT PEN HOLDER CO., 


Any style of steel pen « 
centered 

May be laid on desk or open | 
without pen touching. 

DURABLE. 
A Perfect Pen Holder 
that sells and gives satisfactior 
SEND for SAMPLES AND TRADE DISCOUNTS to 


- HManover, Pa. 


















THE THREE “RIVAL” 
FOUNTAIN PENS 


RIVAL NON-LEAKABLE 


Perfect Fitting, air-tight joints form a perfect, abse 
lutely non-leaking 


ting instrument. 


RIVAL SELF-FILLER 





No metal! parts to injure rubber sacs. Can be 
twisted to fill right or left and cleaned at same 


ime. 

Catalog. iNustrating all styles 
and giving prices and dis- 
counts, will be sent to dealers 
We guarentes 











Filigree 
Mounting, for Hel iday and 
— Fine Trade. 


& CO. Office and Factory, 385 Ann St. NEW YORK 
Canadian Representatives: A. R. McDOUGALL & CO., 42 Adelaide St. West, Toronto 


DD. W. BEAUMEL 











OFFICE APPLIANCES 


117 











| IMMEDIATE 
ATTENTION 




















“*Fiberstok” 


The New Folder Fiber 
With a New Selling Plan 


You can increase your sales, win new trade and make greater profits handling 
this brand new Folder. ‘‘FiberstoK’’ is made of a new strong, brown fiber 
material that does not break or tear. ‘‘FiberstoK’’ stands more than ordinary strain, 
is light, smooth and durable. It makes important papers safer in the mail—protects 
them in the pocket—on the desk—or when filed away. ‘‘FiberstoK”’ is made into 


Vertical File Folders — Expanding Envelopes 
File Pockets—File Divisions—Mailing Envelopes 
Expanding Envelopes—Label Holder Envelopes 


and is adapted to every form of paper container. 


‘“FiberstoK”’ packets are not bulky and their light weight reduces postage costs. 
‘“FiberstoK”’ envelopes take up but little room in the pocket and ‘‘FiberstoK”’ 
Divisions and Folders save filing space. 

‘“‘FiberstoK’’ costs you less and you can sell it to your customers for less than ordi- 
nory inferior folder materials that are unsatisfactory and not nearly so profitable 
to you. 

‘“FiberstoK”’ itself—its reasonable price—and the extensive advertising we are do- 
ing—and will continue to do—sends you new customers and makes big sales and 
profits easy when you sel ‘‘FiberstoK.”’ 

In SYSTEM alone we are telling 100,000 Business Executives—probably 500,000 
possible purchasers about ‘‘FiberstoK.”’ 


Write for Free ‘‘FiberstoK’’ Samples and Full 
Details of Profitable Agency Proposition 


Ask us to tell you how you can get your share of the new business we are creating 
for dealers who sell ‘‘FiberstoK.’’ The ‘‘FiberstoK”’ Selling Plan offers you an ex- 
ceptionally fair profit and insures your getting it. No matter how large or how small 
your order, you are entitled to the full benefits of the ‘‘FiberstoK’ Co-operative 
Selling Plan. It is worth your while to know about it. 


NATIONAL ENVELOPE CO. 


Main Office and Factory: DELANCO, NEW JERSEY 
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FULTON 
SPECIALTIES 


The World’s Best in the Line, with 
Quality above Criticism 


THE LATS 


Faron 


SV (VENTION 





JUST RIGHT 





Known and sold everywhere. Important 
factors in the up-to-date Modern Office Sy 
tem Economizers of time, labor and money 
FULTON NON-BLURRING stam PAS Patented) of cher 

ically treated wood, giv he right at 

ink under all atmospheri ona tions, thus assuring 

even in the warmest weather a clean unblurred i 

pression. The unrivaled and favorite pad of banki 

and business houses 
FULTON SELF-INKING STAMP PADS (Regu lar Felt) 
perwet finish, durat 2 lity and simplicity, are ‘ 


elled and deservedly popul: 


FULTON ELITE STAMP PAD, elf 


ar 


inker upon a har 





some wooden base } inch h possesses all the a 
vantages of the ordinary pad d an ornament t 
any desk 

FULTON QUICK DRYING STAMP PADS. with instantane 
ly drying ink, free fron sagreeable odor. non-i 
urious to rubber stamp are great aids t ral 
work 

FULTON INDELIBLE STAMP PADS are used with our Mo 
grams for marking linen, et Articles may be wa 
ed immediately after marking 
Purchasers of stamp pads in large quantities " 
have their own imprint at a very small additi " 
cost 


rubber star 


FULTON BUSINESS AND OFFICE OUTFITS 


without cost—are one of the greatest aids ever ir 
vented for accelerating and facilitating the work 

the modern office. For the neat and quick printir 
of all kinds of notices and announcements. Accor 
panying pad may be of any color desired Packe 


in polished wood, leatherette or cardboard boxe 
Choice of many style 
FULTOS DATERS AND NUMBERERS are known ar 
emed for their quality 
FULTON SIGN MARKERS-——solid and outline letter 
ice striking and attractive signs for al! 


FULTON INKS 
Made of 


FULTON STAMP PAD INK, in al! colors, is unsurpass« 
FULTON OPAQUE INK, : alled for use upor 


the best ingredients onl\ 


metal and varnished riace 
FULTON SIGN MARKER INK « rig ul r 
FULTON INDELIBLE INK is really indelibl 
FULTON SHOW-CARD INK for filling in with 1 

ioOss Color 

We make all our ce sories from t 
material, and with unequalled faciliti 
cluding labor saving devices, the quality and 
ippearance of our good re the best I 
their prices are the lowest 


Sterling in Quality Moderate in Price 
Readily Salable 


Without Fulton 
tock is incomplete 


1LoGcI! 


. ' 
opecialti a 


CAl RE ESI] 


Fulton Rubber Type Co. | 


ELIZABETH, N. J. 


E ON Ol 
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The 


original 


made 
the 


letter can duplicate 


to 


in 
corresponding b; 


retained 


going 


and the duplicate being 


issuing the letter 





The Burroughs Transit Machine is not, 
as the name might imply, a special machi 
that can be applied in writing up transit 
items only. On the contrary, its scope of 
application in handling bank work is much 
broader It does everything that standard 
Burroughs machines will do and in certain 

| work much more 

Its special features consist 0 Variable 
Split Device; a special carriage designed to 
| save time in inserting statements into th 
| machine; three special keys on the key 
board, designating certain instructions that 
| are used in writing transit items dia 
} motor attachment for operating the ma 
chine by electricity 

Phe Variable Split Device adjusts the ma 
| chine so as to provide four different key 
| board arrangements 


| 99.9999 


999 999 99 Position Vo ] 

Position No. 1 splits the adding and list 

| ing mechanism into the desired combination 
| for writing transit items under the new nu 
merical system 
143 22 425.66 
226 31 133 50 
1315 16 1,134.35 Position N 2 
| 1,693.51 

Position No. 2 splits the keyboard to 
the desired combination for writing transit 
items by those who desire to ret the 
“batch system.” 

The section on the left consists ur 
columns of keys and is used for listing the 
endorsers’ numbers; the next three columns 
comprising the center section, are used for 
listing bank numbers, and the ret ng 
eight columns are used for adding and list 
ing transit items 

13245 335.50 

13246 1,257.66 

13247 122.25 Positi 3 
1,715.41 

Positi No adjusts the chanism so 
that but one total 1s obtained: the left se: 
tion of the machine being used only st 

numbers 

Split in that way the machine v or 
dinarily be used in listing account number 
and adding balances, draft mb na 
adding balances, draft numbers nd 
imounts, and dates and amounts in pre] 
ing an Individual Depositors State t 

Position No, 4 does not alter th plit 
from the No. 3. posits but adjusts the 
nechanism so that two totals are obtained: 
the left section of the machine having an 
idding capacity of 99,999.99 and the right 
section an adding capacity of 999,999.99 

This position is a practical combination 
for adding the collection returns and_ the 

amount of exchange on each collection and 
for handling yesterday’s and saan, bal 
ances, adding balances and interest, et: 

In addition to the above it can be oper 
ated the same as a regular nine, eleven, 
thirteen or fifteen column machine for add 





ing checks and deposits and other straig 
single umn work, or any of the var 
uses which an adding and listing 


any department ot 


ILLUSTRATED LECTURE ON LOOSE 
LEAF. 
Qn Thursday evening, May 
clover room or! the Bellevue Sti 
Philadelphia, the stationers of t 
thei issistants and salespeople istene 
what is conceded to be one I tine st 
Interesting and instructive feat the 
ve illustrated talk on the 1 ture 
mt le e leaf devices by Ralpl 
sales inager of the Chicago SI ‘ i 
Receipt Book Company of Chicag 
The executive committee f th | 
tion sent an invitation to Mr 
con t Philadelphia and le 
dress, al he came in re sponse t tine 
tation especially for that pur] 
members of the Philadelphia org 
beheve heartily features 
value,~well knowing the weight sal 
talk ich is backed up by as 
knowledge of the goods and tl SS¢ 
of their manufacture as it 5s pos ¢ 
the salesman to get hey there ‘ 
ever possible secure teature 
meetings which shall at once interest a1 
nstruc those connected with tl g 
ization 
The stationery houses of Phi 
were wel repres¢ nted he meeting ‘ 
being a full attendance of the acti 
bership with several employes early 
every one of the houses represent 
William Mann Company and th \ 
H. Hoskins Company especially 


guished themselves, the forme é ) 
resented ly twenty and 

ighteen persons 

Mr. Winans introduced his talk 

ing < the screen the repr ducti 

poen I led ‘lt | IK ne \ \ 

Knew Me ead not long ag é 

Cre t | s \ssoc lation * 

\\ Coope of that city | é 

folle his by some. obse 

the i ility oO} oser pers 

nee ¢ me! 1 the Sallie 11 

ess eans of settling tl 

ndet gs which aris 

pr iie i the ( mpetit 

Mir. Wi s showed a large 

variety ictory photograph é i 
ing the operatio f a big loose |e 
ind I the nteres re 
OOS. facture He : 
; i 
plicity of construction 1 a ' 
it can be secured without sacritic: the i 
utility device and advised t n : 
to cut those binders which 
no good reason Toor their eXIst ( ( 
dwelt upon the necessity for unifi 
making specifications for loose leaf ordet 
and showed that omissions which sor 
times seem insignificant to the dealer | 
vital importance to the manufacture 

At the close of his address the asso 
tion tendered Mr. Winans an enthusiast 


thanks 


vote of 
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QUALITY 


sae At Your Command 


QUALITY We have been building good Loose Leaf Devices since 1896. We were there at the beginning 
and what we have gained in experience is best expressed by our devices, each one exactly suited 


to the purpose for which it is intended, made of selected material, and perfect as to workmanship. 





SERVICE Our equipment, from a small beginning of a few machines, has grown until it is unquestio -abl 
the largest and best equipped Loose Leaf plant in the world. This, together with the large stuc 


of staple sizes, permits of exceptionally quick deliveries. 





VARIETY Our line is so complete and comprehensive that every Loose Leaf need or requirement is antici- 
pated, a binder for every purpose is shown. 


EXPERIE NCE We are a community of experienced Loose Leaf men. Our work has given us an inside 
and personal knowledge of the problems that confront the dealer from time to time. 


Our co-operation is yours for the asking. 








Send for Complete Catalog ““H” and Metal Fixture Price List “E” Today 


STATIONERS LOOSE LEAF CO. 


**Sells To The Trade Only” 
203 Broadway, New York City 342 Broadway, Milwaukee, Wis. 











World— Tuxedo 


Two Famous Brands of 



















<aae |ypewriter Ribbons 








Non-filling, long lasting, 
climate proof and 


GUARANTEED 


DEALERS:—We have a special proposition to make you, which will 
insure a handsome income. Write at once for particulars. 

















NON-FILLING 
LONG LASTING 


MPR TyPEWRITER 
Mum RIBBON 


¢ ee The International Carbon Paper Co. 
TUXEDO 206 Broadway, NEW YORK, U.S. A. 


NON-FILLING f 
LONG LASTING * 


| TYPEWRITER, ; 
_ RIBBON Fe 


“ei 








Western Distributing Branch, 22 Quincy St., Chicago 
Quaker City Office Supply Co., Philadelphia, Distributing Agents for Pennsylvania 
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NEw DEPARTURE 
PEN 7 7 & 
_"stame pad 


baw /LL_NOTINJURE STAMPS. 














Known and Sold 
Wherever 
Rubber Stamps 
Are Used 


“Excelsior” Self-Inking Stamp Pads 
“New Departure Penetrative Ink” Pads 
Volger’s indelible Ink Marking Outfits 
Volger’s Guaranteed Indelible Inks 
Volger’s Superior Stamping Inks 


(In Bulk, Brush Bottles and Combined Ink 
and Distributor Cans). 


Volger’s Superior Sign Marker inks 


Volger’s “ Opake"” Waterproof Ink for 
Stamping on Tin, Wood, Leather, 
Aluminum, Tracing Cloth, Etc. 


Volger’s “‘New Departure Quick Drying’ 
Penetrative Inks 


| Guaranteed not to injure Rubber Hand 

tamps). Will stamp perfectly on paper, 
eotton goods, linens, leather, wood, and any 
surface that wil! absorb ink. 


We supply, free of expense, samples of 
our specialties, electrotypes and 
advertising matter. 


For upwards 25 years we have confined 
our efforts to the above Special 
Lines. Our reputation rests on the 
Superior and Uniform Excellence 
of our goods. Commercially, we 
enjoy the highest rating. 























B. G. Volger Mfg. Co. 


INCORPORATED 


PASSAIC, N. J. 
U. S. A. 


Established 184 Incorporated 1902 


el 
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AN ARMLESS OPERATOR. 
Miss Kittie Smith, of Maywood, Illinois, 
who lost both of her arms at the age of 
nine years, not only operates a typewriter 
conducts a_ considerable 
Though 


proficiently but 
correspondence by means thereof. 


left practically helpless by the terrible acci- 


dent which deprived her of her arms in 
early childhood, Miss Smith by constant 
practice has succeeded in developing and 


controlling the muscles of 


her feet and toes until now 
she is able to wait upon her 
self almost as well as though 


she had her arms. She draws 


pictures, writes, sews, em 
broiders and, in fact, does 
anything she pleases, but 
the most wonderful of her 
accomplishments is her type- 
writing. 

Miss Smith some _ years 


ago established a Home for 
Disabled Children at May- 
wood, Illinois. She enlisted 
the co-operation of the Na- 


Children’s Home So 


tional 
ciety, who have made it a 
branch of their organization 
and have appointed her finan 
cial secretary. Now she is 
daily engaged in conducting 
the affairs of her office, do 
img all of her own typewrit 
ing by means of her toes, as 
the accompanying 
Miss Smith uses 
which 


shown in 
illustration. 
a Royal typewriter, 
machine she has found to be 
adapted to her requirements 
its strength, 
comparative 


on account of 
simplicity and 
flatness of construction. 


A NEW CRANE PAPER. 
The recent increasing popularity of tints 
in high class social correspondence papers 
many attractive embellishments 








with their 
has opened up a wide and fruitful field for 
new and striking creations. 

Those who desire an exquisitely beautiful 
writing paper for spring and summer cor- 
respondence, in perfect harmony with the 
towards delicate pencil 
find in the Crane 


season’s tendency 
lined effects, will 
paper a pleasing conception. 

Crane’s Papier Ligne follows closely the 
latest Paris conceit and bids fair to rival 
many others of the justly celebrated papers 
produced by the Messrs. Crane of Dalton, 
Massachusetts. 

The fine pencil lines give the sheet and 
envelope a soft and delicate, yet withal a 
striking and effective appearance; this with 
the pleasing writing surface will appeal to 


new 


exacting users. 

In the many beautiful and artistic styles 
in which this paper is manufactured by the 
Eaton, Crane & Pike Company, of Pitts- 
field, Massachusetts, the trade have been 
offered a profitable collection of spring and 


summer novelties. Viewed collectively, the 








line presents a work of art, which must be 


seen to be appreciated. In addition to all 


the latest fashionable shapes and styles 
which they are making in ream goods, there 
are dainty boxes in five of the leading sizes, 
from the small regret notes to the larger 
sizes for more lengthy letters. 

These may be had with either the plain 
edges, colored borders or silver beveled 
edges and these striking effects are still 


MISS KITTIE SMITH. 


further emphasized by unique and artistical- 
ly engraved die stamping. The possibilities 
in this direction are unlimited and should 
be a valuable talking point for the up-to- 
The line is also shown in 
with envelopes to 


date stationer. 
correspondence 
match and in menu end place cards, also in 
dance orders of various sizes. 

The line is being 
sentatives of the Eaton, Crane & Pike ( 
pany and by their various branches simul- 
taneously throughout the country, and the 
fine orders resulting so far bespeak a great 
demand for this artistic paper 


cards 


by the repre 


shown 
‘om- 


“ 


It would be well for those who have not 
already seen the line to place their orders 
early, so as to insure prompt shipment 


RESIGNS POSITION. 

Harry I. Seddon, for quite a number 
years connected with the executive office of 
the Smith Premier Typewriter Company, 
Syracuse, N. Y., recently resigned his posi 
tion, intending to take a few months’ vaca- 
tion and watch the selling game from the 
outside. Mr. Seddon has not informed his 


friends as yet of his future plans 


oD 
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The Carbon Paper Stenographers Prefer 








letters with one sheet of 


Typists ask for MultiKopy because it gives neater results. 
because they can make 20 copies at one writing with it, 
that they are interested in him, by economizing wisely. 


They know it saves them much work, 
And they know they can show their employer 
They ask for this because they can write 100 


MultiKopy Carbon Paper 





We are conducting an extensive educational campaign 
that is going into most of the national publications where 
good will be done, and in all of the Stenographers’ papers. 
We are getting firms to know that it is a business crime 
not to have clear, distinct, lasting records—and that 
MultiKopy is the only carbon paper that does give these 
needed qualities. We are showing stenographers that they 
are doing themselves an injury in allowing carbon copies 
to go to the files which are not just right in point of looks 
and legibility—and showing that they should insist on 
Multikopy when they are given their choice. 

Then, we are telling them all, employers and em- 


of that. Weare sending customers to you. Can you 
supply them? 

If not, then we would suggest that you look into this 
proposition soon—why don’t you begin right now—send 
us a postal for further information? 

H is made in black, blue, pur- 
MultiKopy Carbon Paper ois eh eat ae 
purposes—specific carbons for specific purposes. 





Star Brand Typewriter Ribbons i= @!! colors for all 


machines. Guaran- 
teed to give 75,000 impressions of the letters ‘ a” and “‘e’”’ 
without clogging the type so as to show on the paper. 




















ployees to go to you their dealer, for MultiKopy. Think 


F. S. Webster Co. 


338 Congress Street, Boston, Mass. 





TRADE 


Opy 





yt New York Chicago Philadelphia 
MARK ,. . 396 Broadway 211 Madison St. 908 Walnut St. ' 
» ; - bene, . ax Lontes . 2 Parte 
4: iamond St, ‘ing William St. ue Saulnier, 10 
CARBON PAPERS Vienna Berlin Budapest 
Adlergasse, 16 Friedrichstr, 60 V-Alkotmany,u, 19 





‘“THE MODERN” 
® Automatic Self-filling Fountam Pen 


Turn is the pen that your trade will demand. It is quite different from the ordinary 
: self-filling pen and has many selling features. Simply twist end, hold pen in 

This ink. untwist, and pen is filled. 

Button @ No joints to leak, no soiling of fingers or clothing in filling. Made in all 


The Most Prac- 


styles of holders and points to suit the most critical writer. 


Pen tical Self-Filling Fountain Pen on the Market. 


Fills 
Itself 


as 


MMM 





@ This attractive neatly-finished show case is furnished to the trade carrying 
our line. Write us for special offer. ; 
q@ We also manufacture a complete line of lower end joint and safety types. 
Write for trade prices—they will interest you. ; 


Modern Pen Company 
Sole Selling Agent for 


A. A. Waterman & Co., 
HAMILTON BUILDING, NEW YORK 
If it isn’t an “A.A.” it isn’t a Modern 


New York 









—— 
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When you deliver 


A *TATUM” 


You have that feeling of satisfaction 
which always follows perfect construction. 





YU) 


We feel justly proud of our latest creation—A Pressed Steel (Round Back) Non-Breakable 


CURRENT 
LEDGER 


We are daily receiving many compliments on this Binder, 
and want you to know its good points. Send usa ¢rial order 
and see what perfection in a Ledger Binder means. 


Vi) 





It’s as easy to prove superiority n this Binder, as it is to 
claim it. We cheerfully invite a close comparison with all 
others, and will abide by your decision. 


You will find it has fewer parts, is perfectly constructed 


Rae at ; joo tags be ; 4 If you are not convinced we will cheerfully pay the trans- 
che oF: s he somely bound, with all expose i : ; > + : 
mecnamicany, % Bandsomery So oan portation both ways, and credit your account with full 
metal highly finished. aaa 4 

amount of invoice. 


Can be made to fit any sheet from 8” Binding Side to 17}”. 
Our discounts are liberal, our goods are standard. It 


A big assortment of stock Binders, Ledger Leaves and pi : naga 
Indexes constantly on hand. will pay you to handle ‘“*The Line of True Merit. 


SEND FOR CATALOGUE No. 27B 


THE SAM’L C. TATUM COMPANY 


New York Office, 180 Fulton Street 


Main Office and Factory, CINCINNATI, OHIO 


MMM AAL (Mg Q 

















AS DIRECT FACTORY REPRESENTATIVE YOU CAN MEET ALL COMPETI- 
TION AND GET THE RIBBON @ CARBON BUSINESS IN YOUR TERRITORY 


>. 





We Can Put You In That Desirable Position. 


As our factory representative you will have all the facilities necessary to enable you to 
handle the big customers, where one single order means a handsome profit. You will be 
in a position to meet all competition—if necessary, we will ship direct and carry the 


account, allowing the dealer a brokerage and guarantee full protection. 


Get in touch with 


We wish to enlarge and strengthen our selling organization at once. 
Real, live dealers 


us as soon as possible as your territory may be assigned at any time. 
who don’t wait for business to come to them but GO AFTER IT, write us TODAY. 


Columbia Ribbon & Carbon Mfg. Co. srosnway New York 

















Branches 











a CHICAGO PHILADELPHIA ll 
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MADISON SQUARE GARDEN TO 
HOUSE 1911 BUSINESS SHOW. 
EWSPAPER reports to the effect 


that Madison Square Garden is to 


be torn down have created the im 


pression in some quarters that the Business 


Show will be held elsewhere this year. It Show™ conditions. His duty connectio 
is doubtless a fact that Madison Square with Office Appliances, which has exhibite: 
Garde Il ultimately it every show, g 
give Way to other in ‘ horough 
buildings, but the an juaintance with eve 
nouncement that it ( t ingle I 
to be dismantled business Mt Puppe 
premature and it will 1s role enth 
probably stand siast, and a compete! 
nany years. Wherevet business mi In han 
the Business Sho ling the company’s 
may be held after this irs 1 the big exy 
year it is certain that sition he will apply 
the 1911 show will be his work the san 
held in the Garden principles which made 
It is also certain that him such success 
the forthcoming show the representative 
will be record break Office Appliances 
er in several respects won for him the 
\lready more than one teem of the manutac 
third of the entire turers with whom 
space has been sold, came in contact 
not reserved, but sold A. L. FIERLEIN. LL H Mory, w 
under contract, and made such splendid 
some very interesting exhibits are being record with the show in Madison Squari 
rranged \side from the great variety ot Garden last year, will work jointly with 


lines to be shown, and this promises to be 
larger than usual, there will be several 


features ot interest 


The International Typewriter Contest, 
inder some small changes of rules and reg 
ulations, is sure to be the most interesting 
ever held. This will require two evenings 


lor the other evenings oft the week special 
features are being planned for assembly 
hall 


New Man in the Organization. 


The vacaney in the organization. staff 
aused by the death of F. C. Patterson has 
beer lled by President A. L. Fierlein with 





L. H. MORY. 
Frank FE Tupper is well 


known to the 


Tupper. Mr 
eastern manufacturers of 
every branch in the office appliance indus- 
try. For more than two years he was the 





ure of the show would have no 
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eastern manager of Ofhce Appliances, ] 
ng about a year ago to go into bi 
himself as president of the Mail 
lube Company, his interests which 


re cently sold 


Mr. Tupper is thoroughly familiar with 


Mr. Tupper in the East and with President 
the West. The company 
headquarters are at 200 Monro 


\. L. Fierlein in 


western 


street, Chicago, and their New York office 


at 150 Nassau street. 


Mr. Fierlein is to be congratulated upo 
With the big start 


his new organization 


made in having one-third of the Garde1 


already sold, the Show Company shou 


put on an exposition that will surpass 


previous shows 


Office Appliances believes in the Busing 
Show It is not concerned in any wa 
whatever in its profits. The success or fai 


y 





FRANK E. TUPPER. 


apon the magazine. It has stood steadfastly 
for the National Business Show because 
considers it a great business institution, and 
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Wrapper 


MDE LUXE‘. 


Mittineague, Mass. 
| @ By this new process 
the stationer can fur- 


. innovation with orders 





influence 





eee aKING 











Southworth Company 








nish his customer with 
a private watermarked 
paper in quantities 
from 6M up, with an 
initial expense for the 
watermark not exceed- 
ing $10. 


@ The firm which has been 
accustomed to pay from 
$50 to $150 for their special 
watermark design and roll, 
and then had to place or- 
ders for not less than 500 
pounds of stationery ata 
time, will jump at the op- 
portunity to save that ex- 
tra money. 

@ Thousands of concerns 

which heretofore consid- 

ered private watermarked 


paper a prohibitive lux- 
ury, will now welcome the 


for a complete new line 
of letterheads. 


@ With this De Luxe Process 
more artistic designs can be 
watermarked in paper than 
with the old method, and there 
is practically no restriction to 
the size and shape of the let- 
tering. , 


rw 


@ Live stationers and office 
supply dealers will see at a 
glance the wonderful possibil- 
itics of this process. A con- 
cern with private watermarked 
stationery becomes a staple 
customer. The paper is made 
io his order, and he takes a 
pride in his stationery that 
makes him indifferent to any 
effort to win him away by the 
substitution of ‘something 
cheaper.” 


© Write at once jor full particulars re- 
garding this process,and samples of the 
wide variety of work which can be done. 
Write, right NOW. 


Southworth Co. 
Mittineague, Mass., U.S.A. 


Manufacturers of high-grade papers 
(Please mention O ffice Appliances.) 




















3 
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Do You Realize What Character Means? 


Do you realize the producing possibilities of a 
paper of character designed for business use? 


We want you to have one of our new sample 
books showing 


Mountain Mill 
SNOW DRIFT 


ANEW PAPER OF REAL CHARACTER 
DESIGNED SPECIFICALLY FOR BUSINESS USE 


MOUNTAIN MILL PAPER CO., Lee, Mass. 





SALES AGENTS 
aper Co., Chicago, II. Beekman Feoes 4 Card Co., NewYork,N.Y. A. Hartung & Co., Philadelphia, Pa. 





Midland P. 
Wm. H. Claflin & Co., Inc., Boston, Mass. peccher, Lewis, Detroit, Mich Western Penn. Paper Co., Pittsburgh, Pa. 
O. W. Bradiey Paper Co., St. Louls, Mo. EB. A. Bouer Co., Milwaukee, Wis. Howard Fisher Paper Co., Baltimore, Md. 
Finedey Paper Co., Cleveland, Ohio. , TF yaw Co., Harrisburg, Pa. penemes Paper Co., Kansas City, Mo. 

P. Lesh Paper Co.. Map ye Ind. F. G. Leslie St. Paul, Minn. elierbach Paper Co., San Francisco, Cal. 


John Leslie Paper Co., Minneapolis, Minn. Diem & Wing — Co., Cincinnati, Ohio. 
EXPORT AGENTS: A. M. Capen’s So ns, New York, N. Y. 








ENVELOPES AND WEDDING BRISTOL TO MATCH 























Novelty Knives for Advertising Purposes 


are adapted for every class of 
business. Beneath transparent 
handles, advertisement is dur- 
ably affixed. Quality «nsur- 
passed. Made of the best ma- 
terials and guaranteed, assures 
appreciation from the recip- 

ient. Individual names on ther 

make a strong personal specail. 


We have an attractive proposition for dealers in OFFICE.-APPLIANCES. 
Write for it today. 


NOVELTY CUTLERY CoO., ° 107 Bar St., Canton, Ohio 























WAX SEALS CHECKS CORPORATE SEALS POCKET NOTARY METAL CHECKS 


@°os FE 


WE ARE NOT AGENTS FoR THESE Goops 


WE MANUFACTURE THEM 
_ RUBBER STAMPS 










SEALS, STENCILS, STEEL STAMPS, BADGES, 


NAME PLATES, METAL CHECKS, 
RUBBER STAMPS, Etc. 
WRITE FOR CATALOGUE 
MEYER & WENTHE 


31N, DEARBORN 8ST. 
CHICAGO 





123456 
NUMBERING MACHINES 




















IF YOU WANT TO KEEP POSTED 


on all that’s new, and all that is going on in the field of Office Equip- 
ment, subscribe to 


OFFICE APPLIANCES 


Subscription price, $1.50 a year. Trial subscription, 4 months for 50 cents 
THE OFFICE APPLIANCE COMPANY 
PUBLISHERS 
417 South Dearborn Street :: CHICAGO, ILL. 

















it urges the co-operation of the manutac 
turers in every branch of the office appli 
ance industry, for no other reason. It be- 
lieves further that a little more co-operation 
on the part of ten or fifteen other manu- 
facturers in the field would make the Na- 
tional Business Show an institution which 
would rival the importance of the old Amer- 
ican Institute Fair. 

The publicity value to the exhibitor at 


the Business Show is alone worth the cost 
entailed in displaying any good line t 
enables the manufacturer actually to dem 
onstrate his product to a vast number oi 
dealers and users. Aside from the publicity 


value, however, there is much direct return 
to be secured if the exhibit is properly made 


and properly manned. Representatives of 
the magazine have interviewed manufac- 
turers who have exhibited in all of the 
Shows, and a large percentage of them 
have expresed the greatest satisfaction 
over the direct sales accomplished 

Office Appliances has been an exhibitor 
at every Show. The expense of its being 
there is just as much in proportion as the 


expense to the concerns who take large 
spaces and have a larger staff in attendance 
It has approved the National Show simply 
because of its faith in the Show, just as it 
has approved other Shows held elsewhere 
It is of the opinion that the organization 
will produce a better exhibition than has 
been produced hitherto 


A NECESSITY FOR BUSINESS MEN. 


On another page of this issue of Office 





\ppliances is the announcement of a sys 
tem which is recognized throughout the 
business world as highly advantageous for 
business men, and even necessary where 
quick, accurate records of transactions are 
to be kept and filed. We refer to the ] gry 
registers 

These registers are well adapted to the 
requirements of business men in the keep 
ing of the daily records of sales, etc., not 
only in the retail, wholesale or the manufac 


turing business, for one or a hundred de 


partments They are adapted to the re- 
quirements of retail sales, shipping, bill- 
ing, orders, tracing, purchasing, packing, 
requisitions and receiving. 

The Egry Register Company of Dayton, 


ll who 


O., will appreciate inquiries from 
may be interested in its system, and infor- 
mation will be cheerfully supplied without 
any obligation resting upon the inquirer to 
purchase the goods. 
ELLIOTT- FISHER MAN DIES. 

Sidney J. Longden, London manager of 
the Elliott-Fisher Company, died on May 
17 at his home, Albyn Cottage, Hersham, 
Walton-on-Thames. Mr. Longden had 
been manager of the Elliott-Fisher British 
and continental business for a year and a 
half, having previously been with the Un- 
derwood He leaves a widow and two 
children. News of his death reaches us as 
we are going to press, but a more extended 
account of Mr. Longden’s life will be given 


in our next issue 

















WEDDING DINNER TO FOX MAN. 

On May 10 the Chicago office of the Fox 
Typewriter Company gave a dinner in 
honor of Mr. and Mrs. F. G. Kauffman, who 
were married on May 6 at Crown Point, 
Ind. Mrs. Kauffman was Miss Elizabeth 
Hendricks. She was attended at her wed- 
ding by Miss Marion Quackenboss as 
bride’s maid, while Louis M. Boisot officiat- 
ed as best man. 

The dinner given in honor of the happy 
couple was in the nature of a surprise. They 
were directed to come to the office at 1 
o’clock, but did not know that anything but 
a little reception and perhaps a light lunch- 
eon afterward would be the order of the 
day. On their arrival, however, they were 
astonished to find the rear half of the 
salesroom screened off and beautifully dec 
orated, while a large table was set with a 
splendid meal, prepared by the young ladies 
of the office and some of their married friends. 
Cold meats, potato salad, olives, various 
delicacies, ice cream, cake and coffee were 
served, the guests being seated around the 
table in the good, old fashioned way. The 
bride’s cake was made by Miss Verity, 
manager of the employment department. 

Manager Messerschmidt acted as host, 
and Mrs. Kauffman and Mr. Kauffman were 
seated in the place of honor at his right. 
Mrs. Charles S. Elkington presided over 
the coffee urn 

Those present at the dinner included Mr 
and Mrs. F. G. Kauffman, and Manager 
fF. W. Messerschmidt; Mrs. Charles S. Elk- 
ington; the Misses Agnes M. Verity, Har- 
riet Pfingsten and Josephine S. Fontaine; 
and Messrs. Charles S. Elkington, E. H. 
Murray, George Julian, Ray Julian, George 
McQuinn and Andrew James and H. W 
Martin of the staff of Office Appliances. 

The dinner was a most successful and 
enjoyable little affair. Mr. and Mrs. Kauff- 
man will make their home in Chicago, where 
Mr. Kauffman is the star salesman of the 
Fox company. 

BIRTHDAY PARTY ON GIBBS. 

When on May 6 ten or a dozen of the 
stationers of Chicago gathered in the Grand 
Pacific hotel, it was thought by some to be 


a new move in association work, but it 
wasn t It was to celebrate the fiftieth 
birthday of Fletcher B. Gibbs, occurring on 
the tollowing day. They got Gibbs in by 
strategem, and then drew a fine dinner on 
hini, while everybody expressed himself 
freely and in complimentary terms about 
the guest of the evening. The following are 
among the congratulatory telegrams re 
ceived 

“Today you pass another mile stone on 
life’s journey May health and happiness 
bear you company throughout the future 
years, vieing with each other to fill each 


day to overflowing. 
“My congratulations to you and to all 
who are so fortunate to know you. 
“E. H. CLARKE, Memphis, Tenn.” 
“Congratulations and a happy time. May 
you have as many more fifties as Methusa 


lem. Regards to the boys. 
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What One Dealer Did 


In One Month 


with the 
wos J-Pom 








Stenographer’s Note Book 








On the sixth day of the month we shipped one sample 
e=J-Po= Stenographer’s Note Book to a firm doing business 
in a town of about 60,000. 

One of their salesmen gave it a portion of his time. 

On the eighth of the next month their business on this 
line showed a total of 86 covers and 101 reams of fillers. 

That is just one instance out of many. 


Neatly and |- Pc You can do 
Strongly Bound Pages can be in- 
oe equally as well or 
rted or removed . 









better. 


Agood salesman 

can spend one-half 

of each day for a 

Folds week in the offices 
Flat and business 
: houses of your 
city, with a sample 
of one of these 
books, and bring 
back enough busi- 
ness to insure you 
Extrashects, the filler trade of 
sesleateiaie your territory for 
months to come. 
Order a Sample 
Book. Give it a 
thorough try out 


Instantly 
made intoa 
stand forthe 
rapid read- 

ing of notes 


A good note book stand would cost, say 


$2.50—here is a perfect stand and book —you will be 
combined for far less money, and no inconve- : . 

nience of removing and replacing the book on the gratified with the 
stand—a permanent cover and stand as durable as the best 

stand made. results. 


Irving-Pitt Manufacturing Co. Dept.£ 
411-419 E. Eighth St., KANSAS CITY, MISSOURI 





Makers of Loose Leaf Books, Forms and Outfits 


]|-Pe 
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WE MANUFACTURE 


INKED 





RIBBONS 


FOR ALL PURPOSES 


UR Products, for excellence. 
together with our moderate 
prices, have met with favor all 
over the United States and Europe. 
Our goods are standardized and 
used under contract throughout all 
the several Executive Departments 
and Independent establishments 
in Washington. 


Read this letter— 


TREASURY DEPARTMENT 
Washington 
June 21, 1910 


Snelling & Son, South Brooklyn, N. Y. 

Gentlemen: You are hereby notified that the 
following items enumerated on list below, for the 
qopenel Emsoutive Departments and Independent 
Establishments during the fiscal year ending 
June 30th, 1911, have been accepted by the Secre- 
tary ot the Treasury, upon recommendation of 
the General Supply Committee. 


Oftice of 
Chief Clerk & Superintendent 


By direction of Respectfully, 
The Secretary W. W. Ludlow, Chief Clerk 
Class No. 1 
Item No. 166-a Item No. 168-a 
*  * 166-b “ *" 168-b 
** 67-b a * 17l-a—Semi-Inked 
167-c i * 171-b—Semi-Inked 
** 167-d - * 167-e 


We re-ink Multigraph ribbons and 
pay return charges. 


We first made the semi-inked 
ribbon for Hektograph and 
Rapid Roller. 


We first supplied the U. S. 


Government with semi-inked 


Ribbons. 


The ink in our ribbons does not 
dry on the paper and then fall 
off, but penetrates the paper and 
stays there. The colors used are 
of the best and brightest. 


Our goods are put up in attractive 
boxes with your imprint if re- 
quired. Ou decorated ‘‘Official” 
box sells the goods for you and 
we take care of the contents. 


Jobbers and stationers should write 
for our catalogue. 

Typewriter Dealers and Exchanges 
write us for information about 
‘‘How to Save Money on Supplies.”’ 


SNELLING & SON 


So. Brooklyn, N. Y. 
Established 1893 
London Branch: 23 Coleman St., E. C. 





























MANCO CLUB OF WM. MANN COMPANY, PHILADELPHIA, ON ANNUAL OUTING, MAY 


A NEW PENHOLDER. 


4 


‘WM. RODIGER, Memphis, Tenn.” 
“Many happy returns. Look out for Sam Ofhce Appliances is in receipt of 
Mayer and Charley Stevens penholders trom the Center Shaft Pet 
“W.S. GILKEY, Cleveland, 0.” er Compat Hanover, Pennsy 
Mr. Gibbs’ entertainers were the follow vhich ré icknowledged — with 
ing hes mpany calls the “perfect 
Sam Mayer, J. H. Amberg, A. W. Wil holders.’ They take any size 
liams, Sidney FE. Collins, C. W. Shearman, pen, and may be laid on a desk 
\. E. Riddle, A. H. Childs, H. F. Sawtell, book without the pen touching Br 
Chas. A. Stevens and H. B. Brooks n the center of the holder grip the 
firmly, release it easily and never 


It is claimed that the fact that eac] 


MANCO CLUB HAS OUTING. exactly centered lends a_ balance: 
The recently organized Manco Club, com whole like that of a lead pencil 
posed of employes of the William Mann No glue whatever is used in making 
Company of Philadelphia, held its first out penholders, yet all the parts are s 
ing on Saturday, May 13. The club board fastened The hollow end drinks 
ed a special trolley car in front of the surplus ink and prevents. soiling 
store, sixty-six persons being 1n the party fingers \ll of these centet 
including eleven guests The outing was holders are packed one dozen t: 
held at the Orchard at Essington, on the (one-half gross to the carton), 
Delaware river, which was specially opened box is fitted with Mason Metal Fas 
‘for the use of the club The sports These center shaft penholders 
sisted of a baseball match between the mar in five styles No, 103 with rubber 
rieds and the singles, sack and three-legged hogany and black finish; No. 301 
racing and quoit pitching. The ball game tip, mal ind black finisl 
was very exciting and some fancy plays 520 corrug 1 rubber tip, mahogat 
were made. The married men were beaten No. 401 met tip. black finisl 












~ — 
ae 
=< 5e0 =an 


A CENTER SHAFT PENHOLDER. 





managing to score, however, eight runs 201 a wany and 
against twenty-one of the single men lie Che pric rv trom $4.50 t $9 Ok 
winning ball team was presented with ste 2rOss, W wer prices for large 
and the losing team were given finger stalls ties Dx should send t the 





one for each player The winners 











ANOTHER VIEW. 


culars and full information regarding 


races and quoit games also received steins. 
At 6:30, after a short business session, the 
club sat down to a shad dinner, and at 9 


o'clock returned by their special car to the “All men are 
ence is in the development.” 


interesting invention. 


created equal,—the differ 
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Loose Leaf Ledgers and Typewriter IMPORTED | BRUSHES 
STATIONER’S TRADE 


Books that Lock witha Yale Cylinder Lock TRIDENT BRUSHES 
SzC 


i 


We carry in ater Color Bruaies. 
Our smpertes fine ot yy = By is unexcelled 
quality and finish. They are of excellent value. Sizes 
one te eight. Samples and prices sent on application. 
WE CAN SAVE YOU MONEY 


JAMES H. RICE CO. 


IMiaols and St. Clair Sts. 


CHICAGO, ILL. | 
















@ This Yale Cylinder Lock feature makes the 
leaves as secure as those in bound books. The 
Yale Lock is part of the mechanism and cannot be 
removed or detatched. The turning of the Yale 
Key, one way or the other, also 
opens or closes the binder. A leaf 
cannot be inserted or taken out 
without the Yale Key. 











@ Progressive stationers and deal- 
ers can give their customers not 
only the highest grade of loose leaf 
binder, but positive security of 






leaves. 
@ Let us send you full details about 
our line of Mann Yale Cylinder 
Lock Ledgers and Typewriter Books. 


WILLIAM MANN COMPANY 


Makers of LOOSE-LEAF DEVIC =e COPYING 
BOOKS AND PAPER 
529 Market Street, PHILADELPHIA Wy 
cS COPYING-PAPER MILLS at LAMBERTVILLE, NEW JERSEY c 








































The Recent Standard Oil Decision 


confirms the methods of organizing and 


Science of Organization conducting a corporation as outlined in 


| Binns Developmen Robert J. Frank’s Masterful Work 


Science of Organization and Business Development 


Written in plain commercial English, by a member of the Chicago Bar. 


Every Business Man Should Know 


How to finance, organize and reorganize a business along practical lines. 





How to distinguish a legally safe investment in a business corporation. 





How to investigate and ascertain the real condition of a business in which 








he 1s interested. 
- it is created so as to avoid 





(1910 Revised Edition) How to manage a business corporation, afte: 
V 
re ee unnecessary legal complications, 
It covers ali = tical questions, gives c« - ylete legal forms, and settles the 
law concerning organization, reorganization and financing a corporation. 


Bound in Morocco perl Retails $2.75 


Write for prices and discounts on lots of one dozen or more. 


OFFICE APPLIANCES, 417 So. Dearborn St., Chicago, Ill. 
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FOR THE ATTENTION OF MANUFAC- 
TURERS OF OFFICE APPLIANCES. 


Berlin, Germany. 

Fred. Hoffman of Berlin S. W. 68, Char- 
lottenstrasse 6, a well known office appli- 
ance man in Germany, desires to represent 
some new duplicating and calculating ma- 
chines in the German market and will be 
pleased to correspond with any American 
manufacturers who have such machines 
they wish introduced to the business men 
of Germany. Mr. Hoffman states that he 
is prepared to undertake the representa- 
tion of meritorious machines not only in 
Germany, but throughout Europe. He has 
had marked success as a sales promoter 
and is admirably equipped to train sales- 
men, besides having had considerable ex- 
perience in the field of adding machines 
and duplicating appliances. 


Brussels, Belgium. 

Jules Vloebergh, 20 Rue du Louvain, 
Brussels, Belgium, agent for the Fox Type- 
writer, is in the market for a line of good 
office furniture, and for modern office de- 
vices and supplies of all kinds. Manufac- 
turers are invited to send catalogs, with full 
particulars as to prices, packing, etc., etc. 





Calcutta, India. 

A. Janowitzer, P. O. Box 336, Calcutta, 
India, agent of the Imperial and Royal Aus- 
trian Museum of Commerce at Calcutta, has 
opened a special department for the sale 
of office appliances in India and the East 
generally. Mr. Janowitzer will be pleased 
to receive catalogs, price lists, full infor- 
mation of the lines of manufacturers who 
desire a good connection in Calcutta. Man- 
ufacturers of steel furniture are especially 
invited to correspond. References: Inter- 
national Banking Corporation, New York; 
Schulz & Ruckgaber, Bankers, New York; 
The Anglo-Austrian Bank, London. Mr. 
Janowitzer maintains branches at Bombay, 
Madras and Rangoon, the main office being 
in Calcutta. 


Cleveland, O. 
The Cleveland Office Appliance Com- 


pany, 1244 East Eighty-ninth street, that 
city, desires information with regard to 
terms and prices from manufacturers of 


office appliances. D. O. Sawyer writes that 
he is about to open an office for the sale of 
office appliances, and letters and catalogues 
should be addressed to him in care of the 
above company. 





Denver, Colo. 

The firm of Drake & Stern, 2541 Eudora 
street, Denver, is about to go quite ex- 
tensively into the office appliances busi- 
ness as manufacturers’ agents for the west- 
ern country. They will put a number of 
men in the field and expect to cover the 
territory thoroughly throughout the west- 


ern states. They will be glad to hear from 


manufacturers who have suitable time and 
labor saving devices for which agents are 
desired. 
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Grand Junction, Colorado. 

E. Frank Winfield, having purchased the 
Outing Shop from E. B. Lutes & Sons, will 
enlarge the office supply department of the 
business and should be put in touch with 
any new and improved lines which may 
have recently come upon the market. Mr. 
Winfield has had about ten years’ experi- 
ence as bank publicity expert and knows 
the office supplies line thoroughly. 


Jackson, Mich. 

The Acorn Press of Jackson, Mich., de- 
sires to get into touch with concerns which 
make and sell office supplies, especially 
makers of desk trays of cane or wood fiber 
or some similar material. 





Jacksonville, Fla. 

J. L. Causey is contemplating the open- 
ing of an office appliances, stationery and 
rebuilt typewriter business in a very prom- 
ising territory. He would appreciate full 
information from manufacturers with re- 
gard to their goods, terms, discounts, etc. 


Lexington, Ky. 

G. P. Cartwright, who is the Oliver Type- 
writer dealer and re-built machines, located 
with McClure, Gum & Co. Main street, 
Lexington, Ky., is in the field for new and 
rapid selling office specialties and devices. 





Los Angeles, Cal. 

The Oliver & Haines Company, Com- 
mercial Stationers, 106 South Spring street, 
has undergone a change in its personnel, 
described in another column, and will dis- 
pose of its book department, devoting the 
space heretofore given to books to enlarg- 
ing its stock of office appliances. 

Melbourne, Australia. 

H. Rotherham, Manufacturers’ Agent and 
General Merchant, Clarke Buildings, 430 
Bourke street, Melbourne, Victoria, Aus- 
tralia, is in the market for a line of Amer- 
ican office specialties. Manufacturers who 
have not already established agencies in 
Melbourne should get into communication 
with Mr. Rotherham at once. U. S. refer- 
ences, W. H. Schoff, Commercial Museum, 
Philadelphia. 








Muskogee, Oklahoma. 

In another column the announcement of 
the consolidation of the Muskogee Office 
Supply Company and the Office Specialty 
& Supply Company of that city is made. 
The capital stock of the concern has been 
largely increased, and it will handle here- 
after everything for the office. The man- 
agement of the consolidated company is 
composed of men of experience in the of- 
fice appliances field, and manufacturers who 
require agency representation in Okla- 
homa will, no doubt, find it to their ad- 
vantage to communicate with this concern. 

Paris, France. 

Aeroplane Brand Typewriter Supplies 
Company, 19 Rue de Choiseul, Paris, 
France, is in the market for a line of rib- 
carbons. The company would 


bons and 





also be pleased to secure the agency for a 
good machine. 





Salt Lake City, Utah. 

Stanley Whitehead, 350 E. South Temple 
St., Salt Lake City, is preparing to enter 
the office appliance business on a moderate 
scale and desires information from manu- 
facturers regarding the different lines 





Stockholm, Sweden. 

The Aktiebolaget Affarssystem, No. 18 
Birgerjarlsg, Stockholm, Sweden, are 
among the largest dealers in office appli- 
ances in Sweden and are much interested 
in all new devices which come on the mar- 
ket, and in improvements upon older de- 
vices. Manufacturers would do well to put 
this company on their mailing list of live 
foreign concerns. 


St. Petersburg, Russia. 

John P. Mendeleff, 4 Gorokhovaya street, 
St. Petersburg, Russia, formerly with the 
J. Block Company as manager in charge 
of the typewriters, calculating machines, 
furniture and other office appliances de- 
partments, will resign from that position, 
his resignation taking effect on January 1, 
1912, and will establish a business of his 
own in St. Petersburg for the sale of office 
appliances. Mr. Mendeleff has had over 
twenty years’ experience in the typewriter 
field in Russia and believes that his inti- 
mate knowledge of typewriters, adding ma- 
chines and office appliances in general will 
enable him to give manufacturers of such 
devices excellent service in the Russian 
market. He desires information with re- 
gard to prices, terms, etc., from office ap- 
pliance manufacturers, together with cata- 
logs and samples of goods where possible. 
It is Mr. Mendeleff’s intention at an early 
date to publish a handbook for the use of 
typewriter students, teaching the touch 
typewriting system, in which respect he 
states that Russian typists are not equal 
at the present time to those in America 01 
western Europe. 


Shanghai, China. 
The London & Eastern Company, 112 
Szechuen Road, Shanghai, which has a 
large connection with the best Chinese 


dealers in both the treaty ports and in the 
interior of China, offering large facilities 
for the introduction of office appliances, 
will appreciate information from wholesale 
dealers and manufacturers regarding the 
following lines: Account files, accounting 
systems, advertising booklets, bank fittings. 
banks’ supplies, baskets, bill-lading books, 
bill files, binders, blackboards, blank books, 
blotter baths, blotter holders, blotting pa 
per, book indexes, bookkeepers’ supplies, 
book rests, carbon papers, cards, card in- 
dexes, card ledgers, catalogue binders, cat 
alogue files, check books, check files, check 
protectors, codes, coin wrappers, copying 
books, copying paper, copy holders, cray- 
ons, desk attachments, diaries, envelope 
sealers, erasers, eye shades, fac-simile let- 


ters, fountain pens, inks, ink stands, in- 
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The two books most popular 


with the newly married — 








voice books, ledgers, letter files, letter 
trays, loose leaf binders, marking devices, 
memorandum books, mucilage, mucilage 
bottles, novelties, numbering machines, oil, 
order blanks, paper, paper clips, paper fas- 
teners, paper weights, partitions, pens, pen- 
cils, pencil sharpeners, punching machines, 
rubber bands, rubber stamps, rules, sealing 
wax, specialties, sponge cups, stationary 


MORE THAN 100,000 COPIES SOLD 


“OUR WEDDING BELLS” 


Lithographed in monotint with 
aeaiant appropriate designs and orna- 

Tokyo, Japan. mentation so dear to the newly 

Horii & Co., 3 Kajicho, Kanda, Tokyo, married. Sample copy $1.00. 


= , - ke 
Japan, is in the market for a line of carbon 


paper of good grade to fill an established 
demand. The firm has agents in the leading W EDDING BOOK S OF QUALI | Y 
cities of the interior of Japan and about 150 


representatives in China and _ India. A ‘‘OUR WEDDING RING’’ 


branch office has recently been opened in 





specialties, stationery staples, stencil cut 
ters, writing utensils. The company de- 
sires samples where possible and full in- 
formation regarding goods, terms, etc. 





Shanghai to take care of the growing busi- Lithographed in monochrome, with every 
ness in South China. The company is a feature of design which appeals to the 
manufacturer of duplicators and one of the bride and the groom Sample copy 50c 


largest dealers in stationers’ specialties of 
all kinds in the far East. 





THE STANDARD BOOKS OF THEIR KIND 


Zion City, Ill. 
The Zion City Office Supply is the name 


of a new concern in the market. J. W. 
Friend, formerly connected with the Na- BLACK LITHOGRAPHIC CO. 
tional Office Supplies Company of Zion 454 NORTH TENTH STREET PHILADELPIA 


City, is the manager. The new concern Walter 11. Pustons, Geert Banente 209 So. State Street, Chicago 
has offices in the Administration building. 


Every Stationer should secure his supply at once 


Send for price -lists and discounts 




















Word comes from the coast that the 


new San Francisco branch of Ames & Fil- ° STYLE 
stead is doing a rushing business. Al- BUCKEYE RIBBONS The Proudfit “p BR» 
though the branch was established only eae 
three months ago, the report of last month A BINDER FOR AUXILIARY RECORDS 
shows the volume of business about 
doubled over the first month. The branch 
is in competent hands and a continuance 





and 
CARBONS 


CHANGE IN THE SALES DEPART- are manufac- 

MENT OF THE SAMUEL C. tured with a 

TATUM COMPANY. view to meet the most exacting Ne Pests or Thongs. Flat Opening. 

An important change in the sales depart- demands—a characteristic worth 
ment of the Samuel C. Tatum Company the dealer’s knowledge. 


took place on June 1, O. J. Timberman, 


formerly with the Twinlock Company, suc- Supply Your Customers 
ceeding to the management of this depart- with a quality that will insure their 
satisfaction and continued patron- 

age. Talk quality first—then price 

Typewriter Ribbons for all ma- 
chines. 

Carbon Paper 

| Typewriter, Billing, and pencil Proudfits for Every Loose-Leaf Purpose 
for all purposes. 


of prosperity is looked for. 








ment 

Mr. Timberman is a man of wide experi- 
ence and has a host of friends among the 
trade, and with a line of goods such as 
turned out by the Samuel C. Tatum Com- 
pany will add greatly to its already large 





volume of business 
It will be the intention of the company to 
continue the same _ established policies 





Our Specialty: 

















which have brought it to its present en- Multigraph, Printograph, Writ- 
viable position among the trade, and if pos- erpress Ribbons with perfect match 
sible to add to its present large line, espe- Typewriter Ribbons. 
: 7 . ‘ - Factory and Main Office: 
cially its loose leaf goods, which are already ; 
: Write for Samples and Prices Lyon and Campau Streets, Grand Rapids, Mich., U. S. A. 
well known among the trade. 
eae || The Buckeye Ribbon and Carbon Boston 
“Some one said and it wasn’t a doctor, c 311 St, Chir Ave. (C] land. O -~- +5 
’ 1 * 
ompany, N. W. eveland, Washlagton, D.C. 











that poor cooking kills more men than bul- 








” 





lets. 
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To Catch Customers 
and Hold Them 


To increase your sales and _ profits—high 
grade imprint fountain pens, at reason- 
able prices, will do more than any 
other article you sell. 


SANFORD 
& 
BENNETT 


Fountain 
Pens 


are the best 
that money can 
buy. Weare the 
largest manufactur- 
ers of fine quality im- 
printed pens in the world. 
We make lines to suit every 
writer. Satisfaction absolute- 
guaranteed or money back. 






ly 


We 


the Gravity 








are patentees of the Auto Pen (Self-Filler) 
Stylo and the ‘‘Commercial”’ 
Fountain Pen. Careful attention given to requests 
for special styles and designs. It will pay you to see 
our samples before placing your orders for imprint foun- 
tain pens 





Write to-day. Our prices are 
the lowest, quality considered. 


SANFORD & BENNETT CO. 


51-53 Maiden Lane, NEW YORK 
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HE NELSON CORPORATION 
EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF lOOSE LEAF BINDING 


DEVICE FOR THE RETAIL TRADE. 
RVLED AND PRINTED SHEETS FOR SAME 


13 a of the Waist 


A size to fitall U. 8. and Canadian Coin. 

Mr Dealer —Supply your trade with the best. 
printed advertising matter Free 
The Detroit Coin Wrapper Co. 

371 Harper Ave., Detroit, Mich, Toronto, Ont. 


Im- 














445 WELLS ST. CHICACS, ILL:..U.S.A. 
F. A. WOODMANSEE iwks‘snd mucitace 


123 East Pearl Street JOHN B. BRINKMAN 


Manager 


Cincinnati, Ohio 





Woodmansee’s Everlasting Blae Black Writing Fluid. 
Woodmansee’s Everlasting Combined Writing and Copying Ink 
Weodmansee’s Stylographic and Fountain Pen Ink. 


Weodmansee’s Midnight Black Ink (Highest Grade School 
Ink made). 


Woodmansee’s La Belle Violet Ink 

Woodmansee’s Imperial Crimson Ink. 

Woodmansee’s Bankers’ Non-Evasive Blue Jak. 
Woodmansee’s Gum Mucilage. 

Woodmansee’s Infallible Adhesive White Paste. 
Woodmansee’s Superior Stamp Pad Ink (in all Colors). 











A full line of these goods should be carried by all first class 
stationers and office supply dealers. 


They are sales winners and profit-makers. 
Latest catalog and prices sent on application. 


F. A. WOODMANSEE, = Cincinnati, Ohio 


























! 





SUCCESS OF NEW MANIFOLDING 
PROCESS. 
Carbonless Paper Company Makes Envi- 
able Record During Past Year. 


o the Carbon-Less 


New Y« 


which ts a very re 


yeal t 


UST about a year ag 
Paper Company of 
-e heir product, 


duced the 


rk, intr 


markable method of making manifol 
copies. When their product was first put 
on the market the immediate response was 


aper Ce 
nonths to dis 


such that the Carbon-Less | Mpan 


was compelled in a few 


continue its advertising, as they could 


supply the demand created. Recently 


ever, they have completed improvem«: 
largely increasing the facilities of their 
plant, so that at the present time thei 


capacity is about five times greater than 
was originally and they now feel prepared 
to take care of whatever’ business 
come, giving the assurance it will rece 
prompt attentio 

Carbon-Less Paper is made in a variety 
of thicknesses, can be supplied in regul 


] 


paper sizes for manifold books, is also sup 


plied in ream boxes regular size & 


ll and 8 


paper 


2x13, and its price is said to 


pare favorably with the cost of copy paper 
and carbon sheets 

Steady progress has been made in pe! 
fecting this product since its first introdu 


bette 


tion, and now the company is in a fat 
position than ever before to turn out a pri 
duct of the highest grade 

Carbon-Less paper has been making 
strong bid the past year for public fav 
The claims for this paper on their face 
would appear extravagant, yet upon inve 
gation its possibilities appear to exten 

en beyond those claimed for it, and fie] 
of usefulness that will require time a1 

ught for velopment are constantly 
appearing Every day since its first 1 
duction manufacturers of adding machin 
recording machines, and kindred appliances 
have been tinding new and special uses 


this paper 


In making py of a letter or docun 
with Carbon-Less paper only two sheets 
used, first the sheet which the lette1 
written either with a machine, pen, pen 
or stylus, and then a sheet of Carbon-Les 
paper. As the lette written a cle 
appears on the Carbon-Less paper l] 
top sheet is sent away as the regu 
ter and the Carbon-Less sheet 
ind filed away as the regular copy 

Carbon Less paper Cal be used 1! 
matic sales at counter check machine 
eliminating the use of the cross-feed 
bon mechanism Time locks and 
registers also find use for it It is no 
ing largely used by manufacture 
duplicating type machines, as a proof cat 


instantly without the 


the ri 


be taken necessity 


of drawing bbon over the face of the 


type It is also being used in the factories 
of typewriting machines for aligners, as it 
| dispenses with the use of the ribbon in 


| 
| 
| 
‘ 


aligning a typewriter. Newspaper offices 


using it in their press rooms for 
ink is not re 


run 


are 
ning off proof, 


as by its use 














quired when proof is pulled from set up 
matter This obviates the necessity of 
cleaning up the type betore it is corrected 
\s time elapses many uses are being «ke 
veloped for the use of Carbon-Less paper 
and there is no doubt that many large 
helds of usefulness will open up for it be 
yond those of which the manufacture 
already know 


While this pape 


soiling the fingers or injuring the sheet in 


ve handled without 


any way, the slightest pressure of a pencil 


or stylus or a blow from a typewriter com 





GILBERT CLAUDE LUTZ. 


presses the white matter rendering it trans 
parent and thus disclosing the black 

ring matter in the sheet \s the paper 
is made in a variety of thicknesses, a large 
number of copies can, if desired, be made 

a typewriter t one time, producing 
lack lettering on a white ground, which, it | 
is claimed, is absolutely permanent It 
will not smut or smear and cannot be eras 
ed without detectior \ny attempt 


erase what has been written will produce 
black mark and will prove that a correctio1 
has been made 

Edward P. Barrett of the firm of Barrett 
& Buckbee of White Plains, N. Y., has ac 
cepted the presidency of the company, for 
merly held by Wm. C. Bett Mr. Betts 


now being associated with the company as | 
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— Wloa 
Hampshire 
. 40 
Hond 





our advertising. 


sumer? 
Write for sample book. 





The Old Hampshire line provides highest quality of stock, 
national reputation, and exceptionally attractive boxes. Can you 
think of three more important factors in influencing the con- 


HAMPSHIRE PAPER COMPANY 


South Hadley Falls, Mass. 


Increase 
Your 
Paper 
Sales 





You can sell more Old Hampshire Bond Typewriter Papers 
and Manuscript Covers than the ordinary kind because your cus- 
tomers will come back for more, and we will send new trade thru 




















LIGHT ENDLOCK 
HANDSOME 


Every bookbinder knows what an advantage this is. 


Foreign Accounts Solicited 





OVAL TOPs “THE GRIFFIN” 


SECTIONAL POST TRANSFER 


The “‘Griffin”’ is absolutely the only binder in which 
locking mechanism is entirely independent of the case part. 
Made to fit 
any binding size, or center to center; solid or sectional post. Write 
to-day for catalogue and, remember, we do no binding—we are not your competitor. 


THE TENACITY MFG. CO., Friend of Bookbinders 


116 Opera Place, CINCINNATI, OHIO 


CLOSED ENDS 
STRONG 
DURABLE 

















Se ee eae sae 
pega om 2 Saas 


a 
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Ghe RIGHT §F Pencil Sharpener 


The Improved RIGHT Has a 


g Without Waste 
Lene 2 Roller Top 


with great speed 
ALL SIZE 


Pencils, Crayons 


Sells for $3.50 to the Trade 


$24 per Dozen 
F. O. B. New York 


You Can Make 


SHARP, » PROFIT 
MEDIUM or BLUNT For the Dealer 
POINT eee 
rae We Send Reorders to the 
GUARANTEED Dealer 


ONE YEAR 
We will Print for You 500 Circu- 


lars with Your Name Free with 
Your Order for One Dozen RIGHT 4 








Sharpeners. 


my 


They All Point the RIGHT Way 


EVERETT SPECIALTY CO. 


22 WARREN STREET 


Order a Sample from Your Jobber or Address 


RK 
NEW Yo 











MASON’'S Punches Round Holes in Loose; Sheets 
Ask For PENS 7 a For a is 


Az =a 10c 


77 that our pens are of superior nw and 
durability See I mall 25 No. a Pena ca weet 4h 
| gross only Ft MASON CO, KEENE. Ne H. | 


Ring—Post—String— 
Tengwall Binders— 
Shannon File 
Write today for Folder No. 10 
BARRETT BINDERY CO. 
169 West Monroe St., Chicago 
























i Turns Loss Inte 100% Profit 
’ . People bu tage stam 

HERE’S YOUR CHANCE! (ng! copie buy postage stamps 

t ‘ P Off 4 li | MAILING would se —— a coin | 
g a Subse ce - serve the purpose. 

Barn : yes vag > ~- mag! PP . CARD “Leonard’s’’ in a neat display 

ances by doing a little work in your 

spare time. Write for particulars to 


Local Department, Office Appliances, 


S. Dearborn St., Chicago, Il. box 75¢ delivered. Sampies and further infor- 
7 De , 8 mation free. The Detroit Coin Wrapper Co., 


371 Harper Ave., Detroit, Mich. Toronto, Can. 




















OUR RUBBER STAMPS 


are both time and labor savers and should be purchased and used as such. Our 
| stamps are made for business and will give longer service and better reproductions 
than any other stamp made. If you want a stamp that is more than simply a die 
stuck on a piece of wood, let your next order come to us. In the matter of price 
we will give you the best article obtainable for the least money that a stamp can 
be produced and sold for, and if our goods are not right we don't want your money 


CAN WE SAY MORE?——_— 
THE CONSOLIDATED STAMP MFG. CO., 87 Maiden Lane, New York 














AT La aoe wie: yea 





GUARANTEE DPD 


TO BE 
ACID PROOF WATERPROOF 


Ink eradicators will not remove it Water will not affect it 
Use COOPER’S PERPETUAL Writing Ink 
To Protect Your Checks and Discourage Dishonesty 
FREE SAMPLE ON REQUEST 


TO DEALERS: Exclusive Agency—Liberal Discount—Write for Prices. 


THE COOPER INK CO., 160 No. 5th Ave., Chicago, II. 
































secretary. The company has a capital 
stock of $200,000 and so, with large funds 
at their command for the past year, they 
have been building new machinery, improv 
ing the facilities of their mill in every re- 
spect and are now ready to go after bus 
ness in the larger field of usefulness which 
has opened up for their product 

Gilbert Claude Lutz, formerly prominent 
in typewriter and newspaper circles, is still 
vice-president and general manager of the 
company, and probably the lion’s share of 
credit for the progress the Carbon-Less 
Paper Company has made since its incep 
tion is due to Mr. Lutz for his energeti 
intelligent and intense work in the develop- 
ment of the product and the company 

On January 26th, 1911, Mr. Lutz was 
married to Miss Harriet K. Lippe, a prom 
inent member of the younger New York 
society set, and perhaps the inspiration 
caused by this fact has been one of the 
vital factors that has enabled him within 
the last few months to place his company 
where they feel they can take care of the 
increased demand for Carbon-Less paper 

The Carbon-Less Papet Company’s mill 
and general offices are located at 528 and 
530 West Thirtieth street, New York, occu 
pying a three story building containing 
over ten thousand feet .of floor space, 
equipped with everything in the shape of 
new and improved machinery made accord 
ing to their own designs better to facilitate 
meeting the demands for their product. 

Carbon-Less paper has a much greater 
future than was at first anticipated and 
forms a valuable adjunct to dealers’ lines. 
Dealers should read the company’s an- 
nouncement in this issue, and if additional 
information is desired, the Carbon-Less 
Paper Company will gladly furnish it upon 
request. 


A CORRECTION. 

Owing to an error in making up the May 
number of Office Appliances the likenesses 
of Otto Streitherger, Smith Premier rep- 
resentative at Barcelona, Spain, and An 
drew Skog, who represents the Smith Pre- 
mier interests at Goteborg, Sweden, cover- 
ing Sweden and Norway, were transposed. 
Cuts of these two gentlemen appeared on 
page 76 of the May issue, Mr. Streitberg 
er's name and position appearing under the 
likeness of Mr. Skog, and the name and 
record of Mr. Skog appearing under the 
likeness of Mr. Streitberger. For such an 
error there is little excuse, inasmuch as 
the cuts were plainly marked, and apolo 


gies are therefore extended Since both 
gentlemen are the possessors of marked 
and unusual ability, with character above 
the average of men, the transposition re 


ferred to will very likely cause them amuse 
ment instead of annoyance. We can assure 
them, however, that an error of this kind 
causes us both annoyance and embarrass 
ment. We may be permitted to express 
the hope that on some future occasion 
when their portraits come to us for publica 
tion, we shall be able, by grace of more 
care, to get them rightly placed. 











A CLEVER COPY HOLDER. 
A month or so ago Office Appliances 
described the new note-book holder of the 
Specialty Manufacturing Company of Syra 
cuse, N. Y. It gives us pleasure to show 
herewith a cut of that holder which illus 
trates its construction. This holder is char 





NEW NOTEBOOK HOLDER. 


acterized by extreme simplicity and prac 
ticability, and it sells for a very reasonable | 
price. Dealers should address the Spe- | 
cialty Manufacturing Company, 125 E. On- | 
ondaga street, Syracuse, N. Y., for full in 
formation 


SIGN OF A GOOD SALESMAN. 
Every Protectograph salesman who 
makes his quota in the May-June sales con- 
test this year will wear one of these solid 
gold watch fobs, with a representation of 
the Protectograph in handsome raised de- 





PROTECTOGRAPH WATCH FOB. 


S191 G. W Todd & Co. expect to dis 


s 


tribute 50 or more of these fobs. In addi- 
tion, there are several rich prizes, includ 
ing a trip to Europe, solid gold watch, dia 





mond jewelry, etc 


H. L. Averill has been visiting the trade | 
in Ohio with the Roneo pencil sharpener | 


and has done very well 
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TRUSSELL’S 


Revolutionary 
Improvement in 


RING BOOKS 





PATENTS PENDING. 


No opening rings or jagged points to catch 
the sheets. 

Sheets have slotted holes, with spring points 
that grip the rings. Sheets cannot tear. 
Absolutely no mechanism—metal part in one 
piece—no moving parts—nothing to get out 
of order. 


Only the sheets being removed are released, 
the others remain firmly bound. 





INTRODUCTORY OFFER 


Outfit of samples sent PREPAID subject to return 
at OUR EXPENSE. We want you to see it NOW 


if you haven’t seen it yet. 














THE 


LOOSE LEAF CO. 
80-82 Fourth Avenue, New York 


E. A. TRUSSELL S. H. SARNER 














PP A PELs 





eet 





ee 
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NEW DEPARTURE IN FOUNTAIN apsible filling bar, which, it is claimed, not furnished with terms and full 
PENS. mnnly works to perfection, but eliminates all if they will send a card to D. W. Be 
Ever since self-filling fountain pens have needless wear on the mechanism of the & Co. at their New York city address 
been on the market they have been in great pet This new style of pen is light in is given a 


< 





OPEN 


demand, and there is a ready sale for thet weight, and there is nothing about it w DORSEY CO. MAKES HIT WITH 
all over the world n corrode, nor which is likely to get if BANKERS. 
Heretotore many of the self-filling styles f order Phi t su Dorsey Pri 
of pens have been equipped with a met This new pen presents a very p Sil pany « lex., recently s¢ 
bar compressing a ipsible tubs pe ink the succe ely it 
the air, al ne the k ft Y reed it eatures 1g eight ke " ¢ ‘ 





CLOSED. 
ANOTHER RIVAL SELF-FILLER 


t] be 1) sp s t svimetry 1 k 1 ¢ ( < I 
j ) ‘ n ‘ ing 1) \lay 16, 17 s 
| ( Y 1 t pe ( fe sale ~ ‘ th np 
fir D. W. Beau & } An Ss per : ne k he D ( | \ fice 
New Yor ive noth R s n know Si irte flere 
1 s 1 l d < ( I Is Ss ( r11¢ li 
rt | ess ring \ the ( ¢ r ( ( t1 
( Sil ‘ | mie | ( ct 7 Sty p Le ¢ Nine ht ere 
yon \ veal re, vy be ed find QO he 1) y P ( 
| t be s iv 1 ‘ T pt \ | ke thre 
f pen 1 t \ t1 \ 


ARG ai 
¢ CUES } . 
| a 
IT y ~~ 


HRHP® I9I° 
¥ ise Cr 





BASE BALL TEAM OF THE CARGILL CO., HOUSTON, TEX., AGENTS FOR THE YAWMAN & ERBE COMPANY.—The fast amateur nine that 
won the city championship and made an excellent record for the season under the leadership of Frank Clemens (in panel).—Top row 
Smith, Emmott, Schleeter, Leach, Sears, Carson, Perkins, Hale. Second row: Holland, Clarine, R. Johnson, McHenry, Bellegee, Huddiestein 
Third row: Fred Clemens, Ramsey, Guenard, Frank Clemens, W. Johnson, Everetts, Collier. Fourth row: McAshan, Shuddemangen, Hildebrand 
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New 
Corporations 
Spend 
Millions 


ximately 1000 new con 


anie organized every week in the 
United State Did you ever stop to 
think that nearly every new company 
must purchase office supplies? Every 
new manufacturir cor must hiss 

achinery and factory mer 





Manufacturers 


ay Oo youra 
lete classified list 
; tor the pre 





ly correct as 
btain it direct from the records in 
cretary of each state 

name of principal incor 


wr and local address Let us sen 

1a free ample list and full particu 

irs regarding the service of the 
NATIONAL WEEKLY BULLETIN. 


National Sales 
Promotion Company 


Publishers, Kalamazoo, Mich. 





EUREKAEYE SHIELD 


SAVE YOUR 
BREAD WINNERS 














The Eureka Q 
Eye Shade 


protects the eye 


Ses 
on all sides. Made of Green Cel- 
luloid, neatly bound. Costs 25c 
each. Sold by all dealers. Manufac 
tured by Chicago Eye Shield 
Co., 128 So. Clinton St. 
Chicago, Ill. 



























GOLD PENS 4no stvies 
Gold Pens for Jobbers and Fountain Pen 


Manufacturers. 
IMPRINT WORK A SPECIALTY 


Go 
; ro) 


PROMPT REPAIR SERVICE 
All makes Gold, Fountain, Stylographic Pens, 


Pencil Cases perfectly repaired and returned 
day received. Satisfaction Guaranteed. 


GEO. P. GAYDOUL, 47 Ann Street, NEW YORK 





> 
so 


AY poe 








Best Form Letters! 


We do the BEST ‘‘form”’ or proc- 
ess letter printing to be had any- 
where, Our letters actually cannot 
be told from dictated correspond- 
ence. Prices ONLY $2.50 per 1000; 
$1.75 for 500. Send for samples. 

We also offer Writerpress and 
Multigraph machines for sale at 
way low prices. 


GEORGE R. STILWELL 


SYRACUSE, N. Y. 




















COMMONWEALTH HOTEL 


Incorporated 


Opposite State House, 


BOSTON, MASS. 








Offers rooms with hot and cold water for 
$1.00 per day and up, which includes free 
use of public shower baths. Nothing to equal 
this in New England. Rooms with private 
baths for $1.50 per day and up; suites of two 
rooms and bath for $4.00 per day and up. 
Dining room and cafe first-class. Euro- 
pean plan. 
ABSOLUTELY FIREPROOF 
Stone floors, nothing wood but the doors. 
Equipped with its own Sanitary 
Vacuum Cleaning Plant 
Long-Distance Telephone in Every Room. 
STRICTLY A TEMPERANCE HOTEL 
Send for Booklet 
STORER F. CRAFTS, Gen’! Manager 








Dealers: <~ 





No trouble 4 
selling 
fe 
PAPER FASTENERS 


The one fastener that really 
does the work—fastens securely 
through every sheet—top, bot- 
tom, middle. Retails at 1l5c a 
handy little box of 100 

Write for free samples—5 sizes 
—to show your custome! 


The De Long Hook and 
Eye Company 
PHILADELPHIA 




























PAPER FASTENERS 








THE RELIABLE 


TIME STAMP 


Like a watch but 
strong and durable. 
Most simple and ac- 
curate Time Stamp 
made. 

Prints automatic- 
ally and in a straight 
line, the year, month 
day, hour, minute, 
a. m., p. m. Also 
address and six other 
different words, such 
as Rec’d, Sent, etc. 
Guaranteed for one 
year. 


Stationers and 
office appliance deal- 





Price 

ers are making money 

sTyLe $18 with our machine. 
. Why don’t you? 


Reliable Time Stamp Co. 


3 West Broadway, New York City 








THE PULL-FASTENER 


which is the simplest and most 
durable tying device made 


Outlasts Rubber Bands 
Fiftv to One 


Used to advantage in thou- 
sands of Banks and‘ offices 
all over the country. 


Write for free 
DEALERS: sa ou and & 
trade discounts. 


THE PULL-FASTENER COMPANY 


ROCHESTER, N. Y. 
















32 CUSPIDORS 





E make 32 styles and sizes, 

all brass. You need only the 
live ones, the kind you like. You 
sell the kind you talk and you’ll 
like o talk the I. & M. line better 
because the best sellers are 1. & M. 
goods. Our new catalog has been 
mailed; did you get yours? Ifnot, 
please advise us. 


The Ireland & Matthews Mfg. Co. 
DETROIT 


Foot of Iron St. 
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Carbon Paper and 











Typewriter Ribbon 









**The Pink 
of Perfection”’ 


It might be a splendid thing for you to get 
in touch with us. 


q If you sell or expect to sell typewriter supplies, our catalog is worth while 
even as a basis of comparison. 


g Our point of view might interest you immensely—might mean a great 
deal to you. 

q To us you are a boss, not acustomer. We would no more think of doing 
anything contrary to your interest, such as becoming ourselves retail com- 
petitcts or — mail order houses, than we would if you paid us our salary 
personally each Saturday. 


@ And when it comes to making the goods we make them as you would 
make them if you were in direct charge. 


@ How successful our policy and our goods are is attested by long years of 
steady, reliable growth and the biggest, most successful dealers in the world. 


q This is essentially your factory, friend dealer, and you can prove that with 
very little trouble. Let our catalog be your catalog in the first possible mail. 


q It might be well to send for it before you read another word—you know 
you might forget it and we would always believe that you had neglected a 
very important matter to you. The catalog is a good one. 


Main Office and Factory: AURORA, ILL. 





Miller-Bryant-Pierce Company - 








Speci” 20C Pencil Sharpener 


Equal to any Machine Costing Several Dollars. Quick, 
Neat and Sensible. Works Like a Plane. Stops Cutting 
When Pencil Is Sharpened. Has a Round Adjustable Blade, 
ground all around to a razor edge. The Blade can be removed 
and sharpened or replaced with a new one when dull all 
around. Can be operated on desk or table or held in hand. 
Can be carried in the pocket. Best of material and workman- 
ship throughout. Every Sharpener tested and guaranteed to 
work perfectly. 

SPECIAL OFFER—FOR A LIMITED TIME, we will 
send You Sample and two extra blades for 25c, one dozen 
Sharpeners and one dozen extra blades for $1.50 Postpaid. 


Side Line Salesmen and Agents Wanted Everywhere. 
We have other articles that you can sell. 


ARNE MFG. CO., P*iizsciacioreet™ 


Racine, Wis. 











Ideal Sealer 
Best One Out 


Only 50 Cents 


Sanitary 


Seals Envelopes, Attaches Stamps, Labels, Etc., Quicker and Better 
Than Any Other. Great Thing for Canvassers. 


IDEAL ENVELOPE SEALER CO. 


22 Blackstone Building CLEVELAND, OHIO 





MOISTEN 














| A NEW PACKAGE FOR STAMP PAD 








| 


INK, 
The enterprise of the Thaddeus Davids 
Co., 95-97 Vandam street, New York, is 
again in evidence. They are now putting 


on the market something that ought to ap 
peal to every user of rubber stamp ink. Th« 
accompanying cut shows their new tin pack 
age for stamp pad ink with a spring bottom 
which enables the user to put as much or as 
little ink wishes on his stamp pad 
It also the top. By 


as he 


has a spreader on 





SPREADING DAVID’S STAMP PAD INK. 


pressing the bottom one is enabled with the 


spreader to apply the ink to the pad in any 


quantity desired without soiling his fingers 
The ink is made in all the usual colors, and 
is put up in sizes holding from one quarter 
ounce to quart cans. This ink is also put 


ees PING INK 
THADDEUS paviDs CO 
NEw V.OR® 


at = 


A SMALLER PACKAGE OF STAMP PAD INK. 


EXCELSIOR | 
| 


~ 





up in a very attractive bottle of which a cut 
is shown, and which has a brush attached to 
the cork. These come in one-half ounce 
and one and one-half ounce sizes. 
for these packages are pouring in from all 
showing that these 


Orders 


sections of the country, 
packages are meeting with success. 


A PRACTICAL BOOK ON LETTERING 


Thaddeus Davids Co., 95-97 Van Dam St 


New York City, have recently issued a 
hundred-page brochure intended to instruct 
the novice in the art of card writing and 
lettering. The book is called the Davids 
Practical Letterer. The book retails at $1 











a mae aes 



















LG 

OFFICE APPLIANCES 137 | 

_ ee Free RESET EN | 

per copy, postpaid. The company believes 

it should be in the hands of every clerk and " 

window trimmer whose ambition is to do q hy 
better work. 

Thaddeus Davids Co. also make a well- eee ee ee 
known show card ink known as “Letter- Scientifically Perfect Automate Seales iq 
ing,’ which has a world-wide reputation BECAUSE—They do not show an 4 
among card writers, sign writers and let- ee ee ee ae ae ; 
terers. it is made in all colors and put up | es ttcinahiie 4 
in all sizes, from two-ounce bottles to gal- | best Cold Rolled Steel; absolutely no 
lon jugs. castings to break in transportation, i 

on and handsome in design and finish. q 
(ieee teeta ee Sold by all Leading Stationers. If i 

AN INTERESTING PENCIL SHARP- mer pel 7 mg a 
ENER. TRINER SCALE & MFG. CO. : 

Herewith is shown a cut of the Arne 1155-57-59 W. 21st St., Chicago, IM. q 
Special pencil sharpener, which has several 
features which will appeal to the interest of 
the trade and of the users. This device | H-H LA R G E R I N G B O O K S 
works like a plane and is so arranged that i 
it stops cutting when the pencil is sharp- 4 
ened. This sharpener is two inches long, MECHANISM MATERIALS 4 
wedge shaped, and weighs three-fourths of | i 
an ounce. It may be used in the hand or LIGHTEST and HIGHEST 
it may be fastened on to the edge of a desk 1 


or a table, and, if desired, may be carried in 


LOOSE LEAF STRONGEST GRADE 
SPECIALTIES 


QUOTATIONS ON REQUEST 


A GUARANTEE OF 
SUPERIORITY One and one-half-inch Two-inch 


the vest pocket. The blade is round, of the 





Sold 
| to the 



































Trade 4 
it! 
| Only. i 
} if 
| 

Now 
Ready. 
{ 
oe a HAMACHER-HA WKINS MFG. CO | 
a . . '. 
best steel, and is tempered and ground all KANSAS CITY, MO. , 
around to a very keen edge. When the cut- New York, 318 Broadway. San Francisco, 408 Market Street. i 
ting point of the blade is dull, the set i 
screw may be loosened, when a turn of one- f 
cia’ elt ack Bbita alcus a lees STERLING ERASERS—OVER 5SO% SAVED p 
sixteenth of an inch gives a tresh cutting are a German Sliver Shell containing — fi 
> y Be » le a¢ r Pas y shez thin, t Eraser whic 0 as a 4 
edge. Phe blade cha twenty two harp peee dee atmo aoas ephaeariomaian : 
cutting points and it is claimed that it will Always sharp and alwaysclean. Will not 
‘ . ‘ ‘ cramp the fingers. Can be used asa line f 
cut up twenty-two feet of pencil. When it finder on note-book or manuscript and F 
. : has other desirable features. Agents la 
is dull all around it may be. removed and wanted everywhere. Write for circular H 
H 
sharpened or replaced by a new blade. . one Goes. vunlan ones. MERIT SELLS THIS ARTICLE H 
The Arne Manufacturing Company is lo- 1022 Arch St., Philadelphia, Pa. H 
cated at 1406-1412 Buchanan street, Racine, The Lineo ra h i 
Wis., and will be glad to send further par- g p i 
ticulars to dealers who may be interested in | 
this device. For 25 cents it will send a DUPLICA ¢ 
sample of this pencil sharpener finished in , . lf 
nickel. This is a good proposition for deal- Simple in construction. Simple to : 
ers and is a little device which will un- operate. Recalls Se : 
doubtedly prove to be a quick and ready tory whether type or han =written ‘ 
seller circular. Neat, clean, compact, i 
sil aa ccsieiseiaali IMPORTANT. Lineograph machines are sold | 
, + . without restricting the user to purchase of our sup- ; 
Petty efforts bring petty results. plies. Send for Price Lists and descriptive booklet. : 





The Lineograph Company 
Makers of Duplicates aud Supplies 
112 Fulton St., New York, U.S. A. 


Every one admires pure grit except in | 


spinach. \ 
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Style of 
Imprint 


123456 


THE 


“IDEAL MULTIPLEX” 


AUTOMATIC NUMBERING MACHINE 


(PATENTS APPLIED FOR) 


It will DUPLICATE, TRIPLI- 
CATE and QUADRUPLICATE 


Sold with the strongest kind of a guarantee. 


It has Five Movements—Consecutive, Duplicate, 
Triplicate, Quadruplicate, Repeat. Indicator instantly 
changes from one movement to another, thus giving the 
machine an equipment equal to two or three machines, 
and enabling the operator to perform various kinds of 
numbering. It is finely gauged for accuracy and precision, 
and is especially constructed to meet the most exacting 
requirements in numbering machine work. 


Six Wheels. 


Numbers from 1 to 1,000,000 
Price $7.50 


Send for our new Catalog 


CUSHMAN & amen MFG. CO. 


240-242 West 23rd Street 


NEW YORK 








WHEN IN 


DETROIT 


STOP AT 


HOTEL TULLER 


aw and absolutely fire- 
Cor, Adams and Park Sts. 
In the center of the The- 
ame Shopping and Busi- 
eas District. 
vies large Convention 
me Grand Roof Garden 
Music from 6 to 12 p. m. 
eam? room hag private 
- Eu m Plan. 
Rates $156 per day and up 
L. W. TULLER, Prop. 














© WHY DO YOU NOT 


wae 
add a line of OFFICE WIRE 
GOODS to your Stock of Office 


Appliane 
You wi Il find it a money make 
ing line, which sells itself on sigh 


Send for Catalog 50 
and discounts. 











PROGRESSIVE WIRE GOODS CO. inc. 520 Commeroe SI., Phila. Pa. 
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THE COMMERCIAL PASTE CO. 


IT’S NO TROUBLE AT ALL 


to keep Commercial Paste Company products mov- 


ing. They pus! ih selves. Quality is the strongest 


re-order bringer 


That is the reason why our new three-story fire- 
roc brick lding shown ir his ad eme 
iirea ixe to ipacity a 

Mar thi ear \ 
( rcial | ( any W estal 
1902 ra 1 lo ne 
ir tore aba ree 
‘ 
f re { 
r i r A 


Combined Carmine, 
Writing and Copying 
Fluid and Jet Black Ink, 
Blue Ink, 

Green Ink, 

Record Writing Fluid. 


Commercial 

Photo Desk Paste, 

Peerless Mucilage, 

Combined Writing 

and Copying Fluid, 
Blue Black 


WRITE TODAY FOR 
CATALOGUE AND PRICES. 


16-18-20 W. Hoster Street, 
COLUMBUS, OHIO 











“L. E. B.” BINDER CLIP. 


The accompanying cut represents a 
binder clip known as the “L. E. B al 
| appears to be an invention that 
interest among users of this style of a cli 
It has just been put on the market by 
Cushman & Denison Manufacturing Cor 


pany, 240 West Twenty-third street, Ne 
York \fter the binder 


reversed and snapped against 


clip is applied the 
arms may 
the documents or papers and thus kept 


of the way This feature has obvious 


cut is actual 


I 
f 





A NEW BINDER CLIP 


letters or memoranda When this 


used at the side instead oft top of papers 
complete book is made, the pages of wl 
can easily be opened and turned \\ 
arm reversed against the papers t! 
forms a good hook or hanger Phis 
mechanism permits several conve 
of the ¢ Ip al d it bears every 
being a most excellent holder 

It retails at 5 cents each or 50 cents 
dozen and will be made a little | 
other sizes than the one show1 Spec 
discount to dealers will be given up 


quest to the Cushman & Dentso1 


the above address 


PROMINENT STATIONER DIES 


We received recently with keen reg 
( t of the de 
\\ Smith | 
( np 1) ( id 
vas t mpal 
en mm I 
| ) Saturd 
we 
ie Wm] 
ent Ss sel t 
es | Pris nye ¢ 
W prota | 
relatin and bust 
Mir. | se ss 1s one 4 
keenly nly by his 
the business community of the city of Det 

















CELEBRATE SILVER WEDDING. 


Saturday evening, May 27th. an inform 


inner and dance were given at the Bis. 
irck Garden in celebration of the silver 


vedding anniversary of Mr. and Mrs. Fred 
rick Post, of the Frederic! 


Chicago, Illinois. The reception was held 
sevel clock, the banquet at seven 
thirty, and buffet luncheon at midnigl 
Phe guests danced til three a. m. Mus 
this happy occasion was furnished by 
« Straub’s g orchestra The 
tire secor loor banquet and dance | 
| 


engaged Tor 














the occasion, the 


Bismarck mat 


agemen having 
d { Cc (> r il t Li ] 
the rooms 


hanging vines, 
palms and roses 
These deco 


tions, vith = th 


finely arranged 
ghting effe 
} 


presented a 


Mr. and Mrs. Frederick 


Post of the Frederick 
th Post Co., Chicago. 
eder1 e t 

Companys The gifts were numerous at 
pro] the principal Corie being re 
( the ba 1et, Which was. the 
ene f the presentation of a silver service 

the sales force to Mr. and Mrs. Post 
M ! pres of the Frederick 
( Vv. ow K manufacturers 
f stationers’ specialties, whose factory is at 
Irving Park, with a city branch at 214-220 
Clark street, and also a branch house at 
San Francises Mr. Post has been a resi 


lent of Chicago for thirty years, and dut 


us career he has built up a thriving | 
business nd yossesses the confidence and 
l 
steem 0 very large circle of friends 
Several guests were present at the cele 


bration from New York and Pittsburg, and 
luring the course of the evening many tele 
vrams were received from business friends, 
mgratulating Mr. and Mrs. Post upon the 


twenty-fifth anniversary of their wedding 


If you don’t get what you're wanting, 
want the things that you can get; there’s 
lots of people wanting the things that 


you have got 


k Post Company, 
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The trade that pays best is the trade it best 
pays to cater to. There is just one paper that 
always carries conviction with the man who 
wants the best paper for his Business Stat- 
ionery. Just say— 





trathmore 
Parchment 


to the man who wants quality first, last and always. 
Strathmore Parchment costs slightly more than other mills’ 
best—but he knows the few cents extra is more than 
equaled by the superior texture, finish and feel of 
STRATHMORE PARC HMENT. 

STRATHMORE PARCHMENT answers every demand of 
the most refined and excellent taste in business stationery. 
Do not try to get the highest class trade with ‘second 


bests.’’ Write for 


The Strathmore Parchment 
Test Book 
It will gain you the attention of the quality trade of your 


town. Sent free on request 


“Strathmore Qualit vriter Papers and MSS Covers contain 54 differ- 
nt items in two sizes. The rang rom STRATHMORE PARCHMENT 
to a medium grade | u ca ll. Ask for the sample book. 





The “Strathmore Quality” Mills 


Mittineague Paper Company 
MITTINEAGUE, MASS., U.S 


LLIS <> TIME STAMP 


en 

SAVES Time, Money, Trouble and Disputes 

Only Moderate Priced Automatic Time Stamp on the Market — GUARAN- 

. TEED FOR ONE YEAR. peap THIS: 

ZEZE—— i TY | WESTINGHOUSE ELECTRIC & MFG. CO., 17! La Salle Street, Chicago. 
ee | Chicago, Ill.,Jul 1909 


Ellis Time Stamp Company, 87 Fifth Ave., Chicago: 
Gentlemen—In ro Bbies nse to yours of the 27th, the Ellis Time Stamp we 
1 


have had in use at our cago office as the t tsi mentio manne entire’ 


eatisfaction. This fact s emphennet yo orders you have 
Teceive rom our other distric offices. ours 
WestincHouss Exsc. Mpc. Co., ro P. Gaylord, Manager. 


DEALERS — You can use it and sell it too. ORDER TODAY. 
ELLIS TIME STAMP CO. 
SS.” 87 Fifth Ave., Chicago 


Prem i. Estimates. 
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At Good a4 Any— Better than Mang 


JOHN ALLEN & CO. 


478-480 Peari Street, NEW YORE 
Manufacturers of 


Carbon Paper 


Typewriter, pen, Pencil and Faull 


Guaranteed Non-Sm ut. 
Long-lasting, Clean Writings. 


Typewriter Ribbons 


For all makes of machines. Will give best 


























eney 


REG US PAL OFF 












to manufacture on short notice 
Loose Leaf Accounting Forms, Binders, Files, 
Ledgers and Price Books. 

Ask for Catalog. 


THE TENGWALL CO. OF ILLINOIS 


2954 Sheffield Ave., 22 mes Street 
CHICAGO, U.S. A. NEW YORK, U.S. A. 



















agazines 

will not abuse yours if you use ( OZ ~ 
TORSION BINDERS sos 
to hold the Magazines in your Club » % pa 
ee re FLAT WIRE R23 

utilation JON Drop : 3 
IN POSIT! a 
Opens Flat = iyo DIAGONAL SLOT fou 






rrr 


HICAGO 








WAN T ED 
Local representatives for Office 
Appliances. Write for proposition 
to Circulation Manager, Office 
Appliances, 417 S. Dearborn St., 
Chicago, III. 








—— 








IMMEDIATELY FOR THE NEW 


The most 
durable. 8 
Has no handles, chucks, clamps or other intricate and frail 
Absolutely nothing to get out of order. 
of cutting edge does the sharpening. Positive 
is guaran to remain sharp one year. Easily re-sharpened 

against Imperfection. 


problem. Price complete with desk or wall bracket, $5.00. 


Write immediately jor juli particulars. 


C. SPIRO MFG. CO., 


RAPID PENCIL SHARPENER 


rfect sharpener ever Invented Wonderfully simple, rapid and 
ns a point more than twice as rapidly as any other sharpener 


A spiral milling cutter with 15” 
no lead Sronkenge. Cutter 
Mac 


fully guaranteed Substantially constructed 
beautifully finished, the RAPID is the solution of the pencil sharpener 


The demand for a really reliable and guick-acting pencil sharpener is 
growing every day, You can answer this demand to the satisfaction of your 
customers and with considerable profit to yourself by handling the RAPID. 


We offer a very interesting agency proposition with protected territory. 


10ist St. and Columbus Ave., N.Y. City 


Agents and Dealers Wanted 


mechanism 


hine is 
and 











Moore Push-Pins 


AVRRAYE 
ried ” 


sae 





. 
vas 
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- 
: 
e 
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¥ 
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THIS NEW DISPLAY contains a 
quick-selling assortment of Moore Push 
Products, particularly the large Push- 
less Hanger (holding 100 lbs.) and the 
new Steel-Pointed Thumb Tack. Order 
from your jobber. 


Moore Push-Pin Company 
719 N. 26th St. Philadelphia, Pa. 




















—_- 


The housewife knows that two pins are 
necessary to attain the desired result. 
Business men appreciate the value of 
the double pointed 


SUPERIOR 
PAPER FASTENER 


Made in Two Sizes, No. 1 and No. 2 





The double 








(By Special Correspondente.) 





Albany, New York. 

Owing to illness A. H. Clapp, the stati nd 
office supply dealer, at 32 Maiden Lan s g 
out his business 

Chicago, Ill. 

W. S. Hanna, for over two years with thé go 
Shipping & Receipt Book Company, is now wit! he 
Carter’s Ink Company as salesman for Chicago and 
near-by towns He succeeded L. I. Snyder, wi has 
been promoted to the position of manager of Mon 
treal plant of the Carter’s Ink Company 

> . > 

Fletcher B Gibbs, president of the Chicago Sta 
tioners’ Association, spent a few days out of towr 
early in the present month. 

. * > 

Harry B. Brooks, of the Cooke & Cobb Company 
has removed his offices from 607 Marquette Building 
to 349 Marquette Building. Mr. Brooks has secured 
a location in the building which is an improvement 
over former quarters. 

. . * 

Mr Petit, of Foreman, Bassett & Hat 
ers, of Cleveland, Ohio, was in Chicago « few days 
last month 

. > a 

Wm. F. Krohmer, president of the Goes Lithograpl 
ing Company, Chicago, recently spent te lays in 
Washington and New York. 

> . > 

Charles Shearman, representing the Nat Blank 
Book Company, entertained number of frien re 
cently, giving a dinner at the Grand Pacific Hotel 
and taking them to the Columbia Theaté mn Clark 
street The evening was happily spent The follow 
ing were among the guests: Wm. Rodiger, M. O’Con 
nell, L. F. Childs, Harry B. Brooks, Gill Smit! Wm 
Fr. Christopher, Art. Payne, Leonard Just, Mr Field 
Fred Raphael, H. H. Shaffer, R. Rieger \ Boyce 
Allman, John Dengler, Sidney Small, John Vack A 
thur Lee 

> * . 

Sam Mayer, manager of the Chicago offi f the 
Joseph Dixon Crucible Company, recently made very 
successful trip through the northwest 

Lawrence, Mass. 

Arthur L. Cole, well known stationer, has ed 
a handsome new stationery store here Among prom 
inent people who attended the opening were the fol 
lowing Samuel Ward, John D. Lamond and Jacob 
Elz, of the Samuel Ward Co.; George E. Dan of 
the George E. Damon Co.; George ( Whittemore 
president of the Boston Stationers’ Associatior Ab 
ner K. Pratt, of J. L. Fairbanks Co E. B. Clark 
of the L. E. Waterman Co.; John Mai rm 8 
Stafford, Inc.; A. K. Prince, of Lowell and W I 
Howe, of Haverhill This party, after inspecting the 
store, was entertained at Iunch at the new lub I sé 
of the Merrimac Valley Country Club 

Pittsburgh, Pa. 

Martha jurns, who was formerly assistant yer 
in the book and stationery department of Em 
porium in San Francisco, has accepted simila em 
ployment with Kaufman Bros. of Pittsburgh 








(By Special Correspondence.) 





The paper lout 
are held i: ponte m4 
ermanent 
Sesition makes them 
hey can't different 
pivot. from all 
others. 





Write for samples and prices. 


SUPERIOR MFG. CO.,Sidney, Obie, U.S. A. 


| 











Albany, N. Y. 

The Smith Premier Typewriter Ca 
branch has taken the agency for the Y: & b 
line of filing devices and supplies, origi a 
by A. H. Clapp » = <4 

The Library Bureau people have appoint H es 
Bros 1-5-6 Central avenue Albany is ex ve 
agents for their line, covering Albany, Tr S f 
tady, Hudsor Renssalaer and Cohoes Helmes Bros 
are preparing handle this line in a larg 
will put tl in extensive office equipment 
occupying about 4,000 square feet of floor i 
their big four story Duilding They have se I 
services of Charles W. Burrows, who has had ve 
years’ experience in the business syster M 
Burrows will manage this department \ ir 
of desks chairs tables and filing cabinet A he 

earried on the floor for immediate delivery 














Can you put your file 
folders to this test? 


By mail we will send 


you a complete folder 

without wrapper of 

of any kind—it will P 

reach you intact, for iff Geena ry f-- 


tenhouse 
Fastener 
or lose 
It will 


with the Rit 
Flat File 
you can’t tear 


y four papers. 


hold small slips or A 
large sheets—tissues = ; 


or cards equally well. By sending for 
a folder today you will solve your filing 
problems forever—a postal will do— 
send it. 


CLARKE SALESCOMPANY, 123 E. 27th St., New York 


“*In use by the world’s largest corporations.’’ 


The PHONE-EZE 
oe Bracket 


("<q a Stays Put 


Turns All 
Way Around 











A child or a grown 
person standing or 
Seated can use it. 


Style— 

A—Side of roll 
top desk. 
B—Top of flat 

desk. 
C—Side of flat 
desk. 
D—Wall or par- 
tition. 
E—Top of roll 
top desk. 
F—Floor or sta- 
tion use. 


Style F Ask your dealer or write 


SEELY OFFICE APPLIANCE CO. 


114 Liberty Street New York City 























THE NELSON CORPORATION 
EXCLUSIVE MAKERS OF EVERY KIAD 
AND STYLE OF LOOSE LEAF BINDING; 
DEVICE FOR THE RETAIL TRADE. 
RVLED AND PRINTED SHEETS FOR SAME 
445 WELLS ST, CHICACE, ILL,U.S.A. 


BRIGHTEN UP Xow Stationery in the OFFICE, 


BANK. SCHOOL or HOME by 
using WASHBURNE’S PATENT 
PAPER FASTENERS 


75,000,000 


SOLD pest, YEAR should 
convince of their 
Sl PRIORITY. 












































Mark 


Easily put on or alee off 
with the thumb and finger. Can 
ae mags repeatedly and “‘they always work.” ade of brass in 3 

Put up in brass boxes of 100 fasteners each, 
HANDSOME COMPACT STRONG No Slipping, NEVER 
All stationers. Send 10c¢ for sample box of 50, assorted. 
Illustrated booklet free. Liberal discount to the trade. 


The O. K. Mfg. Co., Syracuse, N. Y., U.S. A. noip 
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San Francisco, Cal. 

The C. H. Jenkins Company is doing nicely with the 
wly eceived line of steel safe cabinets of the Saf 
Cabinet Company which are being placed in many 
womes s well as in offices f large cerns rhe 
Oakland Bank of Savings building has been complets 
equipped with this make of cabinets and M1 J ~ 

s ww figuring on some of t ew irg oft I 
ings in course of construction this ci 

> > > 

A. ( Freez gular traveling t Yaw! 

& Erb bran in San Francisec has started I 
Arizona after spending several week t int 
of Calif ia, Vv re | lid a fine sp g ss 

* * « 

Gustav Erl general manager of the Yawman & 
Ert Company is expected t rrive i this city 
within a few days on his regula ir of the continent 

> > > 

M uger Victor of the San Francis branch of Yaw 

n & Erbe, will leave soon « 1 short p to the 
outhern part of the state 

> > . 

J L Burgoyne traveling mar for the Globe 
Wernick sectional bookeases and files, is in town f 

short business stay 


RIBBON 


& CARBON 
PAPER NEWS 





(By Special Correspondence.) 


New York, N. Y. 

The factory representative cooperative plan is what 
the Columbia Ribbon and Carbon Manufacturing Com 
pany calls its new plan, which it believes will in 
crease business and bring in large returns. The com 
pany states that the strength of the proposition lies 
in its simplicity—it is merely extending the selling 
organization of the Columbia company by enabling the 
‘‘factory representative’ to work with the same fa- 
cilities as a traveling salesman of the company, but 
without the selling expense incurred by a salesmar 
The Columbia Ribbon and Carbon Manufacturing Com- 
pany, by the way, claims to have something radically 
new in ribbons for the Oliver and the Elliott-Fisher 

ichines The trade, always alert for improvements 
will be interested in this announcement 

. . . 
San Francisco, Cal. 

E. E. Bushnell has sold his ribbon manufacturing 
business to the Ink Ribbon Manufacturing Company 
the new corporation formed by W. E Fites and 
Hattie N. Rood. Mr. Bushnell sailed on May 29 for 
British Columbia, where he will connect himself with 
the business of the Louis J. Cowie Company of Van- 
couver. 

> > > 

J. A. Gottlieb of the Coast Typewriter Supply Con 
pany has returned from a trip to the southern part of 
tl state, where he found business in a healthy con 
l . He reports that some good orders are being 

for houses in the orient, five cases of Kee Lox 


goods having beet 





sent to China and Japan in the last 
days. 
* > * 

Cc. W Martin, traveling man for the Coast Ty] 
writ Supply Company, leaves this week I in x 
tended trip in the northwest. 

> > * 


The C. H. Jenkins Company, 
incorporated business of C. H 
complete line of the Carter car 

10w distributed from thi 


s been in the northwest fo 
i large number of 
1 by the San Francisco ag 
1 expense being made for tl 


ood generally 


and with his line 





title t 
Jenkins s v 
bons and ribbons, w 
ff I S. De g 
some hs d 
rde Ww v I 
ne 1 saving 
bi rs 


J > 7 
Paul f Divver, one of the best known men in 

y in the carbon and ribbon line, is in this city 
representing the Mittag & Volger Company He has 
b n the coast for some time, stopping at points in 
southern California. After one more week in this city 
he will leave for the northwest, where he will visit 
Portland, Seattle, Spokane and Vancouver, before 
starting east by way of Salt Lake City, Denver and 
other cities He finds business in tl west very 


especially active 
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“‘The Best 
of All’ 


j There are many im- 
portant points which 
considered 






must be 


Mail and Exp.16 1b ‘i 
Commercial, “ils in the selection of a 
Victor - - 141bs POSTAL scale 


Reliability 
Durability 
Accuracy 
Economy and 
Efficiency 


Are a few of the most important. 


The Pelouze 
Postal Scales 


embody all of these good qualities. 
These scales give not only the exact 
weight but the cost of postage in 





cents. Their use does away with 
postage mistakes ational - - 4ibs 
and waste. The Union = - - 2lbs 
Pelouze Scale is a a. 2 > a ae 
wise investment. Crescent - - 11b 


For sale by leading 
dealers every- 
where. Every scale 
warranted. 


Send for Catalogue ““S” 


Pelouze Scale 
& Mfg. Co. 


232-242 E. Ohio Street 
CHICAGO 




















Form Letters 


A perfect imitation of the 
typewritten letter with fill- 
in that can’t be detected. 


My Price is RIGHT 


Carbon Paper. 





Typewriter Ribbons 


Stenographic Work and Typewriter Copying 


J. L. WALKER, 
Central 3468 


32 So. Clark St. 
CHICAGO ILL. 











THE PRATT DOCFILE 


for filing all kinds of folded papers. 


Pod hock endiigent anette. 
durable press board, the front ha 
—— space oy indexing contents of the ‘ 





As the packet thickness i we ay mod the 
file may be extended by simply dra 
the ta gh the slits in the. Seaees 
the left hand fastenings act as a hinge and 
do not have to be released. 

The file will hold a pile of papers five inches thick. 
A sample file will be mailed to any address on receipt of a dime 


Pratt F. Mfg. Co., 111 Point St., Providence, R. I. 
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2 j . . | 
| F. C. Alward, traveling man for the North A 
| Sales Company has been doing a fine bus “ 
rear ag hoe Prmrgge Msi es 
The Modern Telephone Tablet | °°." 
M oO Budg i iis’ Mines mat S I 
is ttic t \ i» 
Nort An S cs pany ind Ss W { 
Use allowed by Telephone Companies. | DUPLICATING 


Made of sheet steel, insuring a smooth | 
writing surface, oxidized finish. 





rhe roll pulls from the top and cuts ie Senility Gites | 
off any length desired. | 
J Q Atlanta, Ga. 


Complete with paper, 50 cents. man, formert aha a tee Goth & Westnon 


Sales Compatr of Cl igo, and later a 

Extra rolls, 5 cents each. aie Wisin ainek dae tae Ge a | 
manag fo t American Multigraph Sa { 
it Atlanta hay gz taken up the duties of ft 


Trade price, $3.60 per dozen. soot 


* * 


Boston, Mass 

















| Five years g tl N st 
| Boston moved its quarters at 109 I 
|} it was thought t had provided pl 
THE HOGE MFG. CO., 108 Fulton Street, New York | | (')°0 000 208 hunting of Ite machines for 
we r gene ~d “se a sp = l a — 148 
street wher t s splendid show fl 
ind is better juipped than ever t 
cT o orders ) Schaefer the ager S 
Ghe Herkimer The — Trad * ght a Facog a s 
: = model No. 8& Neostyl with automati: k 
has fa x led expectations 





_ 
Herkimer ; 
a Grand Rapids, | | Trademarks and Copyrights | Omaha, Neb. 
RAND Raps Mich. ‘ Send your business direct te , ae Se ee ee 
Washington. Saves time and insures better service. Resco pes ‘ — 11.12 7 asia 1 Ban! we ' : 





A new European plan hotel of class and dis- | Paxton k 
tinction. Thoroughly equipped, libera] manage- Personal Attention Guaranteed | ing. The new tion is an improvement 
ment, courteous treatment, everything right. P i acticef | om d Mr. G i dieieien mation = 
Rates $1.00 to $3.50 per day. S. ivicion at 25 Years’ Active Pract | be congratulat n his a rs of offic 
Goodrich. On five main car lines. Old English, Specialty :—Typewriting and Adding Machines 


Colonial and Mission Cafes whose cuisine and ser- ~1 | 
ee ee Gee se Take Address E. G. S I G G E R S | San Francisco, Cal. 
































Wealthy-Scribner south bound car. Suite 33, N. U. Bldg., Washington, D’ C The H. S. Crocker Company, agent 
j dressograptl ist furnished a complet 
Addressograpl itfit on a $10,000 contr P 
cific Telephone and Telegraph Compar I 
use the new machines in all the California divis 
The Crocker force has recently been aug | 
the addition of W P. Russell of the Bostor ft 
the Macey Contpany Mr Russell wil V " 
territory f the Addressograph aget 
| > > > 
Samuel Sanger. formerly on Fourt 
city has t ! 1 portion of the floor s 
Wentworth & Boyes store on Market street 
which locatior will handle the Elliott addr 
machine The of Macey bhookeases rmer 
ried by M Sang is now taken over b W 
& Boyce 
' ns, pastes and mucilages. They “*stick like a poor PENCIL BULLETIN OUT. 
relation, yea even better If the salesman sticks to his customer as tight as the glue, he'll never lose a sale. The National Catalogue Commission has recent Is 
MONARCH goods make up a complete line of pastes, gums, mucilage, inks of all kinds, liquid and solid } sued its Bulletin No. 12 in completed form ready for 
flexible glues, dry glues, envelope gums, printers’ make-ready paste, etc. etc. the loose leaf binde ts provided for the bulletins 
The pencil bulletin was so large it was f d 
essary to issue it in two sections, both of whic! 
ever, are now in the hands of the members of N 


Stationers—bear in mind that 
MONARCH brands carry a good profit 
for the dealer. You ought to know 


We also make a specialty of manu- : 
tional Association of Stationers and Manufacturers 


facturing gums and glues for individual 
We have on hand or 


The bulletin ike its predecessors, is very 
, and thorough, giving minimum prices recommended 
more about this line. We will send . : 

. ° : all standard lines of pencils sold in stationery stores 
you complete information and our 


dealers’ proposition for a two cent 


requirements 

can prepare formulas for any an d 

every possible glue or paste. We shall 
° 








be glad to correspond with you with 
reference to your special needs. stamp. Don’t delayaminute. Write WHY THEY LOST A CUSTOMER 
today. The Parrott Scale & Fixture Company, sa g 
for the Daltor idding machine it Columbia Sout! 
Carolina, has just issued a little four-page fold 
neat brown cov s On the front cover are d 


M ° S | ‘How we lost a customer for a Dalton Adding, Visibl 
202 Main Street, | aisting and Calculating Machine.” Within, in black 
Gi . . Ohi U i A borders, is the reason why the customer was lost 
incinnati, 10, - ° ° | **He Died.’’ They do not tell us who the unfortunate 

|} customer was who missed the opportunity to use the 
Dalton adding machine. 


The Monarch 
Glue Company 
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Every Operation of the BARRETT a 
Labor and Brain Saving Proposition 





(By Special Correspondence.) 


Cleveland. 0. 


( J. Brow has identified himself with the Cleve Portability 


and branch of the Dalton mpany 
Fresno, Cal, 


H. MeNelly, until recently connected with the Los Simplicity 


Special 
Checking 


Angeles branch of the Dalton company in the capacity 
f combination salesman nd mechanical inspector, has 7 
beer laced charge of the Fresno sub-agency, where | Durability Features 
he s alread giving a good account of himself 
Los Angeles, Cal. Accuracy Light 
L. E. Bentor Los Angeles sales manager for the 
Dalton, has recently moved into new offices at 716 


Sets ictus sthant Speed 


Milwaukee, Wis. 


Action 





G. V. Anderson, Milwaukee sales manager of the 
Daltor Adding Machine Company has secured larger 

d more mmodious offices in the Majestic building i » R st 7 c ° ; ' , 

aaa sos 6 Se The BARRETT will do all the work generally required 
The Dalte was shown fo grea advantage at the - { 
paiton was shown to great advantage at th of an Adding and Computing Machine with the least 

The exhibit was in charge of George E. Gardner, Ok F t 
The exhibit was in charge of George E. Gardner, Ok amount of effort and time of the operator. That 
“paterson who was detailed to assist Mr. Gardner 

- ing the machine 


is why it is so valuable to every business 
Pittsburgh, Pa. 4 


One of the many attractive features of the national | and why its operators like it so well. 














mvention of foundrymen hieh convened on May 25 | 
it Pittsburgh, lasting until the 29th, was the exhibit | 
of the Dalton Adding Machine Company. President | 
Dalton was in charge of the booth, ably assisted by IT RELIEVES THE STRAIN OF FIGURES 
E. M. Cammack, Pittsburgh sales manager, and his | 
corps of clever salesmen and demonstrators Mr. Cam 
mack reports that the showing in the matter of pros- | Addi M hi c 142 Court Street, 
pets serared as a remait ot he exhibit is very erat | Parrett in achime Cog crana rapids, mich 
fying. 
San Antonio, Tex. 
W. D. Hanks, formerly connected with the El Paso 
brancl f the Dalton company has been transferred 
to Sa \ ! wl assumes charge of that 
offic | | Typewriter Specialty Co. 
Gen Frain, Oa CARBON PAPER AND RIBBON] | 1s2'chambers St. - New York 
Dalton Sales Manager Erskine of San Francisco has | 
added two recruits to his splendid selling organiza- | 
tion, R. E. Sanford and A. G. Cook Manufactur- 
The San Francise agency of the Burroughs Adding aSpe 
Machin¢ Company has just de livered three additional we meal, ers of 
seventeen bank, variable split electric machines to the er: , el <Bronowe” 
San Francisco Gas and Electric Company, making Hard Finish Carbon Machinery Ee ws 
fifteen Burroughs machines now in use by that com - Covers 
pany n its city offices The Burroughs office has 15 ’ ° 
also just sent to the California Fruit Canners’ Associa years experience for 
tion a seventeen bank variable split electric duplex 
Burroughs book keeping machine : % 
glee JOHN WALDRON COMPANY Typewriters, Adding Machines, 
Charles E. Knott has reached San Francisco after a . . . 
snaitn tle Ge wis Glee Week NEW BRUNSWICK, NEW JERSEY Duplicating Machines, ete., etc. 


. a * 











J. L. Cook, office manager of the Burroughs Adding 
Machine Company in this city, has been spending a 





month visiting various agencies of the United States 
studying conditions and incidentally boosting the Pan 4 eee e 
seston Saati cientific Inkwell Construction 
> . o 
Dwight Davis, manager of the inspection service of reaches its highest practical value in the 


the Burroughs Adding Machine Company, has been on 


the coast visiting the principal agencies and inspect bd 
ing the mechanical departments He established sev en usc e wa Os an 
eral new service stations on the coast. 





we Wr. Birckine. eaias manswer of the Dalton Adting This well is absolutely non-evaporating, and closes after every dip of the pen. It is | 
Machine Company, says that a splendid business has so constructed also that the writer cannot over-dip his pen, and so flood the holder with 
been done in the last month The daily window dem superfluous ink. The ink is always fresh for the user. 
ostrations are still in progress in the new Mont 


In addition to these superior qualities of mechanical construction, the Sengbusch 
; stand is built on beautiful lines which are pleasing to the eye. The result is that this 
business. Re _ — 4 the oo ge — patent ink-well has become the most popular stand on the market, and it should make 
ose to the 0 e Slectric any, ne Sacre . . . 

ra _ SS See eee Pg ies up a part of the equipment of every well appointed stationery store. 
mento Valley Trust Company, state board of harbor s ° 

Stationers who are not now carrying this well in stock should se- 
cure circulars at once, as they are losing a sure profit. 


gomery street offices, and are bringing in considerable 


commissioners and to various U. S. vessels stationed at 
San Diego | 








E. R. Sanford, formerly a Remington typewriter 


man in this city, has joined the force of Dalton sales- | WRITE TO-DAY FOR TRADE DISCOUNTS AND CATALOGUES OF OUR COMPLETE LINE 





men under Mr. Erskine. 4. G. Cook has been added 
to the Oakland force, which under W. A. Kinney is e 
emanate | Sengbusch Self-Closing Inkstand Co. 


St. Louis, Mo. 
The latest additions to the St. Louis branch of the | 
Dalton company are L. M. Curtis and L. E. Keller. | 


320 Montgomery Building, MILWAUKEE, WISCONSIN, U. S. A.” 
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QO Years 


We have enjoyed constant pros- 
perity through selling right 
k goods under right methods at 
right prices. 


WHY NOT STOCK A LINE OF 


OUR “cr GOODS 
IN 
YOUR BOXES? 


Build upon a brand or trade- 
mark of your own! It elimi- 
nates competition and enables 
you to fix and maintain prices. 


Are you not getting tired of 
promoting other people’s goods 
to the profit of some cheap com- 
petitor? Look about, can you 
find a single large, prosperous 
concern who have built and 
maintained their business upon 
some other man’s controlled 
brand? 

We are specialists in imprint 
goods, will attend to all the de- 
tail and will furnish goods at a 
price which will enable you to 
realize larger profits. At the 
same time the pleased customer 
will come back to you every 
time! 

Let us send samples and our 
plan. It leaves you absolutely 
free in every detail. 














New Process Carbon Papers 
and Inked Ribbons 


for every known purpose. 


Contract work a Specialty. 








U. S. Typewriter 
Ribbon Mfg. Co. 


Sansom & 8th St., Philadelphia, Pa., U. S. A. 
Cable Address, MUSTR. 
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(By Special Correspondence.) 


TYPEWRITER | 





CAUTION! 


H. B. Chew, representing himself 
as subscription agent of Office 
Appliances, has no connection 








Ww 





out authority to accept subscrip- 
tions or receive money for the 
Office Appliance Company. 


ith this company. He is with- 








| The 
Compa 


Albany, N. Y. 
manager of the Smith Premier Typewriter 
ny’s vffice at Albany, Mr. Steward, has insti 


tuted a school of salesmanship for the benefit of the 
| young women of his office force and it is not unusual 
| for any of these girls to sell a typewriter. \ young 
| women member of the Employment Department took 


charge 


of a gentleman who called at the office recently 


| 
and gave him a splendid demonstration of the machine, 
| 


so the manager says, but did not get the order The 
man evidently went to other companies. A Smith 
Premier salesman called on him next day and secured 


| stratio 
office | 
| 


his order, but he said he did not need a demon 


mn as the young woman in the Smith Premier 
iad taken care of that part of the deal and that 


he had never had a better demonstration of a type- 


writer than he had received from her 
ee 
Mr. Dorr, of the Albany Royal force, won the local 


prize for March and April, a hat and a pair of shoes. 
He then made a special request that the manager 


would 
Such ¢ 


put up a suit of clothes as the May prize. 


a nerve! 
. > . 


Ready wit is one of the essentials of a successful 
typewriter salesman. Mr. Lehman, of the Royal force 
in Albany, recently had a prospective customer who 
said, ‘‘I'm looking for a machine that doesn’t weigh 
much, and of the standard makes the Royal comes 


nearest suiting me, but can’t you furnish one with 


| an aluminum frame?” Mr. Lehman, as a happy 
thought strikes him, ‘‘No, but I can give you one with 
a very light touch.’’ 


Mrs 


ager oO 


has re 


Atlanta, Ga. 

Helen Stanley, Employment Department Ma 
f the Monarch Typewriter Company, Atlanta 
cently established what she terms a post-gradu 
urse in connection with the Employment Depart 


ate co 
ment. It is a feature that is attracting considerable 
} notice 
. > > 
The Remington Typewriter Company's Atlanta of 
fice have engaged C. C. DeLany to travel an important 


territo 
Lany 
Postal 





ry of that office in northern Georgia Mr. Le 
previously occupied prominent positions with 
and Western Union Telegraph Companies 


is also well known in the brokerage field One 


wders was for a Remington-Wahl Adding 


first « 
| Subtracting typewriter. 
| Ss a2 @ 

E. P. Moody of the Monarch repair force, has beer 
recently transferred from Atlanta to Tampa r) 
| large increase in Monarch sales through the Tampa 
offic is the reason assigned E. B. Ellington sux Is 
Mr. Moody in Atlanta 


( K. Youngblood, manager of the Royal office ir 


a, Was the company's guest at New York and 


Atlant 
Hartford during the past month His office was win 
ner of one of the monthly contests, which entitles the 


manag 


which 


| 
has purchased a 20-horse power Ford 


er to the prize trip. 


Austin, Texas. 
Patty, the Underwood representative of Austin 
Automobile ir 


to cover his territory 








THE NEW 
X X X 


Non- Hardening 


Amfil Platen 


has met a favorable reception 
from the typewriter trade all 
over the country. 

It’s non-hardening qualities 
are now being demonstrated 


every day in actual service. 


The special qualities of this 
platen not only enable it to 
give the user longer and better 
service, but enable us to ship 
to remote places without the 


slightest deterioration. 


If you are not already ac- 
quainted with the X X X 
AMFIL PLATEN, write our 
nearest branch office at once 


for full particulars and prices. 





AMES & FILSTEAD 


NEW YORK 
314-316 Broadway 
SAN FRANCISCO 

58 2nd Street 


CHICAGO 

508 S. Dearborn St. 
DENVER 

1649 Champa Street 





























Baltimore, Md. 

The Baltimore force of the Royal Typewriter Com 
pany recently held a convention and banquet at the 
tennert Hotel. Several of the company’s home office 
representatives attended, and also Manager Young- 
blood, of Atlanta, and Manager Jhonson, of Philadel 
phia. 

Bangor, Maine. 

In the recent Bangor fire of April 30th, the Smith 
Premier sub-office at Bangor, conducted under Boston, 
was burned. Temporary quarters were immediately 
secured at 110 Exchange street. A few typewriters 
out of the stock were saved, ‘but the office was com 
pletely destroyed 

. o . 

The Remington Typewriter Company’s office in the 
Sterns Building was wiped out in the great Bangor 
fire of April 30 and May 1 Long before the fir: 
was out, a new supply of Remington machines was 
on the way from the Boston Remington branch and 
the manager of this branch, C. 8S. Ryan, reached 
Bangor in the evening of the second day of the fire 
That same evening new quarters were secured and 
the following morning (the day after the fire) this 
new salesroom was open and Remington typewriters 
were being delivered 

« > > 

The Bangor fire entirely destroyed the Royal Type 
writer Company's office and stock, but Manager Boshan 
by the aid of the wires soon had several dozen Royals 
en hand and all Royal users were quickly supplied 
with machines to tide them over for awhile. Many 
non-Royal users were also supplied with Royals as a 
matter of accommodation, and many expressions of 
sincere thanks were tendered Mr. Boshban. He said, 
‘‘Never mind; it’s pure selfishness with me. I’m after 
your order for that new machine.’’ 

Belfast, Ireland. 

4 noteworthy feature of the introduction into Ire 
land of the Remington-Wahl Adding and Subtracting 
typewriter equipped to handle sterling currencey was 
a special demonstration at the Grand Central Hotel, 
Zelfast. These demonstrations extended over a period 
ef four days, between the hours of 10 a. m., and 5 
p. m A gratifying response was secured to the invi 
tation cards to these demonstrations sent to the lead 
ing business men of the city. The Belfast papers also 
gave prominence to the demonstrations with some par- 
ticularly good write-ups 

Berlin, Germany. 

Richard Siering, manager of the Smith Premier Type 
writer Company's office at Berlin, is a clever sales 
man as well as manager and has installed Smith Pre 
mier machines in many of the various schools of 


Germany. The proprietor of the largest college at 
Stuttgart during the last year purchased about 100 
Smith Premier typewriters He is an enthusiastic 
friend of the Smith Premier Smith Premiers are also 
used in the largest school in Hamburg. 

. > > 


Birmingham, Ala, 


rhe inag of the Smith Premier Typewriter Com 
pany’s office at Birming Ala., was one of the 
honora guests at the dinner given at the Hillman 
Hotel of Birmingham recently in honor of Colonel 


Boise, Idaho. 
D. Roe, who left the typewriter business a few 
monthes ago, found it impossible to get it out of his 
system and has returned to the Underwood Company 
taking charge of their business at their Boise sub 
branch, where he is now breaking his former sales 
record 
Boston, Mass. 

The important territory of the Boston Remingt 
typewriter office which became vacant when Mr. Gre 
was promoted from the Boston sales force to the ma 
agership of the Baltimore Remington office, is now 
charge of R B. Crooker who was recently promoted 
from the Worcester sub-office of the Boston Remingt 
brancl 

> . 


M I Link former] salesman for the Mor 
Company St Louis, is rapidly getting acquainted 
with his new customers and reports a splendid out 


look for the Monarch for fall business in Boston. 


> * . 
H r. Bates, former! I iger of the Repair De 
partment at Boston, has recently joined the Monarcl 
sales force and is meeting with success. 


Splendid business for the spring months with Indica 


tions for a continuance of the large business for 1911 
is reported by the Boston office of the Smith Premier 
Typewriter Company Charles B. Barker, a salesma 


under the Boston office, has found business so good 
that he has purchased a Chalmers-Detroit roadster. He 


is planning to visit his customers more often and give 


even better service. 
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The Most DEALERS 


i Send for particulars of this high 
Complete Line grade line. It includes the best 


grade of Ribbons and Carbons. 
Carbon Papers, Give us an opportunity to prove 
Transfer Papers, this statement. : Write to-day. 


Stamp Ribbons, Interesting Proposition to Dealers 
Carbon Rolls, Type- J. A. HEALE & CO. 
writer Ribbons, \MANUPACTURERS 
Typewriter Oil, “L)/ The mark of quality 


Numbering Machine Ink 94 JOHN STREET, NEW YORK 






































ENSDERFER 
Typewriters 





IC 





Visible 
Writing 


Light 
Action 


Interchange- 
able Type 


Back- 


Spacer 





NEW No. 8 MODEL 
Equipped with DECIMAL TABULATOR for which no charge is made 





SEND FOR CATALOG THIRTY-TWO 


The Blickensderfer Mfg. Co. 


STAMFORD, CONN. 

















_ 1} | Our Sponge Rubber Air Cushion Pedestals 
a positively absorb all shock and deaden 
= a | the noise of any typewriter. 
am! —! ~ oe < They lighten and improve the touch wonderfully—an immense 
- <2 —~> | | help to the operator—and soon pay for themselves by saving 
re) Po | | we wear and tear on the machine. Act just like pneumatic tires. 
eYY | | YA . Agents and dealers will find this a live seller. 
4 — Write now for our proposition. 
a Cushion - Michigan Office Appliance Co. 
a. ; Pedestals 403-4 Sun Building, - DETROIT, MICH. 


ma a 











‘>’ STOP THAT NOISE 
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Celluloid 
KEY COVERS 


fit over old 
worn key buttons 
making a 


New Key Board 


No labor. 


Two cent stamp for sample. 


Slight expense. 








Most complete stock of 
Typewriter Parts 


in the world. 


Catalog No. 12 
in four languages. 








THORP & MARTIN Co. 


London, E. C. BOSTON 
79 Queen St. U. S. A. 


Parts, Platens, Tools, Supplies 

















Check the Articles that You Use 


and drop in the mail, but be sure to check 
the articles that you use even if they are 
only leased or on trial. 












Adding Machine 
Typewriter 
Phonograph 


Autographic 
Register 


Bill-Lading 
Machine 


Card Cabinet (size) 
Telephone 


Dua or Brad- 
Streets Book 


Special Machines 


“ha Convenient as Your Favorite Pen’’ 


My business is to locate your Adding 
Machines and Typewriters, your Tele- 
phones, Bill of Lading Machines, Auto- 
—— Register Machines and Small Card 
ndex Cabinets, your Dun and Bradstreets 
Book, etc, where they will do the most 
good. Will you cut out this “‘ad”’ and send 
ittome? That's all I want, but I want 
you to de it now. HENDRICKS. 


Adjustable Table Co. (07's... 
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w 4. Emery, formerly bookkeeper for one of the 
leading typewriter houses in Chicago, has recently been 
appointed bookkeeper and cashier at the Boston office 
of the Monarch Typewriter Company. 

> > . 

H. H. Riggleman, formerly with the Kirk Manufac- 

turing Company, has recently joined the selling force 


»f the Monarch Company in Boston. 
> > > 





| Harry Van Dusen, repair man for the Monarch Com 
pany in St. Louis, has recently been transferred to 
the toston office 

| . *. . 

Assistant Manager Shannon, of the Royal office in 
| Boston, recently became the proud owner of a real 
automobile. His acquaintance and good will are now 
being assiduously cultivated by the entire remainder 
of the force, for who does not enjoy a nice auto ride 


now and then? 
> + > 

Mr. Cann, of Providence, and Mr. Bradford, of Bos 

ton, both with the Royal, have changed places by 
|} mutual agreement, and both are claiming to have the 
| best of the bargain. 
Brussels, Belgium. 

Max Arnold, manager of the Brussels, Belgium, office 

of the Smith Premier Typewriter Company, in the last 

a ribbon coupon selling 


contest in his office Excellent results were shown 
each office showing an increased percentage of sales 
> > al 


| 
quarter of 1910 inaugurated 
| 


The Brussels office of the Remington Typewriter 
Company did in April the largest one month's business 


in the history of that office. 
> > > 


Efficient service of Remington Typewriter interests 
MeNab. of 
the Brussels Remington office, entering the Ten-Year 
Group of the Remington Roll of Honor 

Buffalo, N. Y. 
i oO. H. Cook, of the Jamestown office of the Mon 


irch Typewriter Company, made a visit to Buffalo 


for ten years have resulted in Ronald C 


during the past week 
> i. al 

| J. Stranb, of the Mechanical Department of the 

Monarch Typewriter Works, Syracuse, spent a few 

days in Buffalo recently, looking over the repair end 

of the business 

Calcutta, India. 
Mr. Temple, who for three years has had charge 

the sale eof Remington typewriters in Eastern Bengal 
| and Assam, has, at his own request, been transferred 
to the Calcutta Remington office. 


of 


Chicago, Ill. 
An incident occurred recently which was pleasing 
the employment department of the Smith Premier Type 


writer Company's Chicago office 4 prominent firm 
that city wished to find a stenographer to operat: i 
typewriter, not a Smith Premier After trying bout 


twenty girls from the employment department of 
nother company they sent to the Smith Premier en 
ployment departmert A young woman came imn 
ateiy and her work was so highly satisfactory that 
employment depar 


manager on ti type of stenographers registered in her 


th firm complimented § the 


department 
. . * 
A number of salesmen of the Monarch Chicago off 
have established a camp at Lake Geneva, Wisconsin, 
ibout i two-h ride from the city where the 


wives and families will stay during the summer The 





members will leave Chicago on Saturday afternoons 
returning Monday morning The fishing in this lake 
is exceedingly good Treut. black bass and pick 
ibound Each one of the salesmen will take |! 
weeks’ v ition at this resort 
> > . 

I B. Wyckoff, manager of the Monarch Typev 

Company in Chicago, recently helped to organize a lub 


in «hieago. known as the Business Men's Prosperity 
purpose of this club is to promote busi: S 
mong its members 

° > . 


Sam Weinress, of the Monarch force. recently sold 


typewriter to a tower man, climbing a ladder some 40 
feet from the ground, and convinced the tower m 
th } needed a Monarch to keep a record of s 
ffa 


. > o 
I R. Chamberlain, one of the Monarch salesmer of 
tl Chicago office, was married on May 2, 1911 to 
Miss Agatha F. Pulver The bride was presented witl 
) est of silver by Mr 


Chamberlain's brother sales 


Thiet 
i ae 
Frank Koerber, of Chicago, an experienced typewriter 
salesma has joined the Monarch force Mr Koerber 
is a hustler and expects to make a big record 
“Ty 


G. E. Perlewitz has joined the Monarch sales fores 


if Chicago. and is working the north side terri 





The managers of the offices in the Central Div 


of the Remingt Typewriter Company's Dor 


organization met at Chicago on April 28 for a thoroug 
discussion of current sales subjects, the meeting v 
ering a _ period f two days. At this meeting wa 


manifested the same militant enthusiasm whi 
distinguished the conference at New York immedi 
preceding the Chicago meeting 
. > om 
Says Mr. Ma 
cago “I have 


were grateful to us for introducing them to the Roya 


Alpine, of the Royal office at | 


ilways known that Royal custome 


but the following received by mail recently, 
‘Gentlemen: Y 


surpasses 
even my most sanguine,expectations 
certainly are lovely people and I thank you with 
my heart, and may God bless you and help you ev 
where.’ ’ 

Constantinople, Turkey. 

Two members of the Remington Typewrit ( 
pany’s Constantinople representatives, S. Nowill 
J. F. Salacha have entered the Fifteen-Year G 
the Remington Roll of Honor 


Dacca, India. 


The Eastern Bengal territory of the Remingt I 
writer Company's 
Mr. Rayneau, w 


ffice on Januar 1 In the short time he ha 


ileutta ottice has been assip 
joined the forces of that Reming 
the Remingto selling ranks Mr Rayneau ha xz 

splendid account of himself and he is xp 
make a big success of his new territory His 
quarters will be at Dacca 

Detroit, Michigan, 

The May 2 issue of the Detroit Journal ta 
an interesting and quite lengthy article regarding 
historic Remington typewriter which was 
the last Peary Polat 
of this machine in the window of the Detroit R fr 


expeditio The recent x 


ton office called forth the write-up 
Evansville, Ind, 
At a recent speed contest for Southern Indiana 
held at the Lockyear Business College, the first 
successful operators used the L. ¢ Smith & Bros 
writer. W. H. Blaney, of the Fvansville offi 
charge of the L. ¢ 


Smith & Bros, interests 
Hartford, Conn, 

The Royal Minstrels (Royal factory organizat 
held their annual show at Foot Guard Hall, Ha 
ford, on April 28t They played to a crowded 
and the entertainment was a success in every w A 
considerable sum of money was realized for the 
fit of the Royal Baseball Association. 

Haskell, Texas, 

J. J. Stein, vice-president of the Haskell Sta 
and a very prominent real estate man, has tak 
of the Royal agen for 


Haskell and has 
successful witl it Mr. Stein is a well k 
here and the peo; of Haskell have a great 
confidence in his of a typewriter or 
Indianapolis, Ind, 
4 farmer of Johnson county, Ind., who 
all honors for pro nz the finest corn 
west, called at the Smith Premier office 


after a thoroug xamination, purchased a Mod 
handing Manage I W Beck his check for $1 
irried the ma ‘ iway with him 


Kansas City, Mo. 


iny’s Kansas { I recently gaged 

f Harry P. St \ has had seven and a ilf 

x lend ewrite salest t t ! 
Stith is looked s valuable didi 

f Kansas ( Ret gten off 

~ < 
Alex A. White ne of the most popular 
the Royal at Kansas City has just about re« 
from a very severe illness and has eturned 
work on the road Kansas Whitely is a ma né 
day man la ibl typewriter 
sense 
Lampasas, Texas, 

G A. Mart i very prominent de 
has recently secured tl agent for the BR 
writer and has alr iv been able to close in 
good deals for this machine Mr Martin is 
progressive business man and always make 
cess of whatever takes up as shown by 

nes that 1 . l g 


Lisbon, Portugal. 
A new member of Ten-Year Group of the R 
it Company's Roll of Honor is Be 
the Lisbon Remington | 


ingien Typew! 

Behr, the manage rf 
Loanda, Portugese West Africa 

a Remington Type 


West Africa rhe 
d t 


The latest tow 





salesroom is Loand 


Remington representatives in Loanda ar 
Angola are Messrs. Carlos Braga & Companys 110 R 


Salvador Corr 
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| 
London, England. | 
A convention of branch managers and salesmen was 
held in London recently at Smitn Premier House, head 
quarters for the Smith Premier Typewriter Company in 
Great Britair The meetings were held in the Phoenix 
room f the Holburn Restaurant and were reported to 
be most interesting and highly successful. Directeur | 
E. Spencer Harrison, who is well known in this coun- | 
try as a typewriter mar ff long years’ experience 
made the opening address The business of the dif 
ferent departments was thoroughly discussed, and on 
the last da a banquet was held 
> . * 
G. Travi of the Remington Typewriter Company's 
London staff has entered the Twenty-Year Group of 


the Remington Roll of Honor and two other London 
Remingtonians, J. W. Hall and F. J. Tree, have e1 
tered the Ten-Year Group 


Madison, Wis. 





F, C. Kane who has been selling typewriters in 
Madison, Wisconsin, has taken a city territory for the 
L. C. Smith & Bros. Typewriter Company in St. Louis 

Meadville, Pa. 


Miss Erma Kier, a Smith Premier speed demonstrator 





iccompanied by Secretary Evans of the Smith Premier 
Company ecently visited the Meadville, Pa., Commer 
ial College Mr. Evans addressed the school and Miss 


| 


Kier demonstrated the machine to the pupils. Right 


——— 
—_—_— 
—— 
——aa 


after the demonstration one of the young men pupils 
of tl school advised the Buffalo manager of the Smith 
Premier, who was present, that his father was about to 


( 


open a business with a plant in a small town nea! 
Meadville would doubtless require a_ typewrite 
4 Buffalo salesman secured an order for a No. 10 ma 











chine with cabinet This was an unexpected side issu: 
to the demonstration. 


Mexico City, Mexico. 
The Remington typewriter office in Mexico recently ‘ ’ ’ 
received a letter from Mr. Hansard, one of their repré 
sentatives, which tells a story of the stirring times oe °@ « 


which Mexico is experiencing The letter, which is 

dated from Guadalajara, reads in part as follows . . . = 

Been bediete wan't shew & feimntnnten:. Wie tus: com who have been groping around in the dark trying to find a 
a No. 7 Remington receive a bullet hole through the really superior line of ribbons and carbons, at last have seen a 


over and rear righthard post, but in spite of its gun ‘6 Great White I ight ? 
. 1TCe sis . 


shot wounds the machine is doing excellent work and 
is giving perfect satisfaction to its user.’’ 


Milwaukee, Wis. eo 
Manager Johnston of the Smith Premier Typewriter i he Power u Sea rc 1 t 
Company's office at Milwaukee, Wis., has been very 


successful recently in selling supplies by mail. He 
doesn't advise what the total for a month’s business ° bd be 

andled n this way was, but Le received one ord oO uU 1C pprecia 10n 
whict one mounted t 1,200 sheets of carbon and a 


bbon coupons. 


nately erase gets a Ses aga cle should give themselves and their customers the benefits of this 


Milwaukee hus necessitated a change of quarters. T : : 
ew office is located at 131 Second street, in the ‘‘looy high-class line. 


listrict is exclusively devoted to Monarch 


Fie side | “A Leader for Years, and a Leader Today as Well” 


known Boston typewrit 


serves only to emphasize the many good reasons why dealers 


nter 


- 


ken charge of om ot tee big city tert Little’s ‘‘Cobweb,”’ ‘‘Satin Finish,’’ carbons, and ‘‘Satin Finish”’ 
waukee nderwoor ranch. ‘ ‘ ” . 

Under inch and “Gold Seal’’ ribbons, are known the world over wherever 
M. H. Webb, formerly in charge of country territory | typewriters are used. They are dependable, ‘‘Always the 


tl f West Virginin, hus been advanced to a Same,”’ uniform in quality under all conditions. 


mminent t territory at the Milwaukee Underwood 
fies M Webb has been on this new territory 


SOV al ‘ s and is well advanced in a big cam ig +4 99 4 } 4 } 
nahn edueed sual Tage usin A “Little” Agency is a Big Business Asset. 
Minneapolis, Minn. 
TY \. J. Ringsrud has been transferred fron Write at once for sampl 8, prices and trade discounts. You 





pricey Reser < schashin daaai mm re agcctone don’t have to go into particulars—just drop us a postal—put 
it up to us—let us show you that we’ve got the goods. But 
W W Markwoou f the Oliver travelers write TODA i. 
Sout Dakot s a wonder at trading out old machines 
oo en ae oo A. P. LITTLE 
Manage Workman of the Monarch Typewriter Con ° e 
M polis, made a flying trip to Omaha re Main Office and Factory 


n | ROCHESTER, NEW YORK, U. S. A. 


So far 1911 the sales or pe ization of the Cliver i Branch Offices: 
gto > | NEW YORK, PHILADELPHIA, PITTSBURGH, CLEVELAND, WASHINGTON, D.C. 


the Northwest has shown a wonderful increase over 


spondit c months in the previous years, The Oliver Fo Celene fF the Wests 
ee ROCKWELL-BARNES CO., CHICAGO. 


+ * 


For London and the Continent: Wm. Hoare & Co., 28 Basinghall St., London, E. C. 
For Australia: Stott & Hoare, 426 Collins St., Melbourne. 

The New York Office is a spacious ground floor at 287 Broadway, Cor. Reade St., the 

ed off in the world d« voted solely to Typewriter Supplies. 

hasing Agents always welcome. 


Olive t veler, H T. DeLaney, has been transferred 
from Sout Dakota field to city salesinan. He is get 


w in sor splendid business 


| 
largest, finest and best equipy 
Moblie, Ala. Dealers, Typewriter Men, Purc 
\ cent dditien to the selling force of the I ( | 

Smith & Bros. Typewriter Company is W. W. Williams | 


who for some time was a typewriter salesman in Mo 




















Alabama Mr. Williams expects to make his home 
Pad I Ky | 
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$3.50 


Over the Rough Price 


Each machine is equipped with a new platen. 





Fully Repaired MACHINES 


It is completely repaired, 


benzine cleaned, re-aligned, re-striped, and re-varnished. 
You can’t gt AS GOOD a job anywhere else on earth for the money. 





SEND FOR PRICE LIST OR GIVE US A TRIAL ORDER AT ONCE 








AMERICAN TYPEWRITER EXCHANGE, 143 No. Dearborn St., Chicago 

















TURTON’S 


SPRING CUSHION 
TYPEWRITER FEET 


The ONLY DEVICE for Reducing Wear, Noise and Vibration 
Possessing the three following features: 


Ist. Attached directly and securely to the machine and be- 
eomes an actual part of it, taking the place of the solid rubber 


3nd. Absorbs all jar and DOES NOT CAUSE KEY- 
BOARD VIBRATION. 
ord. Made specially for each particular make and MODEL 
on which it is to be used. 

“DROP-LOCK”’ DESK ATTACHMENTS 


Allow free action and instant removal of the machine from 





desk. Remember the “Spring Cushions” are always on the machine whether it is being used in the desk or 


elsewhere. Foreign territory now being assigned. 


Sold at retail only through our Agents—we do not compete with you. 


an exclusive Agency basis. 


Cc. M. TURTON, Mfr. P. 0. Box 392 





Nashville, Tenn. 


Canada, France and Belgium Patents for Sale 


Attractive proposition on 








OTEL LATHAM 


East 28th Street, New York 


1 door from 5th Avenue 1 block from Broadway and 1 block from Madison Square Garden 











The very heart of the city. New, absolutely fireproof hotel, on the European 
plan. Rooms $1.50 per day and up. Rooms with private bath $2.00 per day 
and up. Beautiful dining rooms. Best food ana service at reasonable prices 


Elevated and subway stations one block away. 


LATHAM OPERATING CO. 





Surface cars pass the door. 


A. L. Pratt, Managing Director 











Newark, N. J. 

A new member of the Five-Year Group of the Re 
ington Typewriter Company's Roll of Honor is | 
Hayes, of the Newark Remington staff. 

New Orleans, La. 

The Remington-Wahl Adding and Subtracting type 
writer was demonstrated to many of the delegates 
the recent convention of the American Railway A 
countants in New Ofleans About 500 accountants at 
tended the convention and the Remington representa 
tives had the pleasure of demonstrating their machine 
to a number of interested audiences made up of these 
accountants and auditors 

New York City, N. Y. 


On April 25 and 26 the managers of the aster 


offices of the Remington Typewriter Company convened 


at the New York executive offices of that company f{& 


a two-day conference and discussion of leading sales 


subjects. The irrepressible enthusiasm and confidence 
plainly evident in the bearing of every branch office 
manager present speak well for the maintaining 
throughout 1911 of the record-breaking sales whi 
have marked the work of the entire Remington orga: 
ization thus far in the year. 

. . . 

James Prior, a typewriter salesman of experience, bi 
joined the selling force of the New York office of the 
Monarch. 

. . > 

W. F. Garvey District Representative of the Movs 
arch for Brooklyn, has joined the ranks of the aut 
mobile enthusiasts and is now covering his territory 
a buz-wagon. 

. . . 

The presidency of the Union Typewriter Compan 
which post became vacant when tbe former president 
Clarence W. Seamans, assumed his new office ef 
chairman of the Board of Directors, has been filled 
by the election of J. Walter Earle, who was f« 
merly vice-president of the company, 

* 8 « 

J. J. McConnell, District Representative for the Mer 
arch in New York, says that McConnell, Jr who a 
rived recently is going to sell Light Touch Monarel 
typewriters. 

> . > 

When A. A. Fraser, Jr., Was promoted from the New 
York City Remington typewriter selling force to the 
managership of the Philadelphia Remington office, his 
New York territory was redistricted and divided b 
tween two well known veterans of the Remington e 
ganization, A. L. Ruiz and H, M. Wakema: These 
two gentlemen have only been active in this territe 
for one month but their first month's work resulted 
the setting of a new sales record for that t 
. a > 


The New York City Remington Typewri 





forces recently received into their ranks, L. L. Shey 
pard, who had hitherto been a stenographer i the 
General Sales Department of the temingt executive 
offices 
> * . 

The windows of the New York City Re gt l'y 
writer office ar etting famous fo tl ! t 
good displays which have been appearing t 
some time past [wo recent displays in these wind 
roused no end of erest and favoral ou t. O 
showed a Remington-Wahl Adding ud §$ 
typewriter at work, performing its full fu i of 
writing and adding and subtracting I tl 
large revolving terrestial globe npon whicl 
of the 526 salesrooms in the Remingto 
were indicated by ill red flags Bot ‘ 3 we 


very effective advertising features. 
. . > 


A recent very welcome visitor at the New \ k exe 








tive offices of the Remington Typewriter ¢ pany w 
\ W. Chartres managing director of Chartr Pre 
prietary, Ltd., Remington representatiy 
Melbourne, Australia M Chartres was 
eive his Ten-Yea Remington Honor badge 
New York and he very much enjoyed an inspe 
throvgh the great Remington works t Tlic 
* 

H. J. Long has been transferred from t Grotor 
factory of the Standard Typewriter Company to t 
New York offic Mr Long will fill ft vacar 
created by the resignation of Mr tobert Bas 

* * & 

Competition among the Royal branch offic 
ting more and more keen because of fl higl rige 
trip to New York and Hartford which goes to the 
manager of t leading office each montl I he 
zest is added to the contest by numer ff 
challenges that ar often issued and neve le ( 
The branch office organization is divided ito 
knots of friendly rivals, and each manager feels 
if he can’t wi the main contest he can at 
‘“‘lick’’ his neighboring competitor The net r 
is much fun nd lots of business for the Royal 

> . 

B. F. Webb has accepted a position on tl sales 

force of the Standard Typewriter Company's New 


York office 
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KF. H. Steeb, who recently joined the Monarch New —— —— ————— 
York office as supply salesman is doing things. 
. > . 


A new member of the Twenty-five-Year Group of the 
Remington Typewriter Company’s Roll of Honor is |! 
C, Seamans, the treasurer of the company. The New 
York Remington office also contributed two other GOOSOOSOOOOOS © ©O©OOGOGOOOOOOOOOOOOOD 
changes in this roll, viz W. G. Cuthbertson, auditor > 
entered the Fifteen-Year Group, and F. D. Adams » 
manager of the New York City supply department, en 


tered the Ten-Year Group. 
Oklahoma City, Okla, 
The twenty-second anniversary of the opening of the 
Oklahoma territory to settlement was celebrated recent 
ly by an industrial parade at Oklahoma City. One of 
the floats in the parade carried the only typewrite1 
represented in the parade—-a Remington—conspicuously 
| 


displayed 








Oshkosh, Wis. »> 


The infectious smile of Ed. Patterson, the Underwood | 
man at Oshkosh, is surely good to look upon. Every | 
ene knows “‘Patt.’’ His iong, successful work on that 
territory speaks well for iis ability to make friends. 

Philadelphia, Pa. 
One of the best known veterans of the Remington N - 


Typewriter Company's Philade'phia sales foree, J. R 


Aa 





Schreiner, bas been made a member of the Fifteen 
Year Group of the Remington Roll of Honor 

At the recent Monarch business carnival held at Phil 
adelphia, the Monarch Typewriter Company displayed a 
genuine 14 karat gold mounted Monarch typewriter, the 
first machine of its kind sold in this vicinity. It is 








enameled i right colors; in point of beauty it sur 
passes anything we have yet seen. 
> * . 

W. C. McLaughlin, Resident Branch Office Manager 
ef the Monarch Typewriter Company. York, Pa., visited 
the Philadelphia office during the Business Carnival. He 
attended the banguet at the Continental Hotel wher 
50 covers were laid for Monarch employes and associ 





ates who participated in the tusiness Carnival. 
> > > 
Great success with the latest model of the Smith 
Premier billing machine is reported by the Philadelphia 
effice of the Smith Premier Company. A number of 


comprise a wide variety designed 


important orders bave been taken in the last month 


for special uses, but all of the 
which will inevitably mean mors 

An interesting feature of t susiness Carnival re ; a¢ ality 
cently held in Philadelphia vas the stenographic con- highest quality. 
test which was held every day and evening. Thre¢ 
handsome prizes offered by the Monarch Typewriter 
Company were awarded as follows First prize, John 4 
Koltes: second prize Miss Sadi M Dawson; third 


prize, Rudolph Waad 


| 
Philadelphia office of the Royal Typewriter Con 
pany boasts the best baseball team among the ama } 


teurs of Philadelphia, and they're aching for some 


body to mak m prove it AND 


Clarence I Entrikin f the Philadelphia office of | 
the Standard Typewriter Company, died very sud ‘ | 


denly on May 19t! Mr Entrikin had been in poor 
health for son time and was on a brief vacation wher 
taken ill M Entrikin had i splendid record as a 


salesmar 


DOOOOOOOOOOOOD ©OOOOOOO.DOOO4-HO 





. 
Vv 








are well known brands of Carbon 


OOO OOO“ 


Mr Guy Vetterlein well known salesman, is 
now making a reeord in the Philadelphia office of the 
Standard Typewriter Compar The manager express¢ 
himself as being well pleased with Mr. Vetterlein's 


6 


<< 


Paper which easily merit their pop- | 
ularity with both dealer and user. 


A genera earrangement has been made in the Pit 
burg office of the Smith Premle Typewriter Compal! 
made necessary by the iner ed selling force ‘and tl 
need for more roon The t has been in the hands 
ef carpenters decorators 1 electri ins for seve! 


veeks Manag Haneock has been receiving mar 





Write for Full Particulars and 
Free Samples 


O9OOOOOOOOO0 


ratulations from callers of the improved appea 











George J. Elliott has a pted a position as sales 


man wit the Smith P Typewriter Company at @ 


remarkable snes, “Mr ott ae had many sear ¢ Union Ribbon & Carbon Co. 
Front and Laurel Streets 


Philadelphia, Pa. 


The employment department of Royal Typewriter 


Company t Pittsburg. under the management o 


Miss Clara Ruoff, has recent! inaugurated a Dicta 


phone department, where ster rraphers are given train \ 
ing in the uss if commercial talking machines If | 
the experin t proves successful, the plan will prot | 





ably be extended to include all of the Royal offices. ©O® OOO¢ DOHODOOOODOODO® DODD HOOOOOO® 
Miss Ruoff reports already a steady demand for oper 
ators with dictaphone experience. 

Portland, Maine. 


The Bostor ff of the Remington Typewriter Com 
pany have engaged M. I Davis to take command of | -- 
their sub-office at Portland Mr. Davis is new to the 


typewriter business but, being ean energetic. intelligent 
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| $10,000 PROFIT 


One Dealer’s Record 
in 1910 


Mr. Dealer :— 

In 1910 one dealer handling 
‘*Rebuilt’’ typewriters cleared 
$10,000 profit. 

He Sold 

General 

Rebuilt 

Typewriters 
Mr. Dealer :-— 

There is no uncertainty in 
GENERAL REBUILT typewrit- 
ers. Every one of them is 

Guaranteed 
for one year 
Mr. Dealer :-— 

He bought no parts, he paid no 

repairman for he handled 


A Clean 
Merchandising Line 


Mr. Dealer :-— 

We would like to inquire if you 
are getting the machines ou want 
or if you are buying parts, paying 
repairmen, putting out inferior ma- 
chines, discouraging your custom- 


ers. Look over your balance 
sheet for 1910. 


We MAKE Machines 
You MAKE Sales 
Mr. Dealer :-— 

We make machines to save you 
expense, to make satisfied cus- 
tomers, to save bills for parts, to 
Save wages to repairmen, this is 
our specialty. 

Sales work is 
your specialty 
Mr. Dealer: 

If every man confines himself to 
his specialty, he will make profits. 
We have all makes— 
sé ° ” 
General Rebuilts 

Visibles, blind writers, high 
grade machines, cheap machines, 
heavy machines, portable ma- 
chines, type bar machines, type 
wheel machines, billing machines, 
wide carriage machines. 


All kinds 


of Typewriters 








— 

















General Typewriter Exchange (Inc. ) 
W. H. BEARDSLEY. Mgr, 
21 Murray Street New York, U.S.A. 























and enthusiastic worker, he is expected to make good 
in decisive style as a Remington typewriter represent 
ative. 

Prague, Austria. 

Hugo Eckstein, a valiant Remington typewriter work 
er of Prague, has been made a member of the Five 
Year Group of the Remington Roll of Honor 

Providence, R. I. 

B. F. Tabor, formerly local representative at Lowell 
Mass for the Monarch, has recently taken charge of 
the Providence office Mr. Tabor is meeting with su 
cess in his new field, and has thus far secured two 
orders for the standardization of two of the largest 
users in his territory, one of which is the largest 
insurance company in Rhode Island 

Racine, Wis. 

L. E. Ransome has been placed in charge of the 
Racine territory of the Underwood branch. Mr. Ran 
some made a particularly successful campaign in the 
Upper Peninsula of Michigan and his efforts there sé 
cured for him his present place 

Rangoon, India. 

J. K. Snyder, a Rangoon member of the Remington 
Typewriter organization, bas been elected t member 
ship in the Ten-Year Group of the Remington Roll of 
Honor. 

San Francisco, Calif. 

The managers of the Remington Typewrits Com 
pany’s Pacific Coast offices met at San Francisco on 
May 4 and 5 for a sales conference. Here again was 
repeated the spirit of the keenest enthusiasm which 
was a prominent feature of the preceding conferences 
of a like nature in New York and Chicago rhis 
enthusiasm was based upon the new sales records the 
Remington organization all over the world has set 
thus far in 1911 and the firm belief of every Rem 
ington man that these record-breaking sales perforn 


will be continued throughout the year 


ances 
> > . 

Manager Campbell of the city office of the Under 
wood Company, reports a larger business for the last 
month than for the corresponding month of 1910 
though the office is still unable to fill orders on ac 
count of the difficulty of getting machines from the 
factory Mr. Campbell thinks, however, that with 
the coming summer to slacken the business fo some 
extent in the East, and with the new factory ii 
operation, that the end cf the coming season will se« 
the last of this trouble In fact he believes that the 
end of this month will see the beginning of the 


The office F 
orders, one recently baving been for 32 
School orders 


machines, 


change. has been filling a number of 


one house also are calling for a large 


number of 
>. > > 


The growing business of the Underwood Company 


has necessitated the establishment in this city of the 
Western General Department which is under charge of 
WwW P. McLaughlin, who has been on the Coast for 
some months in charge of the Western Repair Depar 
ment These two departments will be operated 
henceforth in connection with the city office, espe il 
ittention being given to the building of special ma 
chines, remodelling, ete 
. > . 


E. W 


Remington 


Philadelphia manager for 
has sueceeded Mr 


Angeles office of the 


Pease, 


formerly 
Typewriter Company 
of the 


Taylor as manager Los 





company He passed through San Fran his 
way to Los Angeles which jis his old I cit Mr 
Pease has been with the company for 20 years 

«. > > 

D V Andrews, who left the H. S. Crocker Cor 
pany last month to join the city Remingt fores f 
salesmen, has been doing some fine work laving sold 
eleven machines the first week 

. > > 

The Remington-Wahl Adding Machine ontinues to 
be in great demand, and some sood sales b 
made in the last two or three weeks 

. > . 

Manager tartlett of the Smith-Premik office S 
spending two weeks with the branches in the North 
west 

Leo and Michael Alexander, San Francisco repre 
entatives tor the L. C. Smith typewriter hav 
turned fro 1 month's trip to the East They visited 
the company’s factory at Syracuse, where they found 
that the size of the factory is being doubled ind 
dropped tr to see several of the New York type 
writer peopl They report that the Coast seems t 
be ahead of the East in business activity Mueh it 


terest was shown by Eastern men in the 
Alexander 


ibout it 


oming ex 
Brothers were kept busy 
The L. ¢ 
the last montl me 


position and = the 
inswering «questions Smith ma 
business in 
the 
having 

including the Under 


chine has had a good 


having been sold to publie schools as 
standard 
some of the 


Cable 


machines 


well as equipments been installed for 


larger 


concerns, 


ground 


Company. 


S. B. Pine, a former Underwood city man is take 

a similar position with L. and M. Alexander 
San Pedro Sula, Honduras. 

The Remington Typewriter Company have ppoi 
ed Messrs. ( J. Warren & Co., of San Ped Sul 
and Puerto Cortes, exclusive dealers for the R 
ton in the district of Honduras reached throug 
port of Puerto Cortes 

Scranton, Pa. 


H. O. Taylor, in eharge of the Scranton sa off 


of the Royal Typewriter Company, recently 4q 
for membership in the famous Machine-a-Day Clu 
and Is aow hot on the trail of the ‘‘twelve 


peater’s diamond fob.”’ 
Seattle, Wash. 
Baron ad Constant, the French baror “ 
ing the United States, giving lectures in 
churches o1 International Peace stopped S 
recently nd immediately rented a Smith I 


typewriter, 


7 ¢ 8 

Il B Maxwell who has been constant! 
typewriter business during the past fourteen y s 
made su excellent record as to cause 
promoted ft t managership of Unde | 
writer Compa s Seattle office 

Snyder, Texas. 

The Crescent Commercial Colleg is V gre 
sive institution for a city of this size I s oO 
ducted by Prof. W. D. Knight who, at the press 
time, has unusually large enrollment of st 


He has replaced a 


Royal typewriters 


number of his old mactl 


during the past n 


t 
lon 


Springfield, Ill. 


hed 





J. E. Thrasher, of Cape Girardeau, M 
the selling force of the L. C. Smith & Bro I 
writer Company Mr. Thrasher las take 
agement of the Springfield, Illinois sub-offi | 
| 
St. Louis, Mo. / 
George Ba who for some time 
salesman for a prominent typewriter compa St 
Louis, has taken a city territory with thé ( Sr 
& Bros. Typewriter Company, and has mar cood 
Start on the new proposition 


Stockholm, Sweden. 


The Five-¥ Group of the Remingto ! 
Company's Roll of Honor has pened 
membership William Forbes ar ictiv Ss 
worker in the Remington cause 


Syracuse, N, Y., 


Miss Erma Kier demonstrator fe the Ss Pre 
mier ma tly returned = fron 
trip throug western New York and Pennsy 


The Syracuse bra office of th Ss I 
Typewriter Company is just take il 
carbon order for the use of the sta s 
out New York stat 

* 

Ww D M Simmons has recently retu 
successful trip through the Middle West 
by Leslie Wilsor Smith Premier demonstrat Mr 
Simmons is manager of the Smith Premi I t 


Company's s department 


. > * 


Prof. Johr H Barr, mechanical engines 


Smith Pret r Company, has gone to New York w 
he will be connected with the Union Typ t Con 
pany. H 1, however etain his home Ss 
> > : 
The noor I contests conducted by tl Y M 
at the typewriter factories hav 
These contests ve created a great nterest 
past and new records are looked for this 
wo 
The typewrit business is very good fo 


diffe 


stock of 


months rhe rent manufacturers have 


able to get a machines usually 





the summer months on account of increase 
during the first five months of 1911 
. * > 
The I ( Smith Bros Company have g 
what is expected to be one of the strongest seba 
aggregations tl it Much enthusias s 
shown d prospects for a successful 
the brightest in years The team is manage B 
M. Ross, who would like to hear from ar 
teur teal the city 
7 
The § LCUSE rypewriter Exchang ] ] 
Salina street. has secured the agenev for t Rr 
which is taking well. 
* . > 
Ss B. Hall special representative of the M 1 
was in Syracuse on May 13th conferring wit 
officials of tl works Mr. Hall has spent V 
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months abroad in the interest of his company. Speak- 


ing of business, he says all the forlegn countries are 


doing a good trade. 


Tampa, Fla. 

The Smith Premier Typewriter Company’s sub-office 
at Tampa has placed a resident salesman in Ybor 
City, the cigar manufacturing district. This is the 
Spanish section of Tampa and many of the cigars 
used throughout the United States are made there 
Mr. Perez, the representative, is a native Cuban and 
he will be valuable to the Smith Premier Company 
because of his knowledge of the Spanish language and 
his acquaintance in Tampa Miss Kanka, speed oper 
ator for the Smith Premier Typewriter Company, gave 
a demonstration in the store of Mr. Perez, writing 
being done in both English and Spanish. During the 
demonstration two prominent business men of Ybor 
City came forward and each gave Miss. Kanka an 
order for a visible No. 10 machine. Mr. Perez trans 
lated Miss Kanka’s English writing into Spanish for 
the benefit of those present at the demonstration. 

_ 


Toronto, Ont. 


The Smith Premier Typewriter Company is_ repr 


sented at Toronto, Ont., by the National Typewriter 
Company Ltd. who say that Smith Premier Model 10 
is more a winner than ever and that the start for 


1911 is quite exceptional 
* e . 


On Tuesday May 9, Miss Margaret Cosgrove, who 


has been in the employ of the Toronto office of the 
Monarch Typewriter Company Limited for the past six 
years, was married to John O’Reiily of Toronto. Be 
fore leaving the office, Miss Cosgrove was presented 
with a purse of $75 in gold as an expression of ap- 
preciation from the company the management and 
fellow employes 
os > 
On June 7 F. J. Walker, manager of the Hamilton 


branch of the Monarch Typewriter Company Limited, 
was married to Miss E. A. Madgett in Christ Church 
Cathedral, Hamilton. 
* . . 
The Montreal branch of the Monarch Typewriter 
Company Limited, has moved into a new store at 229 
Notre Dame street This is one of the best type- 


writer locations in the city, and is one of the hand 
somest stores in the Canadian vorganization. In con 
sequence of the increased facilities for doing business 
additions will be made to the selling organization and 
a most aggressive campaign put on to capture the 
business in the leading city of Canada, 
. . > 
F. W. Nelson, manager of a typewriter company in 
Peterbor« Ont has given up his position and will 
now boost the Monarch in the counties of Peterboro 
Victoria and Durham. 
. > > 
Moder Office Appliances, Sherbrooke, Que., have 
taken the representation of the Monarch for the East 
ern townships, and report business good. 


Worcester, Mass. 

4. J. Fletcher, formerly in charge of the Portland 
Maine, sub-office of the Boston Remington Typewriter 
branch, has been promoted to take charge of the Wor 
cester sub-office of that Remington branch. 


Zaragoza, Spain. 


La Montanesa, one of the largest concerns in Zara 
goza, Spair recently made a general examination of 
different typewriters The most distinguished mer 
chants of the city were specially invited to witness 
the examinatior nd the different representatives pre 
sented the leading typewriters. Otto Streitberger, the 
Smith Premier representative, located at sarcelona 
Spain, demonstrated Smith Premier Model 10, and 


received the order 


OFFICE FORCE—A WINNER. 

Few house organs are more liberal or more generous 
than Office Force, the representative of the Dorsey 
Printing Company, Dallas, Texas. Office Force is a new 
periodical, first appearing with the April number. It 
is an interesting bit of trade literature. 

The April number comprises 34 pages, printed in 
small, clear type It contains much entertaining read 
ing matter there are some very clever articles, and 
many facts of interest; some funny incidents help to 
increase the readers’ good humor. 

The Dorsey company’s products, comprising office fur 
niture, bank equipment, loose leaf goods, office and 


bank supplies, stationery, typewriter supplies, etc., are 
brought forcefully to the attention of the reader. 

Those who receive a copy of Office Force are bound 
to be interested, not only in the magazine, but in the 
company as wel A specimen will be mailed to anyone 
who will write for it, at the address appearing above. 














ABOUT KEYSTONE BRANDS 


If you went to Franklin, Pa., inspected the Keystone 
factory and the method of manufacture employed, you 
would understand why Keystone Ribbons and Carbons 
with maximum of quality in every grade can be sold 
at prices which enable dealer to meet any competition 
and at the same afford the user the fullest degree of 
satisfaction. 

The Keystone plant is one of those modern factory 
structures designed and built for the most economical 
system of manufacture. Its arrangement eliminates 
all waste effort. and facilitates output to an extent that 
means a greater amount of goods on fixed overhead 
expenses. 

Its entire equipment is the most modern electrically 
driven machinery. 

Its sanitary arrangements are conducive to a class 
of work not to be attained under the usual condition 
of carbon pape1 manufacture. 


But of even greater influence upon the price of the 
product is our source of supply for raw material. 


These exceptional advantages are expressed in every 
Keystone ribbon and every Keystone carbon sheet. 
They mean more profits to the dealers—the most satis- 
fying service for their customers. 


Keystone Brands are made in the respective grades 
for specific purposes, but there is one general utility 
number which dealers are supplying for many uses. 
Every dealer should have a sample of it. Write today. 


The Keystone Carbon Paper Mfg.Co. 


Home Office andjFactory: FRANKLIN, PA. 
NEW YORK OFFICE: 26 Broadway 
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Writing is the Art of Fixing Thoughts 
In a Lasting Shape. 


For this reason Permanence in Ink is the 


ESSENTIAL QUALITY. 


In the early days of the United States 


DAVIDS’ 
INKS 


Were the standard of America— 
Now Davids’ Inks and Adhesives 


ARE THE STANDARD OF THE WORLD! 


They have been tried by the only test which 
determines real value—THE TEST OF TIME 


For 86 years they have measured up to the changing conditions of business demands. 
Always the highest quality, they have advanced with the development of the art of ink 
manufacture until they stand today the perfection of ink and adhesive manufacture, 
giving perfect satisfaction to both user and dealer. 


From the few numbers in the early years the line has been broadened until it 
includes a list of the various specialties which go to compose a complete line of inks 
and adhesives of which many leading dealers carry the entire line. 


The permanence of business records is a safeguard of the business. Business men 
who appreciate this fact should secure a bottle of 


i, Davids’ Electro Chemical Writing Fluid 


es 
en MG: 
43 LZ from their dealers. This is an absolutely permanent pure nut gall and iron ink 
tj} GY preparation, writing blue black and turning jet black. 


Any dealer who is not now featuring the Davids’ line will find it to his great 
advantage to get acquainted with us. We are just about to issue a handsome new 
catalogue and dealers can have one for the asking. We extend a cordial invitation 


to visit our offices and factory. 


Thaddeus Davids Company 


95-97 Van Dam Street, New York, N. Y. 
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excelled anywhere at 
device; andjmade in man 





y styles and sizes . 


Territory west of Denver, Colo., controlled by the 
Welty Pen & Specialty Co., SanjFrancisco, Cal. 


-filling and scientific feeding 


SPECIAI. DISCOUNTS TO THE FOREIGN TRADE. 


WELTY’S FIVE YEAR GUARANTEED FOUNTAIN PENS. 


LIE I ARE ra a 





A PEN PROPOSITION THAT WILL MAKE YOU MONEY. 
Here is a pen that so far as looks, quality and service is concerned cannot be 
ny price—Welty's patent self 


We are going to make a special offer to dealers on our Nos. 22, 23 and 24, an in- 
troductory offer, which you cannot afford to miss. Our catalog will explain the 
superior features of the Welty Line of Fountain Pens. 


WRITE TODAY. 


THE WM. A. WELTY CO., Waterloo, Ia., U.S.A. 
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CK PROTECTOR 
METROPOLITAN BLOCK 
CHICAGO. —_— 


1S4 Randolph Street 








A Check Protector Which Protects is a 
Necessity in these days of Check Raising 
DEALERS ARE YOU HANDLING THE 


Universal Check Protector? 


A machine which has no peer in safeguarding a man’s disbursements; because it 
not only perforates and inks the paper, but carries the indelible ink through to 
reverse side as the characters are punched, thus giving absolute protection. 


After years of study and investigation we have succeeded in perfecting a machine 
that will positively prevent the “raising” of Checks, Drafts, Stocks, Bonds or 
other commercial paper. 
SIMPLICITY IN CONSTRUCTION AND 
sAL CHECK Ppp 


OPERATION; not equalled by any other 
machine on the market today. 


Type made of special tempered tool steel, 
insuring clean cut characters and durability. 


Work at all times visible to operator. The 
exact amount placed on any part of the check. 





SPECIAL DISCOUNTS 
Price $30 F. O. B. Chicago 


TO STATIONERS AND OFFICE i 
SUPPLY PEOPLE = 2 3 45K 


Only Way To Protect A Check 
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constitutes a perfectly sanitary system of letter press copies. 
in the bath assures even distribution of moisture to the cloth, at the same time 
The patent chemical surface cloth 
There are more Eureka 
The wire net in the composition makes 
sizes from correspondence to 

Write jor Eureka Booklet. 
CHICAGO, ILL., U.S. A. 


precluding bad odor, mustiness or mildew. 

with non-raveling edge affords clean, clear-cut copies. 

Baths in usc than all others combined. 

them unbreakable. They are furnished in all 

way bill. Sold through the dealers. 

THE EUREKA BLOTTER BATH CO., 
6215-17-19 Wentworth Avenue 





The Eureka Bath and Cloth 


The composition 
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Sample 
75c 


by mail 


RETAIL PRICE $3.00 


largest users. 


JANESVILLE, 





No. 22-4 FULL GOLD MOUNTED FOUNTAIN PEN 


A beauty for you to handle—very attractive and pleasing to the eye. 
14-kt. Solid Gold Pen, fully guaranteed for five years. 
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SEND FOR CATALOGUE AND PRICES 


WISCONSIN, 





Satisfaction Flows From Every One of H. B. Smith’s Fountain Pens 







Made of hard rubber, and fitted with a No. 4 
Can be retailed at $3.00 each; cost you $108.00 per gross. 
We are the largest manufacturers of popular-priced fountain pens for trade in the United States, and supply the 


H. B. SMITH PEN CC., Dept. C. 


MANUFACTURERS OF POPULAR-PRICED FOUNTAIN PENS 








Sample 
75c 


by mail 


$108.00 PER GROSS 


U.S.A. 











WANT S 


NOTE—‘Want” Advertisements are received 
for this department at 4 cents a word. Mini- 
mum charge one dollar, payable in advance. 
Only legitimate advertisements received, and 
theese relating to trade necessities. 








HELP WANTED. 





SALESMEN—FOR HIGH-GRADE SIDE LINE 
to stationery, drug and jewelry trade. Big 
commission on re-orders. References. State 


— P. O. Box 205, Janesville, Wis., U. 


DEALERS—FOR QUICK- 
see our advertisement page 
Arne 


SALESMAN OR 
selling specialty, 


136. Send 25c for sample and particulars. 
Novelty Mfg. Co., Racine, Wis. 
WANTED FIRST-CLASS TYPEWRITER 


salesman Apply or write giving references 
and compensation wanted. The Oliver Type- 
writer Agency, 7 Arcade, Nashville, Tennessee. 


WANTED—REPAIRMAN ON L. C. SMITH 
and other visible typewriters. Salary and 
percentage. Address Regar-Beckwith Supply 
Co., Tampa, Fla., giving references. 


WANTED — A 

first-class all-around typewriter repairman 
wanted for Milwaukee. Good opportunity for 
the right man. State age, experience and salary 
wanted. Address G 10, care Office Appliances, 
Chicago. 


TYPEWRITER REPAIRMAN 











FOR SALE. 





FOR SALE—TWO EDISON BUSINESS PHON- 

ographs, together with recording and shaving 
devices. Make offer. Address P. O. Drawer 97, 
Wheeling, W. Va. 








SITUATIONS WANTED 








AN EXPERIENCED SALES MANAGER WITH 

several years’ experience in specialty lines and 
with a record as a producer wil. be open for en- 
gagement. Thoroughly familiar with general 
selling conditions and training and supervision 
of salesmen. Good executive ability. Desires to 
connect with high grade proposition only. Ex- 
cellent reason for wishing to change. Address 
H-13, care Office Appliances 


BUSINESS OPPORTUNITIES. 


WE WANT A LIVE WIRE TO HANDLE A 

live proposition as a side line. Liberal com- 
mission and exclusive territory. Specialty Man- 
ufacturing Co., Syracuse, N. Y. 





WANTED—SALESMAN, DEALER OR MANU- 

facturer, to market our ‘‘Last Word’’ filing 
improvements—for safe keeping, field, shop and 
office plans, tracings, prints, etc. New field, no 
competition. Engineer Searching Co., Fleming 
Building, Washington, D 





THE MANAGER OF A LARGE TYPEWRITER 

company’s branch office is contemplating a 
tour of Australia and would like to correspond 
with manufacturers desirous of introducing 
their goods in Australia. Australian, care Office 
Appliances, Chicago. 


OWNER OF WELL-ESTABLISHED TYPE- 

writer business situated in Southern city will 
sell or share with partner. The company is 
agency for one of the larger typewriter com- 
panies and does a fine repair and supply busi- 
Centrally located, good window display. 
An excellent opportunity for experienced type- 
writer man with requisite energy and sales 
ability. Proprietor is unable to give the busi- 
ness as much attention as is required. Write 
for information to W 16, care Office Appliances, 


Chicago. 


ness. 





First-Class 
Typewriter Business 


For Sale 


Situated in the best location in a city 
of over 150,000 population, in one of the 
middle states. A fully equipped repair 
shop, one of the best of its kind in the 
business, and the only one doing a gen- 
eral repairing of all makes of machines 
There is also a rental income of over 
thirty machines each month already es- 
tablished; these rentals command three 
dollars each. One of the best makes of 
visible writers, standard miake, is also 
handled and its name is well known 
throughout the city. Reason for selling, 
ill health. For further particulars 
address F. W., care of 





Office Appliances, Chicago 








MISCELLANEOUS 


ANI 


FORMULAS WANTED — FOR 








TYPE 


hand stencil paper, mimeograph ink, correct- 
ing fluid, varnish, ete. Address Saint Peters- 
burg-Newsky N51, Mr. Leon Lew. 


THE PRESENT ADDRESS OF MR 
typewriter salesman, formerly 
Address M 17, 


WANTED 

Ralph Jacobs, 
located in St. Louis and Boston. 
care Office Appliances, Chicago. 
Cc. L. PARKER, PATENT ATTORNEY, EX- 

examiner U. S. patent office, 972 G Street, 
Washington, D. C. Inventors’ hand book, ‘‘Pro- 





tecting, Exploiting and Sellings Inventions,’’ 
sent free upon request. 

LEARN TO WRITE EAR 25 to $100 
ADVERTISEMENTS AWEEK 


We can positively show you by mail How To INCREAsB YOUR 
SaLary Book mailed free. Page-Davis, Dept 27, Chicago Ill. 





FOR EXPORT ONLY— 
Machine Pencil Sharpeners A 
recent invention High grade 
article Retails tor $3.50. Price 
$7.50 a dozen in zgross lots. Two 


extra blades for each machine 
THE LOWEST PRICE EVER 
KNOWN. Write for particulars 
to “Special Facilities,’’ care of 
OFFICE APPLIANCES, 508 
Tribun Suilding, New York 











Are You After 
British Trade ? 


If so, advertise in the “ Stationer 
& Printer '’—the paper read 
by the good class Re- 
tailer and Whole- 
saler. 


Specimen Copy and Rates oa Receipt 
ef Post Card. 


STATIONER & PRINTER 


160 Fleet Street 
LONDON, ENG. 
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OR bookkeeping, or for records of any kind 


WYEBLACK TT 


SINFORDS*e 


where permanence of record is desired there 


) 
is no ink that affords a more efficient service 
than 

& 

eS 

e 


y REMIUM 
MITING — 


SANFORD’S BLUE BLACK 


@ It lends to correspondence the especially de- 
sired quality of permanence of writing. 





@ The Sanford inks and adhesives are not only of the 
highest standard of manufacture, but are put up in at- 
They contribute 


WHEE ASEAN, SRR Ae Ane eu Srl Sa nti eet" i fe 
tae 


tractive packages with pleasing labels, 
to the profit of the best stationery stores throughout the 


PATENT SPOUT 
Easy to pour out. 


BLUE BLACK 
Easiest color on the eyes. 


CHANGES TO BLACK 
The permanent color. 


NEVER FADES 
The ideal quality in rec- 
ord ink. 

FOR FOUNTAIN PENS 


Uunequaled or pen or 
ink pencil. 


world. 





SANFORD'S q Ast 


pda 


“\SANFORD Fe ge 


SANFORD MFG. CO. 


71 Mercer St. 
New York 


Congress and Peoria Sts. 
Chicago 


A UTOPIAN JAR OF 
SANFORD’S LIBRARY 
PASTE IS AN OFFICE 

NECESSITY. 
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ity Work 4 


Will find in the *C, S. and R. B. County Record Book” just what they 
want. It is a steel frame loose leaf record book, so made that the covers 
have just the right “‘roll’’ to present a flat writing surface to the user. 


at 














Provided with both 


temporary and permanent May be opened at either 
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locking feature. 

With round or flat 
posts, as desired. 

Posts curved to give 
book the appearance of a 
permanently bound blank 
book. 


This is the perfected product of a progressive house, and, 
be confused with other loose leaf record books which 
they were made 


st. S. & R. B. CO., Inc. 
Bry OT) Qf fp ag cog (peg com (> ee om ee oD oe @ | 


front or back for removal 
or insertion of sheets. 


Our improved steel 
hinge plate makes the 
use of rivets or pins un-= 
necessary in binding. 


BINDERY 


as such, should not 


are today made just as 
OUR LATEST CATALOG? 


CHICAGO, U. S. A. 








HAVE YOU 


Everything in 
LOOSE LEAF 


years ago. 
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New Oliver Typewriter, Equipped With ‘‘Book Type,’’ Makes 
Tremendous Hit With the Public—‘‘Typewrites PRINT’”’ 


Sells for 17 Cents a Day 


ther ereat. Oliver vation——P ITYPE a —— = - 
An ther great Oliver inno ition—PRINTYPE. Aids Ey esight — I revents Errors 
Some months ago, without announcement, we 
placed the Printype Oliver Typewriter on the Printype aids and rests the eyes. None of the 
market strain on the optic nerve that sharp, thin, outline 
Today, one-third of our output of Oliver Type- type imposes. This elimination of effort makes it 
jters are Printype a positive pleasure to read Printype correspond- 
It’s more than u ’s @ vevolation tt ence. Ask the opinion of your oculist or optician 
ts re i a success > ¢ t " Tee 
-y i eat He knows the value of Printype! 
fy pe wriler ty pe , 


Printype is the mo st beautiful, readable, attrac- Pri ty 
‘pe ever evolved f rin ype 


tive, attention-compelling type ever evolved for 


typewriters 
Thousands of dollars have been expended in pro- 
ducing this wonderful typewriter type, yet you 


pay only the regular price of $100 for the complete 
machine, the new Oliver No. 5, equipped to write T. 
in Printype. Youcan buy The Printype Oliver on Arse iter 
the famous 17-Cents-a-Day Purchase Plan. 

Printype is virtually book type—the type which The Standard Visible Writer 
the eye has been trained to grasp quickly 

The type which the crystallized experience of 

} 


r Printype makes every letter, every numeral, 
centuries proves best for the printed page. 


every character employed in the whole wide range 
of commercial transactions perfectly plain 


Gireat Beauty and Attention Value Wherever accuracy is demanded, Printype 1s 


; ; = worth a premium. 

Printype is the very soul of symmetry. The 
shadings give body, refinement and life W hich are A Printype Test by Linotype Operators 
utterly lacking in the old-style thin outline letters 
ind numerals. It’s a delight to the eye One of the hundreds of interesting Printype 
A letter written in Printype attracts the eye— tests was made by various newspaper publishers. 

‘letter is so strikingly Linotype operators of equal dexterity were pitted 

un- against each other in a speed contest. One set of 
operators were supplied with copy written with 
the regular typewriter face 
Its perfection compels attention The opposing operators were supplied with copy 

A large part of our sales have resulted from let- written in Printype. 
ters like this, sent by interested correspondents to It was found that the linotype operator could 
users of the new machine “For goodness sake, increase his output fen per cent, setting from 
hat machine did you use to write that letter ?’’ ‘‘Printype’’ copy, over copy written with the 


W rls } 
The answer—a Printy pe Olive makes the sale ordinary ‘outline’ typewrit 


S magnett A Printype 
ve, so forceful, so distincttve that one 
consciously picks it out from amass of mail, to 


read first 


We want to write youa specimen 
Oliver Typewriter and forward a copy 
‘TION IN TYPEW RITE R TYPE 
le ‘17-Cents-a- -Day Purchase Plan,”’ whi 
housands to the ranks of typewriter user 
We urge upon you the importance 


face in Typewriterdom—PRINTYPE 


LI 
1 
th 
if 
t 
\ 


1 
ating the new 


Address Sales Department (106 


The Oliver Typewriter Company 


Oliver Typewriter Bldg., 93 Dearborn St., Chicago. 


Agencies Everywhere 





























